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More  jobs  —  through  science 

From  the  earth,  air,  and  water  eome  new  things  for  all  of  us  —  and  new  jobs 


The  elements  of  nati  he  are  a  limitless  frontier,  a  con¬ 
tinuing  ehallen<;e  to  science.  Out  of  them,  scientists  are 
developing  new  materials  that  benefit  us  all  in  many  ways. 

A  CHEMICAL  A  MONTH  — The  scientists  of  Union 
(^rhide,  for  example,  have  introduced  an  average  of 
one  netr  chemical  per  month  for  over  tivenlyfive  years. 

Some  of  these  have  led  to  the  growth  of  important 
industries,  such  as  plasties  and  man-made  textiles.  This, 
in  turn,  has  meant  more  opportunities,  more  jobs  —  in 
C(»nslruction,  manufacturing,  engineering  and  sales,  as 
well  as  in  research. 

IN  OTHER  FIELDS,  TOO,  the  people  of  Union  Carbide 
have  helped  open  new  areas  of  benefit  and  opportunity. 
Their  alloy  metals  make  pttssihle  stainless  and  other  fine 
steels;  the  oxygen  they  produce  helps  the  sick  and  is 


essential  to  the  metalworker;  their  carbon  products  serve 
the  steelmakers  and  power  your  flashlight. 

PROGRESS  THROUGH  RESEARCH— Union  Carbide  has 
23  research  and  development  laboratories  constantly 
working  in  major  fields  of  science  to  continue  this  record 
of  product  develo|)ment — and  more  jobs  through  science. 

FREE;  Learn  how  Alloys,  CARHoys,  Gases,  Chemicals, 
and  Plastics  improve  many  things  that  you  use.  Ask  jot 
^‘‘Products  and  Processes^'  booklet  E. 

Union  Carbide 

AJV£>  CARBON  CORPORATION 

30  EAST  42  ND  STREET  |I|RR  NEW  YORK  17.  N.  Y. 
In  Canada;  UNION  CARBIDE  CANADA  LIMITED 


UCC's  Trade-marked  Prorlucts  include - 

Synthetic  Organic  Chemicals  Electromet  Alloys  and  Metals  Haynes  Stellite  Alloys  Linde  Oxycen 

F.veready  Flashlights  and  Batteries  PresTONE  Anti-Freeze  UNION  Carbide  NATIONAL  Carbons 

Bakelite.  V  inYLU  E,  and  Krene  Plastics  Prest-O-Li TE  Acetylene  AcHESON  Electrodes 


WOULt>  YOU  BUUm  IT  ? 

“Just  a  note  to  tell  you  how  much  our  family  enjoys  Charlie  Brown  d)  and 
his  friends.  WeVe  gotten  many  a  chuckle  over  their  antics...”  (Mrs.  Lorraine 
Jordan,  Aurora,  Col.)  —  “This  comic  strip  is  without  doubt  one  of  the  most 
amusing  I  have  ever  read  and  is  entertaining  to  the  adults  as  well  as  the 
children.  I’m  one  of  the  adults...”  (Mrs.  D.H.  Smith,  Memphis,  Tcnn.) — 
“Expressing  my  genuine  delight  for  ‘Peanuts’.  Mr.  Schulz  should  receive  the 
highest  praise  and  rewards  for  his  clean,  simple  but  colossal,  rib-tickling 
cartoon.  Good  ol’  Charlie  Brown,  Lucy and  Schroeder  are  my  favorites...” 
(Edward  F.  Scheller,  Chicago) — ”  ‘Peanuts’  is  one  of  the  nicest,  funniest, 
cleanest  comic  strips  in  the  Chicago  Tribune . . .”  (Ralph  Barker,  Robinson,  Ill.) 
— ^“Mr.  Schulz’  sense  of  humor  is  subtle,  charming,  and  at  times  uproarious . . .” 
(Doris  Ravaschietto,  Chicago)  ©  — ^“I  never  miss  ‘Peanuts,’  and  I  forward 
every  one  to  my  older  brother  who  is  in  the  Army.  He  says  that  many  men  at  his 
camp  are  eager  to  see  the  clippings  arrive,  too ...”  (Martin  Pass,  Los  Angeles) 
— ^“We  are  at  the  mercy  of  your  little  p^ple:  Lucy,  Violet,  Patty, 
Schroeder,  Linus  and  our  very  favorite,  Charlie  Brown.  I’ve  never  written  a 
fan  letter  before ...”  (Mrs.  John  B.  Davidson,  Ft.  Lauderdale,  Fla.) — “I  can’t 
tell  you  how  much  I  and  all  of  my  teen-age  buddies  enjoy  ‘Peanuts’ ...” 
(Sue  Roney,  Detroit)  —  “I  always  read  ‘Peanuts’  —  it  gives  me  a  ‘lift’ 
that  starts  me  off  on  the  right  foot ...”  (Mrs.  Helen  M.  Adams,  Denver,  Colo.)  — 
“This  is  not  fan  mail;  this  is  the  sheerest,  most  unadulterated  adulation  I  can 
manage.  ‘Peanuts’  is  the  most  consistently  adult  strip  I  have  had  the 
opportunity  to  whet  my  appetite  on . . .”  (William  R.  Miner,  Princeton,  N.  J.)  — 
“‘Peanuts’  is  going  strong  in  Pittsburgh  ...  it  is  refreshing  and  encouraging 
to  see  the  charm  and  gentleness  of  ‘Peanuts”  humor  ...”  (Robert  J.  McCully, 
Pittsburgh,  Pa.) 
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Linage  Error  newspapers  has  now  become  mort 

To  THE  Editor:  In  your  issue  than  a  moral  sin.  It  has  becoiiM 
of  May  21,  1954,  you  carried  darned  bad  business  because  the 
highlights  from  my  AANR  talk,  customers  are  catching  these  news- 
On  page  53,  I  am  quoted  as  saying  papers  at  it. 
that  the  Cincinnati  Enquirer  has  Historians  may  well  regard  one 
less  daily  linage  than  its  competitor  of  the  strangest  phenomena  of  this 
papers.  age,  the  fact  that  rich  publishen  of 

I  was  evidently  using  figures  great  newspapers  have  been  led 
that  were  not  up-to-date.  The  latest  around  by  the  nose,  like  so  many 
figures,  for  1953,  are:  bubbleheads,  by  some  very  astute 

Enquirer  ..  16,243,998  lines  Comrnunists  and  pro-Communists 
TiLs  Star  15,862,624  lines  P^nf  rated  thesr  staffs 

Post .  16,036,682  lines  the  miUions  of  dollars  of 

. ,  .  . ,  investment  necessary  to  create  a 

I  would  apprwiate  your  publish-  great  metropolitan  newspaper,  they 
ing  this  correction  of  this  error  {j,g  benefits  of  selline 

even  though  the  error  was  mine,  {f,gjj.  Communist  line  to  the  Amer- 
not  yours  — to  set  the  record  people, 
straight.  Unfortunately  there  are  not  onlv 

Dr.  E.  L.  Deckinger.  Washington  “Daily  Workers,”  but 
The  Blow  Company,  there  are  a  number  of  “Daily 

New  York  19,  N.  Y.  Workers”  gathered  throughout  the 

United  States. 

'Daily  Workers'  William  Loeb 

To  THE  Editor:  If  newspapers.  President  and  publisher, 
weekly  magazines  and  radio  com-  Associated  Newspapers,  Inc. 
mentators  are  going  to  smear  Sen-  Reno,  Nevada, 
ator  McCarthy,  as  they  have  done 

without  any  regard  for  the  truth.  Time  to  Try  Again 
then  I  see  no  particular  harm,  and  -j-q  -j-jig  Editor:  I  can  endorse 
nothing  improper,  about  Senator  prank  Tripp’s  letter  on  mail  adver- 
McCarthy  characterizing  a  Wash-  tjsjng,  (p^p^  June  12,  page  2).  At 
ington  paper  as  “the  Washington  least  30  years  ago  I  spoke  on  this 
Daily  Worker,”  especially  since  the  subject  at  a  meeting  of  the  adver- 
managing  editor  of  that  paper  has  tising  executives’  association  while 
recently  published  an  attack  on  the  j  ^as  ad  manager  of  the  Indiana- 
Federal  Bureau  of  Investigation,  po/ij  News.  Neither  my  efforts  nor 
full  of  errors  and  incorrect  state-  those  of  others,  including  Frank 
.  Tripp,  seem  to  have  clicked.  Per- 

At  a  hearing  of  his  committee,  haps  the  coming  NAEA  convention 
over  which  McCarthy  presided  in  gan  take  a  crack  at  it  and  do  bet- 
Boston  last  year,  a  reporter  from  ter. 

this  newspaper  was  present.  Ac-  '  Frank  T.  Carrou 

cording  to  his  on-the-spot  report,  915  Laurent  St., 
the  facts  of  the  occasion  bore  no  Santa  Cruz,  Calif, 
resemblance  at  all  to  the  wire  ’  ' 

stories,  that  went  out,  as  usual,  j|||||i| 
slanted  against  McCarthy. 

When  the  publisher  of  a  well-  § 

known  western  newspaper  puts  ^  /  £^11 

out  mimeographed  instructions  to  ^  ^  j£]Ll26^ 

his  staff  as  to  how  to  smear  Mc¬ 
Carthy,  I  think  it  ill-behooves  the  Headlines: 

I  press  to  point  their  finger  at  the  19  Representatives  Seem  to  Have 
I  Senator  from  Wisconsin.  Lost  Their  Seats. — Williamspon 

\  I  agree  completely  with  James  (Pa.)  Gazette  and  Bulletin. 
j  F.  O’Neil,  former  National  Com-  ■ 

mander  of  the  American  Legion  Drops  Suit  In  Cigarette  Case.— 
and  present  editor  of  The  Legion-  Trenton  (Mo.)  Republican-Times 
naire,  and  former  city  editor  of  my  ■ 

Manchester  Union  Leader,  when  Man  Found  Wounded  on  Road 

he  says  that  the  American  press  is  in  Poor  Condition. — Muncie  (Ind.) 

suffering  a  severe  decline  in  the  Evening  Press. 

opinion  of  its  readers,  who  are  ■ 

now  able  to  compare,  by  television,  UW  Males  Have  Fewer  Chil- 

the  actual  facts  of  what  is  hap-  dren,  Women  More.  —  Cheyenne 

pening  at  the  McCarthy-Stevens  Wyoming  Eagle. 

hearings  in  Washington  with  the  ■ 

one-sided,  unfactual  reporting  Hotel  Shot  Victim  Held  As  Vag- 

that  they  are  receiving  in  so  many  rant. — New  York  Herald  Tribune 

of  their  newspapers.  ■ 

The  vicious  slanting  of  the  news  Reveal  Dead  Detective  Talked, 
against  McCarthy  by  a  number  of  — Houston  (Texas)  Press. 
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iniblished  every  Saturday  with  an  additional  issue  in  February  by  the  Ediwr  * 
Publisher  Co.,  Inc.,  1475  Broadway.  Times  Tower.  Times  Square.  New  Yore 
N.  Y.  Reentered  as  Second  Class  Matter  at  the  Post  Office  at  New  Y9rk.  N.  ■■ 
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Headlines: 

19  Representatives  Seem  to  Have 
Lost  Their  Seats. — Williamsport 
(Pa.)  Gazette  and  Bulletin. 

m 

Drops  Suit  In  Cigarette  CaM.— 
Trenton  (Mo.)  Republican-Times. 

■ 

Man  Found  Wounded  on  Road 
in  Poor  Condition. — Muncie  (Ind.) 
Evening  Press. 

m 

UW  Males  Have  Fewer  Chil¬ 
dren,  Women  More.  —  Cheyenne 
Wyoming  Eagle. 

m 

Hotel  Shot  Victim  Held  As  Vag¬ 
rant. — New  York  Herald  Tribune 

m 

Reveal  Dead  Detective  Talked. 
— Houston  (Texas)  Press. 
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Editor 


New  Faces 
Going  Places 


Newspapers,  over  the  years,  have  changed  in 
type-face,  set-up,  make-up  and  general  format. 
Glance  into  your  own  files  and  you  may  be  sur¬ 
prised  to  see  how  much  of  a  change  has  taken 
place.  So  likewise  the  movies  have  undergone 
great  changes.  Not  only  technologically  but  in 
other  aspects.  One  of  the  most  interesting  and 
continuing  developments  is  the  discovery  of  new 
personalities. 

You  would  be  amazed  at  the  excitement  gener¬ 
ated  by  new  faces  that  have  appeared  recently 
on  the  screen  of  your  local  theatre.  Two  years 
ago  it  was  Marlon  Brando,  last  year  Marilyn 
Monroe,  and  this  year  it  might  well  be  Edmund 
Purdom. 

This  development  of  new  faces  is  not  an  acci¬ 
dent.  It  is  part  of  a  very  definite  program.  The 
motion  picture  industry  sponsors  and  develops 
these  new  personalities,  any  one  of  whom  holds 
the  potential  of  a  dramatic  rise  to  stardom — and 
strong  news  interest. 

The  news  interest  of  new  faces  going  places  has 
been  recognized  by  several  shrewd  editors  and 


publishers.  For  the  fourth  consecutive  year,  for 
example,  the  Detroit  Free  Press  is  running  a 
series  on  the  movie  page  designed  to  publicize 
the  new  motion  picture  personalities.  Written 
by  Helen  Bower,  it  presents  capsule  biographies 
together  with  some  sprightly  human-interest 
stories  about  the  new  players. 

So  popular  has  this  series  proved  that  voting 
among  readers  to  establish  the  favorite  New 
Face  of  the  Year  sparks  a  real  circulation-build¬ 
ing  excitement.  In  1954,  the  Detroit  Free  Press 
column  called  “New  Faces  Going  Places”  dis¬ 
cussed  such  rising  favorites  as  Neville  Brand, 
George  Winslow,  Ursula  Thiess,  Bobby  Van, 
Jack  Balance,  Roberta  Haynes,  Grace  Kelly, 
Steve  Forrest,  Joan  Rice,  Tab  Hunter,  May 
Wynn,  Elaine  Stewart,  Guy  Mitchell,  Audrey 
Dalton,  Bella  Darvi,  Robert  Francis,  Jack 
Lemmon,  Pat  Crowley,  Rosemary  Clooney. 

New  faces  are  news.  They  are  probably  of  keen 
interest  to  your  readers — especially  the  young, 
handsome,  talented  faces.  Go  see  some  of  these 
people  yourself.  Who  knows  .  .  .  there  might  be 
copy  on  that  beat! 


We’ll  be  glad  to  answer  any  questions. 

The  Council  of  Mo/ion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 


(MORE  TO  COME  NEXT  WEEK) 
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Now  Micro  Photo  gives  you  BIGGER -THAN- 
EVER,  sharper  reading,  plus  all  the  savings  in 
2-page  newspaper  microfilming... thanks  to 
the  development  of  newer,  better  camera  tech¬ 
niques!  You  get  much  larger  than 

those  possible  with  ordinary  2-page  process¬ 
ing  . . .  so  much  largerthatMicro  Photo’s  new  2- 
page  method  is  fast  replacing  the  older,  more 
expensive  one-page  style  . . .  insuring  easier 
scanning,  greater  speed  in  reference  work! 
Sample  films,  for  comparison  on  your  own 
reader,  will  be  sent  promptly  upon  request. 


Loading  newspapers  like  the  Cleveland  Press,  New 
York  Daily  News,  Louisville  Courier-Journal, 
Detroit  News,  Tulsa  World  &  Tribune,  and 
Minneapolis  Star  &  Tribune  are  just  a  few  of  the 
many  that  have  changed  to  our  BIG  IMAGE 
2-page  method. 


4614  PROSPECT  AVENUE 
CLEVELAND  3,  OH'O 
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Ray  Erwin's 
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'Release  Ritei 

PUBLICISTS  may  join  the  Washington  hand  press  in  journal¬ 
ism’s  museum.  Anyway,  Frank  Sartwell,  Jr.,  Washington 
(D.  C.)  Evening  Star,  tips  the  Column  that  Walter  W.  Hubbard, 
who  edits  the  American  Motorist  magazine  for  the  American 
Automobile  Association,  with  4c  worth  of  used  cardboard  mav 
have  sounded  the  knell  (instead  of  the  tocsin)  for  publicity  men. 

Mr.  Hubbard  put  together  the  “Release  Riter” — a  stack  of  con¬ 
centric  cardboard  circles  with  handoutese  phrases  on  the  edges.  By 
twirling  the  circles,  you  can  construct  any  news  release. 

All  the  publicity  man  will  have  left  in  his  domain  is  inserting  the 
name  of  the  person,  place  or  thing  for  which  he  is  thumping  the 
drum. 

By  a  rapid  spinning  of  the  circles,  for  example,  he  could  come 
up  with  this; 

“Within  the  past  few  weeks,/  increased  interest  in  the  vital 
subject  of/  /  presents  a  pertinent  picture  pertain¬ 

ing  to/  a  renewal  of  efforts,  at  the  local  level,  towards  '  a  greater 
flexibility  of  sustained  operation. 

“In  the  discussion  of  this  topic/  emphasis  was  given  to  the  fact 
that/”  Here  the  dizzying  pace  stops.  No  more  circles. 

But  the  resourceful  citizen  can  lx:  taught  to  use  the  same  process 
in  reverse,  working  inward  on  the  wheel.  He  will  then  pickup 
that  second  paragraph  like  this; 

“ .  .  .  progress  of  a  recognized  and  desired  nature/  the  lack 
of  ample  co-ordination  to  secure.” 

All  the  phrases  are  taken  from  releases  Mr.  Hubbard  has  been 
forced  to  wade  through  in  his  professional  labors.  Clearly,  the 
publicity  men  have  wrought  their  own  destruction. 

They  will  all,  no  doubt,  come  around  looking  for  jobs  as  report¬ 
ers — and  they  will  then  find  out  how  cruelly  they  have  been  used. 
.Mr.  Hubbard  or  his  intellectual  heirs  will  be  able  to  construct  i 
machine  that  will  do  away  with  newspajier  writers. 

It  might  start; 

....-year-old  man,  ,  was  found  was  shot  was  drowned 
was  granted  a  divorce/  will  speak,  spoke, ^  gjve  a  garden  party 
was  consecrated  bishop/  ran  amok/  will  go  on  trial/  is  the  father 
of  twins//  today/  yesterday/  tomorrow"  /  police  said  /  according 
to  an  unimpeachable  source/  it  was  rumored  in  official  Washing¬ 
ton/  The  Star  learned  today.” 

★  ★  ★ 

'Maise  Henry'  Helps 

SO.ME  STIRRING  words  by  Henry  Watterson,  the  famed 
Louisv’lle  ( Ky.)  Conrier-Journal  editor,  were  printed  to  defend 
a  plan  set  forth  by  one  of  his  successors — Tom  Wallace,  i 
Louisville  Times  editor  emeritus. 

Mr.  W.tllace,  in  an  editorial  page  column,  suggested  that  100,000 
conservation-minded  citizens  stage  a  [x-.acelul  march  on  W.ashington 
to  insist  that  national  parks  not  be  destroyed  or  diminished  by  the 
construction  of  electric  power  dams. 

A  reader  asserted  the  proposal  was  “overdrawn,”  the  product  of 
“a  state  of  mind  that  is  overwrought.” 

.\t  this  point,  Mr.  Wallace  recalled  an  1.S77  editori.al  by  “.Marsc 
Henry”  urging  a  march  on  Washington  by  10,000  unarmed  Ken 
tuckians.  These  would  insist  that  Samuel  j.  Tilden  and  not  Ruth¬ 
erford  B.  Hayes  be  seated  as  President. 

Mr.  Wallace  used  paragraphs  of  the  famous  editorial,  without 
pharaphrasing,  to  show  that  his  reasoning  tcxlay  on  the  parks  issue 
stands  up  the  same  as  Mr.  Watterson’s  78  years  ago.  He  referred 
to  Watterson  as  “my  great  chief — of  later  days,  of  course.” 
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Dr.  Benjamin  Rush 

A  SIGNER  OF  THE  DECLARATION  OF  INDEPENDENCE 
DECLARED 

(  constitution  of  tfiis  cc^sliulrCia  sfiou  Cd  ina^£ 

jixooision  fox  m£.clica[  fxs&Jom  as  ujtd  as  xe.- 

Li^ious  lxt£Jom.  !Z7o  xtstxict  tfte  axt  of  IxtaCin^ 

to  on£  c[ass  of  mtn  and  dcnij  ecjuaC  jixiviCc^e.  to 
otfie.xs  wi[[ constitute  tfie  HBastiCCe  of  mtdicaC  science..  ” 


The  Fifth  Freedom  . . .  Flealth  Freedom! 

Through  all  history  men  have  fought  to  break  the  bondage  of  enslavement — enslavement  of 
thought  and  action.  Taboos,  superstitions  and  dictatorial  decrees  have  held  back  mankind’s  real 
progress.  It  has  been  only  recently  that  we  have  heralded  our  "Four  Freedoms” — freedom  of 
speech,  freedom  of  religion,  freedom  from  want,  freedom  from  fear. 

The  healing  profession  has  not  been  immune  to  the  blight  of  shackled  thought.  Only  a  few  hundred 
years  ago,  bloodletting  was  almost  a  universal  treatment  for  all  ailments.  How  frequently  a  pioneer, 
voicing  a  new  theory  in  his  search  for  better  methods  of  correcting  disorders  of  the  body  and  mind,  has 
been  subjected  to  abuse  and  professional  persecution.  It  has  never  been  easy  to  cross  the  grain  of  long- 
cherished,  even  though  erroneous,  beliefs.  This  is  equally  true  in  our  present  age  of  "enlightenment.” 

Dr.  Benjamin  Rush,  quoted  above,  reluctantly  signed  the  Declaration  of  Independence,  since  he  felt 
that  the  basic  right  of  health  freedom  should  be  protected  and  preserved  in  the  new  Republic. 

To  our  "Four  Freedoms”  a  fifth  should  be  assured — HEALTH  FREEDOM!  It  is  vital,  for  the 
future  health  and  welfare  of  all  Americans,  that  all  avenues  of  scientific  investigation  and  publicity  re¬ 
main  open  to  all  of  the  healing  professions,  whose  members  are  devoting  their  lives  and  resources  to  the 
solution  of  health  problems.  No  one  profession  has  yet  discovered  all  the  answers  about  health  and 
disease.  Human  beings  should  not  be  shackled  by  written  or  unwritten  law  to  any  one  healing  profes¬ 
sion.  Every  person  should  be  privileged,  free  of  pressure  by  any  biased  group,  to 
select  the  doctor  and  healing  method  of  his  choice,  which  he  believes  in  or,  through 
experience,  knows  can  best  correct  his  bodily  disorders.  »A  % 

The  suppression  or  distortion  of  authentic  news  about  healing  methods  or  ^ 
health  knowledge,  from  reliable  sources,  is  a  disservice  to  the  American  people  -gT  ^ 

since  it  is  a  suppression  against  the  betterment  of  mankind.  Chiropractic  has  earn-  ^ 
ed  its  place  as  the  second  largest  healing  profession,  because  it  has  contributed  new  ^ 
knowledge  and  new  concepts  to  the  modern  study  of  health  and  disease. 

Upon  request  wc  will  be  pleased  to  furnish  further  infor-  f  A 

mation  about  any  phase  of  this  modern  science  of  healing.  % 

NATIONAL  CHIROPRACTIC  ASSOCIATION 

WEBSTER  CITY,  IOWA 
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who  are  watching 
helplessly  as  their 
skins  dry  up  and 
age  prematurely 
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One  newspaper 
advertisement  pulls 
over  6,000  paid  orders 
for  a  25c  sample 

“Flowing  Velvet”  is  a  successful  item  in  the  Jacqueline  Cochran 
line  of  cosmetics.  A  liquid  skin  treatment  retailing  at  S3,  S5  and 
S8.50,  it  has  been  advertised  consistently  in  The  New  York  Times 
since  it  was  developed  several  years  ago. 

As  an  experiment,  the  company  tried  a  new  advertising  formula  in 
The  Times  on  Sunday,  February  28.  A  three-column  coupon  ad 
offered  a  25c  sample. 

Jacqueline  Cochran,  company  president,  admits  she  had  little  idea 
how  it  would  pull. 

“We  have  used  The  New  York  Times  for  years  for  both  trade  and 
consumer  impact,”  she  notes.  “We  know  how  The  Times  sells 
because  of  immediate  sales  action.  But  this  was  a  different  approach 
for  us.” 

Day  after  the  advertisement  appeared.  Miss  Cochran  had  her 
answer . . .  268  orders  were  in.  At  the  end  of  two  weeks,  the  total 
had  soared  to  6,000— from  every  state— and  they  still  were  coming  in. 

Since  the  ad  cost  S2,100,  cost  per  inquiry  was  less  than  35c.  The  25c 
charged  for  the  sample  covered  a  good  part  of  its  cost  and  postage. 
“Our  retail  outlets  also  reported  increased  over-the-counter  sales,” 
Miss  Cochran  says.  “We  also  distributed  the  coupons  to  retailers 
because  we  knew  the  coupons  offered  good  local  sales  leads.” 

Even  consistent  advertisers  like  Jacqueline  Cochran,  Inc.,  find  the 
continuing  advertising  power  of  The  New  York  Times  a  continual 
surprise.  That’s  why  they  continue  to  make  The  New  York  Times 
first  in  advertising  in  the  world’s  first  market ...  as  they  have  for 
35  consecutive  years. 
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ICMA  Seminar  Stresses 
Management  Participation 


Interdepartmental  Liaison  Makes 
For  Good  Paper  .  . .  Staab  Elected 


nue.”  He  termed  the  editorial 
department  the  “pilots”  but  added 
that  they  need  the  “ground  crew” 
as  well. 


that  elsewhere;  he  likes  some  col¬ 
umnists,  but  stresses  news  ahead 
of  opinion;  and  he  wants  all  of 
this  to  be  “cheap”  and  delivered 
on  time. 

George  B.  Tobi,  business  man¬ 
ager  and  advertising  director, 
Jacksonville  (Fla.)  Journal,  urged 
circulators  to  work  more  closely 
with  advertising  managers.  “We 
are  not  in  the  glamorous  end  of 
the  business,”  he  said.  “We  are 
in  the  hard  coal  end.  As  a  team, 
we  are  responsible  for  the  reve¬ 


By  George  A.  Brandenburg 

Dayton.\  Beach,  Fla. 

The  day  is  gone  when  a  newspaper  can  be  successful  if  its 
department  heads  run  their  own  bailiwicks  without  close  liaison 
with  others,  members  of  International  Circulation  Managers  Asso- 
iation  were  told  at  the  55th  annual  convention  here  this  week. 

Need  for  closer  cooperation  between  all  departments  was  stressed 
repeatedly  during  a  panel  discussion  which  was  the  highlight  of 
the  convention,  conducted  for  the  first  time  on  a  seminar  style. 

Nearly  600  ICMA  members,  *  *  • 

wives  and  guests  were  in  atten¬ 
dance.  Next  year  ICMA  will  go  to 
Sun  Valley,  Idaho,  and  in  1956  to 
Chicago. 

One-Paper  Readers 

President  Arthur  Daniel,  At¬ 
lanta  (Ga.)  Journal-Constitution, 
keynoted  the  convention. 

“For  the  first  time  since  the 
war,  circulations  appear  to  have 
reached  their  peak  and  are  level¬ 
ing  off,”  he  said.  “This  calls  for 
better  sales  management,  effort 
and  overall  sales  efficiency.” 

He  said  (1)  economy  and  (2) 
television  are  factors  in  people 
cutting  down  on  subscribing  to 
multiple  newspapers.  “Readers 
today  are  getting  along  with  one 
paper,”  he  said. 

J.  Montgomery  Curtis,  director, 

American  Press  Institute,  Colum¬ 
bia  University,  opened  the  man¬ 
agement  panel  with  the  assertion 
there  are  no  problems  in  the 
newspaper  business  which  cannot 
be  solved  by  the  collective  wis¬ 
dom  of  experienced  men.  He  re¬ 
ported  what  the  Average  News¬ 
paper  Reader  expects  from  his 
paper,  based  on  a  two-hour  chat 
enroute  to  the  convention. 

What  Average  Reader  Wants 

Mr.  Average  Reader,  he  said, 
wants  plenty  of  local  news,  and 
wants  that  news  to  be  true  (in 
his  own  words);  he  wants  to  be 
able  to  rely  on  that  news  and 
wants  it  complete;  he  wants  help 
on  difficult  news  stories,  such  as 
the  Oppenheimer  case;  he  wants 
help  on  household  hints  and 
health;  ads  that  are  honest;  some 
editorial  opinion,  but  wants  to 
see  lots  of  letters;  he  is  not  so 
much  concerned  about  entertain- 
tnent  in  his  paper — he  can  get 


In  the  question  period,  he  pre¬ 
dicted  that  newspapers  will  have 
to  devise  a  neighborhood  rate  to 
accommodate  the  merchant  in  de¬ 
centralized  shopping  centers. 

Lee  Hills,  executive  editor  of 
Detroit  (Mich.)  Free  Press  and 
Miami  (Fla.)  Herald,  presented 
the  editorial  viewpoint.  He  said 
it  was  not  always  easy  to  estab¬ 
lish  the  right  kind  of  relationship 
between  editorial  and  circulation. 

“It  needs  leadership  at  the  top 
that  will  not  tolerate  editors  and 
circulation  managers  who  fight 
for  departmental  victories,”  he 
said.  “They  must  fight  together 
for  newspaper  victories.” 

Mr.  Hills  said  he  has  learned 
to  let  circulation  decide  when  an 
edition  is  to  be  held  up,  or  when 
it  is  to  go  early  because  of 
weather  or  other  problems.  “It  is 
editorial's  job  to  have  the  edition 
ready  to  go  regardless  of  who  is 
hanging  over  the  cliff  in  a  big 
storv,”  he  said. 


ICMA  President,  Arthur  Daniel  (right),  Atlanta  (Ga.)  Journal-Con¬ 
stitution,  calls  55th  annual  convention  to  order  at  Daytona  Beach. 
Shown  at  left  is  Charles  W.  Staab,  Cincinnati  (Ohio)  Enquirer,  first 
vicepresident  and  program  chairman,  who  was  elevated  to  ICMA 
presidency  to  succeed  Mr.  Daniel 
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He  suggested  the  conference 
technique  is  a  good  one  to  fol¬ 
low.  “Such  meetings  don't  have 
to  be  large,”  he  asserted.  “One 
top  man  each  from  circulation, 
editorial  and  promotion  can  do  it, 
with  perhaps  the  Sunday  or  fea¬ 
ture  editor  on  a  large  paper. 

“The  important  thing  is  that 
these  people  be  able  to  deal  with 
each  other  on  a  .natural,  relaxed, 
informal  basis,  talking  things  over 
frankly,  and  reaching  quick  and 
sound  decisions.” 

“No  editor  is  genius  enough  to 
provide  a  steady,  guaranteed  au¬ 
dience  through  his  own  efforts." 
Mr.  Hills  remarked. 

Joint  Discussion  I'rged 

He  said  it  was  sound  practice 
for  editorial,  circulation  and  pro¬ 
motion  to  discuss  and  judge  fea¬ 
tures  together,  but  added  this 
warning:  “One  thing  to  remem¬ 
ber,  though,  is  that  a  circulation 
man’s  opinion  may  not  be  worth 
any  more  than  an  editor's.  Any¬ 
one  who  claims  he  knows  just 
what  the  public  wants,  or  that  his 
wife  is  a  true  barometer  of  the 
mass  market,  is  crazy.” 

“You  sales  managers.”  he 
added,  “must  recognize  that  all 
the  comics  and  columns  and  fea¬ 
tures  and  special  series  and  pro¬ 
motional  pieces  in  the  world  will 
not  make  a  good  newspaper. 
News  is  what  does  it. 

“You  can  help  your  editor  if 
you’ll  tell  him  promptly  and  fac¬ 
tually  about  all  complaints  that 
circulation  hears;  about  the  stor¬ 
ies  and  features  that  are  stirring 
special  interest;  about  ‘phony* 
correspondents  in  outlying  areas 
who  are  missing  stories,  making 
enemies  or  promoting  only  them¬ 
selves  and  friends;  about  story 
tips  that  can  be  followed  up: 
about  new  growth  areas  and 
booming  towns  that  deserve  at¬ 
tention;  about  competitive  weak¬ 
nesses  which  you  spot.” 

Wider  Knowledge  Needed 

Byron  C.  Vedder.  Champaiftn- 
Urhanna  (III.)  Courier  general 
manager,  urged  circulation  men 
to  widen  their  knowledge  and 
think  beyond  the  terms  of  their 
department. 

“Read  and  listen  about  new 
processes  and  ideas  in  business 
management.”  he  said,  “and  1 
don't  mean  necessarily  confining 
it  to  the  newspaper  business.  Be¬ 
come  acquainted  with  new  ma¬ 
chines.  with  new  ways  of  doing 
things.  One  word  of  warning, 
don’t  interpret  this  as  meaning 
you  should  widen  your  scope  by 
attempting  to  run  the  press  room 
{Continued  on  pape  78) 
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through  these  columns.”  12,000.000  Ciic. 

r  IVJT  V^UDt;  y  ^ime  and  time  again,  when  coo-  p  Cnhimn 

m  -  V  fronted  with  the  transcript  of  his  *  regiGl  K^OlUmil 

I  J  testimony  in  examination  before  By  stipulation  of  counsel  for  tin 

“  jj  trial  over  a  period  of  four  years,  Hearst  Corporation,  it  was  put  into 

_  vu  1  •.  U  r  .1  f.uu.,  „r.  Mr.  Pegler  said  he  had  “made  a  the  record  of  the  Reynolds-Peglo 

The  $5W,0W  hbel  suit  brought  malice,  no  damage,  no  falsity,  no  erroneous  an-  trial  this  week  that  the  aggregate 


12,000,000  Circ. 

For  Pegler  Column 

By  stipulation  of  counsel  fortk 


f  w  fu  I  D  1  zr-  amage,  no  asiy,  mistake”  or  given  erroneous  an-  trial  this  week  that  the  aggregate 

against  Westbook  Pegler,  King  libel.  swers  because  he  hadn’t  “weighed  circulation  of  newspapers  which 

Features  Syndicate  columnist,  by  Louis  Nizer,  plaintiffs  counsel,  imputations”  of  the  questions,  printed  the  allegedly  libelous  col- 
Quentin  Reynolds  author  and  said  in  his  summation  that  he  as  Mr.  Nizer  hammered  away  at  umn  in  November,  1949, 

magazine  writer  and  once  a  Heam  lieved  this  is  one  of  the  historic  testimony  by  the  de-  12,000,000. 

employe  himself  (INS)  will  go  to  cas«  of  this  generation.  columnist  plead-  The  circulation  of  the  Sunday 

^e  jury  in  U.  S.  District  Court,  We  are  defending  ourselves  ^iUon  of  the  New  York  HercU 

i  T  ’’  I  to  tice  by  answering  merely  “yes”  or  Trib.we  which  contained  the  Rey- 

It  will  be  the  eighth  week  of  the  evil  man,  he  declared.  I  want  to  inguiries  nolds  book  review,  the  spark  that 

trial.  Drove  our  cases  right  out  of  Mr.  .  «et  off  the  Peeler  column.  w» 


Judge  Edward  Weinfeld  will  Pegler’s  own  mouth  and  to  con- 
charge  the  jury  Monday  morning,  trast  the  hatred  and  desire  to  kill 


tice  by  answering  merely  “yes”  or  Tribune  which  contained  the  Rey- 
“no”  to  some  inquiries.  nolds  book  review,  the  spark  that 

‘I  Don’t  Hate  Anybody’ 

...  ,  .,1  .u  given  as  in  excess  of  700,000. 

Shifting  from  attack  upon  the - 


The  court  testimony  comprises  in  him  with  the  human  qualities  witness’  credibility  to  a  theme  of  the  story  of  the  Dieppe  raids,  in 

5,000  pages.  The  pre-trial  exam-  of  Mr.  Reynolds.  malice  in  Mr.  Pegler’s  writings,  which  Mr.  Reynolds  has  been  dc- 

ination  of  Mr.  Pegler  makes  up  a  “Where  is  this  Mr.  Pegler  who  Mr.  Nizer  prodded  the  columnist  picted  as  a  hero  and  a  coward 
deposition  of  2,400  pages  and  the  said  Reynolds  ran  away?”  de-  with  an  old  article  in  which  he  over  and  over  again,  from  the  dra- 

pre-trial  of  examination  of  Mr.  manded  Mr.  Nizer.  “Does  he  not  had  written:  “My  hates  have  given  matic  presentation  by  the  plain- 

Reynolds  filled  1,100  pages.  have  the  courage  to  sit  and  hear  me  greater  spiritual  satisfaction  tiff  himself,  to  the  critical  an- 


Reynolds  filled  1,100  pages.  have  the  courage  to  sit  and  hear 

Co-defendants  with  Mr.  Pegler  this  summation? 
are  the  Hearst  Corporation  and  “Not  a  single  executive  of  the 
Hearst  Consolidated  Publications,  two  Hearst  corporations  appear- 
Inc.  The  suit  grew  out  of  a  column  ed,”  he  pointed  out.  “This  is  de- 


than  my  friendships.”  alysis  by  Mr.  Pegler  and  finally 

“I  don’t  hate  anybody,”  blurted  to  the  official  version  in  a  British 
the  witness  and  the  filled  courtroom  War  Office  document, 
burst  into  an  uproar  of  laughter.  The  1949  Pegler  column,  which 


Mr.  Pegler  wrote  about  Mr.  Rey-  fault.  They  are  not  answering.  Federal  Judge  Edward  Weinfeld  is  the  basis  for  the  suit,  described 


nolds  on  Nov.  29,  1949. 

‘A  Bitter  Reply’ 


There  is  the  empty  witness  chair,  warned  that  another  such  demon-  Mr.  Reynolds  in  terms  of  coward- 

.  They  brought  in  not  a  single  wit-  stration  would  cause  him  to  clear  ice  and  disrepute. 

Charles  Henry'  cou*n^l  for  the  Pegler  has  a  good  the  court  of  spectators.  jells  Purpose  of  Column 

defendants,  in  his  two-hour  sum-  Jbere  is  not  a  writer  The  slow-moving  trial  has  been  Mr.  Nizer  brought  out  that  the 

mation,  asserted  “as  a  counter-  I’''’"®  ^  reputation  attracting  a  capacity  audience  to  defendant,  four  years  ago,  said  he 

weight  to  the  charge”  of  libel  that  ^99  accuracy,  for  indecency,  for  the  small  courtr^m  in  New  had  not  intended  to  charge  the 

Mr  RpvnniHc  haH  viciousness.  My  Only  regret  is  that  York’s  Federal  Building  and  dur-  rnUier\  war  corresDondent  with 


Mr.  Reynolds  had  falsely  attacked 


Mr.’  Pegler  in  a  book  review  he  bmit^  our  claim  to  $500,000  ing  a  discussion  of  a  juror’s  re-  cowardice.  Now,  pleading  truth  of 


wrote  for  the  New  York  Herald 
Tribune,  in  which  he  charged  that 
a  columnar  attack  by  Pegler  on  Mr.  r 


Changed  Testimony- 


quest  that  luncheon  recess  be  re-  the  article  in  defense.  Mr.  Pegkr 
tricted  to  one  hour,  Mr.  Pegler’s  told  the  court  that  subsequent 


a  columnar  attack  by  Pegler  on  Mr.  Nizer  charged  that  Mr.  attorney,  Charles  Henry,  remarked  knowledge  of  the  events  justified 
Hevwood  Broun  had  contributed  Pegler  changed  his  testimony  at  it  would  be  difficult  to  maintain  his  purpose  in  writing  the  column, 
to  Mr.  Broun’s  death  pre-trial  and  such  a  tight  schedule  because  there  “My  purpose,”  said  Mr.  Pegler, 

“Mr.  Pegler  made  a  somewhat  questioning.  wasn’t  adequate  elevator  service  to  over  the  objections  of  Mr.  Niw, 

hitter  reniu  tr.  the  nioir-tiATe  ,t.  “I  don’t  know  how  many  repu-  accommodate  “all  of  these  public-  “wac  not  to  iniure  Mr.  Reynolds 


bitter  reply  to  the  plaintiffs  at-  bow  many  repu-  accommodate  “all  of  these  public-  “was  not  to  injure  Mr.  Reynolds 

tack,”  conceded  Mr.  Henry.  “Mr.  ^e  will  save  in  this  historic  spirited  citizens.”  the  jurors,  the  but  to  inform  the  public  about  the 

Pegler  was  charged  with  guilt  <^3se,”  said  Mr.  Nizer.  “Not  every-  counsel  and  their  retinue. 


Mr.  Nizer’s  painstaking  and  la¬ 


borious  technique  of  cross-examin-  wood  Broun). 


character  of  the  man  who  accused 
me  of  murdering  a  friend  (Hey- 


moral  culpitude,  practically  horn-  against  the  Mr.  Nizer’s  painstaking  and  la-  me  of  murdering  a  friend  (Hey- 

icide.  Broun  was  regarded  by  Hearst  empire  and  Mr.  Pegler.  borioiis  technique  of  cross-examin-  wood  Broun).” 

Pegler  as  the  evil  genius  of  the  Here  they  have  the  important  mg  Mr.  Pegler  against  the  previous  Later,  in  the  same  line  of  qu«- 
newspaper  profession  in  that  he  principle  of  stopping  this  deliber-  testimony  contained  in  2,400  pages  tioning.  Mr.  Pegler  declared  that 

wanted  to  sell  newspapermen  down  malicious  shooting  at  of  typewritten  transcript  has  been  his  characterization  of  Mr.  Rey- 

the  river  into  the  clutches  of  the  P-^ple.  the  symptom  of  a  disease,  accountable  for  the  tedious  pro-  nolds  as  one  having  a  yellow  streak 


Communists.” 

Historic  Case 


people,  the  symptom  of  a  disease,  accountable  for  the  tedious  pro-  nolds  as  one  having  a  yellow  streak 
The  phrase  ‘Peglerize’  means  to  cedure,  bringing  occasional  instruc-  and  no  guts  was  not  intended  to  be 
say  recklessly  ‘I’ll  blow  your  brains  tions  from  the  judge  to  get  along  complimentary.  “It  was  descrip- 
out.’  I  ask  a  full  verdict — not  a  to  new  subjects.  The  jury  of  four  tive,”  he  said.  “Fair  and  accuraie 


“When  he  took  on  Mr  Peeler  vcmici — nui  a  lu  new  suujccis.  me  jury  or  lour  tive,  he  said.  t-air  ana  accurw 

e  simple  fact  is  that  Mr.  Ly-  verdict.  Do  justice  and  women  and  eight  men  has  heard  description.” 

lids  outmatched  himself.”  con-  '  '  On  one  occa-sion  when  Mr.  Pe|- 


the  simple  fact  is  that  Mr.  Rey- 
nolds  outmatched  himself,”  con¬ 
cluded  Mr.  Henry.  “There  were  *  f  *  _  __  i 

186  newspapers  which  published  I  Tf  QrSllxC-^ll 
the  column  without  question  and 

without  change.  There  was  no  __  1  *  _  J  *  __ 

- /Lppiiea  in 
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Radio-TV  . 56  to  be  succesful.  Hearing  Examiner  Bitner  property.  -  „ 

Ray  Erwin’s  Column .  4  Basil  P.  Cooper  recommended  that  The  ruling,  which  is  being  pro-  with  those  .shotgun  questions,  tK 

Shop  Talk .  88  tbe  Federal  Communications  Com-  tested,  stated  that  the  “determina-  columnist  remarked. 

Syndicates  .  54  mission  grant  a  license  for  Channel  tive  factor”  between  Bitner  and  The  court  instructed  the  clw 

Any  article  appearing  in  this  pub-  ^  Shreveport,  La.  to  KTBS,  Inc.  WJR  Detroit  “is  the  fact  that  a  to  repeat  counsel’s  question  w 

lication  may  be  reproduced  pro-  rather  than  International  Broad-  grant  to  WJR  would  serve  the  Mr.  Pegler  held  up  the 

vided  acknowledgment  is  made  of  ca-sting  Corporation.  Commission’s  well-established  pol-  ings  until  he  got  pencil  and  P 

the  Editor  &  Publisher  copyright  KTBS,  owned  by  the  Wray  fam-  icy  of  diversification  of  the  media  and  jotted  down  carefully  wW 

and  date  of  issue.  ''y*  8°*  the  nod  over  the  Ewing  of  mass  communications.”  was  read.  He  had  been  maktff 

family’s  International  corporation  {Continued  on  page  32)  {Continued  on  page  77) 


»  ^  •  ler  asked  to  see  the  record  of  his 

i  1 1  previous  testimony  and  Mr.  Niw 

X  walked  up  to  the  witness  stand  to 
■  hand  it  to  him,  the  defendantpro- 
^  fl  T*OVOT30rt  tested:  “Get  away,  stand  ovtf 

there,  you  make  me  nervous." 

As  Red  Buttons  would  say  on  because  of  the  Commission’s  diver-  Weinfeld  admonish^  him 

evision,  strange  things  are  hap-  sification-of-media  policy.  9®^ 

ning,  to  wit:  The  examiner  said  he  was  per-  '"structed  the  court  clerk  to  p 

Although  the  newspaper  appli-  suaded  to  rule  in  favor  of  KTBS  future  material  req 

cant  was  to  be  preferred  over  a  by  the  decision  of  the  FCC  in  the  witness. 

Flint.  Mich,  contest.  In  that  case.  Another  colloquy  ensuf 
the  Commission  reversed  the  hear-  commented  that  ■ 

ing  examiner’s  preference  for  the  Nizer  s  form  of  questioning  was 
application  of  WFDF,  a  Harry  F.  jurious  to  him. 

Bitner  nrooertv.  “You’ll  have  me  hang  myseu 


vided  acknowledgment  is  made  of 
the  Editor  &  Publisher  copyright 
and  date  of  issue. 


of  mass  communications.” 
{Continued  on  page  32) 
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was  read.  He  had  been  makiif 
{Continued  on  page  77) 

PUBLISHER  for  Tune  26,  1»< 


Legi 
restrict 
tunce 
ment  < 
necessi 
dividui 
to  the 
torial 
nual  r 


larger 
garded 
of  the 
lutions 
1.  ‘ 
that  tl 
ful  co 
fundar 
be  pro 
directs 
comm 
pose-J 
mcasu 
proper 
2.  " 
positio 
the  pr 
the  p< 
prereq 
class 
have  < 
scribei 
changi 
tween 
cation: 
paid  s 
class  I 
public 
to  sub 
such  a 
mailin 
classes 
that  SI 
effect 
L  ‘ 
E.  Su 
soecial 
ilege  < 
necess 
uals,  I 
lions  ( 
for  th^ 
should 
homes 
tilion,s 
rescinc 
lie  int 
lution 
with  tl 
tal  la' 
priate 
4.  “ 
the  Se 
prove 
unfair 

edit 


8 


in 

>rlh( 
t  into 
•egkr 
egik 
^'hick 
i  coi- 
was 

inda; 
feraU 
Roy. 
i  that 
was 
K)." 

d$,  in 
:n  dc- 
iwaid 
e  dra- 
plain- 
1  an- 
finally 
Jritish 

which 

cribed 

ward- 


at  the 
aid  ho 
;e  the 
with 
nth  of 
Pegler 
equent 
istified 
)lunn. 
Pegkf, 
Nizer, 
ynoHs 
Hit  the 
ccused 
(Hey 

[  ques- 
kI  that 
.  Rey 
streak 
dtobe 
lescrip- 
ccurate 

T.  Pel- 
of  his 
.  Nizer 
tand  to 
nt  pro- 
d  over 
rvoos." 

him 
nd  and 
to  pre- 

quested 

1  when 
at  Mr. 
was  in- 

myseK 
IS,”  the 

e  clerk 
on  and 

roceod- 
nd  p*^ 
If  what 
makinf 

n) 

;6,  IW 


NEA  Opposes  Government 
Advertising  Restriction 

Gross  Roots  Press  Fights 
Bulk  Mailing  Minus  Names 


By  Roy  Erwin 

Baltimore,  Md. 

Legislative  regulatory  measures 
restricting  advertising  and  accep¬ 
tance  by  the  Post  Office  Depart¬ 
ment  of  bulk  mailing  without  the 
necessity  of  addressing  it  to  in¬ 
dividuals  were  opposed  as  threats 
to  the  press  by  the  National  Edi¬ 
torial  Association  at  its  69th  an¬ 
nual  meeting  here. 

The  NEA,  representing  approxi¬ 
mately  5,000  smaller  daily  and 
larger  non-daily  newspapers,  re¬ 
garded  as  the  “grass  roots  press” 
of  the  nation,  adopted  these  re.so- 
lutions: 

1.  “Reaffirming  its  firm  belief 
that  the  right  to  advertise  all  law¬ 
ful  commodities  and  services  is  a 
fundamental  principle  which  must 
be  protected  at  all  times,  the  NEA 
directs  its  officers  and  appropriate 
committees  to  oppose  any  pro¬ 
posed  legislative  or  regulatory 
measures  which  would  abridge  the 
proper  functions  of  advertising.” 

2.  ‘The  NEA  reiterates  its  op¬ 
position  to  any  proposal  to  dilute 
the  present  strict  requirements  of 
the  postal  regulations  that,  as  a 
prerequisite  to  entry  into  second- 
class  matter,  publications  must 
have  a  legitimate  list  of  paid  sub¬ 
scribers:  opposes  any  proposal  to 
change  the  present  relationship  be¬ 
tween  the  mailing  rates  for  publi¬ 
cations  having  a  legitimate  list  of 
paid  subscribers  entered  as  second- 
class  matter  and  free  distribution 
publications;  oppose  any  proposals 
to  subdivide  second-class  matter  in 
such  a  way  as  to  provide  different 
mailing  charges  for  the  various 
classes  of  matter,  on  the  ground 
that  such  a  measure  would  be  in 
effect  a  classification  of  the  press.” 

5.  “Postmaster  General  Arthur 
E.  Summerfield,  by  a  system  of 
soecial  permits  granting  the  priv¬ 
ilege  of  bulk  mailing  without  the 
necessity  of  addressing  to  individ¬ 
uals,  has  effectively  deprived  mil¬ 
lions  of  people  the  right  to  decide 
for  themselves  what  type  of  mail 
should  be  invited  into  their 
homes.  .  .  .  The  NEA  urgently  pe¬ 
titions  the  Postmaster  General  to 
rescind  the  amendment  in  the  pub¬ 
lic  interest.”  Copies  of  this  reso¬ 
lution  are  to  be  sent  to  Congress 
with  the  recommendation  that  pos¬ 
tal  laws  be  corrected  by  appro¬ 
priate  amendment  or  repeal. 

4.  “The  NEA  recommends  that 
the  Senate  and  House  promptly  ap¬ 
prove  H.R.  573,  a  bill  to  restrict 
unfair  competition  of  the  Post  Of¬ 


fice  Department  with  private  print¬ 
ers  in  the  sale  of  printed  corner 
cards  on  stamped  envelopes.  The 
measure  pending  before  the  House 
Rules  Committee  is  based  on  the 
principle  enunciated  by  various 
groups  that  the  Federal  Govern¬ 
ment  should  not  provide  services 
and  commodities  available  through 
private  enterprise.” 

5.  “Last  year  at  the  New  Orleans 
convention,  this  organization  ap¬ 
pealed  to  President  Eisenhower  to 
revoke  Executive  Order  10,290 
(classified  information).  The  Pres¬ 
ident  has  modified  this  order,  thus 
opening  up  additional  avenues  of 
information.  This  convention  com¬ 
mends  the  President  for  his  ac¬ 
tion.  At  the  same  time,  the  con¬ 
vention  reaffirms  its  continuing 
vigilence  against  threats  to  free¬ 
dom  of  information  and  the  peo¬ 
ple’s  right  to  know,  through  direc¬ 
tives  of  the  executive  branch,  the 
courts  and  through  legislation.” 

6.  “The  NEA  records  its  en¬ 
dorsement  of  principles  and  poli¬ 
cies  in  the  legislative  program  pro¬ 
posed  by  the  Advisory  Council  of 
the  Ll.  S.  Senate  Committee  on 
Post  Office  and  Civil  Service  at  the 
second  session  of  the  83rd  Con¬ 
gress.” 


Washington 
President  Eisenhower  made 
some  complimentary  remarks 
about  the  nation’s  small-town 
press  in  an  address  to  the  Na¬ 
tional  Editorial  Association  here 
June  22.  He  said: 

‘There  is  no  need  to  sell  me 
the  small-town  paper.  I  hope 
there  are  those  among  you  who 
are  acquainted  with  and  respect 
the  Abilene  (Kas.)  Daily 
Reflector  and  Chronicle,  as 
much  as  I  do.  Certainly,  there 
is  no  other  paper  in  the  world 
that  I  read  for  so  many  years 
at  a  stretch  as  I  did  that  one. 

“The  responsibility  of  the 
newspapers,  and  I  mean  the 
small,  local  newspapers,  which 
provide  so  much  of  the  reading 
opportunity  for  so  many  mil¬ 
lions  of  our  people  in  the  small 
towns  and  rural  areas  of  Amer¬ 
ica.  I  know,  because  as  I  said 
before,  I  have  read  them. 

“I  believe  that  as  you  under- 


ganization  particularly  praised 
those  portions  of  the  Council’s 
recommendations  that  Congress 
should  determine  that  the  Post  Of¬ 
fice  Department  is  a  public  serv¬ 
ice  to  the  people  upon  which  a  real¬ 
istic  standard  of  postal  rate-making 
should  be  based. 

It  also  urged  Congress  to  reject 
the  “revolutionary  substitutions”  of 
the  Postmaster  General  that  the 
postal  service  should  be  defined 
as  a  public  utility,  that  Congress 
surrender  authority  over  mail 
rates,  “which  would  result  in  an 
untenable  expansion  of  arbitrary 
bureaucracy.” 

In  this  connection,  the  associa¬ 
tion  renewed  its  opposition  to  H.R. 
6052,  “which  would  raise  second- 
class  rates  by  30%  above  and  be¬ 
yond  the  higher  rates  which  were 
finally  in  effect  April  1,  1954.” 

On  the  evening  of  the  day  that 
the  VIcCarthy-Army  hearings  end¬ 
ed,  Attorney  General  Herbert 
Brownell,  Jr.,  told  the  510  persons 
registered  for  the  convention  that 
two  principles  of  our  government 
— the  separation  of  powers  and 
government  of  law.s  and  not  of 
men — must  be  maintained. 

Striking  out  at  Senator  Mc¬ 
Carthy’s  demands  that  government 
employes  give  him  classified  infor¬ 
mation,  Mr.  Brownell  asserted; 

“Anyone  who  attempts  to  put 
himself  above  the  law,  and  incites 
goveinment  employes  to  turn  over 
classified  information  relating  to 
our  national  security,  in  violation 
of  statute  and  Presidential  order. 


stand  and  tell  the  truth,  the 
whole  truth,  including  the  rela¬ 
tionship  of  one  fact  to  another, 
I  believe  we  will  perpetuate  and 
protect  our  freedoms  and  our 
national  security. 

“1  believe  as  you  fail  in  that, 
to  that  extent  America  and  her 
freedoms  are  in  danger. 

“I  do  not  believe  you  will 
fail. 

“Now,  I  would  like  to  say  to 
the  editor  of  every  single  news¬ 
paper  in  the  United  States:  You 
have  a  duty,  to  find  the  truth, 
and  project  it  fearlessly,  hon¬ 
estly,  and  to  the  utmost  ability 
that  your  heart  and  head  will 
allow,  to  every  person  that  you 
can  reach. 

“For  the  very  great  honor 
you  have  done  me  in  this 
plaque,  which  I  will  keep  so 
proudly,  for  the  very  warm  wel¬ 
come  you  have  accorded  me,  I 
thank  you  all  very  much  in- 


NEA  Membeis 
Caught  in  Raid 

Baltimore,  Md. 

Much  merriment  —  and  some 
embarrassment  —  was  caused  at 
the  National  Editorial  Association 
convention  here  when  a  number 
of  NEA  visiting  firemen  were 
caught  in  a  vice  squad  midnight 
raid  on  the  Oasis  nightclub  and 
were  hauled  to  the  police  station 
in  paddy  wagons. 

^me  of  the  NEA  members 
present  asked  a  cop  to  let  them 
go  and  he  said  he  would  and  led 
them  out  obligingly  —  into  the 
waiting  wagons.  Each  had  to  put 
up  $11.45  but  those  who  appeared 
in  police  court  later  the  same 
morning  were  found  not  guilty  of 
disorderly  conduct  and  the  sum 
was  refunded.  The  club  manager 
and  two  women  dancers  were  held. 

The  Baltimore  Evening  Sun 
headed  the  story  “Police  Put 
$11.45  Uncover  Charge  on  Oasis; 
About  100  Patrons  Pay  UP.”  It 
noted  that  patrons  gave  addresses 
on  three  continents. _ 

is  tragically  mistaken  if  he  believes 
he  is  helping  to  protect  our  na- 
tion’.s  safety. 

“Nothing  pleases  the  Commun¬ 
ists  more  than  to  create  division 
among  the  people  on  matters  of 
national  security;  impair  constitu¬ 
tional  government;  and  encourage 
disobedience  to  the  law.  .  .  . 

“I  believe  it  equally  important 
to  speak  out  against  those  who, 
regardless  of  motive,  break  down 
our  system  of  government  by  law 
in  an  effort  to  investigate  commu¬ 
nism.” 

“Samuel  Waugh,  Assistant  Sec¬ 
retary  of  State  for  Economic  Af¬ 
fairs.  said  he  was  pleased  to  be  at 
the  convention  because  of  his  long 
friendship  for  the  president  of 
NEA.  Alan  C.  McIntosh.  Luverne 
(Minn.)  Star-Herald,  and  because 
his  own  father-in-law  nearly  75 
years  ago  established  the  Albion 
(Neb.)  News. 

“The  third  reason  is,  as  many 
of  you  know,  an  audience  of  news¬ 
papermen  coming  from  the  grass 
roots — and  I  use  that  term  in  the 
most  complimentary  sense — is  a 
significant  audience  of  great  im¬ 
portance,”  said  Mr.  Waugh. 

“Your  group  presents  a  rare  op¬ 
portunity  and  something  of  a  chal¬ 
lenge  as  well,”  he  continued.  “You 
provide  an  unrivaled  channel  to 
hundreds  of  thousands  of  Amer¬ 
icans  who  are  your  readers 
and  whose  confidence  you  have 
earned.  .  .  . 

“The  vital  role  that  the  free 
press  of  this  country  has  played 
in  the  development  of  the  republic 
is  known  to  all,  and  the  American 
editor  is  a  valiant  champion  of  the 
liberties  we  c'herish.  The  Amer¬ 
ican  tradition  is  replete  with  ex¬ 
amples  of  the  fighting  editor,  the 
fearless  crusader  for  good  govern¬ 
ment,  for  freedom  and  justice.” 

Mr.  Waugh  outlined  the  inter- 
(Continued  on  page  62) 
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In  the  latter  resolution,  the  or- 

I  Ike  'Sold'  on  Sma/Mown  Press  r 


Want  Ads  Analyzed; 
Dykes  Heads  ANCAM 


New  Orleans 

Members  of  the  Association  of 
Newspaper  Classified  Advertising 
Managers  (ANCAM)  at  their  34th 
annual  convention  here  this  week 
moved  up  Raymond  I.  Dykes  of 
Westchester  (N.  Y.)  County  Pub¬ 
lishers  to  president  and  took  a 
long,  hard  look  at  their  business 
with  the  help  of  outside  experts. 

From  some  quarters  came  re¬ 
sounding  thumps  on  the  back: 
"Our  experience  with  classified,” 
said  William  A.  Keller,  manager 
of  the  Used  Car  Department  of 
Lincoln-Mercury  Division,  “has  en¬ 
couraged  us  to  think  of  your  used 
car  columns  as  automobile  row  in 
miniature;  right  in  the  prospect’s 
home.” 

.-Vnother  accolade  came  from 
James  C.  Downing,  National  Used 
Car  Dealers  Association,  who  said, 
“Classified  is  the  only  type  of  ad¬ 
vertising  that  pays  a  used  car  deal¬ 
er.  His  ability  to  use  it  represents 
whether  or  not  he  will  remain  in 
business.  Radio  and  TV  are  a 
total  waste  of  money  for  used  car 
dealers.  I  know  TV  has  done  a 
job  for  some  used  car  dealers  but 
the  next  time  you  see  them  they’re 
broke.” 

Eugene  C.  Pulliam,  publisher  of 
Indianapolis  (Ind.)  Star  and  News, 
characterized  classified  “as  one  of 
the  two  or  three  most  important 
jobs  being  done  for  newspapers 
today.” 

Some  Criticism  Also 

The  want  ad  men  took  a  bit  of 
criticism  too:  Martin  Burker,  pro¬ 
motion  manager  of  New  Orleans 
Times  Picayune,  contrasted  the 
“beautiful  economy”  of  classified 
with  the  prodigal  waste  of  .space 
in  most  classified  promotion. 

Barry  Urdang,  promotion  man¬ 
ager  of  Philadelphia  (Pa.)  Bulle¬ 
tin,  said  some  of  the  best  ads  in 
the  newspaper  appear  in  classified 
and  also  some  of  the  worst. 

Robert  P.  Hunter,  secretary- 
treasurer  of  Birmingham  (Ala.) 
News,  declared  the  basic  presenta¬ 
tion  of  classified  is  sound  but  he 
cited  the  “drab,  colorless  and  un¬ 
attractive”  pages  that  repel  reader- 
ship. 

Mr.  Dykes  assumed  the  presi¬ 
dency,  succeeding  William  H.  Leo¬ 
pard,  Sioux  Falls  (S.  D.)  Daily 
A  rgus-Leader. 

Other  officers  are:  first  vicepres¬ 
ident.  Kenneth  Harrington,  Dayton 
(Ohio)  Daily  News;  second  vice- 
president.  Daniel  L.  Lionel,  New 
York  Herald  Tribune;  third  vice- 
president.  James  L.  Duross.  Hous¬ 
ton  (Tex. )  Chronicle;  treasurer, 
Eldred  R.  Carter,  Madison  (Wis.) 
Newspapers:  .secretary,  James  G. 
Slep,  Altoona  (Pa.)  Mirror. 

The  following  directors  were 
elected:  William  Good,  Fort 
Wayne  (Ind.)  Newspapers;  Worth 


Wright,  5an  Diego  (Calif.)  Union- 
Tribune;  Jerry  Woodard,  El  Paso 
(Tex.)  Times  and  Herald-Post,  and 
Ralph  Rosenberg,  Tacoma  (Wash.) 

News  Tribune. 

Elected  as  permanent  editor  of 
ANCAM  Exchanges  was  Walter 
Lehman,  San  Antonio  (Tex.)  Ex¬ 
press. 

598  Members 

ANCAM  membership  stood  at 
598  as  against  574  last  year. 

Brand  Names  Week  promotion 
award  winners  were:  Rochester 
(N.  Y.)  Democrat  and  Chronicle,  PRESIDENT  of  the  Association  of  Newspaper  Classified  Ad- 

and  Everett  (Wash.)  Daily  Mail,  vertising  .Managers,  Raymond  I.  Dykes  (at  left)  of  Westchester  (N.  YJ 
Honorable  Mentions  went  to  Des  County  newspapers  receives  a  few  words  of  advice  from  William  R 
Moines  (Iowa)  Register  and  Trib-  Leonard,  Sioux  Falls  (S.  D.)  Argus-Leader,  outgoing  president 
line.  Terre  Haute  (Ind.)  Star,  Tu.s- 

caloo.sa  (AU.)  News,  and  St.  James  Post,  received  ANCAM’s  highest  not  necessarily  mean  higher  pro6ts 
(Minn.)  Plain  Dealer  and  Courier,  award,  the  James  V.  McGovern  for  classified  departments.  Citinf 

Reviving  its  practice  of  present-  Trophy  for  the  year’s  outstanding  his  own  newspaper  he  showed  how 
ing  “merit  awards”  for  service  to  contribution  to  classified  advertis-  a  sliding  scale  rate  which  descend- 
ANCAM  the  association  presented  ing.  number  of  insertions  to 

engraved  certificates  to  H.  J.  Ben-  Want  Ad  Week  promotion  tro-  a  point  46%  below  the  one-time 
dinger,  Ted  Blend,  Walter  Camp-  phies  went  to  the  Santa  Rosa  cost  on  a  seven-day  order  de¬ 
bell,  C.  M.  Carroll,  Andrew  Dazzi.  (Calif.)  Press  -  Democrat  and  creased  the  profit  per  line  of  ad- 
Raymond  Dykes,  Kenneth  Har-  Charleston  (W.  Va.)  Daily  Mail.  vertLsing  11%  but  increased  the 
rington,  Charles  Horn,  Thomas  A  resolution  extended  thanks  to  profits  of  the  classified  operation 
Hougnon,  Lee  Hover,  Orlie  Hurl-  Harold  Barnes  and  the  Bureau  of  35%  over  the  period  prior  to  the 
hurt.  T.  Frank  James,  Lester  P.  Advertising  for  its  continued  co-  lowered  rate  scale. 

Jenkins,  Walter  Lehman.  William  operation  and  support  of  classified.  “The  thing  that  impresses  me 
H.  Leopard,  Daniel  L.  Lionel.  ANCAM  embarked  upon  an  ex-  most,”  he  said,  “is  that  it  passes 
Morton  McDonald,  Arthur  Mo-  tended  program  of  public  relations  on  to  all  advertisers  the  saving  that 
chel,  William  Pickett,  Anthony  T.  by  making  arrangements  to  par-  is  effected  by  multiple  inser- 
Powderly,  Ernest  Roberts.  Jack  ticipate  in  the  celebration  of  Na-  tion.  .  .  .”  For  linage  growth  with 
Schoo.  Carl  Schweizer,  James  Slep,  tional  Newspaper  Week.  It  set  up  the  new  multiple  insertion  pro- 
Herbert  Tushingham,  Israel  Wein-  ANCAM  awards  to  be  given  in  the  gram,  he  said,  “the  results  have 
.stein,  Milton  Werner,  Jack  Whit-  National  Editorial  Association  been  phenomenal.” 
stone,  Orville  Wespe,  Robert  Witte,  contest  and  the  board  determined  Commenting  on  the  importa^ 
Worth  Wright,  Jerry  Woodard  and  to  intensify  its  successful  efforts  to  of  transient  advertising,  which 
Leslie  Cummings.  extend  the  teaching  of  classified  comprises  54%  of  the  volume  on 


The  awards  were  based  on  a  advertising  courses  in  colleges. 


point  system  for  ANCAM  assign 
ments. 

Trophy  to  El  Paso 


advertising  courses  in  colleges.  his  newspapers,  Mr.  Pulliam  said, 
Sliding  Scale  Rate  recognize  the  impor- 

Th,  of  ,he  Ins.i.u.e  of 

Nowspapor  Controller,,  Richard  A.  '  2 


Aivpuj  iNcWSpapcr  V»AJIUIUIICI  5,  rviwiaivi  _  a  *  i.  •  a  _ j 

’Dorrance  D.  Roderick,  president  Willis,  Roanoke  (Va.)  Times  and  hel^wanted  —  vve'Tl«)'"rewgnize 
of  the  El  Paso  Times  and  Herald  World  News,  said  high  rates  did  transient  creates  a  hip 

amount  of  reader  interest.  It  a 
read  just  about  as  thoroughly  »5 
the  weather  reports.  In  the  second 
place,  being  transient,  it  cannot  b« 
affected  by  any  concerted  action 
on  the  part  of  a  group  or  classi¬ 
fications.  Therefore,  we  strive 
constantly  for  a  backlog  of  tran¬ 
sient  ads  at  all  times. 

Current  Trends 
A  random  sample  of  com¬ 
ments  on  the  genfcral  classified 
outlook  was  taken  in  an  effort  to 
establish  a  pattern  for  the  cur¬ 
rent  15%  downtrend  classified  is 
experiencing — the  first  serious  dip 
in  want  ad  linage  in  the  last  dec¬ 
ade: 

Harry  G.  Binger,  D  uluth 
(Minn.)  Herald  &  News  TribuM 
— “We  are  having  an  overall  lin¬ 
age  loss  in  classified  yet  our  ad 

A  TISKET,  A  TASKET,  most  of  the  ladies  sport  carryall  baskets  at  meanV^that  ^whil^  t^  ^trend^o- 
the  ANCAM  convention  reception:  Left  to  right-Hu  Stephens,  New  ^  7'*® 

Orleans  Times-Picayune;  Mrs.  Harold  Hatfield,  South  Bend,  Ind;  .  *  “  ®  are 

James  Smith.  New  Orleans  Times-Picayune;  Miss  Hatfield,  and  Blanche  continues,  pe  p 

Gates,  Monroe  World  and  News  Star.  (Continued  on  page  83) 
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How  Papers  Played 
TV’d  McCarthy  Story 


Prompted  by  inquiry  from  Musf  Do  Better  Job 
Editor  &  Publisher  this  week,  averaged  one  and  a  half  col- 

a  hand-picked  group  of  editors  yj^ns  per  day,  plus  pictures  and 
around  the  country  took  stcKk  of  comment  by  columnists.  Gave 
their  papers  coverage  of  the  jjory  usual  news  treatment,  some- 
Army-McCarthy  hearings  and  sonie  tijyes  top  position  play  of  the  day. 
frankly  expressed  amazement,  m  some  comment  from  read- 

retrospect.  at  the_  arnount  of  space  press  services  (AP  and 


thev  had  given  this  36-day  story. 

In  New  York  City’s  seven  ma¬ 
jor  dailies  there  was  the  usual 
variety  of  treatment  given  to  the 
story,  ranging  from  abbreviated 
wire  service  reports  to  the  full 
textual  record.  Nearly  all  of  the 
metropolitan  papers  had  “specials” 
for  side  stories,  etc.  Only  the  New 
York  Times  published  the  running 
transcript  of  testimony  throughout 
the  hearing. 

The  long  and  seemingly  verbose 
press  file  out  of  Washington  ap¬ 
peared  as  capsule  reporting  when 
it  is  considered  that  the  commen¬ 
tary  on  which  the  articles  were 
built  took  30  witnesses  a  total  of 
161:49  hours  to  tell,  and  the  typed 
transcript  ran  7,424  pages. 

Associated  Press  editors  estimat¬ 
ed  that  1,000,000  words  moved 
over  their  wires  for  Army-Mc- 
Carthy’s  36  days,  in  contrast  with 
more  than  2,000,000  words  on  the 
MacArthiir  ouster  hearings  in  1951. 

Two  out  of  three  Chicago  news- 
I  paper  polls  indicated  a  majority  of 
the  readers  voting  believe  Senator 
McCarthy  proved  his  charges 
against  the  Pentagon. 

A  check  (up  to  E&P  press  time) 
disclosed  that: 

1  —  McCarthy  had  a  91.2% 
edge  in  the  Chicago  Tribune  poll 
in  which  70,036  ballots  were  cast. 
Army  Secretary  Stevens  had  7.9%. 
Other  ballots  were  marked  by  per¬ 
sons  who  thought  both  sides  had 
prevailed  or  that  neither  had 
proved  its  charges. 

2  —  Tabulation  of  18,800  votes 
in  the  Chicago  Daily  News  poll 
indicated  a  favorable  McCarthy 
margin  of  about  5  to  4.  Ballots 
were  printed  only  once,  in  the  Sat¬ 
urday.  June  19  Triple  Streak  edi¬ 
tion.  Balloting  was  by  mail  only. 

3 — ^The  Chicago  Sun-Times  poll 
showed  the  Army  leading  with 
53.4%  in  a  week’s  continued  pub¬ 
lishing  and  tabulation  of  1)aPc.». 
About  33%  favored  McCarthy; 


U.P.)  were  not  giving  the  same  ob¬ 
jective  coverage  as  they  viewed  on 
television.  My  personal  opinion  is 
that  reporters  must  do  a  better  job 
of  news  reporting  than  ever  before. 

Jim  Reed, 

Topeka  (Kan.)  Daily  Capital 

Column  and  a  Half 

At  outset  of  hearings,  we  used 
2<olumn  main  story  daily,  then 
tapered  to  one  and  a  half  column 
as  hearings  wore  on.  P-1  each  day, 
often  with  art. 

Calvin  K.  Cox, 

Atlanta  (Ga.)  Constitution 

What  You'd  Expect 

Our  coverage  of  the  McCarthy 
hearings  ran  anywhere  up  to  two 
pages,  depending  on  the  day’s  de¬ 
velopments. 

Reaction  from  our  readers  was 
about  what  you  might  expect.  The 
pro  -  McCarthy  people  were  fre¬ 
quently  unhappy  when  the  day’s 
developments  didn’t  seem  to  jibe 
with  their  own  interpretation  of 
what  they  saw  on  television.  I 
would  say  that  what  complaints 
there  were  came  from  this  group. 

Michael  J.  Ogden, 
Providence  (R.  I.) 

Journal  and  Bulletin 

In  Proper  Perspective 

We  carried  approximately  85 
columns  in  36  days.  The  quantity 
of  type  varied  from  day  to  day 
according  to  (1.)  how  good  the 
testimony  was  and  (2.)  how  much 
space  we  had. 

Telecasts  of  the  hearings  occur¬ 
red  only  for  the  first  two  days  in 
Portland,  thanks  to  coaxial  cable 
complications  in  this  area.  There¬ 
fore  we  did  not  have  TV  competi¬ 
tion  nor  the  critical  audience  which 
elsewhere  compared  newspaper 
coverage  with  their  visual  experi¬ 
ences.  Even  radio  coverage  in 
Portland  was  poor,  most  of  it  be- 


12.1%  believed  the  Army  had  par^  ingj^broadcasts  in  ^e  evening 
tially  proved  its  case  and  13.2%  , •  i  I 

jha.  McCarthy  had  partially  proved 

What  was  done  elsewhere  around 
the  country? 

Daily  Summary 

We  ran  approximately  10  to  12 
columns  a  day.  Also  special  arti¬ 
cles  on  principals  involved,  and 
carried  the  charges  and  a  sum- 
niary  of  the  hearings  to  date  daily. 

Don  Maxwell 
Chicago  (Ill.)  Tribune 

editor 


our  headwriters  to  use  extreme 
caution.  For  several  days  they 
used  the  word  “Joe”  as  a  handy 
size  word.  I  ordered  them  to  stop 
that  in  the  belief  that  the  lone 
word  had  a  somewhat  editorial 
connotation. 

We  were  generous  in  our  use  of 
pictures,  although  this  use  dwindled 
because  of  the  great  repetition — 
Joe  and  Roy  Cohn  were  always 
playing  “nosy.” 

I  like  to  think  that  the  Oregon 


Journal  kept  the  story  in  proper 
perspective.  We  kept  the  main 
spotlight  on  Indochina  and  Gene¬ 
va.  When  McCarthy  hearing  was 
dull  we  frequently  popped  it  into 
the  inside  pages. 

We  had  no  deluge  of  phone 
calls  or  letters.  Our  desk  men 
like  to  think  that’s  an  indication  we 
handled  it  just  about  right. 

David  W.  Eyre, 
Portland  Oregon  Journal 

Disciplined  Editing 

For  the  first  week  we  carri^  an 
average  of  16  columns  a  day. 
Space  demands  fell  off  sharply  be¬ 
ginning  May  1  and  for  the  re¬ 
mainder  of  the  hearings  we  aver¬ 
aged  between  three  and  four  col¬ 
umns  a  day.  Total  space  was 
around  230  columns.  Our  leads  in 
most  cases  were  compiled  on  the 
telegraph  desk.  We  could  not.  in 
our  judgment,  depend  on  any  sin¬ 
gle  service  consistently.  The  story 
called  for  tough  disciplined  edit¬ 
ing  to  achieve  an  account  of  the 
day’s  proceedings  that  was  in  per¬ 
spective. 

We  used  no  space  gimmicks  and 
no  revolutionary  devices.  The  is¬ 
sues  were  so  explosive  that  tradi¬ 
tional  treatment  seemed  to  be  in¬ 
dicated. 

In  the  past  four  weeks,  we  have 
had  175  letters  on  the  subject  of 
McCarthy.  The  score:  Favoring 
McCarthy,  30;  Opposed  136; 
Neutral  9. 

The  McCarthyites  often  refer 
to  us  as  “You  Commie  Sheet.” 
The  other  side  says  “there  are  a 
few  intelligent  Americans  still  edit¬ 
ing  papers.”  The  “Neutrals”  most¬ 
ly  said,  “Let’s  slop  this  disgraceful 
show  and  get  down  to  business.” 

Scott  Newhall 

San  Francisco  (Calif.)  Chronicle 

Extra  Pages  Added 

Story  was  never  off  page  one 
from  April  22  until  June  18.  For 
38  of  these  53  days,  it  was  our 
lead  story;  and  on  other  days  it 
was  our  second  lead.  Nearly  every 
day  we  ran  16  columns  of  testi¬ 
mony  in  addition  to  the  main 
story  and  side  stories. 

Many  days  two  extra  pages  were 
added  to  give  hearing  proper  cov¬ 
erage;  in  addition  to  the  reading 
matter  we  ran  six  or  seven  pic¬ 
tures  a  day. 

On  one  occasion,  when  a  big 
local  story  took  the  lead,  a  new 
headline  was  devised  to  give  the 
McCarthy  hearings  prominent  dis¬ 
play.  This  was  a  two-line.  60-point 
streamer,  never  ased  by  us  before. 
In  running  testimony,  we  inter¬ 
spersed  bold  face  liberally  and 
employed  a  new  type  of  cross 
head  to  break  up  the  solid  type. 

The  morning  after  the  Benning¬ 
ton  disaster,  every  other  story  ex¬ 
cept  McCarthy  was  crowded  off 
page  one. 

All  telephone  calls  received  and 
95%  of  the  letters  expressed  satis¬ 
faction  with  our  coverage. 

J.  J.  McManus 
Boston  (Mass.)  Post 


2  Kinds  of  Bias 

It  was  page  one  nearly  every 
day  except  Saturdays.  Pictures 
used  generously.  Coverage  ranged 
from  six  columns  opening  day — 
plus  full  editorial  page  and  ano^er 
three  columns  on  seven  committee 
members — to  about  column  on 
duller  days.  Average  was  about 
two  and  one-half  columns  per  day. 

Tried  to  avoid  sensational  in 
headlines  for  most  part.  Frequent 
side  stories  used  on  inside  pages. 

Reader  reaction  infrequent. 
Several  complained  by  phone  that 
mid-day  edition  did  not  carry 
enough  details  of  that  day’s  hear¬ 
ing.  Then  some  half-dozen  letters 
was  either  that  our  coverage  was 
biased — both  pro  and  con  Mc¬ 
Carthy — or  that  hearings  not  worth 
space  given.  One  reader  said  head¬ 
line  biased  because  it  said: 
“Stevens  Charges  McCarthy  Lied.” 
When  a  few  days  later,  head  said, 
“McCarthy  Charges  Stevens  Lied," 
presumably  that  one  was  not  bi¬ 
ased  in  this  reader’s  opinion. 

A.  Vernon  Croop, 
Rwhester  (N.  Y.)  Times  Union 

Strictly  News 

We  handled  hearing  on  a  strictly 
news  basis,  giving  it  top  play  when 
it  deserved  it,  but  always  letting 
the  story  compete  for  position  with 
other  news.  We  received  few  com¬ 
plaints.  It  was  not  televised  in  In¬ 
dianapolis.  Space  ran  from  one 
column  to  three  columns  a  day. 

Robert  Early, 

Indianapolis  Star 

Hit  the  Highlights 

Tightly  edited  three  to  four  col¬ 
umns  per  day  on  McCarthy  on 
account  of  space  limitations.  Usu¬ 
ally  8-col.  top  or  8-col.  -secondary. 
Tried  to  get  principal  opponents’ 
names  in  heads,  such  as  the  kick¬ 
er:  Joe  Given  Some  Advice,  and 
the  headline.  See  Psychutrist, 
Shouts  Stu.  However,  nicknames 
not  used  too  frequently. 

Several  pro-M^arthyites  were 
not  satisfied  with  our  headlines  or 
our  coverage,  saying  both  were 
slanted.  We  tried  to  pick  the  best 
from  three  wire  reports;  TV  not 
shown  here  until  11:15  p.m.  I 
monitored  and  felt  the  news  stories 
had  hit  the  highlights  almost  per¬ 
fectly.  Scarcely  any  criticism  on 
this  score. 

O.  W.  Fifer,  Jr., 
Phoenix  Arizona  Republic 

Near  450  Columns 

We  used  approximately  410  col¬ 
umns  of  news  space  during  the 
hearings.  With  weekend  reviews, 
editorials,  etc.,  the  figure  would  be 
near  450  columns.  We  carried  a 
partial  transcript  each  day.  We 
used  extreme  care  in  headlines. 
We  treated  it  as  straight,  down  the 
middle  news,  leading  with  what¬ 
ever  angle  seemed  most  important 
each  day.  We  made  sure  in  story 
and  transcript  that  any  testimony 

(Continued  on  page  81) 
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Jimmy  Powers  Says 


You  Ought 

By  Jerry  Walker 

Jimmy  Powers  had  just  hopped, 
skipped  and  jumped  from  the 
sports  editor’s  desk  of  the  New 
York  Daily  News  to  a  studio  of 
WPIX  for  a  “live”  commercial  in 
a  news  show  to  another  studio 
down  the  hall  for  a  person-to-per- 
son  interview  with  a  golf  celebrity. 

In  a  few  minutes  he’d  have  din¬ 
ner  and  chat  with  this  reporter 
about  the  wonderful  medium  of 
television  and  how  it  can  help 
newspapers  to  gain  readers,  then 
he’d  be  off  to  his  hometown, 
Tarrytown-on-the-Hudson,  to  hand 
out  prizes  to  the  young  graduates 
of  the  local  Washington  Irving 
High  School. 

Home  by  midnight,  he  would 
pound  out  his  Powerhouse  column 
for  the  next  day’s  News  then  get 
a  little  sleep  before  whizzing  down 
the  Parkway  in  his  sportster  jeep 
to  keep  a  date  at  a  midtown  film 
studio  where  for  the  next  eight  or 
10  hours  he’d  be  busy  making  a 
series  of  pictures  for  a  new  TV 
show. 

Theater  Job  Is  Volatile 

By  6  o’clock  he’d  have  to  be 
back  at  WPIX  for  his  back-to-back 
programs  again  and  then  get  ready 
for  the  Big  Fight,  Marciano  versus 
Charles,  at  the  Yankee  Stadium 
and  this  would  be  a  tough  one  to 
handle  at  the  microphone  because 
it  was  for  theater-TV  only.  “Look 
at  this  sheet  of  instructions,”  he 
remarked,  offering  a  page  of  ad 
agency  note  paper  on  which  10 
do’s  and  don’ts  had  been  spelled 
out.  “It’s  a  lot  different  than  giv¬ 
ing  fight  comment  for  a  home  au¬ 
dience,”  Jimmy  explained.  “Some¬ 
thing  I  might  say  in  the  excitement 
of  the  battle  could  set  off  a  race 
riot  in  some  theater.  The  same 
crack  wouldn’t  make  much  differ¬ 
ence  to  a  home-viewing  fight  au¬ 
dience  because  a  guy  doesn’t  usu¬ 
ally  get  into  a  heated  argument 
with  his  wife  or  mother-in-law  over 
whether  there  was  a  low  blow  or 
sock  after  the  bell.” 

Continuing  his  schedule,  Jimmy 
would  go  back  to  the  News  office 
from  the  Garden  and  write  a  col¬ 
umn  about  the  fight,  then  try  to 
find  refuge  in  a  hotel  room  until 
3  or  4  a.m.  when  he  was  due  at 
the  movie  studio  to  run  off  the 
commentary  on  the  fight  films. 

Is  Jimmy  Powers  a  busy  fellow? 

“Why,”  he  said,  “I’ll  have  noth¬ 
ing  to  do  all  Saturday  but  play 
some  golf  and  get  out  ‘We’re  Here’ 
(that’s  his  42-foot  cruiser)  for  a 
little  excursion  with  the  wife  and 
three  kids,  Patricia,  Michael  and 
Mary  Ann.  Maybe  while  I’m  play- 


to  Be  in  TV 


ing  golf  I'll  run  across  Ben  Duffy 
and  get  a  chance  to  talk  over  a 
new  television  program  idea.” 

Natural  Talents 

“Newspapermen  are  naturals  for 
this  new  medium,”  said  Jimmy, 
getting  closer  to  the  general  idea 
of  the  interview.  “They  know 
how  to  size  up  things  quickly,  ex¬ 
press  themselves  succinctly  and 
talk  rapidly.  More  of  them  ought 
to  get  into  it  and  more  publishers 
ought  to  be  like  mine  and  see  that 
television  is  the  quickest  way  to 
obtain  by-line  identification.” 

Just  then  a  Daily  News  circula¬ 
tion  truck  hove  into  view  on  42nd 
Street  and  the  first  thing  you  saw 
was  a  poster  proclaiming:  “Keep 
up  with  sports,  read  Jimmy  Powers 
(in  letters  three  feet  tall),  and  (in 
smaller  type)  see  him  on  WPIX, 
the  News  Station.” 

For  26  years  Jimmy  has  been 
a  by-line  in  the  Daily  News,  since 
the  days  when  the  late  Capt.  Jo¬ 
seph  M.  Patterson  made  him  his 
fishing  and  hunting  companion. 
They  were  neighbors  in  West¬ 
chester  County  and  Jimmy  had 
come  from  Enid,  Oklahoma,  by 
way  of  Marquette  University 
where  he  had  been  a  varsity  letter- 
man  in  football,  track  and  base¬ 
ball. 

His  previous  newspaper  experi¬ 
ence  included  a  dose  of  cubbing 
on  the  Muskogee  (Okla.)  Phoenix, 
some  staff  reporting  on  the  Mil¬ 
waukee  (Wis.)  Sentinel  and  sports 
writing  alongside  Joe  Williams  on 
the  Cleveland  (Ohio)  Press. 

Orthodox  and  Unorthodox 

When  it  comes  to  writing  for 
the  paper  Jimmy  has  the  reputa¬ 
tion  of  being  orthodox  in  the  sense 
that  he  packs  a  wallop  under  his 
by-line  and  speaks  with  authority. 
In  his  broadcasting  activities  he  is 
strictly  unorthodox  in  the  sense 
that  he  insists  on  being  himself  at 
all  times  when  he’s  before  the 
camera. 

“The  public  likes  you  when  you 
muff  a  sentence  or  get  your  tongue 
stuck  in  your  teeth,”  Jimmy  com¬ 
mented.  “I  know  another  sports 
writer  who  stammers  but  he  gets 
a  lot  of  great  fan  mail.” 

The  trouble  with  some  news¬ 
papermen,  when  they  go  on  TV,  is 
that  they  try  to  ape  Graham  Mc- 
Namee’s  loquacious  style  or  the 
deep  opera  house  resonance  of 
Milton  Cross,  says  Jimmy.  None 
of  that  for  him.  He  just  pits  him¬ 
self  against  the  “victim”  of  his  in¬ 
terview  and  fires  the  questions,  just 
like  a  newspaperman. 

If  it  isn’t  unorthodoxy  that  runs 


Jimmy  Powers  is  right  at  home  in  WPIX  studio. 


through  his  veins,  then  what  is  it? 
You  find  the  “other  side”  of  Jim¬ 
my  that  has  made  him  a  national 
figure,  center  of  many  a  bar-room 
controversy,  and  recipient  of  high- 
bracket  income  when  you  learn 
about  his  work  as  a  journalism 
professor  at  an  exclusive  girls’  col¬ 
lege.  Here,  away  from  his  type¬ 
writer,  Jimmy  no  doubt  acquired 
the  polish  of  give-and-take  with  a 
live  audience. 

Racing  Form  Sequence 

“What  are  you  teaching  them?” 
we  asked.  “And  do  they  all  want 
to  be  lady  sports  writers?” 

“Oh,  no,”  Jimmy  replied  to  the 
latter  half  of  the  questio-n  first. 
“I  tell  them  how  to  write  for  mag- 
azine«.  radio,  television,  and  many 
times  I  get  some  first-class  help 
with  such  men  as  Ben  Duffy  giv¬ 
ing  about  $5,000  worth  of  his  time 
to  lecture  on  advertising  copy-writ¬ 
ing. 

“As  for  sports.  I  give  two  classes 
in  how  to  read  the  Racing  Form.” 

“You  do  what?”  we  gasped. 

‘•Well,”  said  Jimmy,  “I  sized  up 
these  pupils  one  day  and  said  to 
them.  Now,  look,  you’re  all  from 
nice  homes,  your  families  have 
dough,  and  some  day,  either  be¬ 
cause  you're  curious  or  because 
you’re  dutiful  to  your  husband, 
you'll  find  yourself  at  Belmont 
Park.  You’ll  probably  be  in  a  box 
next  to  Alf  Vanderbilt  and  you’ll 
see  him  and  other  people  busily 
consulting  a  sheet  on  which  there 
are  strange  marks,  many  figures, 
stars,  crosses  and  other  symbols. 
So,  I'm  going  to  teach  you  how 
to  read  the  Form  and  keep  from 
getting  bored  in  those  long  wails 
between  races.’ 

“The  girls  have  enjoyed  it  and 
some  of  the  parents  have  thanked 
me  for  it.  ^  now  it’s  a  regular 
item  on  the  curriculum.” 

Gillette  Safety  Razor  Company, 
which  sponsors  Jimmy’s  ringside 
commentary  on  all  of  the  Madison 
Square  Garden  prizefights  Friday 
nights,  has  had  to  employ  not  only 
his  talents  but  the  wiles  of  diplom¬ 


acy  in  framing  a  letter  to  soothe 
the  savage  condemnation  which 
Jimmy  evokes  occasionally  from 
partisan  fight  fans. 

“The  percentage  of  complaints 
on  some  of  my  impromptu  com¬ 
ments  is  really  quite  low,  the  agen¬ 
cy  tells  me,”  Jimmy  related. 
“When  you  get  only  4,000  letters 
from  an  estimated  audience  of 
40,000,000,  that  isn’t  too  bad.  But 
we  (including  the  agency)  reply 
with  a  nice  letter  which  says  may¬ 
be  the  writer  was  right  and  I  was 
wrong  and  we  hope  he’ll  keep  on 
buying  Blue  Blades  because  they 
really  do  have  the  keenest,  sharp¬ 
est  edge  ever  known.” 

The  amount  of  reader  mail  to 
Jimmy  Powers  at  the  News  has 
doubled  and  trebled  in  the  five 
years  he  has  been  on  TV.  Today 
an  average  week’s  batch  is  about 
5,000  letters.  Jimmy’s  by-line  is 
small  in  comparison  to  the  title  of 
his  column,  ‘The  Powerhouse,” 
and  the  News  never  uses  a  thumb¬ 
nail  cut  of  him. 

More  Mail 

Before  TV,  Jimmy  recalled,  mail 
would  come  addressed  mostly  to 
the  column  or  just  to  the  News. 
Nearly  all  of  it  now  is  to  “Jimmy 
Powers.”  either  at  the  News  or 
WPIX.  After  all,  he  virtually  lives 
in  the  Garden  all  Winter  in  behalf 
of  WPIX  advertising  accounts.  He 
covers  hockey,  basketball,  dog 
shows,  horse  shows,  the  rodeo  and 
track  meets. 

“It’s  good  for  a  newspaperman 
to  get  deeply  involved  in  television 
like  this,”  Jimmy  insisted.  “You 
get  close  access  to  the  people  you 
write  about.  You  don’t  just  park 
yourself  in  the  press  box  and  stay 
glued  to  a  typewriter  until  the 
event  is  over  and  then  check  out 
and  go  home.  Instead  you’re  in 
the  dressing  room,  in  the  ring,  in 
the  players’  bull  pen,  and  everyone 
knows  you  and  you  get  to  talking 
about  the  little  things  that  make 
swell  copy.” 

Some  editors  have  been  demand- 
(Continued  on  page  76) 
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‘Authorized’  News 
Only  Or  Lose  Ads? 


If  a  corporation  has  trade 
secrets  does  a  newspaper  have  to 
string  along  with  secrecy  until  an 
announcement  is  authorized? 

The  question,  a  real  old  one  in 
journalism,  received  renewed  study 
this  week  after  a  statement  by 
General  Motors  Corporation  ex¬ 
plained  why  its  advertising  had 
been  withdrawn  from  the  Wall 
Street  Journal. 

On  several  other  occasions  in 
the  past  separate  divisions  of  CM 
had  pulled  their  ads  from  the 
Journal;  this  was  the  first  across- 
the-board  cancellation  due  to  GM 
officials’  dislike  of  a  news  story. 
Agencies  handling  the  accounts 
said  about  $11,000  worth  of  lin¬ 
age  was  cancelled;  GM  has  been 
spending  about  $250,000  a  year  in 
the  Journal  for  its  product  copy. 

Described  New  Models 

On  May  28  the  Journal  pub¬ 
lished  a  story  by  its  Detroit  bu¬ 
reau  man,  John  Williams,  in 
which  the  1955  car  models  of  the 
“Big  Four”  were  described  in  de¬ 
tail.  Sketches  based  on  informa¬ 
tion  which  the  reporter  had  gath¬ 
ered  from  various  authentic 
sources  depicted  “how  GM  plans 
to  give  the  Chewy  a  Cadillac 
touch.” 

Agency  notices  of  advertising 
cancellation  went  out  the  same 
day,  and  GM  sources  tightened 
up  on  news  releases  to  the  Jour¬ 
nal.  The  Journal  brought  the 
matter  into  the  open  on  June  16 
when  it  published  a  score  of  let¬ 
ters  from  automobile  dealers, 
mostly  complaining  that  the  stor¬ 
ies  would  damage  their  business 
by  retarding  sales  of  1954  models. 

An  accompanying  editorial  de¬ 


fended  the  publication  of  new 
model  information  as  news  and 
pointed  out  that  it  has  never  been 
any  secret  that  manufacturers 
worked  on  plans  for  changing 
models  the  next  year. 

Censor  for  ‘Good’? 

To  those  who  asserted  it  was  a 
disservice  to  busine.ss,  the  Journal 
editor  replied:  “Would  they  wish 
us  to  print  only  the  banking  news 
approved  by  bankers,  only  the 
steel  news  approved  by  steel  offi¬ 
cials,  only  the  real  estate  news 
approved  by  real  estate  agents? 

“If  our  readers  thought  that 
every  story  were  censored  by  the 
industry  or  the  company  which  it 
is  covering  they  would  not  long 
have  confidence  in  it.  Nor  would 
the  situation  be  any  better  if  we 
ourselves  undertook  to  censor  the 
news  by  our  ideas  of  what  is 
‘good  for  business.’  If  we  reported 
only  ‘good’  news,  readers  would 
not  find  the  paper  of  value  even 
in  their  own  field.” 

GM  Statement 

The  public  relations  depart¬ 
ment  of  General  Motors  issued 
the  following  statement: 

“The  recent  article  in  the  Wall 
Street  Journal  relating  to  1955 
models  of  the  automobile  industry 
purported  to  portray  certain  of 
these  models  both  in  words  and  in 
sketches.  To  the  extent  that  this 
was  a  reporting  of  news  derived 
from  sources  free  to  divulge  the 
information,  we  have  no  objection 
or  criticism  with  respect  to  the 
article  as  it  related  to  our  prod¬ 
ucts.  even  though  such  informa¬ 
tion,  published  many  months  in 
advance  of  the  introduction  of 


new  models,  may  interfere  with 
and  prejudice  the  sale  of  our  cur¬ 
rent  model  products. 

“We  do,  however,  object  to  the 
publication  of  statements  and 
particularly  sketches  which  have 
as  their  source  confidential  infor¬ 
mation  and  material  divulged  in 
breach  of  the  confidential  relation¬ 
ship  and  in  violation  of  our  prop¬ 
erty  rights. 

“The  article  stated  that  the 
drawing  of  the  1955  Chevrolet 
was  rendered  from  the  manufac¬ 
turer’s  own  blueprint,  and  that 
the  blueprint  was  supplied  by  a 
responsible  industry  source  and 
assertedly  came  from  General 
Motors’  own  drafting  boards.  This 
involved  a  breach  of  a  confidential 
relationship,  since  such  blueprints 
are  confidential  and  are  released 
to  industry  sources  and  supplies 
in  the  normal  course  of  business 
only  on  a  confidential  basis. 

“It  should  be  obvious  that  a 
purported  sketch  of  a  new  model 
car,  published  months  in  advance 
of  the  introduction  of  that  model, 
will  adversely  affect  the  demand 
for  the  current  models  of  that 
product.  If  the  reproduction  is 
reasonably  accurate,  it  also  in¬ 
volves  the  disclosure  of  trade 
secrets  to  competitors  in  the  in¬ 
dustry. 

“While  we  have  no  advertising 
policies  as  such  based  on  a  situ¬ 
ation  such  as  this,  we  certainly  do 
not  believe  that  we  should  be 
placed  in  the  position  of  implied¬ 
ly  approving  or  condoning  such  a 
practice  by  permitting  our  paid 
advertising  to  appear  on  one  page 
of  a  publication  which  might  at 
any  time  on  another  page  of  the 
same  issue  publish  information  in¬ 
volving  our  property  rights  and 
trade  secrets,  which  has  been  ob¬ 
tained  from  sources  in  a  confiden¬ 
tial  relationship  with  us. 

“To  the  extent  that  news  re¬ 


leases  are  issued  to  the  press  for 
general  publication,  our  practice 
is  to  make  them  available  to 
everyone.” 

Editor’s  Retort 

The  Journal  followed  with  a 
collection  of  letters  from  its  read¬ 
ers  commending  its  journalistic 
enterprise.  In  commenting  on  the 
GM  statement,  the  Journal  said 
editorially  that  it  interpreted  the 
company’s  attitude  to  be  that  it 
is  the  company  itself  which  is  to 
decide  who  is  free  to  divulge  what 
Information. 

“No  reputable  newspaper,”  the 
Journal  went  on,  “will  divulge  in¬ 
formation  which  it  has  agreed  to 
accept  in  confidence,  but  it  is  un¬ 
der  no  obligation  to  suppress  news 
freely  obtained  from  reliable 
sources  merely  because  the  sub¬ 
ject  of  the  news  considers  it  none 
of  the  public’s  business.  .  .  . 

“If  a  newspaper  editor  trying 
to  exercise  his  judgment  about  a 
news  story  on  one  page  had  to 
adjust  his  thinking  to  the  fact 
that  the  news  might  displease  a 
company  advertising  on  another 
page,  how  long  would  he  retain 
any  independent  judgment  about 
the  news? 

“We  do  not  intend  to  suggest 
that  a  newspaper  has  the  right  to 
demand  that  a  company  disclose 
trade  secrets  or  that  it  advertise. 
But  our  business  is  publishing  in¬ 
formation,  not  withholding  it.  .  .  . 

“We  are  sorry  there  is  a  dif¬ 
ference  of  opinion  about  this. 
But  for  us  to  follow  any  other 
course  would,  we  believe,  make 
it  impossible  for  us  to  fulfill  our 
function  as  a  newspaper.” 

Comment  from  other  newspa¬ 
per  editors  ran  as  follows  : 

Basil  L.  Walters,  Chicago  (Ill.) 
Daily  Newf — “The  issue  will  be 
confused  if  emphasis  on  adver¬ 
tising  blocks  out  the  principal 
(Continued  on  page  83) 
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Open  -J^ouie  at  the  ^tate 


ouSe 


N.  J.  Governor  Expands 
His  Talks  with  Press 


By  Joseph  W.  Dragonetti 


Trenton,  N.  J. 

If  Freedom  of  Information 
committees,  especially  the  one 
headed  in  New  Jersey  by  Hugh 
Boyd,  of  the  New  Brunswick 
Home  News,  have  been  wonder¬ 
ing  if  their  missionary  work  about 
the  “people’s  right  to  know’’  has 
borne  fruit,  we  suggest  a  spot 
check  at  the  State  House  here. 

They’ll  find  a  young  Democrat¬ 
ic  governor,  Robert  B.  Meyner, 
and  a  former  St.  Louis  (Mo.) 
Post-Dispatch  editor,  Ralph  Cogh- 
lan,  his  press  secretary,  not  only 
continuing  but  even  going  further 
in  the  open-access-to-information 
policies  inaugurated  by  Republcan 
Governor  Alfred  E.  Driscoll. 

Monthly  Meetings 

Among  the  innovations  are 
monthly  news  conferences  for  ed¬ 
itors  of  weekly  newspapers.  Ed¬ 
itor  &  Publisher  attended  the 
second  of  these  meetings  June  18, 
in  which  Governor  Meyner,  in  an 
informal,  relaxed  atmosphere  dis¬ 
cussed  problems  of  local  as  well 
as  state-wide  nature  with  the  ed¬ 
itors  for  a  couple  of  hours  with 
not  one  sign  of  irritation  or  bore¬ 
dom. 

In  fact,  both  he  and  the  editors 
seemed  to  enjoy  the  experience, 
and  an  observer  sitting  off  to  one 
side  also  got  the  impression  that 
the  46-year-old  (July  3)  bachelor 
did  himself  and  his  party  a  lot 
of  political  good  as  well  as  an¬ 
swering  questions  about  his  ad¬ 
ministration.  (He  has  been  in  of¬ 
fice  six  months.) 

Typical  of  the  reaction  to  this 
rather  unique  attention  to  week¬ 
lies  at  such  a  high  state  govern¬ 
ment  level  came  from  Miss  Jean 
Whiston,  managing  editor  of  the 
Somerset  Messenger-Gazette. 

“I  have  never  had  a  chance  to 
interview  a  Governor  before,”  she 
said.  “This  gives  us  an  oportun- 
ity  not  only  to  learn  about  prob¬ 
lems  in  our  own  counties  but  also 
the  state-wide  policies  of  this  ad¬ 
ministration.  We  generally  use 
detailed  stories  as  a  result  of 
these  press  conferences  for  week¬ 
lies.” 


ernor  Meyner’s  attention  to  week¬ 
lies  is  a  smart  move  because 
“New  Jersey  is  a  great  weekly 
newspaper  state.” 

“We  don’t  have  statewide 
dailies,”  said  this  former  reporter 
for  the  New  York  Mirror,  “and 
weeklies  are  a  very  basic  unit  of 
information.  These  press  confer¬ 
ences  produce  some  worthwhile 
news  and  Governor  Meyner  has 
shown  a  great  understanding  of 
area  problems.” 

Mr.  Glaser  recommended  to 
Robert  J.  BurkharJt,  the  Gover¬ 
nor’s  executive  secretary,  that  re¬ 
leases  about  the  weekly  press  con¬ 
ferences  be  sent  to  weeklies  which 
are  not  represented  at  the  month¬ 
ly  meetings.  This  suggestion  was 
adopted.  Donald  S.  Benson,  who 
was  Governor  Driscoll’s  executive 
assistant  and  is  now  with  the 
Health  Department,  takes  notes 
on  the  conferences  and  releases 
are  sent  out  to  the  weeklies. 

By  agreement,  information  sup¬ 
plied  by  Governor  Meyner  is  for 
release  on  the  Thursday  follow¬ 
ing  the  monthly  press  conferences 
for  the  weeklies  which  are  held 
on  Fridays. 

Abide  by  Release  Dates 

Daily  newspaper  representatives 
also  attend  the  conferences  and 
abide  by  this  release  date.  They 
give  the  floor,  however,  to  the 
weekly  editors,  because  press  con¬ 
ferences  for  the  dailies  are  held 
twice  a  week  by  Governor  Mey¬ 
ner,  on  Tuesdays  and  Thursdays 
and  special  ones  may  be  called 
during  emergencies,  as  in  the 
Hoffman  case. 

Weekly  editors  are  encouraged 
to  send  in  written  questions  for 


answers  at  the  press  conferences 
but  the  sky’s  the  limit  as  far  as 
questions  at  the  conferences  arc 
concerned.  Governor  Meyner  sits 
under  a  portrait  of  the  late  Presi¬ 
dent  Woodrow  Wilson,  who  rose 
to  national  prominence  as  Gover¬ 
nor  of  New  Jersey.  Wilson’s  re¬ 
lations  with  the  press  were  none 
too  easy.  Governor  Meyner  in¬ 
dicated  what  he  would  do  in  his 
inaugural  address.  The  philoso¬ 
phical  basis  for  his  present  rela¬ 
tions  with  newspaper  people  and 
other  media  representatives  is 
contained  in  the  following  words: 

“I  am  a  strong  advocate  of  sub¬ 
mitting  important  questions  to  the 
people  on  the  ground  that  it 
makes  for  a  livelier,  more  respon¬ 
sive  and  more  responsible  democ¬ 
racy.  The  public  will  be  fully  in¬ 
formed  of  the  actions  and  pur¬ 
poses  of  my  administration.  Pub¬ 
lic  announcements  will  be  issued 
on  all  important  or  newsworthy 
developments.  Press  conferences 
will  be  held  frequently. 

“Periodic  reports  will  be  made 
to  the  people  over  television  and 
radio,  and  my  office  door  will  be 
open  at  regular  intervals  to  re¬ 
ceive  suggestions  from  citizens. 
An  alert  public  lends  to  produce 
responsive  government.” 

Reports  to  People  on  TV 

Governor  Meyner  makes  a  re¬ 
port  to  the  people  Sunday  nights 
over  television  station  WATV  in 
Newark.  The  station  provides 
this  half-hour  program  as  a  pub¬ 
lic  service  and  at  no  expense  to 
the  state.  The  Governor  is  gen¬ 
erally  interviewed  by  a  weekly 
editor  or  a  reporter  who  covers 
the  State  House  regularly.  The 
subject  is  scheduled  ahead  of 
time  but  the  questions  and  an¬ 
swers  are  spontaneous.  On  Sun¬ 
day,  June  20,  Governor  Meyner 
was  interviewed  by  C.  Raymond 
Fuller  of  the  Blairstown  Press. 

Governor  Meyner  and  Mr. 
Coghlan  are  especially  conscious 
of  good  press  relations  because 
the  activities  of  the  administra¬ 
tion  come  under  the  scrutiny  of 
an  aggressive,  highly  competitive 


group  of  regular  State  House  n- 
porters. 

The  Associated  Press  alone 
keeps  four  men  on  duty  there; 
J.  P.  Hackett,  Russell  H.  Mullen, 
John  N.  Kolesar  and  Michael  Q. 
Crissan.  J.  Joseph  Gribbins  rep 
resents  the  International  News 
Service,  Philadelphia  Bulletin, 
Paterson  Morning  Call,  New 
York  Mirror  and  18  weeklies. 

Dean  of  the  reporters  is  Leo  J. 
Fanning,  representing  the  Eliza¬ 
beth  Daily  Journal  and  Camden 
Courier-Post.  The  New  York 
Times  is  represented  by  George 
Cable  Wright;  the  Trentonian, 
Edward  Meara;  Asbury  Park 
Press,  William  Dietz;  Passaic- 
Clifton  Herald  News,  Bolton  Z. 
Schwartz;  Newark  News,  Arnold 
E.  Martin  and  Joseph  Katz;  Tren¬ 
ton  Times,  George  B.  Shick,  and 
Newark  Star  Ledger,  Frank  Greg¬ 
ory. 

PR  Deemed  Excellent 

Mr.  Gribbins  told  E&P  he 
thought  Governor  Meyner’s  press 
relations  were  excellent.  Governor 
Driscoll  did  a  fine  job,  too,  in  that 
respect,  he  added,  but  he  thintt 
the  present  administration  has 
even  improved  on  Mr.  Driscoll’s 
“open-door”  policy. 

Governor  Driscoll  was  pretty 
much  his  own  press  secretary. 
But  Governor  Meyner  says  he  re¬ 
lies  heavily  on  his  “alter-ego,” 
Ralph  Coghlan.  The  Governor 
says  a  man  in  his  position  depends 
instinctively  on  a  press  secretary. 

“When  Mr.  Coghlan  writes  a 
speech  or  prepares  a  release  for 
me,  he  becomes  my  alter-ego.  He 
knows  what  I  am  thinking  and 
what  I  want  to  express.  He  uses 
the  words  and  the  techniques  to 
put  the  words  and  the  sentences 
together,  but  it’s  still  me.  We  en¬ 
joy  a  very  close  relationship  and 
as  the  result  of  such  teamwork,  1 
think  I  can  keep  the  public  in¬ 
formed  on  how  I  am  thinking  and 
what  I  am  doing  as  their  public 
servant.” 

Governor  Meyner  says  he  does 
not  expect  “puffs”  from  his  press 

{Continued  on  page  76) 


An  Added  Interest 

The  June  18  conference  had  an 
added  interest  because  only  a  few 
days  before  the  tragic  story  of 
the  financial  difficulties  of  the  late 
Governor  Harold  G.  Hoffman 
had  been  released  by  Governor 
Meyner. 

Warren  Glaser,  head  of  the 
Spokesman  Publishing  Company, 
which  operates  a  group  of  week¬ 
lies  in  North  Jersey,  said  Gov- 


A  DAY  FOR  THE  WEEKLIES — Jesm  Whiston,  left,  managing  editor  of  Somerset  Messenger-Gazette,  h* 
“special  audience”  with  Governor  Robert  B.  Meyner,  right,  and  his  press  secretary,  Ralph  Coghlan,  ccater, 
on  the  occasion  of  a  regular  press  conference  for  New  Jersey’s  weekly  newspaper  editoK. 

EDITOR  &  PUBLISHER  for  June  26,  195< 


A 

Pi 


Dra 
able  ii 
three  ( 
of  IOC 
was  d 
50th  a 
by  Jol 
Ormsh 
Mr. 
half  of 
sion  de 
lution 
ents,  e 
behalf 
particu 
Robins 
TV,  W 
who  s 
Walter 
art  dep 
Inc.,  hi 
virtue  < 
Mr. 
000, 00< 
U.  S. 
press  < 
and  be 
“Wh 
ture?” 
lishers 
lisers  1 
color  ii 
dramat 
adverti: 

Nati< 
months 
ported, 
in  the  t 
seven 
Beer  c( 
Next 
a  half 
And, 
adverti' 
lines. 

Tota 
r.o.p.  < 
81  pap 
ords  V 
lines,  ( 
color  V 
Emp 
new  in 
Eggers 
full  CO 

years  i 
This  B 
rade,  a 
tions,  ‘ 
Sunday 


edit 


14 


9  The  Advertiser  and  The  Newspaper 


AFA  Told  Color 
Puts  Zip  in  Ads 


A  Revolution  in  Marketing 
Is  Described  by  Eggers 

By  Robert  B.  McIntyre 


Boston 

Dramatic  effectiveness  of  ROP  color  in  newspapers  “now  avail¬ 
able  in  all  cities  of  a  half-million  population  or  more,  in  all  but 
three  cities  of  a  quarter-million  or  more,  in  all  but  19  of  112  cities 
of  100,000  population  or  more,  and  in  almost  500  other  dailies,” 
was  described  this  week  for  some  five  hundred  delegates  to  the 
50th  annual  convention  of  the  Advertising  Federation  of  America 
by  John  W.  Eggers,  vicepresident  and  sales  manager,  O’Mara  & 
Ormsbee,  Inc.,  newspaper  representatives. 

Mr.  Eggers  held  the  fort  in  be-  -  ;  ;  —— 

half  of  newspaper  color  at  a  ses-  “What  is  news,  he  declared,  is 
Sion  devoted  to,  “Color:  A  Revo-  the  dramatic  effectiveness— the  sell- 
lution  in  Marketing.”  His  oppon-  ing  impact— of  ROP  color  in  news- 


SELL  MORE  WITH  COLOR,  John  W.  Eggers,  salesmanager,  O'Mara 
&  Ormsbee  tells  delegates  to  AFA  convention  in  Boston.  Mr.  Eggers 
spoke  against  an  impressive  background  of  103  tear  sheets  of  r.o.p. 
color  ads  from  various  dailies. 


Journal's  history  as  a  good  ex-  He  presented  results  of  a  study 
ample;  .showed  how  in  1947,  45  made  by  the  firm  of  the  Milwau- 
accounts  used  ROP  color;  in  1950,  kee  Journal’s  Sunday,  November 
144;  and  last  year  some  300  ac-  15  issue  (E&P,  Feb.  13,  page  50). 
counts  used  ROP  color  in  the  Jour-  All  of  the  10  best-read  national 
nal — an  increase  of  six  and  a  half  ads  by  men,  and  the  10-best  na- 
times.  tional  ads  read  by  women,  were 

Volume  Trebled  in  color.  Counting  both  local  and 

Commenting  on  the  volume  of  national  ad-s — 33  of  the  40  best- 
ROP  color,  Mr.  Eggers  took  the  read  ads  were  in  color, 
volume  of  the  top  25  newspapers  Mr.  Eggers  then  presented  a 
.showing  that  in  1947,  6V4 -million  chart  showing  a  study  made  of 
lines  were  used;  nearly  14-million  black  and  white  versus  black  and 
by  1950,  and  19  million  lines  in  one  color  split  run  copy  run  by 
1953 — three  times  the  1947  total.  Standard  Oil  Company  with  identi- 
“Last  year  showed  an  increase  cal  copy  and  identical  position, 
in  total  newspaper  linage  of  five  The  chart  showed  that  the  color 
per  cent,  while  ROP  color  in-  ad  scored  55  per  cent  more  total 
creased  22  per  cent  over  the  pre-  readership  by  men  and  31  per  cent 
vious  year,”  Mr.  Eggers  went  on.  more  readership  by  women.  Even 
“Even  so.  last  year’s  total  vol-  more  significant  was  readership 
lime  of  ROP  color  for  all  news-  down  through  the  ad. 
papers  was  only  one  and  a  half  Eggers  ended  his  talk  with 

f^r  cent  of  total  newspaper  adver-  conclusions  on  color:  1)  One 

tismg.  One  and  a  half  per  cent  ^olor  and  black  will  increase  read- 
of  the  total  in  color.  Compared  from  50  to  several  hundred 

to  m^t  of  all  outdoor  advertising  cent  over  black  and  white; 

m  color  and  close  to  half  of  all  2)  Full  color  will  top  one 

advertising  in  the  56  leading  maga-  color  and  black  readership  by 
Z!nes  in  color.  200%  by  men  and  43%  by 

“My  personal  opinion  is  that  women, 
this  is  one  of  the  clues  to  the  ex-  offered  these  conclusions  in 

fr  lordinary  power  and  impact  of  answer  to  the  question:  In  a  well- 
ROP  color  in  newspapers  .  .  .  the  edited,  well-read  newspaper  how 
dramatic  effectiveness  of  luH  color  niuch  can  you  expect  color  to  in- 
in  what  IS  basically  a  black  and  crease  what  is  already  good  reader- 
white  medium.  News — and  most  ^hip'* 
of  the  pictures  —  in  black  and  . 

white.  The  power  of  color  gain-  Costs 

ing  by  its  contrast.”  Rising  costs  in  advertising  were 

Sales  Results  examined  for  AFA  delegates  by 

Touching  on  readership  and  sales  vicep^ident, 

results  of  ROP  color,  Mr.  Eggers  N^dham.  Louis  &  Broby,  Chicago, 
cited  chapter  and  verse  from  data  ll’®  problem  is  how  to 

supplied  by  Publication  Research  render  more  and  better  service 
—“the  firm  that  did  all  the  ‘Con-  within  the  confines  of  the  agency 
tinuing  Studies  of  Newspaper  commission  system;  noted  that  the 
Reading.’”  (Continued  on  page  59) 
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General  Motors  Tops 
In  Newspaper  Ads 

General  Motors  Corporation  boosted  its  newspaper  adver¬ 
tising  last  year  by  62.7  per  cent,  it  was  disclosed  this  week  by  the 
Bureau  of  Advertising,  American  Newspaper  Publishers  Associa¬ 
tion.  With  a  space  investment  of  $32,944,248 — $12,692,697  above 
the  1952  figure — the  company  kept  a  firm  hold  on  the  No.  1  posi¬ 
tion  it  has  held  among  national  newspaper  advertisers  for  the  past 
seven  years.  _ 


THE  TOP  100  NATIONAL  NEWSPAPER  ADVERTISERS; 
1953  VS.  1952 


Company 


Expenditure  figures  for  all  na¬ 
tional  newspaper  advertisers  in¬ 
vesting  $25,000  or  more  in  the 
medium,  as  reported  by  Media 
Records,  were  released  by  the  Bu¬ 
reau.  They  are  publish^  in  this 
issue  of  Editor  &  Publisher,  page 
64-75.  Included  in  the  listing  are 
1,393  advertisers  and  3,273  prod¬ 
ucts.  These  compare  with  1952 
totals  of  1,352  advertisers  and 
3,130  products. 

Ford  Motor  Co.  and  Chrysler 
Corp.,  with  investments  of  $18,- 
278,304  and  $14,582,794,  respec¬ 
tively,  also  recorded  sharp  in¬ 
creases  and  moved  up  in  the  ranks 


of  newspaper  advertising  leaders. 
Ford,  in  fifth  place  in  1952  with 
$10,859,548,  jumped  to  second  po¬ 
sition  with  a  gain  of  68.3  per  cent, 
while  Chrysler’s  24.6  per  cent  in¬ 
crease  over  1952’s  $11,702,787 
moved  the  company  up  one  notch 
from  fourth  to  third  place. 

Reflecting  the  large  increases  in 
newspaper  investments  by  these 
firms  and  many  others  in  the  auto¬ 
motive  field,  food,  tobacco,  alco¬ 
holic  beverages,  insurance  and 
other  industries,  national  newspa¬ 
per  advertising  last  year  rose  14.3 
per  cent  above  1952  for  a  new  all- 
time  record  of  $601,224,000. 


1.  General  Motors  Corp . 

2.  Ford  Motor  Co . 

3.  Chrjsler  Corp . 

4.  Colgate-Palmolive  Co . 

5.  Lever  Bros.  Co . 

6.  Distillers  Corp.-Seagram's  Ltd . 

7.  General  Foods  Corp . 

8.  Procter  4  Gamble  Co . 

9.  Schenley  Ii^ustries,  Inc . 

10.  Nation^  Distillers  Products  Corp . 

1 1 .  Standard  Brands  Inc . 

12.  American  Tobacco  Co . 

13.  Nash-Keivinator  Corp . 

14.  National  Dairy  Products  Corp . 

15.  R.  J.  Reynolds  Tobacco  Co . 

16.  General  Electric  Co . 

17.  Kaiser  Motors  Corp . 

ik  Swift  4  Co . 

19.  .Morris,  Phillip  4  Co..  Ltd.,  Inc . 

20.  Quaker  Oats  Co . 

21.  Sterling  Drug,  Inc . 

22.  Studel^er  Corp . 

23.  Hudson  Motor  Car  Co . 

24.  Philco  Corp . 

25.  Borden  Co . 

26.  GiUetteCo . 

27.  I^ckaid  Motor  Car  Co . 

28.  Clorox  Chemical  Co . 

29.  Nestle  Co.,  Inc . 

30.  Kdlogg  Co . 

31.  Bristol-Myers  Co . 

32.  Jergens,  .Andrew  Co . 

33.  Avco  Manufacturing  Coip . 

34.  General  Mills,  Inc . 

35.  Publicker  Industries,  Inc . 

36.  Lorillard  Co.,  P . 

37.  .Armour  4  Co . 

38.  Liebmann  Breweries,  Inc . 

39.  Westinghouse  Electric  Corp . 

40.  .Anheuser-Busch.  Inc . 

4 1 .  Radio  Corporation  of  America . 

42.  Doubleday  4  Co.,  Inc. . . . 

43.  Liggett  4  M  vers  Tobacco  Co . 

44.  Shell  Oil  Co . 

45.  Eastern  Airlines.  Inc . 

46.  International  Cellucotton  Products  Co 

47.  Coca-Cola  Co . 

48.  Heins  Co.,  H.  J . 

49.  Wrigley,  William.  Jr.,  Co . 

50.  Pepsi-ColaCo . 

51 .  I  nited  States  Rubber  Co . 

52.  Monsanto  Chemical  Co . 

53.  Standard  Oil  Co.  (New  Jersey) . 

54.  Walker-Gooderliam  4  Worts  Ltd.,  Hiram 

55.  Goodyear  Tire  4  Rubber  Co.,  Inc . 

56.  I'nicorn  Press,  Inc . 

57.  Campbell  Soup  Co . 

58.  National  Biscuit  Co . 

59.  .Admiral  Corporation  . 

60.  %lvanis  Electric  Products.  Inc . 

61.  Greyhound  Corporation . 

62.  Zenith  Radio  Corp . 

63.  Glenmore  Distilleries  Co . 

64.  I'nion  Carbide  4  Carbon  Corp . 

65.  Block  Drug  Co..  Inc . 

66.  Curtis  Publishing  Co . 

67.  Institute  of  Life  Insurance . 

68.  Noxsema  Chemical  Co . 

69.  Standard  Oil  Co.  (Indiana) . 

70.  Brown-Forman  Distilleries  Corp . 

71.  Park  4  Tilford . 

72.  Com  Products  Refining  Co . 

73.  Hunt  Foods,  Inc .  . 

74.  Ballantine  4  Sons,  P . 

75.  Carnation  Co . 

76.  Bankers  Life  4  ('asualty  Co . 

77.  Norwich  Phannacal  Co . 

78.  Sun  (jil  Co . 

79.  .Socony- Vacuum  Oil  Co..  Inc . 

80.  Beacon  Co . 

81.  Consolidated  Cosmetics,  Inc . 

82.  Consrrfidated  ('igar  Corp . 

83.  .American  Home  Products  Corp  . 

84.  Sinclair  Refining  Co . 

85.  .Schliti  Brewing  Co.,  Joseph . 

86.  Pan  American  World  .Airways . 

87.  Best  Foods,  Inc . 

88.  .American  .Airlines,  Inc . 

89.  Canada  Drv  Ginger  Ale,  Inc . 

90.  Libby,  McNeill  4  Libby . 

91.  Folger  4  Co..  J.  A . 

92.  Curtis  Industries,  Inc.,  Helene . 

93.  Seven-L'p  Co . 

94.  Renfield  Importers.  Ltd . 

95.  Motors  Inc . 

96.  Leeming  4  Co.,  Inc.,  ITiomas . 

97.  Johnson  4  Johnson . 

98.  Eastman  Kodak  Co . 

99.  Prudential  Insurance  Co.  of  America 

100.  Standard  Oil  Co.  of  California . 


1953 

1952 

1962 

Expenditure 

Rank 

Expenditure 

$32,944,248 

1 

$20,251,551 

+  «: 

18,278,304 

5 

10,859,548 

+  ai 

14,582,794 

4 

11,702,787 

+  at 

12,085,582 

3 

12,088,261 

—  •• 

10,660,745 

2 

12,878,250 

-111 

9,505,529 

6 

9,157,887 

+  II 

8,633,173 

7 

8,112,999 

+  it 

7,997,151 

8 

7,973307 

+  11 

7,269,150 

9 

6354,098 

+  U( 

6,403,887 

10 

4,610,218 

+  ».' 

5,653,472 

11 

4,312,040 

+  11.1 

4,201,594 

17 

2,905,659 

+  441 

3,799,468 

30 

1,919,984 

+  ri 

3,788,571 

21 

2,648329 

+  «,!  , 

3,722,361 

15 

3331311 

+ 11,; 

3,411344 

14 

3,709,415 

-  11 

3,286,784 

43 

1,499,204 

+IU1 

3,278,479 

19 

2,703,671 

+  «i 

3360,626 

13 

3,806,571 

-141 

3,106,819 

22 

2,614,988 

+  11* 

2.994,590 

16 

2,919,483 

+  J.l 

2,863,918 

31 

1,904.828 

+  M( 

2,639,495 

24 

2,104,610 

+  »t 

2,602,374 

63 

1,136,055 

+l»l 

2,551,926 

38 

1,681,703 

+  «: 

2,549,265 

20 

2,681,656 

-  41 

2,516,846 

18 

2,800,214 

-m 

2,480,136 

95 

852,201 

+1114 

2,455,558 

44 

1,484,158 

+  «i 

2,355,426 

83 

951,486 

+1C.4 

2,206,463 

23 

2,283,824 

-  14 

2,206336 

* 

562,521 

+».! 

2,205,774 

61 

1,182,726 

+  ».5 

2,162,439 

12 

4,039,833 

-441 

2,147,879 

48 

1,403,435 

+  81 

2,136,195 

* 

702,989 

+M1 

2,097392 

29 

1,924,859 

+  II 

2,067372 

25 

2,054,746 

+  l.l 

2,055,612 

49 

1393,037 

+  4M 

2,020,734 

• 

467,596 

+»! 

2,014300 

35 

1,748,712 

+  U1 

1,998379 

26 

2,054,197 

-  i: 

1,920,517 

89 

911,161 

+18.1 

1,910,044 

• 

583,688 

+»! 

1,884,118 

55 

1,248,145 

+  HI 

1,879,063 

33 

1,854324 

+  1.1 

1,829,991 

37 

1,682,395 

+  II 

1,810390 

53 

1,298,497 

+  84 

1,754,745 

34 

1,803,929 

-  i: 

1,748,637 

• 

621,962 

+18,: 

$  1,691,606 

81 

$  960,988 

+  ni 

1,690,456 

* 

164,927 

+»i 

1,686,369 

50 

1372,527 

+  »> 

1,644,144 

39 

1,680,834 

-  !! 

1,637391 

40 

1,675,175 

-  11 

1,634372 

* 

644378 

+18: 

1,573,265 

58 

1,199311 

+  111 

1,488,834 

84 

949,271 

+  84 

1,468,370 

56 

1,236,847 

+  «: 

1,467,435 

64 

1,104,850 

+  81 

1,445,157 

54 

1,281,192 

+  111 

1,436,904 

* 

734,640 

+  81 

1,382,760 

45 

1,428,829 

-  11 

1374352 

60 

1,197,434 

+  141 

1,370,160 

32 

1,858,104 

-81 

1,341,462 

51 

1371,047 

-  11 

1,339,626 

79 

976,808 

+  n: 

1,293,402 

73 

1,040,412 

+  »i 

1,267,957 

68 

1,074,286 

+  81 

1,238,212 

75 

995,657 

+  84 

1,238,023 

47 

1,408,053 

-Bl 

1,237,938 

* 

706,748 

+  31 

1,226,423 

46 

1,423,849 

-U1 

1,211,178 

36 

1,744,917 

-84 

1,164,258 

76 

983,864 

+  111 

1,153,276 

« 

243,828 

+}!]l 

1,151,435 

78 

978,210 

+  i:’ 

1,147,945 

99 

816394 

+  444 

1,144,346 

70 

1,064,017 

+  ti 

1,134,648 

66 

1,088,152 

+  41 

1,131,247 

* 

179,143 

+811 

1,109,947 

74 

1,022,774 

+  It 

1,101,860 

27 

2,030,730 

-«l 

1,098,855 

52 

1330,824 

-1:4 

1,081,691 

• 

586,811 

+  8! 

1,070,800 

91 

892,298 

+  84 

1,065,530 

• 

524,177 

+18! 

1,043,985 

98 

828,129 

-f  81 

1,039,814 

* 

760,059 

+  »| 

1,026,173 

• 

697,890 

+  4:1 

1,016,522 

• 

655316 

+  81 

1,008,895 

* 

488377 

+844 

1,005,576 

67 

1,088,131 

—  M 

984,696 

• 

752,946 

+ ’ll 

979,999 

71 

1,059,757 

947,137 

65 

1,093,854 

— 

940,586 

« 

756,614 

+ 

931366 

927,441 

• 

59 

474,819 

1,197,707 

4"  • 
-a* 

926,770 

* 

777,638 

LINAGE  LEADER. 

Meet  Chevrolet's  Triple-Threat  Mon 


William  G.  Power,  adver¬ 
tising  manager,  Chevrolet  Mo¬ 
tor  Division  of  General  Motors 
Corp.,  is  a  veritable  triple¬ 
threat  man.  He  is  “one  oF’  the 
world’s  largest  buyers  of  news¬ 
paper  space,  “one  oF’  the  top 
public  speakers  in  the  U.  S., 
and  is  “one  oF’  the  best-liked 
men  in  his  profession. 

Bill  Power  has  held  his  pres¬ 
ent  post  with  Chevrolet  for  five 
years,  not  long  as  the  steward¬ 
ships  of  advertising  executives 
normally  go.  But  like  virtually 
all  Chevrolet  officials.  Bill  re¬ 
ceived  a  thorough  grounding  in 
advertising  and  merchandising 
before  succeeding  to  the  Cen¬ 
tral  Office  post. 

H  is  personality  and  enthus¬ 
iasm  as  director  of  all  General 
Motors’  recreation'll  activities 
in  Flint,  Mich.,  first  attracted 
Chevrolet’s  attention  to  Bill 
years  ago.  Starting  with  Chewy 
as  a  district  representative,  he 
became  a  sales  training  special¬ 
ist  where  his  tremendous  en¬ 
ergy  and  unique  approach  to 
his  subjects  soon  made  him  well 
known. 

Subsequently,  he  directed  the 
company’s  mass  selling  depart¬ 
ment,  headed  auto  show  pro¬ 
grams,  served  as  zone  manager 
and  manager  of  the  Metropol¬ 
itan  City  Department. 

Bill’s  reputation  as  a  speech- 
maker,  originally  confined  to 
company  “pep”  meetings,  blos¬ 
somed  when  he  was  loaned  to 
the  Federal  government  during 
the  war.  He  addressed  hun¬ 


dreds  of  thousands  at  home- 
front  rallies;  covered  everything 
from  blood  banks  and  bond 
drives  to  sugar  conservation. 

Among  other  things,  the 
Chevrolet  executive  is  president 
of  the  Detroit  Adcraft  Club 
and  a  member,  both  paying  and 
honorary,  of  several  kindred 
organizations. 

One  of  his  honorary  member¬ 
ships  resulted  from  a  talk  he 
gave  before  the  Beavers,  a  De¬ 
troit  athletic  club.  The  Beavers 
are  notorious  for  tossing  fully- 
clothed  luncheon  speakers  into 
the  club’s  pool.  But  after  lis¬ 
tening  to  Bill  Power,  they  made 
him  a  life  member  instead. — 
R.  B.  McI. 


William  G.  Power 

Chevrolet  Motor  Division 

II  No.  26  oi  a  Series  ii|j|,iiiii"i| . 
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'  Not  among  the  1952  Top  100  National  Newspaper  Advertisers. 


The  complete  list  of  Expenditures  by  National 
Advertisers  in  Newspapers  during  1953  will  be  found 
on  Pages  64-75,  this  issue  of  EDITOR  &  PUBLISHEB. 
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CLEVELAND  ARENA 

Famed  Sports  Center  _ 


Home  of  the  Indians 
and  the  Browns 


Where  Sports  Are  Big  Business 


BIG-LEAGUE  BASEBALL 

The  Cleveland  Indians  had  one  of  the  largest  opening 
day  attendances  in  either  league... 40,421. 

The  Cleveland  Plain  Dealer  gives  the  first  complete 
coverage  on  all  games! 


PROFESSIONAL  FOOTBALL 

The  Cleveland  Browns  have  been  division  champs  every 
year  of  their  8  years  in  the  game  . . .  reason  enough 
for  their  tremendous  following. 

The  Cleveland  Plain  Dealer  is  always  first  in 
reporting  Browns  games  since  all  are  played 
Saturday  nights  or  Suhdays. 

ARENA  SPORTS  EVENTS 

The  famed  Cleveland  Arena  rolled  up  better  than  1,500,000  attend¬ 
ance  in  the  season  just  ended. 

The  Cleveland  Plain  Dealer  is  first  with  all  Arena  sports  news 
since  all  events  are  played  at  night . . .  hockey.  Golden  Gloves 
boxing,  tennis,  basketball. 


YOUR  ADVIRTISING  WILL  REACH  SPORTS  FANS  WITH  MONEY 
TO  SPEND-IN  THE  PAGES  OF  THE  CLEVELAND  PLAIN  DEALERI 


PLAIN  DEALER 


Sells  the  TOTAL  Cleveland  Market 


Creamer  &  Woodward,  Ine., 

New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 
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Advertiser  •  Newspaper — AD  AGENCIES 

Just  *Calkins  &  Holden* 
Is  Firm*s  Name  Again 


For  obviously  practical  reasons, 
the  name  Calkins  &  Holden,  Car- 
lock,  McClinton  &  Smith  is  revert¬ 
ing  to  the  originally  established 
name  of  the  advertising  agency, 
Calkins  &  Holden.  In  1950,  when 
Carlock,  McClinton  &  Smith,  a 
newly-formed  agency,  merged 
vith  the  venerable  Calkins  &  Hol- 
Jen,  it  was  just  as  practical  to  add 
the  full  name  of  the  firm. 

At  a  recent  meeting  of  the  board 
of  directors,  the  partners  agreed 
that  enough  time  has  elapsed  to 
implant  the  identification  of  M.  E. 


Carlock,  H.  L.  McClinton,  and 
Paul  Smith,  as  partners  in  Calkins 
&  Holden.  Therefore,  the  agency 
will  again  be  called  Calkins  & 
Holden,  Inc. 

There  are  no  changes  in  owner¬ 
ship  or  management  of  the  cor¬ 
poration.  J.  Sherwood  Smith  re¬ 
mains  chairman  of  the  board, 
James  A.  (Rene)  Clarke,  vice 
chairman;  H.  L.  McClinton,  presi¬ 
dent;  M.  E.  Carlock  and  Paul 
Smith,  vicepresidents;  and  J.  B. 
van  Urk,  vicepresident  and  chair¬ 
man  of  the  plans  board.  Other  of- 


*'Knowledge  of  Retail  Sales 
is  Vital 
to  Evaluate 
New  England 
MarketsI 


“Single  out  practically 
any  market  in  New  Eng¬ 
land  and  you’ll  find  whole- 
:ale- distribution  channels 
'o  overlapping  that  a 
market’s  retail  figures  . . . 
rather  than  wholesale  figures 
.  .  .  are  the  one  reliable  guide 
to  sales  potential,’’  says  Theron 
L.  Beattie,  New  England  Re¬ 


Theron  L.  Beattie 

New  England  Regional  Sales 
Aianager  for  Sunshine  Biscuits,  Inc. 

“The  real  yardstick  for  Wor¬ 
cester’s  grocery  volume  is  its 
Retail  Grocery  Sales  .  .  .  now 
in  excess  of  $168  million  annu¬ 
ally.  Advertising  and  sales 
gional  Sales  Manager  for  Sun-  promotion  are  most  productive 

when  allocated  according  to 
a  market’s  Retail  worth  .  .  . 


shine  Biscuits,  Inc. 

“That  is  particularly  evident 
in  the  grocery  field.  For  exam¬ 
ple,  consider  the  Worcester, 
Massachusetts  Market:  while 
it  is  a  sizable  grocery  distribu¬ 
tion  center,  three  of  its  major 
grocery  chains  (First  Nation¬ 
al,  A  &  P  and  Stop  and  Shop 
with  over  75  super  markets) 
have  wholesale  headquarters 
outside  of  the  Worcester  mar¬ 
ket.  Therefore,  wholesale  gro¬ 
cery  figures  for  Worcester 
reflect  only  a  portion  of  the 
market’s  real  worth. 


and  not  by  disproportionate 
wholesale  figures’’. 

Local  Level  Knowledge  is  a  Must 
for  Top-Level  Decision  Making. 

•  This  advertisement  is 
published  in  the  interests  of 
fuller  understanding  of  the 
Worcester,  Massachusetts 
Market  by  The  Worcester 
Telegram,  The  Evening 
Gazette,  and  The  Sunday 
Telegram.  George  F.  Booth, 
Publisher.  Circulation  daily, 
155,552;  Sunday,  103,099. 


ficers  are  Harry  W.  Witt,  vice- 
president  in  charge  of  west  coast 
operations,  and  Philip  McA.  White, 
vicepresidCTt  in  charge  of  midwest 
operations. 

Ernest  Elmo  Calkins,  who  re¬ 
tired  in  October,  1931,  and  Ralph 
Holden,  who  died  in  1925,  started 
the  company  in  1902.  It  is  notable 
as  the  agency  which  established 
the  now-customary  15%  fee  for 
services.  Calkins  &  Holden  also 
established  the  first  art  depart¬ 
ment,  and  had  the  first  art  direct¬ 
or  in  advertising. 

Its  present  accounts  include  Pru¬ 
dential  Insurance  Co.  of  America, 
Stokely-Van  Camp,  Inc.,  Gulf  Oil 
Corporation,  Fieldcrest  Mills,  Inc., 
Doulton  &  Co.  Inc.,  Rand  Mc¬ 
Nally  &  Co.,  Marcalus  Mfg.  Co., 
Realist,  Inc.,  Oakite  Products,  Inc., 
Firmenich,  Inc.,  Capitol  Records, 
Joseph  T.  Ryerson  &  Son,  Marshall 
Field  &  Co.,  and  Crane  &  Co. 

Ex-Reporter  Now  Partner 
In  Gray  &  Rogers  Agency 

Philadelphia 

Franklin  P.  Jones,  one-time  re¬ 
porter,  rewriteman  and  editorial 
writer  on  the  now  defunct  Phila¬ 
delphia  Record,  has  been  made  a 
partner  in  Gray  &  Rogers,  adver¬ 
tising  agency. 

Mr.  Jones,  publicity  director  for 
G&R,  joined  the  Record  in  1934 
as  a  reporter;  moved  up  to  rewrite 
and  then  to  the  three-man  board 
which  wrote  and  edited  the  edi¬ 
torial  page. 

When  the  Record  suspended  in 
1947,  Mr.  Jones  joined  G&R  as 
publicity  director. 

Crandall  Sees  Advertising 
As  Real  Cold  War  Weapon 

American  advertising  methods 
can  be  an  effective  weapon  in  the 
cold  war,  Courtney  A.  Crandall, 
vicepresident  and  copy  chief  of 
Harold  Cabot  &  Co.,  Inc.,  Boston 
ad  agency,  told  a  dinner  meeting 
of  the  New  England  Railroad 
Women’s  Club  in  Boston  last  week. 

“If  we  could  ever  get  behind  the 
Iron  Curtain  and  into  Russian 
newspapers  and  radio,”  he  said,  “I 
think  American  admen  could  turn 
Russia  capitalist  overnight. 

“All  we  have  to  do  is  show  Rus¬ 
sian  women  what  American  women 
have.  Wave  a  few  dishwashers, 
garbage  disposals  and  hair  sprays 
under  their  noses — and  create,  in 
these  women,  the  desire  to  have 
such  luxuries.” 

Agency  Devoted  Solely 
To  Writing  Is  Formed 

Formation  of  an  agency  devot¬ 
ed  exclusively  to  writing  is  an¬ 
nounced  by  Arthur  P,  Schendorf, 
for  more  than  25  years  an  indus¬ 
trial  advertising  and  public  rela¬ 
tions  executive.  It  is  called  APS 
Associates  and  has  headquarters  in 
Metedeconk,  N.  J. 

APS  will  serve  ad  agencies,  PR 
organizations  and  business  firms; 
will  handle  special  writing  that 
many  firms  are  not  equipped  to 
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handle,  including  technical  nia. 
uals,  speeches,  brochures,  form  kt. 
ters,  press  releases,  stockholder  r^ 
ports  and  company  histories. 

APS  Associates  is  described  » 
“an  organization  of  experienced 
writers,  men  whose  words  yw 
read  in  newspapers,  magazines  and 
books  and  hear  on  the  air,  work¬ 
ing  under  top-flight  editorial  n- 
pervision.” 

Staff  Changes . . . 

•  The  Wexton  Company,  Inc., 
New  York,  has  appointed  Ted 
Gravenson  vicepresident  and  chair¬ 
man  of  the  agency’s  plans  board. 
He  has  held  similar  positions  with 
the  Ben  Sackheim  Company  and 
the  Gravenson  Company. 

•  Appointment  of  Harry  C 
Lx}tufo  as  vicepresident  of  Fred 
Gardner  Company,  New  York,  has 
been  announced.  He  has  been 
with  Gardner  for  the  past  four 
years  and  was  previously  with  Wil¬ 
liam  von  Zehle  and  Company,  the 
Bureau  of  Advertising,  ANPA,  and 
the  Westchester  County  newspa¬ 
pers. 

Agency  Appointments 

•  Compton  Advertising,  Inc., 
New  York,  has  been  appointed  the 
advertising  agency  for  the  Local 
Chevrolet  Dealers  Association,  Inc. 
The  association  is  composed  of 
dealers  covering  New  York’s  five 
boroughs.  Long  Island,  New  Jer¬ 
sey,  Westchester  and  Southern 
Connecticut. 

Flotill  and  EW  Port 

Erwin,  Wasey  &  Company,  Ltd. 
and  Flotill  Pr^ucts,  Inc.,  Stock- 
ton,  California,  jointly  announce 
the  termination  of  their  association 
effective  July  1. 

Bennett  Made  on  Officer 

C.  Ralph  Bennett,  partner  and 
creative  director  for  the  last  five 
years,  has  become  executive  vic^ 
president  of  Fred  Gardner  Com¬ 
pany,  Inc.,  Advertising. 


Classified  Ad 
Readership  Gains 

St.  Paul,  Minn. 

An  increase  in  readership  of  the 
St.  Paul  Dispatch  and  Pionitr 
Press  classified  sections  is  shown 
in  a  report  of  a  survey  by  Publi¬ 
cation  Research  Service. 

Women  readers  of  the  mominj 
Pioneer  Press  increased  23%,  from 
37%  to  60%;  men  readers  increas¬ 
ed  14%,  from  27%  to  41%,  as 
compared  with  1951  figures. 

Figures  for  the  evening  Ife 
patch  show  an  almost  identical  in¬ 
crease.  For  the  Sunday  Pioneo 
Press,  the  increase  is  18%  ia 
women  readers,  and  12%  in  mo 
readers. 

The  increases  are  attributed  by 
CAM  Tom  Hougnon  and  ^ 
CAM  Stan  Finsness  to  intensiW 
reader  promotion,  a  greater  variety 
of  promotion  ads,  and  the  mor* 
diligent  and  careful  shopping  char¬ 
acteristic  of  the  times. 
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The  steady,  consistent  growth  of  both 
industry  and  population  in  the  Elmira 
Area  naturally  attracts  new  business 
looking  for  a  dependable,  expanding 
field  of  operation.  Recognition  of  these 
significant  factors  also  has  been  shown 
by  the  continuous  expansion  of  estab¬ 
lished  enterprises. 


The  Elmira  trading  area  offers  in  good 
measure,  the  basic  essentials  for  the  suc¬ 
cess  of  any  business. 

The  Elmira  Gannett  Newspapers  pro¬ 
vide  the  lowest  cost  advertising  media 
for  the  promotion  of  profitable  volume 
retail  sales  in  this  area. 


THE  ELMIRA  STAR  GAZETTE  &  ADVERTISER  •  THE  SUNDAY  TELEGRAM 


MEMBERS:  THE  GANNEH  GROUP 

Represented  nationally  by  J.  P.  McKinney  &  Son,  Inc.  *  New  York 
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Advertiser  •  Newspaper — CASE  STUDY 

*Nuworld*  Cheese  Makes 
Bow  Via  Newspaper  Ads 


Chicago 

Newspaper  advertising  is  play¬ 
ing  an  important  part  in  the  intro¬ 
duction  of  “nuworld”  cheese,  a 
new  cheese  culture  discovered  by 
Prof.  S.  G.  Knight  of  the  Univer¬ 
sity  of  Wisconsin.  Cheese-making 
studies  conducted  at  the  Univer¬ 
sity  of  Minnesota  demonstrated 
that  the  micro-organism  could 
produce  this  new  cheese,  which 
first  appeared  on  the  market  a  year 
ago. 


“Newspapers  are  our  best  bet.” 

Nuworld  is  being  made  by  the 
Tolibia  Cheese  Manufacturing 
Corp.,  Fond  du  Lac,  Wis.,  under 
license  from  the  Wisconsin  Alum¬ 
ni  Research  Foundation,  which  en¬ 
deavors  to  translate  into  practical 
use  developments  assigned  to  it  by 
faculty,  staff,  students  and  friends 
of  the  university. 

Heavy  Newspaper  Advertiser 

The  new  cheese  has  been  suc¬ 
cessfully  introduced  into  the  mar¬ 
kets  of  Toledo,  Ohio;  Fond  du 
Lac-Oshkosh,  Wis.,  Madison,  Wis., 
Milwaukee,  Wis.,  and  Denver, 
Colo.  Nuworld  also  made  its  bow 
in  New  York  City  last  Spring  dur¬ 
ing  Macy’s  Food  Festival.  The 
New  York  market,  however,  is  yet 
to  be  fully  developed  from  the 
standpoint  of  distribution,  mer¬ 
chandising  and  advertising. 

Full-page  ads  in  color  are  the 
usual  procedure  in  introducing  nu¬ 
world  through  newspapers,  accord¬ 
ing  to  Frank  Klensch,  sales  and 
advertising  manager  for  Tolibia, 
whose  firm  is  the  exclusive  manu¬ 
facturer  of  nuworld  cheese  under 
license  granted  by  the  Foundation. 

Display  and  editorial  type  ads 
are  used,  including  1,000  and  210 
line  ads  in  newspaper  run-of- 
paper.  plus  color  ads  in  Sunday 
magazine  supplements. 

“We  have  found  that  newspa¬ 
pers  are  our  best  bet  in  introduc¬ 
ing  nuworld  cheese  and  in  main¬ 
taining  a  high  sales  level  after  the 
initial  introductory  campaign,” 
Mr.  Klensch  told  ^P.  “We  have 
toyed  with  television  and  radio, 
using  a  13-week  daytime  TV  show 
in  Toledo,  a  few  TV  spots  in  Den¬ 
ver,  and  little  radio  in  Wisconsin.” 


Mr.  Klensch  said  that  Tolibia  is 
planning  to  expand  its  distribution 
of  nuwarld  cheese,  beginning  in 
the  Fall  and  including  markets  in 
the  East  and  Midwest.  “We  are 
working  toward  national  distribu¬ 
tion  of  nuworld  and  we  hope  to 
be  in  at  least  100  markets  by  next 
June,”  he  added. 

Advertising  of  nuworld  is  han¬ 
dled  by  Arthur  Towell,  Inc.,  Ma¬ 
dison  advertising  agency.  Nuworld 
is  a  natural  cheese,  whose  name 
was  chosen  because  the  new  cheese 
originated  in  this  country.  The 
packaging  of  nuworld  makes  it  an 
ideal  item  for  national  distribu¬ 
tion,  Mr.  Klensch  pointed  out. 
Nuworld  cheese  is  rindless,  wax- 
sealed,  and  wrapped  in  aluminum 
foil. 

Cooperative  advertising  funds 
are  available  to  supplement  the 
general  ads  placed  by  Tolibia, 
whose  advertising  program  includes 
a  series  of  tie-in  ads  for  local 
food  retailers. 

Behind  the  nuworld  merchandis¬ 
ing  program  is  the  research  skill  of 
the  Foundation,  which  has  already 
introduced  warfarin,  well-known 
rodenticide;  Vitamin  D;  and  Di- 
cumarol. 

Income  from  the  licensing  of 
these  and  other  inventions  goes 
into  a  fund  from  which  grants  are 
made  to  the  university  for  research 
in  natural  sciences.  The  Founda¬ 
tion  has  given  the  university  more 
than  10  million  dollars  in  this 

Lady  Esther  Sets  Major 
Drive  for  Puff  Magic 

Ads  will  break  for  Lady  Esther’s 
new  compressed  face  powder.  Puff 
Magic,  on  August  18  in  41  major 
cities  in  newspapers,  Sunday  sup¬ 
plements,  magazines  and  television. 

First  newspaper  ads  will  be  in 
the  600-1,000-line  size  range,  to  be 
followed  on  August  25  with  400- 
600  line  ads.  Continuing  the  news¬ 
paper  ad  plan,  16  two-fifths  page 
ads  will  run  in  syndicated  Sunday 
supplements,  plus  15  local  Sunday 
newspaper  magazines,  during  Sep¬ 
tember,  October  and  November. 

In  the  same  three-month  period, 
18  national  magazines  will  carry 
two  third-page  ads. 

Rums  of  P.R.,  Miami  News 
Laimch  Joint  Promotion 

Rums  of  Puerto  Rico  and  the 
Miami  (Fla.)  Daily  News  have 
launched  a  joint  test  of  the  largest 
liquor  promotion  ever  tried  in  the 
Miami  area. 

A  total  of  10,000  lines  will  be 
run  in  one  week,  which  is  said  to 
be  “far  more  than  the  usual  com¬ 
bined  advertising  for  all  liquor  in 
the  entire  Miami  press.” 
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Retail-Minded  Push 
For  TV  Receivers 

CBS-Columbia  will  spend  mw 
than  $1,250,000  for  its  advcrtisjjj 
and  promotion  program  during^ 
second  half  of  1954,  accordinn 
Gerald  Light,  director  of  adve- 
tising  and  sales  promotion  for  tk 
television  manufacturing  diviaoi 
of  Columbia  Broadcasting  Systea 

The  campaign  places  heavy  eu. 
phasis  on  local-level  advertisiig 
and  promotion,  consisting  of  larp. 
space  newspaper  advertising  insc 
tions  in  major  markets  using  deal¬ 
er  listings,  spot  radio  and  spa 
television.  An  expanded  dealer » 
operative  advertising  program  i 
also  part  of  the  campaign. 

In  keeping  with  the  retail-mind# 
campaign,  Mr.  Light  declared  thi 
CBS  -  Columbia  had  prepani 
package  local  promotions,  designei 
to  create  sales  impact  at  local  mar¬ 
ket  levels. 

Mr.  Light  declared  that  plans  an 
being  formulated  for  color  tek- 
vision  receiver  advertising,  promo¬ 
tion  and  merchandising  at  both 
consumer  and  trade  levels.  Ted 
Bates  and  Company  is  the  agenc) 

Other  Campaigns  . . . 

•  Test  ads  in  newspapers  aid 
on  TV  will  be  used  during  July  ii 
Syracuse,  N.  Y.,  by  Wilson  &  Com¬ 
pany,  Chicago,  for  its  new  Pa: 

Pac  canned  meat  pies. 

•  Concentration  on  fulkokr 
ads  in  Sunday  newspaper  supplo 
ments  in  42  cities,  plus  natkmi  , 
magazines,  will  feature  SwaiL 
Inc.’s  most  extensive  Fall  ad  cam¬ 
paign  (via  Robert  M.  Marks  t 
Co.). 

•  Newspapers  and  magazines  ii 
the  East  will  be  used  by  Diamoic 
Crystal  “Weather-Pruf  Salt”  to  of¬ 
fer  six  stainless  steel  teaspoons  fe 
50c  and  a  spout  seal  in  a  spedi 
offer  running  through  Nov.  30. 

•  Copy  (via  McCann-Ericksot 
Inc.,  Los  Angeles)  pushing  Get 
eral  Mills’  Betty  Crocker  angt 
food  cake  mix  and  lemonade  wl 
run  during  July  in  This  IFeel 
American  Weekly,  Parade,  FiiS 
Three  Markets  Group  and  in  mar 
azines  and  on  radio-TV  to  pre- 
mote,  “July  Is  Cake  ’n  Lemonadf 
Month.”  The  California  Produce 
Advisory  Board,  industry  groo; 
representing  all  brands  of  Cal" 
fornia  lemon  juice  products,  ha« 
teamed  up  with  General  Mills. 

■ 

Miami  News  Starts 
Automotive  Feature 

Miami,  Fli 

A  new  weekly  automobile 
ture,  “Automotive  News,”  cove 
ing  the  new  and  used  car  trade  ii 
greater  Miami,  made  its  initial  ^ 
pearance  in  the  Miami 
News,  June  13. 

By-lined  Hy  Power  and  writte 
by  Ben  Schneider,  News  real  es¬ 
tate  editor,  the  Sunday  c<rfu® 
also  deals  with  personalities  \ 

items  of  general  interest  to  tbt  : 
automotive  trade.  ; 
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SELL  DETROIT 

through  the  paper  that's  FIRST  with  readers 
and  advertisers  .  .  .  THE  DETROIT  NEWS! 


r  ^ 

451.237  Weekdays 
I  561.830  Sundays 

A  8  C.  FOR  THE  6-MONTHS  ENDING  3-31-54  ^ 


There  are  3  newspapers  in  Detroit,  but  only  one — THE  NEWS 
—has  all  3  requisites  for  economical  advertising  results: 

Q  Largest  TOTAL  Cirtulation! 

Q  Largest  TRADING  AREA  Circulation! 
Q  Largest  HOME  DELIVERED  Circulation! 


The  Detroit  Newt  funnels  97%  of  its  week  day,  and  89%  of  its  Simday  circula¬ 
tion  into  the  6-county  trading  area  that  accoimts  for  nearly  5  billion  dollars 
retail  business  EuuiuaUy— 55%  of  Michigan's  total  volume. 

In  this  area,  where  family  income  and  buying  power  are  highest  in  the  nation, 

THE  NEWS  sells  62,924  more  copies  weekdays,  and  120,392  more  Simdays, 
than  the  second  newspaper.  It  sells  91,087  more  copies  weekdays,  and  173,528 
more  Sundays,  than  the  third.  And  DETROIT  NEWS’  advertisers  get  the 
PLUS  of  FAMILY  readership,  through  the  largest  ABC-recognized-home' 
delivered  circulation  of  any  newspaper  in  the  nation! 

That  is  why  THE  NEWS,  in  1953,  carried  practically  as  much  advertising 
linage  as  both  other  Detroit  newspapers  combined! 

DMB . . .  Detroit  Means  Business.  And,  in  Detroit,  Business  Means  THE  NEWS! 

The  Detroit  News 

THE  HOME  NEWSPAPER 

Eastern  Office:  110  E.  42nd  St.,  N*w  York  17  •  Miami  Beach,  Florida:  Tho  Leonard  Co.,  311  Lincoln  Rood 
Chicago  Office!  435  N.  Michigan  Avo.,  Tribune  Tower,  Chicago,  III.  •  Pacific  Coast:  705  Market  Street,  Son  FroncUco,  Calif. 
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•  For  the  last  twenty-nine  years,  The  News  has  had 
the  largest  circulation  of  any  newspaper  in  America; 
and  for  the  last  twelve  years,  twice  the  circulation  of 
any  other  newspaper,  daily  or  Sunday,  in  this  country. 

(Six  months  average,  period  ending  March  31,  1954: 

Daily  2,039,799;  Sunday  3,803,374.) 

•  For  the  last  twenty-three  years,  this  newspaper  has 
been  first  in  New  York  in  retail  advertising;  and  for 
the  last  twenty-one  years,  first  in  display  advertising. 

(The  News  does  not  carry  undisplay  classified.) 

•  Because  The  News  has  been,  and  is,  better  read, 
better  liked,  by  more  people  than  any  other  newspaper, 
it  has  consistently  offered  advertisers  more  value, 

in  the  best  market  in  this  country. 

•  It  is  our  aim,  and  our  hope,  that  The  News  will  serve 
its  readers  and  advertisers  even  better  in  the  future. 

THE  a  NEWS,  New  York's  Picture  Newspaper 

220  East  42nd  St.,  New  York  . .  .  Tribune  Tower,  Chicago 

155  Montgomery  St.,  San  Francisco  . . .  1127  Wilshire  Blvd.,  Los  Angeles 
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Advertiser  •  Newspaper — RETAIL  SURVEY 

Buffalo  Shopping  Center 
Eyes  10-Month  Promotion 


Buffalo,  N.  Y. 

Following  a  year  of  experi¬ 
ment  with  cooperative  newspaper 
advertising,  merchants  in  the  big 
Thruway  Plaza  here  have  come  up 
with  a  well-balanced  10-month  pro¬ 
motional  program  aimed  at  main¬ 
taining  and  increasing  consumer 
interest  in  the  suburban  shopping 
center. 

The  program  has  been  worked 
out  by  the  Advertising  Committee 
of  the  Thruway  Plaza  Merchants 
Association  and  the  H.  J.  Weil, 
Inc.  advertising  agency  of  Buffalo. 

Primary  objective  is  to  build  a 


year-around,  month-after-month, 
shopping  interest  in  Thruway  Pla¬ 
za  stores,  rather  than  concentrat¬ 
ing  promotional  effort  in  only 
height-of-the-season  promotional 
periods. 

The  program  will  publicize  the 
fact  that  the  Thruway  Plaza  is 
Western  New  York’s  newest,  most 
complete  and  most  modern  shop¬ 
ping  center — a  concentratiop  of 
more  than  40  aggressive,  promo¬ 
tional  stores,  offering  the  nation’s 
finest  merchandise  and  values  at 
the  fairest  prices. 

Another  objective  of  the  pro¬ 


gram  is  to  establish  consumer  good¬ 
will  by  fostering  a  feeling  of  com¬ 
munity  pride  in  the  big  shopping 
center;  encouraging  sectional,  re¬ 
gional  and  local  community  groups 
and  enterprises  to  use  the  Plaza 
facilities  for  their  activities. 

Also  included  is  a  concerted  ef¬ 
fort  to  increase  afternoon  traffic 
through  a  strong  promotional  cam¬ 
paign  that  will  sell  Thruway  Plaza 
shopping  features  to  daytime  shop¬ 
pers.  Open  six  nights  of  the  week, 
the  Plaza  to  date  has  been  getting 
the  bulk  of  its  traffic  and  business 
action  in  the  evening. 

Year  of  Experience 

It  was  pointed  out  that  a  full- 
year  of  experience  in  cooperative 
promotion  at  the  Plaza  has  pro¬ 
vided  the  committee  with  invalu¬ 
able  information  in  shaping  plans 
for  the  future. 

The  Plaza  Merchants  Association 
and  H.  J.  Weil  advertising  agency 
have  found  that  newspaper  adver¬ 
tising  of  a  promotional,  merchan¬ 
dising  nature  has  been  most  ef¬ 
fective  and  important  in  creating 
traffic  and  buying  interest  at  the 
shopping  center. 

“Though  our  institutional  story 
is  strong,  and  the  unique  advan¬ 
tages  of  shopping  at  the  Thruway 
Plaza  are  valid  and  compelling,” 
said  the  committee’s  report,  “a 
newspaper  campaign  devoted  to 
just  these  features  of  Thruway 
Plaza  shopping  is  weak  and  power¬ 
less  unless  the  newspaper  effort 
contains  strong  merchandise  pro¬ 
motion. 

“The  meat  of  every  promotion 
is  the  merchandise  featured  tin 
newspaper  ads.  In  every  instance 
when  the  merchandise  was  right 
in  Thruway  Plaza  cooperative  page 
ads,  those  stores  featuring  that 
merchandise  benefitted  with  in¬ 
creased  sales  activity  and  traffic.” 

The  previous  promotional  plan 
for  the  Thruway  Plaza  Merchants 
Association  was  based  on  four 
large  promotions  a  year.  These 
promotions  were  sound  and  basic¬ 
ally  good  merchandising  ideas 
which  required  a  great  amount  of 
implementation  on  the  part  of 
Plaza  store  personnel  to  help  in 
their  execution. 

“By  presenting  a  more  stream¬ 
lined  type  of  promotion,  each 
month  of  the  10-month  period,  we 
will  be  eliminating  the  extraneous 
time  and  money  consuming  phases 
of  the  spectacular  type  of  jumbo 
promotion,”  said  the  committee. 

Consistent  Newspaper  Effort 

In  its  place  is  a  consistent  news¬ 
paper  advertising  campaign  de¬ 
voted  to  selling  merchandise  pri¬ 
marily,  and  secondly,  the  Plaza’s 
institutional  features.  The  cumu¬ 
lative  effect  of  these  monthly  pro¬ 
motional  and  merchandise  ads  is 
expected  to  help  the  merchants 
achieve  their  objectives  of  build¬ 
ing  traffic  as  well  as  to  sell  the 
public  on  the  fact  that  the  Plaza 
is  year-around  value-giving  shop¬ 
ping  center. 

Another  important  factor  that 
EDITOR  & 


1310,000 

IOWA  PEOPLE 

read 

The  Des  Moines  Sunday  Register. 
(more  than  500,000  copies) 

68.4%  Coveroge  of  a  Statewide  market 

(all  Iowa  people  15  years  of  age  and  older) 

...  as  reported  by  the  Advertising  Research  Founda¬ 
tion  in  its  first  statewide  audience  study  of  14  Sunday 
newspapers  circulating  in  Iowa. 


For  complete  facts  on  where  these 
people  live,  what  they  earn,  what  they 
own,  see  "A  Study  of  The  Des  Moines 
Sunday  Register  Audience  in  Iowa.” 

For  details  on  how  to  get  your  copy, 
write  Advertising  Research  Founda¬ 
tion,  Inc.,  11  West  42nd  St.,  New  York 
36,  New  York. 

The  Des  Moines  Sunday  Register 

...  on  "A"  Schedule  Newspaper  in  an  "A-1"  Market 
GARDNER  COWLES,  President 


suggested  monthly  promotkii 
rather  than  jumbo  seasonal  pro¬ 
motions  is  the  timing  of  mereW 
dising  efforts.  By  offering  monthlj 
double  truck  ads,  every  st«e 
should  be  able  to  find  a  profitabfe 
and  propitious  time  to  use  this 
medium  of  cooperation  promotion 
for  their  individual  benefit. 

Radio  to  Be  Used 

The  committee  has  decided  that 
radio  advertising  should  be  used  to 
tell  the  institutional  Thruway  Pla¬ 
za  story  and  to  build  afternoon 
traffic.  During  the  past  year,  radio 
was  used  to  supplement  specife 
promotions  and  contributed  to  theii 
success. 

By  a  more  consistent  use  of  radio 
on  a  semisaturation  basis  every 
day  of  the  year,  except  Sunday, 
the  Plaza  Merchants  Association 
feels  that  this  medium  can  help 
increase  afternoon  traffic. 

Said  the  committee:  “The  in¬ 
stitutional  story  of  the  Thruway 
Plaza  is  a  long  story,  but  one  that 
can  be  conveniently  and  effective¬ 
ly  told  in  hard-hitting,  compellinj 
radio  spot  announcements. 

Special  exploitation  of  the 
Saturday  store  hours  during  the 
Summer  months  also  figures  in  the 
promotional  program.  No  other 
major  shopping  center  here  is  open 
from  10  a.m.  to  9  p.m.  during  the 
Summer  months. 

It  was  suggested  that  an  aggres¬ 
sive  newspaper  presentation  couH 
exploit  this  idea. 

Special  Events 

The  committee  is  not  overlook¬ 
ing  the  value  of  special  events  in 
its  new  promotional  campai^ 
such  as  special  attractions  to  in¬ 
terest  children  and  stimulate  par¬ 
ents  bringing  them  to  the  Plaza, 
and  give-away  merchandise. 

In  addition,  the  advertising  com¬ 
mittee  and  agency  will  constantly 
be  alert  to  community  affairs  that 
might  be  tied  in  with  Plaza  pro¬ 
motion,  with  the  idea  of  bringing 
these  events  to  the  Plaza  for  pro 
sentation. 

18  Double  Truck  Ads 

It  was  suggested  that  18  doubk 
truck  newspaper  ads  be  employed 
in  the  10  month  promotional  pe¬ 
riod.  Each  page  of  the  double  truck 
ads  will  provide  four  20-iiKh  adt 
and  six  10-inch  ads.  Thus,  each 
double  truck  will  carry  20  units  of 
advertising.  Stores  may  arrapp 
for  the  unit  they  want  on  a  to 
come,  first  serv^  basis.  Copy  s 
srubmitted  to  the  agency  which 
prepares  the  pages. 

Stores  may  use  their  own  logo¬ 
types  and  signatures  and  when¬ 
ever  desired,  can  specify  type  faces 
or  families  that  have  become  iden¬ 
tified  with  their  promotions. 

Well  in  advance  of  every  sched¬ 
uled  double  truck  ad,  a  rundown 
of  the  promotion  will  be  sent  il 
store  managers,  outlining  the  ad. 
its  timeliness,  its  theme,  and  Ik 
type  of  merchandise  that  would 
most  conveniently  fit  into  the 
motion. 
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The  American  Weekly  creates  EMHUSIASM* 


Your  ship  comes  in  when  you  sell  America's  moneyed  middle  millions— 
through  the  pages  of  The  AMERICAN  WEEKLY.  Editorially  keyed 

to  the  enthusiasms  of  the  most  powerful  buying  force  in  America 
—the  middle  income  group— it's  read  each  week  by  better  than 
one  out  of  every  five  American  families. 

^^erig^inWeekly 

's  interest  raised  to  the  buying  pitch! 

the  AMERICAN  WEEKLY,  63  VESEY  STREET.  NEW  YORK  7,  N 
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Advertiser  •  Newspaper 

Hotter  Competition 
Ahead,  Says  Swan 


By  George  A.  Brandenburg 


Yes,  this  Is  unquestionably 
an  age  of  color  In  news¬ 
paper  advertising,  where 
color  can  perform  a  very 
special  added  service. 

!es  not  mean  that 

c-and-whlte  Is  obso- 
Far  from  It.  But 
trend  IS  to  color  when 
added  Impact  can — 
does — ^brlng  a  vivid 
mtlon-gettlng  wallop. 

ether  to  key  In  with 
slorful  trademark 
:kage  or  a  copy 
;me  or  the  unques- 
ned  value  of  appetite 
peal,  this  new  service 
one  that  Progress 
ade  essential. 

he  Mirror’s  facilities 
re  technically  of  the 
ype  that  production 
nanagers  enthuse  over. 

■The  Magic  Touch”  is 
provided  by  skilled 
newspaper-color  ex¬ 
perts  who  guarantee 
that  specifications 
will  be  rigidly 
followed. 

A  very  great  market 
responds  to  every 
advertising  innova¬ 
tion,  and  color  has 
caught  the  eye  of 
complete- coverage 
readers. 


Minneapolis,  Minn. 
There  is  tremendous  competi¬ 
tion  for  the  advertising  dollar  in 
all  fields,  so  much  so  that  news¬ 
papers  must  re¬ 
main  “alert  to  the 
situation  in  the 
months  ahead,” 
says  Joyce  A. 

Swan,  new  chair¬ 
man  of  the  board 
of  directors.  Bu¬ 
reau  of  Advertis¬ 
ing,  ANPA. 

Joyce  Swan  is 
a  sales  -  promo- 
t  ion-minded  Swan 
newspaper  execu¬ 
tive.  The  tougher  the  competition, 
the  better  he  likes  it.  As  vicepresi¬ 
dent  and  general  manager  of  the 
Minneapolis  Star  and  Tribune,  he 
has  over  the  years  met  and  solved 
many  a  tou^  competitive  situa¬ 
tion. 

Active  Worker 

Trained  as  a  promotion  man¬ 
ager,  Mr.  Swan  has  schooled  him¬ 
self  to  find  time  to  be  active  in 
community  and  newspaper  associa¬ 
tion  affairs.  He  was  elected  to 
the  Bureau  board  of  directors  in 
1950  and  was  named  vicechairman 
in  1952.  He  has  also  been  chair¬ 
man  of  the  ANPA  Journalism 
Schools  Committee  and  vicepresi¬ 
dent  of  the  American  Council  on 
Education  for  Journalism. 

He  has  often  stressed  his  belief 
that  public  service  is  a  vital  part 
of  a  newspaper  and  its  personnel, 
and  he  is  noted  for  practicing  what 
he  preaches.  Here  in  Minneapolis 
he  has  been  elected  twice  to  the 
board  of  the  Minneapolis  Chamber 
of  Commerce  and  has  been  first 
vicepresident  for  the  past  two  years. 
He  has  been  president  of  the  Min¬ 
neapolis  Aquatennial  Association, 
the  Minneapolis  Civic  Center  De¬ 
velopment  Association  and  the 
Minneapolis  Advertising  Club. 

Looking  ahead  to  his  adminis¬ 
tration  as  chairman  of  the  Bureau 
of  Advertisnng,  Mr.  Swan  told 
E&P: 

Cites  Radio-TV  Activity 

“In  the  years  since  the  war, 
major  objectives  of  the  Bureau 
have  been  so  clearly  defined,  there 
is  a  fairly  clear  path  for  us  to 
follow. 

“However,  with  radio  and  now 
the  new  Television  Advertising  Bu¬ 
reau  having  a  potential  of  $1,- 
200,000  from  dues  from  members 
by  the  end  of  this  year,  radio-TV 
will  be  within  a  few  hundred  thou¬ 
sand  dollars  of  newspapers’  ex¬ 
penditures  for  the  Bureau  of  Ad¬ 
vertising.”  (The  Bureau’s  budget 
is  about  $1,500,000  annually). 


Mr.  Swan  pointed  out  that  news¬ 
papers  don’t  have  the  benefit  of 
large  expenditures  for  promotion 
as  do  broadcast  media  from  ma¬ 
jor  networks.  “So  we  are  faced 
with  the  possibility  that  the  com¬ 
bined  radio-TV  sales  promotion 
and  research  activity  can  be  as 
much — if  not  more  tfian  that  of 
newspapers,”  he  asserted. 

Not  Crying  ‘Woir 

He  noted  that  Broadcast  Adver¬ 
tising  Bureau  at  the  recent  Chi¬ 
cago  meeting  announced  that  radio 
is  “pnning”  for  bigger  and  more 
retail  advertising  expenditures  dur¬ 
ing  1954-55.  BAB’s  budget  was 
set  at  $750,000.  TvAB  is  out  to 
raise  its  own  budget.  Newspapers 
appear  to  be  the  major  target  of 
both  radio  and  TV,  he  said. 

Joyce  Swan  wasn’t  merely  cry¬ 
ing  “wolf’  to  the  newspaper  in¬ 
dustry.  He  believes  that  news¬ 
papers  have  plenty  of  “aces”  up 
their  sleeves  if  they  will  make  use 
of  them.  First,  and  foremost,  is 
the  tremendous  teamwork  the 
newspaper  industry  has  developed, 
he  pointed  out. 

“The  joint  efforts  of  the  Bu¬ 
reau,  Newspaper  Advertising  Ex¬ 
ecutives  Association,  National 
Newspaper  Promotion  Association 
and  American  Association  of 
Newspaper  Representatives  have 
proved  to  be  extremely  helpful  and 
valuable,”  he  said,  “by  giving  the 
widest  possible  use  to  the  effective 
sales  material  made  available  by 
each  of  these  organizations  in  be¬ 
half  of  newspapers.” 

Seek  to  Be  Helpful 

He  is  all  in  favor  of  continua¬ 
tion  of  these  joint  efforts  to  con¬ 
vince  advertisers  on  the  value  of 
newspapers. 

“One  of  the  major  objectives  of 
the  Bureau  this  year,”  he  contin¬ 
ued,  “is  to  offer  material  on  how 
to  help  advertisers  to  make  effec¬ 
tive  use  of  newspaper  space,  both 
in  the  general  and  retail  fields.  An 
added  sales  factor  is  that  so  many 
Bureau  members  are  using  our 
material  more  than  ever  before. 
Last  year,  two  out  of  three  mem¬ 
bers  asked  for  special  helps  pro¬ 
vided  by  the  Bureau.  Likewise, 
Bureau  staff  members  have  con¬ 
ducted  38  clinics  around  the  coun¬ 
try,  thus  making  newspapers  more 
cognizant  of  how  the  Bureau  can 
help  them  solve  their  own  partic¬ 
ular  selling  problems.” 

Mr.  Swan  spoke  highly  of  the 
Bureau’s  staff,  stating  they  are  do¬ 
ing  an  outstanding  job  of  selling 
newspaper  advertising,  and  the  im¬ 
portance  of  research  and  promo¬ 


tion  on  the  part  of  member  papea 
He  added,  however:  “We  have 
always  recognized  that  the  Buteaa 
can’t  do  tiie  job  alone.” 

Need  to  Tell  Story 

“In  the  competitive  fight  ahead, 
greater  efforts  by  the  entire  news¬ 
paper  industry  are  needed  to  tell 
the  story  of  newspapers  to  adver¬ 
tisers,”  declared  Mr.  Swan. 

Now  47,  Joyce  Swan  has  a 
youngish  look  that  belies  his  yean 
of  newspaper  experience.  He  h 
“at  home”  in  all  departments  of  a 
newspaper,  having  grounded  him¬ 
self  in  operational  fundamentals 
while  serving,  first,  as  a  promotion 
manager.  Promotion  men  look 
upon  him  as  one  of  “their  own." 
Circulation  managers  and  editors 
respect  him  for  his  judgment  on 
what  makes  a  newspaper  “tick" 
Advertising  executives  look  to  him 
for  leadership  in  meeting  their 
problems. 

In  1948,  he  was  presented  a 
University  of  Missouri  Award  for 
distinguished  service  to  journalism. 
On  that  occasion,  Mr.  Swan  re¬ 
turned  to  his  Alma  Mater  and  said, 
in  accepting  the  award,  “It  is  a 
newspaper’s  duty  to  be  a  good 
neighbor  and  the  Star  and  Tribune 
feels  deeply  its  obligation  to  be  a 
good  neighbor  to  the  Upper  Mid¬ 
west.” 

Started  in  Des  Moines 

It  was  at  the  University  of  Mis¬ 
souri,  incidentally,  that  Joyce  Swan 
was  almost  tossed  out  of  the  fresh¬ 
man  class  when  he  failed  to  show 
up  for  women’s  physical  education. 
He  was  graduated  from  Missouri 
in  1928.  He  went  to  work  for  the 
Des  Moines  (la.)  Register  mi 
Tribune,  starting  in  the  circulatk* 
department.  In  1933,  he  was  named 
promotion  manager  and  in  193^ 
he  became  assistant  business  man¬ 
ager. 

Meanwhile,  in  1935,  John  and 
Gardner  (Mike)  Cowles,  owners 
of  the  Register  and  Tribune,  pur¬ 
chased  the  Minneapolis  Star,  sii- 
day  evening  paper.  John  Cowles 
moved  to  Minneapolis  to  take 
charge,  and  the  Star  began  to  take 
on  new  luster.  By  1939,  it  was 
the  largest  daily  paper  in  Minn^ 
apolis.  Later  that  year,  the  Star 
bought  the  Minneapolis  Journal. 
daily  and  Sunday  paper,  and  bj 
1941  its  circulation  and  advertu- 
ing  volume  passed  that  of  the 
Minneapolis  Tribune,  mominj 
competitor  and  long  the  leader  in 
Sunday  advertising. 

Ir  1941,  the  Star-Journal  took 
over  the  Tribune.  Published  then 
were  the  morning  Tribune,  even¬ 
ing  Star,  Sunday  Tribune  and  the 
Daily  Times,  an  evening  paper 
published  by  the  Cowles’  in  a  sep¬ 
arate  plant.  After  four  years  ns 
business  manager  of  the  Star  and 
Tribune,  Mr.  Swan  was  named  pub¬ 
lisher  of  the  Daily  Times  in  194<. 
holding  that  position  until  ’^■ 
when  the  Times  was  merged  with 
the  Star  and  Tribune.  He  returned 
as  vicepresident  and  business  man¬ 
ager. 
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Advertiser  •  Newspap)er — PR  ROUNDUP 

Convair  Plans  PR  Push 
In  Behalf  of  Industry 


Los  Angeles 

Unable  to  convince  other  air¬ 
craft  manufacturers  that  they  ought 
to  get  together  on  public  relations 
advertising.  Consolidated  Vultee 
Aircraft  Corp.  (Convair),  is 
launching  a  PR  program  (via  Bu¬ 
chanan  and  Company,  Inc.)  for 
the  aviation  industry  as  a  whole. 

Emmett  A.  McCabe,  Convair’s 
advertising  manager,  reports  that 
the  series  of  ads  will  be  launched 
July  5  in  trade  publications  and 
consumer  magazines;  that  newspa¬ 
pers  will  be  added  to  the  schedule 
later.  Budget  for  the  industry  PR 
copy  is  about  $170,000,  roughly 
the  same  amount  previously  ear 
marked  for  copy  plugging  the 
company’s  Convairliner. 

Mr.  McCabe,  who  with  Kendall 
Mau,  vicepresident  of  Buchanan, 
authored  the  ads,  claims  he  search¬ 
ed  the  records  and  textbooks  and 
can  discover  no  previous  instance 
when  a  single  company  has  taken 
over  such  industry  PR  advertising 
for  the  benefit  of  rivals  as  well  as 
itself. 

He  said  the  new  series  was 
prompted  by  two  developments 


which  he  feels  could  do  American 
aviation  considerable  harm:  1) 
Recent  ads  of  some  manufacturers 
of  commercial  airplanes  have  sub¬ 
tly  hinted  that  rival  planes  are  no 
good;  2)  The  British  have  recent¬ 
ly  launched  a  world-wide  campaign 
in  behalf  of  all  British  aircraft 
manufacturers. 

“The  American  manufacturers 
are  busy  cutting  each  other’s  throat 
while  the  British  lap  up  the  blood,” 
Mr.  McCabe  fears. 

First  ad  in  the  upcoming  series 
will  appear  under  the  head,  “Birds 
of  a  Feather — ^The  World’s  Best 
Airliners  Are  Built  in  America.” 
It  will  feature  an  illustration  of 
the  major  passenger  airplane  of 
each  of  the  five  big  producers.  Copy 
will  stress  the  superiority  of  the 
American  product  over  airplanes 
of  other  nations. 

According  to  Mr.  McCabe,  pre¬ 
vious  attempts  to  get  manufactur¬ 
ers  together  through  Aircraft  In¬ 
dustries  Association  or  other  trade 
groups  have  failed.  Rivalries  are 
so  intense,  he  said,  that  it  was  im¬ 
possible  to  get  agreement  on  any 
continuing  program. 


GREATEST 

SALES  POTENTIAL  MARKET 

IN  THE  STATE  OF 

NEW  JERSEY 

>7,044 

Per  Family  Income, 

HIGHEST 


IN  THE 

STATE 


(ET  AREA 
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Advertise  where  the  money  is  .  .  .  and 
in  the  SINGLE  HOMETOWN  newspaper 
that  covers  the  market 


48485 


Five  months  average, 
ending  May  31,  1954 
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“There  are  many  other  indus¬ 
tries  with  similar  problems  that 
could  do  themselves  a  lot  of  good 
with  a  program  like  ours,”  he  de¬ 
clared. 

Railroad  Suppliers  Set 
PR  Ad  'Burst'  in  Dailies 

A  one-shot  page  ad  designed  by 
the  Committee  of  Railroad  Sup¬ 
pliers  to  explain  to  the  public  the 
job  which  railroad  managements 
have  done  and  are  doing  in  spite 
of  numerous  “hurdles,”  will  get 
underway  July  1  in  14  major  dai¬ 
lies  in  10  key  cities. 

The  newspaper  ad  is  just  one  of 
four  “bursts.”  Here’s  the  four- 
burst  strategy: 

1)  On  June  30  U.S.  Steel’s  Ben 
Fairless  will  examine  the  state  of 
the  railroad  industry  at  a  lunch¬ 
eon  in  New  York  City;  2)  Next 
day  the  page  newspaper  ad  will 
break;  3)  Some  50,000  leading 
business  and  financial  men  will 
get  copies  of  a  booklet,  “A  Lxx)k 
Beyond  the  Station”  which  devel¬ 
ops  and  amplifies  the  analysis  of 
railroad  progress  and  problems 
covered  in  the  newspaper  ad;  and 
4)  An  effort  will  be  made  to  get 
the  individual  railroads  and  their 
suppliers  to  cooperate  with  the 
Committee  in  using  their  own  ads 
to  tell  the  public  about  techno¬ 
logical  developments  now  in  serv¬ 
ice. 

Work  of  the  Committee  is  being 
directed,  by  Fred  Smith,  president, 
Fred  Smith  &  Company,  New  York. 

Ex-Sports  Editor  Named 
PR  Field  Rep  of  ATA 

Washington 

Oscar  Lloyd  Davis,  a  former 
sports  reporter  and  editor,  has 
been  appointed  public  relations 
field  representative  of  American 
Trucking  Associations. 

Mr.  Davis  left  the  news  desk  of 
WJEJ,  Hagerstown,  Md.,  in  1938 
to  join  the  yyashington  Daily 
News  where  he  specialized  in  sports 
writing.  He  was  a  news  and  sports 
copy  desk  man  for  the  Times-Her- 
ald  when  it  was  sold  to  the  Wash¬ 
ington  Post. 

m 

Big  Ads  Help  Launch 
Cities  Service  Tanker 

Sirens  shrieked,  flags  waved, 
whistles  blew  and  the  band  played 
as  Cities  Service  Company’s  new¬ 
est  tanker,  the  “W.  Alton  Jones,” 
made  her  maiden  voyage  from 
New  York  Harbor  on  June  21. 

The  departure  was  supported  by 
a  full  schedule  of  newspaper  ad¬ 
vertisements.  Double  truck  half¬ 
pages,  showing  the  “W.  Alton 
Jones”  at  sea,  ran  in  the  New 
York  Times,  New  York  Herald 
Tribune,  New  York  Journal  Amer¬ 
ican,  New  York  World-Telegram, 
and  Sun  and  Brooklyn  Eagle.  Full 
pages  were  used  in  the  New  York 
News,  New  York  Mirror,  New 
York  Post,  Wall  Street  Journal, 
and  Journal  of  Commerce.  (The 
agency  is  Albert  Frank-Guenther 
Law,  Inc.) 


Hawkes  Joins  BoA 
StaB  in  Chicago 

Robert  M.  Hawkes,  formerly  i 
member  of  the  advertising  depart- 
ment  of  the  St.  Louis  (Mo.)  Sta. 
Times  and  of  the  program  s^es  (l^ 
partment  of  American  Broadcast¬ 
ing  Co.,  has  been  appointed  to  tbe 
Chicago  sales  staff  of  the  Bureau 
of  Advertising,  ANPA. 

From  August,  1951,  until  he 
joined  the  Bureau,  Mr.  Hawkes 
served  as  an  account  executive  is 
television  sales  with  ABC  in  Chj. 
cago  and  was  assigned  also  to  du¬ 
ties  at  the  radio-TV  director  level 

Before  joining  ABC,  Mr.  Hawkes 
served  seven  years  in  the  advertis¬ 
ing  department  of  the  Star-Times 
first  in  the  retail  department,  then 
for  six  years  in  the  national  adver¬ 
tising  department,  where  he  han¬ 
dled  the  grocery  advertising  classi¬ 
fication. 

■ 

Wheeling  Dailies  Hike 
Notional  Classified  Rote 

Wheeling,  W.  Vi 

In  the  first  revision  of  want  ad 
rates  for  national  advertising  sinct 
1942,  the  Wheeling  News-Registtr 
and  Intelligencer  have  issued  a  nev 
rate  card  providing  for  payment  of 
seven  cents  a  word  (minimum  of 
15  words)  and  $3.50  per  inch  for 
display.  The  former  rates  were  30 
cents  per  line  (average  5  words) 
and  $3  per  inch. 

Circulation  has  increased  from 
40,000  to  53,000  and  the  papers 
have  absorbed  tremendous  in¬ 
creases  in  production  costs,  CAM 
William  A.  Bell  advised  in  letten 
to  advertisers. 

■ 

Abrams  Named  Top 
Ad  Mon  of  Year 

George  J.  Abrams,  advertisin! 
manager.  Block  Drug  Company, 
Jersey  City,  N.  J.,  last  week  was 
named  the  Outstanding  Youni 
Advertising  Man  of  the  Year  by 
the  Association  of  Advertisint 
Men  and  Women  at  the  New  Yort 
group’s  final  meeting  of  the  sea 
son. 

Mr.  Abrams,  an  E&P  Lina? 
Leader  (E&P,  Jan.  16,  page  15). 
was  chosen  by  a  group  of  advr 
tising  trade  press  editors.  He  is 
chairman  of  the  Newspaper  Coo- 
mitee  of  the  Association  of  Na 
tional  Advertisers. 

■ 

Finley  a  VP 

George  M.  Finley  has  been  i) 
pointed  a  vicepresident  and  ac¬ 
count  supervisor  of  Bryan  Hoo 
ton,  Inc. 

■ 

Representatives  Nome^ 

Paragould  (Ark.)  Daily  Dr> 
has  appointed  Wallace  Witmer  0 
as  national  advertising  represcio 
live. 

WWW 

Paris  (Ky.)  Daily  Enterprise  It 
appointed  Bottinelli-Kimball,  I* 
as  representatives. 
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AND  HERE  IS  SOME  OF  THE  AMMUNITION  THAT  HELPED! 


OVER  133,000  CiRCUUTION 

Westchester  Group  Netcs- 
papers  are  read  by  7  out  of 
10  Westchester  families  who 
rely  for  local  news  and  BUY¬ 
ING  DECISIONS  on  their 
own  LOCAL  newspapers. 


ffFECTIVE  BUYING  INCOME 

Even  though  nearly  a  billion 
dollars  was  spent  in  retail 
sales  during  195S  this  didn't 
take  all  of  the  potential 
power  of  Westchester  fami¬ 
lies  whose  effective  buying 
income  for  1955  was  esti¬ 
mated  by  Sales  Management 
to  be  $l^S8M1fi00.  <b) 


HIGH  INCOME  READERS -MOST 
RESPONSIVE  MARKET 

Westchester  Group  News¬ 
papers  reader  families  have 
the  highest  per  capita  income 
in  the  state— 52661 .00.  (a) 
Westchester  Group  News¬ 
papers  mass  audience  of 
higher  income  families  pay 
off  for  advertisers.  They 
spent  in  retail  scdes  alone, 
over  5936B88/)00.  (b) 


ADVERTISERS 

Advertisers  and  retailers 
have  been  quick  to  use  this 
basic,  strong  locai  media. 
They  know  the  Westchester 
Group  Newspapers  are  the 
best  way  to  reach  the  pros¬ 
perous  Westchester,  N.  Y. 
market. 


Soorm: 

(s)  N.  Y.  State  Dept  of  Commerce  (b)  Sales  Maaagemeot  1953 


WESTCHESTER  COUNTY  PUBLISHERS  •••  8  CHURCH  ST.  •••  WHITE  PLAINS,  NEW  YORK 
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You've  got  to 

get  on 

the  list 

to  stay  on! 

Agency's  Medio 
Recommendations 

_ iyV 


You'll  stay  on  media  schedules 
90%  of  the  time,  if  your  news¬ 
paper  wins  the  agency’s  rec¬ 
ommendation. 

But  you’ve  only  one  chance  in 
ten,  if  you  depend  solely  on 
the  advertiser  to  put  you  on 
the  list. 

That’s  simple  selling  arithme¬ 
tic — based  on  Standard  Rate  & 
Data’s  own  survey  —  which 
proves: 

Your  first  sales  objective  is 
the  advertising  agency. 

You  can  reach  more  agency 
executives  with  Advertbing 
Agency  Magazine  than  in  any 
other  advertising  publication. 

Advertising 

Agency 

Magazine 


48  West  S8  St. 
30 


New  York  18 


Advertiser  •  Newspaper 

Kurz  Urges  Advertisers 
Counsel  with  Newspapers 


Chicago 

National  advertisers  were 
urg^  to  consider  newspapers  in 
a  different  relationship — more  in 
the  light  of  counsellors  on  sales 
problems — by  Walter  C.  Kurz, 
Chicago  Tribune  general  advertis¬ 
ing  manager,  at  the  media  clinic 
here,  June  16. 

He  showed  60  Midwest  mem¬ 
bers  of  the  Association  of  Nation¬ 
al  Advertisers  how  newspapers 
can  aid  them  by  treating  newspa¬ 
pers  “more  like  you  would  treat 
your  advertising  agencies.”  Mr. 
Kurz  represented  newspapers  on 
a  panel  covering  various  media. 

Not  an  Ambulance  Service 

“Don’t  consider  us  in  the  na¬ 
ture  of  an  ambulance  service,”  he 
cautioned,  pointing  out  that  too 
often  national  advertisers  are  in¬ 
clined  to  use  newspapers  when  a 
product  is  “bom,  sick  or  about  to 
die.”  He  suggested  advertisers 
employ  the  “taxi  service”  of  news¬ 
papers  on  an  every  day  basis  to 
get  the  best  results. 

Mr.  Kurz,  in  limmerick  style, 
also  emphasized  the  “two-way  re¬ 
lationship”  between  the  newspa¬ 
per  reader  and  the  advertiser.  He 
presented  highlights  of  case  his¬ 
tories  to  show  how  advertisers’ 
sales  have  been  increased  when 
newspapers  have  been  called  up 
to  counsel  with  the  advertiser  on 
a  particular  sales  problem. 

In  the  question-and-answer  ses¬ 
sion  following  the  panel  discus¬ 
sion,  Mr.  Kurz  said  that  only  a 
few  comparative  studies  are  avail¬ 
able  on  the  effectiveness  of  four- 
color  ads  versus  comparable  black 
and  white  copy.  A  national  Starch 
study,  covering  two-color  ads  re¬ 
vealed  that  color  increased  reader- 
ship  73  per  cent  for  men  and  23 
per  cent  for  women,  he  said. 
Color  Boosts  Readership 
Generally  speaking,  said  Mr. 
Kurz,  color  gets  50  per  cent  more 
readership  than  does  black  and 
white.  TTie  average  color  adver¬ 
tising  premium  rate  is  23  per  cent 
over  black  and  white  rates,  he 
added,  stating  that  the  Tribune’s 
color  premium  is  32  per  cent 
higher  than  black  and  white. 

Magazines  are  offering  new 
space  units  to  meet  advertisers’ 
needs,  said  C.  W.  Hanson,  West¬ 
ern  advertising  manager  for  Life 
magazine.  He  stressed  that  maga¬ 
zines  are  doing  a  better  repro¬ 
duction  job  in  full  color  and  are 
trying  to  aid  advertisers  to  get 
more  selling  action  at  the  local 
level. 

Edward  R.  Hitz,  manager. 
Central  Division,  NBC  TV  Net¬ 
work  Sales,  predicted  more  “ex¬ 
travaganzas”  on  TV  and  a  greater 
demand  on  the  part  of  the  view¬ 


ing  public  for  color  television  in 
the  months  ahead.  He  urged  ad¬ 
vertisers  to  be  equally  concerned 
with  the  kind  of  TV  commercials 
they  use,  as  well  as  the  type  of 
program  and  time  slot.  He  added 
that  daytime  TV  is  “coming  up 
strong  on  the  outside”  and  may 
be  the  answer  to  those  advertisers 
who  find  night  TV  “too  rugged 
for  their  budgets.” 

Radio  Still  Strong 

John  J.  Karol,  vicepresident  in 
charge  of  CBS  network  radio 
sales,  warned  advertisers  not  to 
sell  radio  “short”  as  a  medium, 
stating  there  are  115,000,000  ra¬ 
dio  sets  in  use  in  this  country,  in¬ 
cluding  29,000,000  auto  radios,  10 
million  portable  sets  and  another 
10  million  radios  in  public  places. 

Carl  Henke,  general  sales  man¬ 
ager,  General  Outdoor  Advertis¬ 
ing  Co.,  told  of  the  “cut-out  ro¬ 
taries”  being  introduced  in  the 
outdoor  advertising  field,  provid¬ 
ing  “3-D”  for  that  medium  by 
means  of  huge  cut-out  figures  that 
are  moved  from  one  location  to 
another. 

Spokesmen  for  mail,  sound  mo¬ 
tion  picture  and  slide  films  and 
point-of-purchase  also  told  of  the 
latest  advances  in  their  respective 
fields.  George  A.  Percy,  advertis¬ 
ing  manager,  Kendall  Co.,  Bauer 
and  Black  Division,  served  as 
panel  moderator. 

“There  seems  to  be  unanimous 
agreement  that  more  effective  ad¬ 
vertising  and  selling  is  the  key  to 
offset  minor  economic  adjustment 
and  is  essential  to  the  continuing 
growth  of  our  economy,”  said 
Michael  F.  Peckels,  manager. 
Consumer  Relations  Department, 
International  Harvester  Co.,  chair¬ 
man  of  the  Midwest  ANA  meet¬ 
ing. 

Paul  West,  ANA  president,  said 
the  media  panel  discussion  was 
one  of  the  most  important  func¬ 
tions  of  the  association,  adding: 
“With  increased  stress  placed  on 
the  advertising  function  by  top 
level  management  in  U.  S.  busi¬ 
ness,  the  buyers  of  advertising — 
which  ANA  solely  represents — 
welcome  and  need  the  coopera¬ 
tion  of  the  various  media  to  make 
their  advertising  expenditures 
more  effective.” 


Parade  of  Homes  Tab 

Janesville,  Wis. 

The  Janesville  Gazette  recently 
published  a  28-page  “Parade  of 
Homes”  tabloid  section,  focusing 
attention  on  the  number  of  new 
homes,  either  built  or  under  con¬ 
struction  here.  The  tabloid  car¬ 
ried  a  heavy  volume  of  advertis¬ 
ing. 
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Food  Ad  Trend 
To  Early 
Shown  in  Studj 

Chkmo 

There  is  apparently  a  tread  it- 
veloping  toward  more  frequealve 
of  advertising  space  allocation  ds. 
ing  the  early  part  of  the  week,  » 
cording  to  a  study  made  by  Sir 
yer-Ferguson-Walker  Co.,  nergi- 
per  advertising  representative!. 

‘This  is  true  of  retail  food  ad¬ 
vertising  as  well  as  general,’’  aid 
J.  H.  Sawyer,  Jr.  “It  is  my  pit- 
diction  that  this  trend  will  condine 
for  quite  some  time,  althouih  tk 
peak  days  for  running  food  copy- 
retail  and  national — will  always  k 
the  end  of  the  week.” 

Study  9  Papers 

Recognizing  there  is  consida- 
able  interest  among  food  advehr 
ers  and  their  agencies  as  to  alloa 
tion  of  retail  and  general  food  ad¬ 
vertising  in  newspapers  during  it 
course  of  a  week,  S-F-W  reseaid 
department  conducted  a  check  kr 
a  two-week  period  during  ^ 
and  May.  Nine  newspapers  wet 
examined.  In  measuring  SiumIit 
papers,  magazine  supplements  wot 
not  included.  The  results  are  a 
follows: 


GENERAL  GROCERY  LINAGE 
yun.-  Thm- 

Paper 

Wed. 

Sd. 

Altoona  Mirror  . 

36.4% 

an 

Chicago  Daily  News  . . 

24.2 

7SJ 

Chicago  Tribune . 

20.8 

7W 

Gary  Post-Tribune  .... 

23.9 

76.1 

Philadelphia  Bulletin  . . 

27.0 

71.1 

Philadelphia  Inquirer  . . 

28.7 

7U 

Richmond  News-Leader. 

29.6 

70.4 

Roanoke  World-News  . . 

25.1 

74.9 

St.  Louis  Post-Dispatch 

20.1 

79.9 

Average  . 

26.2 

733 

RETAIL  GROCERY  LINAGE 
5mh.-  TiDin- 


Paper 

Wed. 

Sd 

Altoona  Mirror  . 

36.7% 

63.15 

Chicago  Daily  News  . . 

5.4 

94.4 

Chicago  Tribune  . 

16.5 

83.S 

Gary  Post-T ribune  .... 

12.2 

87J 

Philadelphia  Bulletin  . . 

23.8 

76J 

Philadelphia  Inquirer  . . 

18.3 

81.7 

Richmond  News-Leader 

22.6 

77.4 

Roanoke  World-News  . . 

15.0 

8S.0 

St.  Louis  Post-Dispatch 

14.8 

853 

Average  . 

18.4 

81.4 

Oregon  Journal 
Settles  'Rep'  Suit 

Portland,  Oit 

Suit  of  Reynolds-Fitzgerald,  1*. 
against  the  Oregon  J  o  u  r  nails 
$209,000  has  been  “settled  cwt  ul 
court  in  an  amicable  way,”  Wfllia 
W.  Knight,  Journal  publisher,  a»- 
nounced  this  week. 

Reynolds-Fitzgerald,  Inc.,  fil*i 
the  suit  against  the  Journal  in  Nt» 
York  state  court  after  the  pap« 
changed  to  O’Mara  and  Ormsbet 
Inc.,  as  its  national  advertising  ref 
resentative.  At  the  Journal’s  » 
quest,  the  case  was  transferred 
federal  court,  which  has  dismi# 
the  suit  “without  prejudice. 
Amount  involved  in  the  out-ff 
court  settlement  was  not  annoK 
ed. 
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Every  roll  of  Recordok  Microfilm  is  processed 
to  meet  the  high  specifications  of  the  Bureau  of 
Standards  for  archival  films 


You  WANT  your  microfilm  editions  to  be 
as  picture-perfect  ^tomorrow”  as  today. 
And  when  you  use  Recordak  Newspaper  Serv¬ 
ice  you  have  this  assurance. 

Skilled  specialists — using  specially  de-  ^ 

signed  professional  equipment — handle  / 

the  job  of  microfilming,  film  proc-  w 

essing,  inspection  .  .  ,  gauge 
their  work  by  the  highest  stand* 
ards.  You'll  see  how  this  pays  [  _ 

off  every  time  you  view  your  ^ 

Recordak  Microfilm  Editions, 


Costs  are  surprisingly  law.  Just  tell  us  approxi¬ 
mately  how  many  pages  you  publish  per  year. 
We’ll  figme  the  job  at  800  and  1400  pages  per 
100-ft.  roll  of  35  mm.  Recordak  Microfilm. 
Either  way,  it's  a  buy!  Recordak  Corpora¬ 
tion  (Subsidiary  of  EastmanI  Kodak  Com¬ 
pany),  444  Madison  Ave.,  New  York 
22,  N.  Y.  **Recordak”  is  a  trade-mark 


Recordak  Newspaper  Service  gives 
you  uniform  picture-perfect  records 
of  page  after  page. 


(Subsidiary  of  Eastman  Kodak  Company) 

originator  of  modern  microfilming— and  its  newspaper  application 
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EvmHQf  Tribune 


“■  .  fi*"' '  area  that  would  result  from  a  grant  Pers  which  they  passed  along  in 

versification  Policy  to  international.”  advertising  rates,  with  par- 

>Dlied  in  Shrt^wr^r*  The  Shreveport  case  attracted  t'culy  advantage  to  small  mer- 
jpuea  m  ^nreveport  at^ntiM  within  the  news-  ch^ts. 

continued  from  page  8  paper  business  because  the  Com-  The  contention  of  KTBS  was 

ri - 7 - mission,  on  the  urging  of  the  “Pure  speculation”  and  the  exam- 

Accordingly  and  consistent  with  Broadcast  Bureau,  made  the  estab-  '"er  rejected  it  completely. 

WJR  decision,”  Examiner  Hshment  of  a  joint  production  plant  “Terms  of  the  Newspaper  Tro¬ 
oper  wrote  in  the  Shreveport  for  the  Shreveport  Times  and  the  duction  Company  agreement  in 
e,  “we  conclude  that  Interna-  Shreveport  Journal  an  issue,  as  which  the  division  of  pr<rfits,  if  any, 
nal  is  entitled  to  no  preference  presented  by  KTBS.  ^  strongly  suggests 

:ause  it  has  already  selected  com-  Under  the  joint  plant  program,  fhat  each  party  had  confidence  in 
lent,  qualified  and  experienced  put  into  effect  last  year,  in  which  other;  that  each  would  meet 
:n  who  are  attuned  to  the  needs  each  newspaper  would  maintain  its  ^he  obligations  necessary  to  enable 
the  area  to  fill  key  positions  on  editorial  identity,  the  Journal  shared  fo  maintain  its  identity,  circula- 
proposed  television  staff  as  in  the  profits  (if  any)  in  a  percent-  f'on  and  integrity  to  the  end  that 
fBS  will  also  employ  competent  age  based  on  the  relative  circula-  people  in  Shreveport  and  the  aret 
rsonmel.  jions  of  the  two  papers.  contiguous  thereto  would  continue 

“While  International  has  an  out-  incentive  for  ‘Fast  Buck’  receive  the  clash  of  opinioi 

inding  record  of  past  performance  v,-  t,  i,  o.,  orranao  which  competition  among  publish 

serving  the  public,  KTBS  has  KlBb,  wnicn  nas  an  arra  g  -  ers  of  the  daily  press  can  provide,’ 
ared  iti  programs  lo  serve  the  1"""' 

eds  of  the  community.  local  newscasts,  claimed  the  p  o  subject  of  active  partici 

Mnro  p  w  •  *•  duction  company  offered  an  incen-  {j,  operation  of  a  tele 

Participation  tive  to  the  owners  of  the  Journal  ^  ^ 

KTBS  is  to  be  preferred  on  the  to  reduce  their  out-of-p^ket  ex- 
ISIS  of  more  active  participation  penses  and  still  share  in  the  profits,  ^oth  to  the  newspa 

Its  principals  m  the  day-to-day  The  examiner  found,  however,  stations  h 

leration  of  the  Shreveport  station,  that  the  Journal  had  added  new 
The  most  significant  difference  features  and  wire  services  to  im-  ^  «... 


Two  years  growth  of  a  typical  San 
Diego  suburban  development. 
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1954 


Providence,  R.  I.  . 
Denver,  Colorado  . 
Miami,  Florida  .  .  . 
Indianapolis,  Indiana 
San  Antonio,  Texas 
Rochester,  New  York 
Akron,  Ohio  .  . 
Salt  Lake  City,  Utah 
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365  Days  a  Year  •  24  Hours  a  Day 

The  Goss  Company  always  is  ready  to  help  you  in 
emergencies. 

Someone  is  on  duty  every  minute  of  the  night  and  day 
— including  Sundays  and  holidays — in  the  Parts  Order 
Department,  to  give  your  repair  parts  orders  immediate 
attention. 

Each  of  these  experienced  men  is  intimately  familiar 
with  all  models  of  presses,  and  can  visualize  your  prob¬ 
lem  when  you  call.  He  checks  the  engineering  drawings 
of  your  press,  to  make  doubly  sure  that  the  proper  parts 
have  been  specified,  and  he  personally  follows  through 
— either  getting  the  parts  out  of  stock  or  expediting 
their  manufacture — and  then  rushes  them  to  you. 

Personal  attention  to  YOUR  problems  has  been 
standard  practice  at  the  Goss  Company  since  its  founding. 

Skilled,  factory-trained  machinists  are  available  for 
emergency  service  anywhere,  any  time. 

In  emergencies,  telephone.  You  will  find  someone  ready 
and  eager  to  help  you.  For  routine  assistance  and  for 
advice,  write  to  either  the  Field  Service  Department  or 
the  Parts  Order  Department.  Your  letter  will  be  given 
prompt,  thorough  and  courteous  attention,  with  every 
effort  being  made  to  supply  detailed,  practical  informa¬ 
tion  to  help  you  obtain  still  better  performance  from 
presses  and  stereotype  equipment. 

Two  trunk  lines: 

BIsHor  — for  cmcicciKV  scr\icc.  and  at  night 

and  on  Sundays  and  holidays. 

BI  SHOP  2-3.‘}00 — for  routine  business  weekdays  from 
S  a.m.  to  4:30  p.m. 

THE  GOSS  PRINTING  PRESS  COMPANY 

5601  West  31st  Street,  Chicago  50,  Illinois 

WORtD’S  LARGEST  MANUFACTURER  OF  NEWSPAPER, 
MAGAZINE  AND  ROTOGRAVURE  PRESSES 
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"Oil  Capitol  of  rii*  World" 
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NOW 

:265,14S 

Source:  ABC  Publishers 
Statement,  1128,  Sept.  30,  1953 
An  Outstanding  Population 
Increase  of  35,855 
Since  the  1950  Census 
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most  diversified  counties 
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jf^aeade  oLeatler 

‘Little  Things’  Bother 
Va.  Editor-Song  Writer 


Shitz 


By  Bill  Bien 

Richmond,  Va. 

“Golly,”  said  Edith  Lindeman, 
“I  think  even  I  could  do  better 
than  that!” 

Her  husband 
turned  up  the  car 
radio  and  listened 
to  the  words  of 
the  song  a  mo¬ 
ment.  He  laugh¬ 
ed. 

“Why  don’t 
you?” 

“Maybe  I  will.” 

That  was  three 
years  ago.  Miss 
Lindeman  (Mrs. 

A.  W.  Calisch  in 
private  life)  and  her  husband  were 
motoring  through  Kentucky. 

She  didn’t  give  it  much  serious 
thought  .  .  .  then.  After  all,  she 
had  plenty  to  keep  her  occupied  as 
amusement  editor  of  the  Rich¬ 
mond  Times-Dispatch.  She’d  taken 
on  the  job  in  the  depression  year 
1931,  without  even  knowing  how 
to  type.  In  the  years  between,  she 
had  gained  a  national  reputation. 

Enough  to  keep  any  woman 
busy,  she  thought  to  herself  that 
day. 

Yet  today,  on  her  first  attempt. 
Miss  Lindeman  is  the  lyricist  half 
of  the  nation’s  number  one  song¬ 
writing  team.  The  song — “Little 
Things  Mean  a  Lot” — leads  the  hit 
parade  and  virtually  every  other 
poll  in  the  land. 

And  this  is  just  the  beginning. 
“Little  Things”  is  one  of  those 
songs  you  can't  put  out  of  your 
mind;  it  will  be  around  for  a  long 
time. 

Success  Fabulous 

For  Miss  Lindeman  and  her 
composer  partner — ^WRVA  radio 
station  announcer  Carl  Stutz — the 
success  has  been  fabulous  .  .  .  and 
.slightly  befuddling. 

“It’s  screwy,”  she  said.  “We  had 
never  written  a  popular  song  to¬ 
gether  before.  Look  what’s  hap¬ 
pened.” 

She  is  trying  hard  to  keep  steady 
through  it  all.  meeting  deadlines 
at  the  Times-Dispatch,  reviewing 
the  first-run  film.s,  interviewing  the 
1  celebrities  of  today  and  tomorrow 
I  and  yesterday.  .  .  . 

Yet  she  can’t  help  thinking, 
every  little  while.  “Little  Things 
Mean  a  Lot.  .  .  .” 

They  always  have,  it  seems,  in 
Edith  Lindeman’s  life.  When  the 
depression  wiped  out  her  husband’s 
business,  she  wanted  to  do  some¬ 
thing  to  help. 

At  that  time,  the  Times-Dispatch 
had  no  movie  reviewer  and  the  fact 
nettled  Richmond’s  movie  exhibit¬ 


ors.  One  of  them,  a  personal  friend, 
finagled  an  appointment  for  her 
with  the  paper’s  managing  editor, 
Allen  Cleaton. 

“Tell  you  what,”  said  Mr.  Clea¬ 
ton,  “you  go  out  and  see  a  couple 
of  shows.  Write  them  up  and  we’ll 
see.” 

The  newspaper  promised  to  re¬ 
imburse  her  for  the  admission  .  .  . 
but  never  did.  “Believe  me,”  she 
recalled,  “that  80  cents  was  rough 
to  rake  together  then.” 

She  wrote  the  reviews  in  long- 
hand,  had  them  typed  by  her  hus¬ 
band  and  turned  them  in. 

Temporary  Job 

Mr.  Cleaton  gave  her  a  tempo¬ 
rary  job  on  the  strength  of  the 
reviews  .  .  .  and  to  this  day,  23 
years  later,  she’s  still  “temporary” 
as  far  as  she  knows,  although  the 
name  of  Edith  Lindeman  is  known 
and  respected  throughout  the 
world  of  entertainment. 

Last  May,  the  idea  of  stringing 
words  together  into  a  song  came 
to  mind  again.  Edith  Lindeman 
spotted  a  newspaper  story  about 
“Blackberry  Winter” — that  time  of 
the  year  when  the  natives  of  Vir¬ 
ginia  hill  country  say  the  black¬ 
berry  blossoms  on  the  ground  look 
like  snow. 

Just  for  fun,  she  wrote  three 
verses  and  a  refrain  and  went  to 
see  Mr.  Stutz — whom  she  respect¬ 
ed  as  a  musician  of  long  standing 
and  the  composer  of  several  hill¬ 
billy  songs  that  had  been  pub¬ 
lished. 

“Carl  looked  at  my  words  and 
flipped.”  said  Miss  Lindeman,  in 
the  peculiar  jargon  of  her  new 
friends  in  the  music  field. 

He  wrote  a  rolling,  hill-billy 
melody  to  go  with  the  words.  Then 
they  sent  the  song  off  to  the  Acuff- 
Rose  Publishing  Co.  in  Nashville, 
Tenn. 

It  connected!  The  company  liked 
the  work  of  Lindeman  and  Stutz 
and  promised  to  bring  it  out.  (Be¬ 
cause  of  various  delays,  that  song 
is  just  now  hitting  the  market.) 

Then.  Mr.  Stutz  mentioned  that 
he’d  like  to  try  something  besides 
hill-billy. 

“I  sat  down  at  home,  those  hot 
Summer  evenings,  and  wrote  a 
dozen  sets  of  lyrics.  Carl  put  them 
to  music.” 

Pushing  a  Million 

One  of  those  songs,  so  casually 
written,  was  “Little  Tilings.”  The 
song  was  first  released  in  March. 
Since  then,  it’s  rise  has  been  phe¬ 
nomenal.  The  record  sales  are 
pushing  a  million  already. 

.After  “Little  Things,”  Mr.  Stutz 
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Edith  Lindeman 

and  Miss  Lindeman  connected  with 
a  “popcorn” — a  cut  above  hill-billy, 
yet  not  really  popular — entitled 
“Cling  to  Me.” 

That  one,  “Cling  to  Me.”  reach¬ 
ed  the  New  York  music  publish¬ 
ing  house  of  Robbins,  Feist  and 
Miller  at  just  the  right  moment. 
Within  a  week  it  was  on  records. 
Before  “Little  Things”  was  even 
released,  “Cling  to  Me”  was  a 
mild  hit. 

Now  that  “Little  Things  Mean 
a  Lot”  has  reached  the  top — with 
recordings  by  such  name  perform¬ 
ers  as  Kitty  Kallen,  Helen  Forrest 
and  Ray  Anthony — what  tloes  Miss 
Lindeman  have  to  say? 

“I  feel  like  it  must  be  somebody 
else.”  That’s  what  she  .says.  “For 
23  years.  I’ve  been  sitting  at  this 
desk,  writing  about  people  who 
were  unknown  one  day  and  then 
on  top  the  next.  “Now,  all  of  a 
sudden,  it’s  me  ...  I  can’t  take  it 
in.” 

Husband  Calm 

Her  husband?  He’s  been  easily 
the  most  calm  person  around.  “Fm 
used  to  you  doing  the  best,”  he 
told  her  the  other  day. 

Miss  Lindeman’s  three  children 
and  five  grandchildren — she  enjoys 
calling  herself  “old  Grandma”— 
are  not  taking  it  so  quietly.  They 
are,  frankly  and  obviously,  im¬ 
pressed. 

What  now?  If  they  can  make  a 
regular  thing  of  hit  songs.  Miss 
Lindeman  and  Mr.  Stutz  are  in 
line  for  a  fortune. 

a 

Miami  News  Develops 
Color  'Cinemascope' 

Miami,  Fla. 

Taking  the  original  film  shot  of 
the  famed  Atlanta  fire  scene  from 
the  film,  “Gone  With  The  Wiof 
and  blowing  it  up  26  times  its 
original  size,  the  Miami  Daih 
News  believes  it  has  accomplished 
Cinemascope  in  color  engraving. 

The  News  used  the  blown  up 
122  X  14)  photo  for  a  two-page 
spread  in  its  tabloid-size  amuse 
ment  section  on  Sunday,  June  13 
with  the  tiny  (thirteen-sixteenths 

by  five-eighths  of  an  inch)  orig¬ 
inal  superimposed  in  the  upper 
left  corner  for  comparison  pur 
poses. 

Hollywood  film  technicians  and 
color  experts  believed  over-sized 
enlargements  could  not  be  made. 
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SOFT  DRINKS 


1.  DENTAL  CARIES . .  does  anybody  have  the  answer? 


The  theory  that  sugar  is  a  cause  of  dental  cavities  became 
identified  with  Dr.  W.  D.  Miller  by  his  publication  of  it  in 
1890.  It  was  his  belief  that  carbohydrates,  when  retained  in 
the  mouth,  produce  acids  which  attack  enamel.  He  theo¬ 
rized  that  destruction  of  the  enamel  brought  about  in  this 
way  allowed  bacteria  to  enter  and  attack  the  organic  matrix 
of  the  tooth.  Certain  dentists  who  are  proponents  of  this 
theory  today,  and  who  have  attacked  soft  drinks  as  a  cause 
of  cavities,  disregard  two  important  facts.  First,  natural 
sugars  such  as  those  found  in  fruit  produce  the  same  type 
of  oral  acidity  as  refined  sugar.  Secondly,  bread,  potatoes, 
and  other  starches  and  vegetables  also  produce  acidity  and, 
as  Dr.  Miller  himself  pointed  out,  are  even  more  adherent 
to  teeth.  Thus,  to  eliminate  the  alleged  danger  to  teeth 
from  carbohydrates,  it  would  also  be  necessary  to  remove 
from  the  diet  many  commonly  used  fruits,  vegetables,  and 
bread,  with  ultimate  serious  effects  on  general  health. 
However,  many  other  important  theories  about  the  cause 
of  dental  cavities  have  been  put  forth  by  outstanding  re¬ 
search  investigators.  All  of  them  point  to  the  necessity  for 
controlling  dental  caries  on  some  basis  other  than  the 
elimination  of  carbohydrate  foods. 


2.  DENTAL  CARIES . .  foods  differ  in  residue  and  acid  rate. 

Among  the  variables  in  the  Miller  theory  is  the  nature  of 
the  carbohydrate  food  consumed.  Some  foods  will  produce 
more  oral  acidity  than  others,  some  will  be  retained  in  the 
mouth  and  around  the  teeth  to  a  greater  extent  than  others. 
Recent  research  work  by  an  outstanding  team  at  the  East¬ 
man  Dental  Dispensary  in  Rochester  evaluated  the  acid- 
producing  properties  of  items  of  common  consumption. 
Their  criteria  were  (a)  the  amount  of  mouth  acid  pro¬ 
duced  by  each  soluble-carbohydrate  food,  and  (b)  the 
amount  of  residue  of  each  such  food  remaining  in  the 
mouth  after  the  normal  eating  or  drinking  process.  To 
these  factors  they  gave  the  name  “decalciiication  potential.” 
Among  105  such  foods  evaluated  in  this  study,  soft  drinks 
rated  among  the  very  lowest  in  “decalcification  potential” 
and  many  times  lower  than  several  common  every-day 
articles  of  diet.  The  low  residue  of  carbonated  beverages 
on  the  teeth  sharply  distinguished  them  from  such  high 
residue  foods  as  boiled  and  mashed  vegetables,  dried  fruits, 
puddings,  and  some  cereals.  Miller’s  early  summary  of 
this  so-called  “acidogenic  theory”  made  the  same  distinc¬ 
tion  between  carbohydrate  foods. 


3.  DENTAL  CARIES . .  what  about  soft  drinks? 

Miller’s  acidogenic  theory,  by  over-simplification,  may  be 
definitely  misleading  when  its  advocates  point  an  accusing 
finger  at  soft  drinks.  The  University  of  Michigan  Work¬ 
shop  Report  of  a  group  of  dental  research  workers  and 
teachers  meeting  for  an  opinion-survey  on  dental  caries, 
mentions  several  factors  as  contributory  causes  of  cavities. 
These  include  mouth  conditions  which  favor  caries- 
susceptibility,  the  characteristics  and  position  of  the  teeth, 
the  presence  of  dental  appliances,  and  the  amount  of  saliva 
and  its  acid-buffering  capacity.  It  is  apparent  that  solid 
foods  which  adhere  to  the  surfaces,  or  between  the  teeth. 


are  most  likely  to  provide  opportunity  for  fermentation. 
This  is  not  true  of  liquids  which  are  not  chewed  and  leave 
virtually  no  residue.  They  pass  quickly  through  the  mouth 
with  little  opportunity  to  be  acted  upon  by  the  enzymes 
present.  This  fact  supports  a  position  which  widely  sepa¬ 
rates  such  liquids  as  soft  drinks  from  solid  and  sticky 
foods  in  any  consideration  of  their  theoretical  connection 
with  tooth  decay.  Even  in  1890,  Miller  distinguished  be¬ 
tween  sticky  foods  and  sugar-containing  liquids  when  he  said 
“readily  soluble  sugar  is  soon  diluted  and  carried  away.” 

4.  DENTAL  CARIES . .  a  word  about  tootb  erosion  as  compared 
with  tootb  decay  or  dental  caries. 

A  distinction  must  be  drawn  between  dental  caries  and 
dental  erosion.  Erosion  is  not  decay,  but  a  loss  of  enamel 
caused  by  dissolution  Or  wearing-away  of  the  tooth.  Ex¬ 
perimental  studies,  on  animals  only,  have  shown  that  when 
they  are  fed  acidulated  liquids,  such  as  fruit  juices,-  in 
abnormally  large  quantities,  the  acid  may  erode  the  teeth. . 
On  this  basis,  some  have  assumed  without  sound  reason 
that  the  drinking  of  acidulated  liquids  may  cause  tooth 
erosion  in  the  human  mouth.  There  have  been  no  experi¬ 
mental  studies  on  live  human  teeth  to  support  this  assump¬ 
tion.  Possible  structural  and  chemical  differences  between 
animal  and  human  teeth,  differences  in  the  manner  of 
drinking  by  animals  and  man,  the  protective  mucin  coat¬ 
ing  on  the  human  tooth,  and  the  washing  and  buffering 
capacity  of  human  saliva  are  all  important  distinguishing 
factors  which  may  differentiate  between  the  species.  A 
study  has  been  made  which  shows  that  the  acidity  of  the 
saliva  is  greater  after  drinking  fruit  juices  than  after  drink¬ 
ing  a  carbonated  soft  drink.  These  data  are  given  in  the 
table  below. 

The  strongest  argument  that  soft  drinks  and  truit  juices 
do  not  cause  tooth  erosion  is  the  fact  that  millions  of 
people  consume  these  beverages  every  day  and  yet  tooth 
erosion  is  very  uncommon.  The  late  Dr.  James  Nuckolls, 
who  for  many  years  was  Professor  of  Oral  Pathology  at 
the  University  of  California  Dental  School,  said  that  in 
his  twenty  years  of  part-time  practice  in  a  medical-dental 
group,  he  could  recall  only  three  cases  in  which  he  was 
absolutely  sure  that  he  was  dealing  with  acid  erosion. 


ACIDITY  OF  SALIVA:  BEFORE  AND  AFTER  DRINKING 


pH* 

Carbonated 
Soft  Drink 

Orango 

Jtiico 

Grapo 

Jwteo 

Tomoto 

Juico 

pH  before  drink 

6.45 

6.45 

6.55 

6.45 

pH  5  min.  after  drink 

5.17 

4.98 

4.82 

4.94 

pH  10  min.  after  drink 

6.02 

5.88 

5.98 

5.95 

*pH  is  the  symbol  used  in  expressing  acidity  or  alkalinity  of  all  substances. 
pH  7  is  the  neutral  point.  Above  7,  alkalinity  increases;  below  that  figure, 
acidity  increases. 
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HIGH-POWER  COUNTS 
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We  ’ve  shown  you  the  high-power  ballot 
in  Los  Angeles— 4  out  of  5  vote  for  G-E. 
Now,  take  a  look  at  Detroit— the  nation’s 
fifth  largest  market  area  and  inherently  a 
power  conscious  community.  The  vote:  3 
out  of  3  for  G-E  high-power!  There  you 
have  concrete  proof  of  product  acceptance 
...proof  of  outstanding  equipment  per¬ 
formance.  Small  wonder  that  General  Elec¬ 
tric  today  occupies  this  position  of  leader¬ 
ship  in  the  high-power  broadcasting  held! 


Before  you  make  any  commitment,  meas¬ 
ure  the  success  of  your  TV  market  objec¬ 
tives  by  the  highly  successful  experience 
all  G-E  high-power  stations  seem  to  enjoy. 
With  G-E  equipment  you’ll  be  off  to  a 
good  start... aimed  in  the  direction  of 
profitable  operation!  Call  our  local  G-E 
broadcast  field  representative  today,  or 
write  us  for  funher,  complete  informa¬ 
tion:  General  Electric  Company,  Section 
X6464-26,  Electronics  Park,  Syracuse,  N.  Y. 


^Ogress  Is  Our  Most  Important  Product 


GENERAL 


ELECTRIC 


Dcdly  Is  Leader 
Of  Comic  Book 
Cleanup  Drive 

Sacramento,  Calif. 

Moves  for  cooperative  action  to 
ban  horror-type  comic  books  from 
newsstands  here  are  under  way 
following  a  series  of  full-coverage 
reports  in  the  Sacramento  Bee. 

Distributors  have  pledged  full 
cooperation  in  moves  to  meet  the 
requirements  of  a  five-year-old  mu¬ 
nicipal  law.  Sacramento  County 
supervisors  have  begun  considera¬ 
tion  of  an  ordinance  to  ban  sa¬ 
lacious  comic  books.  From  Fresno, 
home  of  the  McClatchy-newspaper 
affiliated  Fresno  Bee,  come  re¬ 
ports  that  Mayor  G.  G.  Dunn  will 
seek  a  local  ordinance  on  the  prob¬ 
lem  there. 

Vigilance  Urged 

Sustained  vigilance  is  the  real 
solution  of  the  move  to  protect 
“youth  and  the  public  against 
sewerage,”  the  Bee  pointed  out 
here  in  commenting  editorially  on 
the  move  for  a  county  ordinance. 

A  city  council  request  for  a  po¬ 
lice  department  report  on  the 
comic  book  situation  touched  off 
a  series  of  news  stories  on  the  first 
page  of  the  Bee.  These  were  sup¬ 
plemented  early  with  a  feature  de¬ 
veloped  when  Stanley  I.  Wilson, 
reporter,  made  a  tour  of  news¬ 


stands  to  see  what  comic  books 
were  available. 

The  newsman  found  horror 
magazines  featuring  werewolves, 
monsters,  bigamists,  stranglers  and 
ghouls.  Pictures  from  the  “comic” 
books  were  reproduced  along  with 
the  report  which  told  of  the  1949 
ordinance  which  had  not  resulted 
in  a  single  arrest  or  a  court  test. 

“This  is  not  a  matter  of  suppres¬ 
sion  of  ideas  or  of  unconventional 
literature.  It  is  a  matter  of  pro¬ 
tecting  youth  and  the  community 
against  sewerage,”  the  Bee  said 
editorially.  To  repeat,  this  is  not 
a  civil  liberties  issue.  It  does  not 
involve  suppression  of  ideas.” 

■ 

Guild  Paper  Editor 
To  Resign  Aug.  31 

After  nearly  five  years  in 
post,  Milton  Miller  has  submitted 
his  resignation  as  editor  of  Front¬ 
page,  semi-monthly  publication  of 
the  Newspaper  Guild  of  New  York. 
The  resignation  is  effective  Aug. 
31.  He  will  announce  his  plans 
shortly. 

A  newspaperman  for  more  than 
20  years  and  a  native  New  York¬ 
er,  Mr.  Miller  started  his  career  as 
a  sports  reporter  for  the  old  Bronx 
Home  News.  He  went  on  to  the 
New  York  American  and  later  be¬ 
came  sports  editor  of  the  Wilkes- 
Barre  (Pa.)  Record,  a  post  he  held 
for  seven  years  before  deciding  to 
return  to  New  York.  He  had  been 
editor  since  October,  1949. 


Purchasing  Series 
Saves  Tax  Dollars 

Buffalo,  N.  Y. 

Erie  County’s  Purchasing  De¬ 
partment  is  saving  approximately 
$5,000  a  year  on  a  single  item — 
auto  and  truck  tires — ^by  putting 
into  OF»eration  a  technique  dis¬ 
closed  during  the  Buffalo  Evening 
News’  survey  of  city  and  county 
buying  habits. 

The  $5,000  thus  becomes  the 
first  installment  on  some  $250,000 
which  the  four-month  study  esti¬ 
mated  could  be  saved  annually  by 
tightening  up  and  revising  buying 
practices. 


Amesbury,  Mass. 

More  than  a  score  of  Boston 
newsmen  and  photographers  in¬ 
vaded  this  peaceful  New  England 
town  following  the  discovery  of  a 
brutal  slaying  of  an  Amesbury  man 
in  his  home  last  April. 

When  a  bird-watcher  saw  a  body 
in  salt  marshes  two  weeks  ago,  it 
did  not  create  too  much  excite¬ 
ment.  When  police  disclosed  the 
victim  had  been  shot,  stabbed  and 
bound  with  wire,  the  Boston  pa¬ 
pers  sent  their  top  men  into  the 
area.  Reporters  and  photographers 
from  the  Haverhill  Gazette,  New¬ 
bury  port  News,  Gloucester  Times 
and  Amesbury  Daily  joined  them 
in  a  round-the<lock  vigil  at  police 
headquarters. 

Press  conferences  twice  a  day 
were  arranged  with  Essex  County 
District  Attorney  Hugh  A.  Cregg. 
In  between,  alert  newsmen  covered 
the  community  seeking  leads  to  the 
case. 

■ 

Society  Editor,  80, 
Retires  from  Pa.  Daily 

Harrisburg,  Pa. 

Mrs.  Wilbur  F.  (Sally)  Harris, 
80,  has  retired  after  some  40  years 
of  newspaper  work  in  Harrisburg. 
She  was  society  editor  of  the  old 
Harrisburg  Telegraph  for  about  25 
years  and  more  recently  wrote  a 
weekly  social  column  for  the  Har¬ 
risburg  Patriot-News. 

A  new  social  column  appeared 
in  the  Patriot-News  June  20  under 
the  by-line  of  Elsa  Beamish 
Hughes,  who  has  been  active  in 
welfare  and  public  relations  work. 
Mrs.  Hughes  is  daughter  of  the 
late  Richard  J.  Beamish,  one-time 
Philadelphia  newspaperman  and 
later  a  .state  official. 

■ 

Wins  Dwight  Prize 

South  Hadley,  Mass. 

Winner  of  the  Minnie  Ryan 
Dwight  prize  of  $25,  offered  by 
the  Holyoke  Transcript-Telegram 
for  excellence  in  journalistic  writ¬ 
ing  at  Mount  Holyoke  college,  is 
the  editor  of  this  year’s  Mount 
Holyoke  News  —  Miss  Ann  Nel¬ 
son.  ’54,  of  Narberth,  Pa. 
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Paper  Cleared 
Of  Publishing 
lury  Data 

San  Diego,  Calif. 

The  right  of  newspapers  to  pub¬ 
lish  transcripts  of  County  Grand 
Jury  proceedings  following  secret 
indictments  was  upheld  here  by 
Superior  Judge  John  A.  Hewicker. 

Defense  counsel  for  three  men 
indicted  on  charges  of  bribery  in 
connection  with  the  issuance  of 
liquor  licenses  by  the  State  of  Cali¬ 
fornia  sought  to  have  the  San  Bit- 
go  Union  and  Evening  Tribune 
cited  for  contempt  of  court  for 
publishing  excerpts  of  testimony 
before  the  Grand  Jury  led  to  the 
indictments. 

The  attorney  contended  that  the 
transcript  is  not  a  public  record 
until  the  witnesses  have  testified  in 
open  court,  and  that  such  publia- 
tion  would  be  prejudicial  to  the 
defendants  in  their  trial. 

However,  Judge  Hewicker  re¬ 
ferred  to  a  section  of  the  state 
penal  code  which  provides  that 
transcripts  must  remain  secret  un¬ 
til  the  defendants  are  arrested.  He 
remarked  from  the  bench,  “It 
would  seem  that  there  is  no  re¬ 
striction  on  the  use  of  this  tran¬ 
script  after  the  defendants  are  in 
custody.” 

The  Union  and  Evening  Tribune 
published  details  of  the  testimony 
of  witnesses  who  either  were  brib¬ 
ed  or  were  approached  for  bribes. 
The  publication  was  made  after 
the  defendants  were  arrested  and 
their  identity  made  publicly  known. 
■ 

Pieper  Named  Assist. 
Promotion  Manager 

Milwaukee 

George  Pieper,  copy  service 
manager  of  the  Milwaukee  Jour¬ 
nal  since  1946,  has  been  promoted 
to  assistant  promotion  manager  as 
successor  to  Milo  Richter,  who 
has  retired  on  pension  after  more 
than  30  years  of  service. 

Harvey  Kroboth,  in  the  copy 
service  division  since  1952,  after 
department  store  advertising  work, 
has  been  named  assistant  copy 
service  manager.  The  vacancy 
brought  about  by  Mr.  Kroboth’s 
promotion,  has  been  filled  by 
George  Eby,  who  has  had  agency 
and  free-lance  experience  in  Chi¬ 
cago  and  New  York. 

Mr.  Pieper  started  at  the  Jour¬ 
nal  in  1936  in  the  copy  service 
division  of  the  promotion  depart¬ 
ment,  after  broad  advertising  ex¬ 
perience  at  the  Milwaukee  Sen¬ 
tinel,  the  old  Milwaukee  Leader. 

Coming  to  the  Journal  in  1917, 
Mr.  Richter  began  as  promotion 
manager  of  a  four-man  depart¬ 
ment,  became  copy  service  man¬ 
ager  in  1925,  assistant  promotion 
manager  in  1936  and  was  a  guid¬ 
ing  force  in  many  of  the  adver¬ 
tising  and  promotion  campaigw 
developed  by  the  Journal  over 
those  years. 
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HELP  WANTED 


DRIVERS  in  your  community  need 
sharp,  persistent  reminders  that 
summer  is  peak  travel  period  call¬ 
ing  for  extra  caution.  Accident 

news,  features,  editorials - even 

fillers - will  prevent  accidents. 


The  Travelers  insurance 

Hartford,  Connecticut 
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JOURNALISM  EDUCATION 


College  Press  Unafraid, 
N.  Y.  U.  Survey  Discovers 


By  Dwight  Eentel 

The  miasmic  “climate  of  fear” 
which  reportedly  hangs  over  the 
campus  hasn’t  stunted  independ¬ 
ence  of  the  undergraduate  press. 
That’s  the  finding  of  a  survey  con¬ 
ducted  by  News  Workshop,  quar¬ 
terly  publication  of  the  New  York 
University  department  of  journal¬ 
ism. 

While  administration  and  facul¬ 
ties  may  be  tight-lipped  and  fear¬ 
ful  in  the  face  of  congressional  in¬ 
vestigations  of  loyalty  in  classroom 
and  corridor,  student  staffs  aren’t 
intimidated,  the  survey  findings 
show,  but  are  politically  out¬ 
spoken.  Even  to  unrestraint  lam¬ 
basting  of  Senator  Joseph  Mc¬ 
Carthy. 

Moreover,  the  poll  indicates,  the 
editors  do  not  believe  that  anxiety 
of  college  administrations  is  re¬ 
sulting  in  any  tightening  down  of 
controls.  Forty  of  41  editors  re¬ 
sponding  said  that  no  prior  censor¬ 
ship  of  copy  exists,  and  only  five 
have  been  censured  by  faculty  or 
administration  after  publication. 

That  the  rash  of  loyalty  investi- 
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gations  has  infringed  upon  aca¬ 
demic  freedom  and  imposed  si¬ 
lence  and  thought  control  on  col¬ 
lege  faculties  has  been  indicated 
by  several  surveys  including  those 
of  the  New  York  Times  and  Time 
magazine.  Further,  there  have 
been  reports  calculated  to  show 
that  undergraduate  press  freedom 
was  suffering  as  a  consequence. 

Not  so,  says  the  Workshop,  and 
Barbara  Delatiner,  Phi  Beta  Kap¬ 
pa  senior,  who  reports  its  find¬ 
ings.  Most  of  the  student  news¬ 
papers  (14  in  the  East,  10  in  the 
West,  11  in  the  Midwest  and  6  in 
the  South)  have  been  little  affected. 

“College  newspapers,”  she  says, 
“have  outspokenly  opposed  the  in¬ 
vestigations  and  meth^s  employed 
by  Senator  McCarthy.  The  inves¬ 
tigations  have  affected  the  entire 
college  community,  but  not  as 
strikingly  as  reported  in  other  sur¬ 
veys.  College  editors  are  divided 
when  it  comes  to  calling  their 
generation  the  ‘silent  generation.’ 
And  .  .  . 

“The  college  press  appears  to  be 
as  free  today  of  administration 
control  as  it  was  two  years  ago.” 

Thirty-nine  of  the  editors  agree, 
says  Miss  Delatiner,  that  congres¬ 
sional  investigations  have  not  im¬ 
pinged  upon  their  freedom,  and  22 
of  that  number  claim  that  instead 
of  quieting  down  the  campus  press, 
the  investigations  have  served  as  a 
stimulus  to  editorial  comment. 

Among  the  dissenters  was  Bob 
Kenney,  editor-in-chief  of  the  Uni¬ 
versity  of  Texas  Daily  Texan. 
He  said  he  believes  the  investiga¬ 
tions  are  affecting  the  college  press 
“in  the  same  way  that  they  are  af¬ 
fecting  the  national  press  and  the 
nation  in  general — by  making  the 
college  editors  and  writers  feel 
that  they  work  under  an  aura  of 
suspicion  and  distrust,  which  often 
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results  in  less  expression  of  honest 
opinions  and  a  greater  tendency  to 
be  willing  to  accede  to  mass  opin¬ 
ions  and  actions.” 

Several  editors,  says  Miss  Dela¬ 
tiner,  while  claiming  their  papers 
have  remained  outspoken,  show 
concern  about  other  newspapers. 
She  quotes  Harry  H.  Lunn,  man¬ 
aging  editor  of  the  Michigan  Daily, 
as  saying,  “If  the  college  adminis¬ 
tration  has  an  hysterical  reaction 
toward  investigations,  this  attitude 
will  undoubtedly  result  in  un¬ 
healthy  effects  on  the  paper  if  the 
administration  controls  it.” 

‘Thoughtful  Generation’ 

But  where  administration  con¬ 
trol  seems  absent  and  where  the 
press  operates  independent  of 
pressures,  the  situation  is  one 
which  Miss  Delatiner  quotes 
Stuart  H.  Loory,  editor  of  the 
Cornell  Daily  Sun,  as  describing 
thus:  “'In  general,  there  has  been 
no  effect  except  to  give  college 
editorialists  a  new  issue  on  which 
to  practice  and  sharpen  their 
skills.” 

Widest  disagreement  among  col¬ 
lege  editors.  Miss  Delatiner  says, 
is  to  be  found  when  they  search 
for  a  distinguishing  characteristic 
of  their  era.  “Eighteen  editors,” 
she  says,  “go  along  with  the  tag 
‘silent  generation,’  but  19  resent 
it.”  One  newspaper,  the  Daily  Ne¬ 
braskan,  likes  the  term  “thoughtful 
generation”  better.  Miss  Delatiner 
quoted  the  Nebraskan  as  saying, 
“Let’s  really  shock  those  concerned 
with  what’s  wrong  with  youth  by 
simply  saying,  ‘There’s  nothing 
wrong.  We’ve  just  grown  up  soon¬ 
er  than  you  realize.’ 

“Then  let’s  add  for  good  meas¬ 
ure,  ‘We  may  be  silent.  It’s  just 
because  we’re  thinking  instead  of 
talking.  If  you  must  have  a  name 
for  us,  why  not  The  Thoughtful 
Generation?’  ” 

“Although  the  editors  polled  by 
News  Workshop  do  not  see  a  trend 
toward  more  administrative  and 
student  control  of  their  newspa¬ 
pers,”  says  Miss  Delatiner,  “they 
maintain  a  constant  viligance  on 
the  freedom  they  now  possess.” 

■ 

Freeman  Editorial  Idea 
Tried  by  Mich.  U.  Paper 

Recent  edition  of  the  Michigan 
1  Journalist,  experimental  laboratory 
'  newspaper  of  the  University  of 
Michigan  Department  of  Journal¬ 
ism,  printed  editorials  at  the  end  of 
news  items  to  which  they  related. 

The  Journalist  explained  it  was 
acting  on  an  idea  originated  by 
j  Douglas  Southall  Freeman,  former 
editor  of  the  Richmond  (Va.) 

I  News  Leader,  (E&P,  June  19,  page 
64). 

The  front-page  article  “plainly 
marked  editorial”  was  a  piece  on 
constitutional  protection  under  the 
Fifth  Amendment.  Various  of  the 
news  items  were  followed  by  “edi¬ 
torial  comment,”  and  by-line  fea¬ 
tures  appeared  throughout  the 
!  paper. 
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Truck  Hopper 
Is  Honor  Grad 

Buffalo,  N.  Y. 

One  of  Canisius  College’s  1954 
top-honor  graduates  has  been  en¬ 
joying  philosophy  and  work  on  a 
Buffalo  Evening  News  deliver) 
truck  for  the  past  3  Vi  years. 

William  H.  Thomas,  21,  was 
graduated  cum  laude  and  received 
outstanding  honors  in  philosophy. 
In  his  off-time  hours  during  his 
college  career  he  worked  as  a 
hopper  on  a  News  truck. 


Marquette  ProL  Writes 
New  Text-Workbook 

A  JOURNALISM  text-workbook 
integrating  techniques  of  writing 
and  editing  with  basic  principles 
guiding  the  practice  of  the  pro¬ 
fession,  has  been  completed  by  a 
professor  in  the  Marquette  Uni¬ 
versity  College  of  Journalism,  Mil¬ 
waukee,  Wis. 

Robert  A.  Kidera,  assistant  pro¬ 
fessor,  is  the  author  of  “Funda¬ 
mentals  of  Journalism,”  published 
by  the  Marquette  University  Press 
for  use  in  high  school  and  intro¬ 
ductory  college  journalism  courses. 

Content  of  the  text  emphasizes 
the  journalist’s  responsibility  to 
select,  report  and  judge  news  for 
the  good  of  his  reader.  Each 
chapter,  illustrated  with  examples 
from  school  publications,  includes 
exercises  designed  to  train  the 
student  in  the  work  of  journal¬ 
ism. 

The  author,  a  graduate  of  Mar¬ 
quette,  served  as  a  public  rela¬ 
tions  officer  in  the  Army  Air 
Corps  and  as  public  relations  di¬ 
rector  for  the  Carnation  Com¬ 
pany  before  joining  Marquette's 
faculty  in  1948. 

■ 

SDX  Chapter  Set  Up 
At  UCLA  J-School 

Los  Angeles 

A  new  graduate  chapter  of  Sig¬ 
ma  Delta  Chi,  the  first  of  its  kind 
in  the  fraternity’s  history,  has  been 
established  at  the  Graduate  De¬ 
partment  of  Journalism  at  the  Uni¬ 
versity  of  California  at  Los  An¬ 
geles. 

The  chapter  was  officially  in¬ 
stalled  recently  at  ceremonies 
staged  jointly  by  the  Los  Angeles 
professional  and  the  University  of 
Southern  California  undergradu¬ 
ate  chapters  and  presided  over  by 
Victor  E.  Bluedorn,  national  exec¬ 
utive  secretary. 

The  U.C.L.A.  graduate  chapter, 
voted  into  existence  at  last  Winter’s 
national  convention  of  the  frater¬ 
nity,  will  be  a  sub-chapter  of  the 
Los  Angeles  professional  chapter. 
New  members  of  the  sub-chapter 
will  be  nominated  by  the  board  of 
directors  of  the  Los  Angeles  pro¬ 
fessionals. 

A  similar  charter  for  a  sub¬ 
chapter  under  the  New  York  pro¬ 
fessional  chapter  is  scheduled  W 
be  installed  at  Columbia  Univer¬ 
sity’s  graduate  school  in  the  Fall- 
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QUIZ  FOR  MEWSMEMi 

Can  you  tell  where  these  routes  lead? 


Not  all  these  routes  lead  to  the 
same  destination — and  for  a  reason 
very  few  people  suspect. 

The  canal,  the  highway  and  the 
air  strip  lead  to  higher  taxes.  For 
each  is  built  and  maintained  out 
of  public  funds— out  of  tax  money. 
Yet  they  are  used  daily  by  private 
companies — airlines,  intercity 
trucking  corporations  and  barge 
lines.  On  them,  paying  dispropor¬ 
tionately  little  or  nothing  at  all  for 
their  use,  these  other  forms  of  trans¬ 
port  compete  with  the  self-sup¬ 
porting  railroads. 

The  railroad  right-of-way — 
built  and  maintained  by  the  rail¬ 
road  that  uses  it  and  pays  taxes 
on  it— promotes  general  economic 


development  and  prosperity  with¬ 
out  penalizing  the  taxpayers.  For 
it  is  part  of  the  free  enterprise  sys¬ 
tem  in  which  private  capital — 
spurred  by  the  profit  motive— is 
invested  to  make  the  country  more 
productive. 

When  you  read  that  the  rail¬ 
roads  do  not  earn  as  much  as  other 
types  of  corporations,  remember 
this  situation — in  which  the  rail¬ 
roads  face  subsidized  competitors 
and  pay  large  amounts  in  taxes, 
some  of  which  go  to  subsidize  those 
very  competitors! 

The  railroads  operating  in  the 
densely  populated  and  highly  in¬ 
dustrialized  east  are  adversely 
affected  by  this  one-sided  arrange¬ 


ment.  They  believe  that  these 
other  forms  of  transportation 
should  pay  adequate  charges  for 
their  use  of  government-built 
rights-of-way. 

The  railroads  believe  that  the 
public  would  be  better  served  if  all 
forms  of  transportation  paid  their 
own  way — and  succeeded  or  failed, 
depending  upon  their  own  intrinsic 
merits  or  demerits,  and  not  because 
of  government  intervention  either 
to  help  or  hinder  them. 

In  the  present  situation,  the 
stimulating  balance  of  true  com¬ 
petition  is  upset— and,  of  course, 
the  public  foots  the  bill. ..Eastern 
Railroad  Presidents  Conference, 
143  Liberty  St.,  New  York  6,  N.  Y. 
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Girls  Warned 
Cityside  Jobs 
Tough  to  Get 

San  Francisco 
Somebody  should  post  a  warn¬ 
ing  for  starry-eyed  girl  journalism 
graduates,  declares  Mary  Craw¬ 
ford,  San  Francisco  News. 

Also,  a  word  of  warning  would 
not  be  amiss  if  directed  to  confi¬ 
dent  girl  graduates  of  top  news¬ 
papers  elsewhere  who  vacation  in 
San  Francisco  and  decide  it  might 
be  a  good  place  to  work,  Mrs. 
Crawford  reports. 

The  warning  is  that  cityside  jobs 
are  hard  to  get  in  San  Francisco. 
For  the  beginner,  they  are  hard  to 
get  in  any  metropolitan  center. 
For  the  vacationer  from  a  big  east¬ 
ern  or  midwestern  daily,  the  word 
is  that  chances  are  few  for  hiring. 


As  for  Mary  Crawford,  she’s 
stopped  passing  out  warnings  per¬ 
sonally.  Visitors  just  don’t  under¬ 
stand  conditions  that  give  local 
newspapers  a  rank  very  close  to 
New  York  in  the  competition  for 
news  jobs.  The  starry-eyed  nov¬ 
ices  just  won’t  believe,  she  also  has 
found. 

Award  Winner 

The  News  rewrite  and  general 
assignment  reporter  who  this  year 
received  a  professional  award  in 
the  Northern  California  competi¬ 
tion  sponsored  by  the  San  Fran¬ 
cisco  Press  &  Union  League  Club 
needs  but  one  hand  to  count  this 
town’s  cityside  news  ladies.  She 
was  the  first  San  Francisco  woman 
to  win  that  award,  shared  jointly 
with  George  Dushek. 

The  list  includes  Jane  Conant 
Eshleman,  Call  -  Bulletin;  Carolyn 
Anspacher,  Chronicle,  and  Dilys 
Jones,  Examiner.  That’s  the  pres¬ 


ent  lineup,  ignoring  cityside  grad¬ 
uates  now  in  special  news  activities 
such  as  Mary  Ellen  Leary,  News. 
Mrs.  Crawford  hopes  she  has  not 
overlooked  any  now  in  the  specific 
general  assignment  and  rewrite 
classification. 

Par  for  the  course  is  about  one 
per  paper,  hence  the  target  is  tiny. 
Mrs.  Crawford  herself  is  the  junior 
member  of  the  quartet  in  seniority. 
Her  own  experiences  back  her  con¬ 
tention  that  cityside  jobs  are  tough 
to  latch  onto  hereabouts.  Two 
years  as  an  ardent  stringer  finally 
unlocked  the  News  doors. 

Unassigned  Post 

Prying  into  Mary  Crawford’s 
background,  you  learn  that 
her  experience  proves  her  point. 
She  landed  her  first  newspaper  job 
as  a  volunteer  who  ignored  the  city 
editor’s  refusal  to  hire  her.  Turn¬ 
ing  up  on  another  shift,  she  went 
to  work  with  staff  connivance. 


PRIZE  CONTEST  CROSSWORD  PUZZLE! 

The  new,  fascinating  puzzle  game  that  is  fast  becoming  the  new 
national  pastime  .  .  .  it's  sweeping  the  countryl 

Readers  are  invited  to  send  in  their  answers  to  new  Prize  Crossword 
Puzzles  printed  each  week,  for  prizes  of  from  $10.00  to  $100.00  a  week, 
offered  by  the  newspapers.  The  weekly  prize  increases  by  the  some 
amount  each  week  tmtil  a  winner  is  established. 

BREAKING  RECORDS  IN  NUMBER  OF  ENTRIES! 
SCORING  LARGE  CIRCULATION  GAINS  I 

The  following  newspapers  are  subscribers 
to  the  Prize  Crossword  Puzzle: 


Boston  Globe 
Bridgeport  Post 
Brooklyn  Eagle 
Baltimore  News  Post 
Chicago  American 
Cincinnati  Post 
Charleston  Gazette 
Cleveland  News 
Columbus  Dispatch 


Dallas  Times  Herald 
Denver  Post 
Detroit  Free  Press 
Garden  City  Newsday 
Houston  Chronicle 
Indianapolis  Times 
Los  Angeles  Examiner 
Miami  News 
Nashville  Banner 
Newark  News 


New  Orleans  Item 
Oklahoma  City  Oklahoman 
Pittsburgh  Press 
Portland  Oregonian 
San  Antonio  Express  &  News 
Son  Francisco  Chronicle 
Seattle  Times 
Stamford  Advocate 
Springfield  Union 


PLUS  more  than  thirty  Canadian  newspapers! 

For  full  details,  samples  of  Prize  Crosswords,  write  today,  or  wire  collect  to; 

THE  BELL  SYNDICATE,  INC. 

Joseph  B.  Agnelli,  Gen.  Mgr. 

229  W.  43rd  St.,  New  York  36,  N.  Y. 


5  cityside  grad-  That  was  on  the  Corpus  Ckrisii 
1  news  activities  (Tex.)  Call  Times.  By  the  time 
1  Leary,  News,  the  city  editor  knew  what  had 
>es  she  has  not  happened,  she  had  covered  odd 
/  in  the  specific  items  so  well  she  was  placed  on 
t  and  rewrite  the  payroll. 

Gained  Experience 

>e  is  about  one  years  of  experience,  gained 

e  target  is  tiny,  principally  on  dailies  in  the  vi- 
elf  is  the  junior  einity  of  the  post  to  which  her 
rtet  in  seniority,  Corps  husband  was  assigned, 

;s  back  her  con-  preceded  San  Francisco.  The  Lin- 
jobs  are  tough  (Neb.)  Star  and  Terre  Haute 

eabouts.  Two  (ind.)  Tribune-Star  followed,  and 
stringer  finally  {j,en  came  a  year  in  Columbia  U. 
doors.  journalism, 

d  Post  The  Santa  Ana  (Calif.)  Register 

iry  Crawford’s  and 

you  learn  that  Crawford,  now  United  Air 

)ves  her  point  Lines’  public  relations  chief  at  San 
t  newspaper  job  Francisco,  left  the  service.  Mary 
ignored  the  city  Burlmgame 

lire  her.  Turn-  (Calif.)  Advance  and  also  became 
shift  sh,*  u/pnt  a  San  Francisco  News  stringer, 

connivance.  newspapers.  I  was  al- 

_ '  ways  on  the  police  and  courthouse 

beats,”  Mrs.  Crawford  said.  “Once 
you  get  sidetracked,  you  don’t  get 
back  into  reporting. 

“It  was  two  years  flat  before 
I  p  I  I  joined  the  News  staff.  Regularly 

I  H  I  over  the  two  years  I  asked  Pete 

■  Lee,  city  editor,  for  a  regular  job. 

Finally  he  broke  down.” 

lew  Today,  for  the  girls  who  don’t 

want  to  win  cityside  assignments 
the  rough  way,  she  advises  a  de¬ 
tour  into  women’s  page  activities, 
ord  For  the  determined,  she  warns  that 

the  campaign  will  take  a  lot  of 
'  time, 

one  ■ 

Convict's  Hushed  Post 
Revealed  b'y  Reporter 

Harrisburg.  Pa. 

I  _  _  .  The  Harrisburg  Evening  Nevs 

I  £  J  I  recently  broke  a  hushed-up  story 

about  a  Detroit  mortician  convict- 

[I  ed  of  stealing  $28,000  from  a 

•  Harrisburg  store  which  finally  led 

to  a  search  for  a  missing  woman 
and  the  revelation  that  the  convict 
was  a  war  hero. 

Police  Reporter  Joe  Bianco, 
working  on  a  tip,  came  up  with  the 
story  that  Norman  G.  Hilliker, 
loman  convicted  burglar  had  confessed  to 

forging  a  death  certificate  of  a 
Philadelphia  woman  missing  for 
three  and  a  half  years.  He  broke 
&  News  the  story  after  telephone  calls  to 

jlg  Detroit.  Police  departments  in 

both  cities  had  been  trying  to  keep 
the  story  under  cover.  Bianco  said. 
Police  believe  the  woman  met  with 
foul  play. 

For  a  time  Bianco  acted  as  a 
laison  between  the  police  depart¬ 
ments  in  Philadelphia  and  Detroit. 

Bianco  also  discovered  that  Hil- 
liker  had  a  good  war  record  and 
was  a  member  of  a  small  band  of 
Americans  who  fought  side  by  side 
with  Chinese  guerillas.  A  book 
about  these  Americans,  in  which 
Hilliker  was  mentioned,  was  pub¬ 
lished  in  1950  entitled,  “Saco,  the 
Rice  Paddy  Navy.” 

To  gather  details  Bianco  worked 
mostly  by  telephone.  He  also  in- 
terviewed  Hilliker’s  present  wife. 
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in  Transit  or 


on  High-speed  Presses 


hen  you  specify  stock  wound  on  BERMICO  cores  you’  -e 
assured  that  it  will  reach  the  pressroom  intact.  There’s  almost 
never  any  necessity  of  rewinding  due  to  damaged  cores. 
All  BERMICO  cores  are  constructed  to  withstand  the  severe 
shocks  and  jolts  that  paper  gets  during  transit.  They  are 
produced  by  Brown’s  own  special  methods  and  are  made  of 
heavy-duty  board.  BERMICO  HY-SPEED  cores,  in  particular, 
are  essentially  “all-kraft”  cores  and  feature  steel  tips  with  covered 
slots  and  two  heavy  steel  shock  absorbers  which  minimize 

“torsion  strain”  while  on  the  press. 


BERMICO  HY-SPEED  cores  with 
BERMICO  HY-SPEED  core  tips  make  a 
combination  that  assures  you  of  smooth 
production.  Specify  “BERMICO”  when 
ordering  your  next  stock  shipment — it’s  your 
assurance  of  “rolls  you  can  rely  on”. 


YOU  CAM  COUNT  ON 


HY-SPEED  CORE  TIPS 


Individually  they’re  good 

Together  they’ 

UNBEATABLE! 


30  years  of  experiments  and  tests  have  produced  this 
vmbeatable  team  that  can  really  stand  up  to  rough 
treatment  during  shipment,  and  on  the  presses. 

Let  this  team  work  for  you.  It’s  your  best  assurance 
against  damaged  stock  and  the  risk  of  upset 
production  schedules. 


} 


THERE’S  A  BERMICO  CORE  FOR  EVERY  Nl 


HY-SPEED  NEWSPRINT  CORE 

with  HY  SPEED  DOUBLE  SHOCK  ABSORBER 

STEEL  TIP 

Here’s  the  team  that  will  cut  your  defective  roll 
losses — both  in  transit  and  on  the  presses.  The  core 
is  made  of  kraft  board,  and  like  the  tip  is  designed 
especially  to  withstand  excessive  strain  and  hard 
usage  for  many  years. 


STANDARD  NEWSPRINT  CORE  with  BERMICO 
SINGLE  SHOCK  ABSORBER  STEEL  TIP 

This  grade  has  been  standard  throughout  the 
newsprint  industry  for  many  years  and  gives 
maximmn  satisfaction. 


Inside  diameter  3" 
Outside  diameter  4" 


Inside  diameter  3” 
Outside  diameter  4" 


EXPORT  CORE 

Designed  for  use  where  metal  ends  or  core  tips  are 
not  wanted.  \'2  inch  wall  is  really  tough. 


'A"  Wait 
Inside  diameter  3" 
Outside  diameter  4" 


STANDARD  NON-RETURNABLE  CORE 

Has  proved  itself  as  the  ideal  core  for  general  utility 
use  when  it  is  not  intended  that  the  core  should  be 
returned  to  the  shipper. 


>4 "  Wali 
Inside  diameter  3" 
Outside  diameter  V/i" 


LOOKING 

AHEAD 


BROWN  CORPORATION  LOOKS  TO  THE  FUTURE 

We  are  presently  developing  greatly  improved  techniques 
for  producing  cor^  in  irregular  sizes  and  wall  thicknesses. 
BROWN  CORPORATION  will  be  glad  to  discuss  your 
core  problem  with  you. 


SOLKA  AND 
CELLATE  PULPS 
SOLKA  FLOC 
NIBROC  PAPERS 
NIBROC  TOWELS 
TURPENTINE 
ONCO  INSOLES 
BERMICO  CONDUIT 
AND  CORES 


BROWN 


CORPORATION,  La  Tuque,  Quebec 
COMPANY,  Berlin,  New  Hampshire 


General  Sales  Offices:  Dominion  Square  Building,  Montreal,  Quebec 

150  Causeway  St.,  Boston  I4,  Mass. 


Bookkeeper  Honored  visitors  to  the  p 
For  1/2  Centunr's  Work 

On  June  14,  1904,  a  17-year-old  portrays  100  yes 
lass  jauntily  mounted  a  bookkeep-  tion  < 

ing  stool  in  the  office  of  the  Co-  _ 

limbus  (Ga.)  Ledger  to  “fill  in”  _  .. 

for  a  vacationing  employe.  Last  WlS.  LlOliy 
week,  50  years  later.  Miss  Hennie  Bcxrenbaun 
Lou  Hollis  reported  to  work 
promptly  at  8:30  to  begin  her  18,-  j  Barenb 
250th  calendar  day  with  the  same  seven  years 

firm  as  head  bookkeeper.  manager  of  the  i 

Hennie  Lou,  as  she  is  affection-  Times,  June  14 
ately  known  to  her  close  associates,  manager  of  the 
has  long  since  relinquished  her  Mr.  Barenbau 
“high  stool”  and  now  observes  the  towoc  in  192' 
passing  scene  from  behind  a  mod-  Minn.,  where  h 
ern  desk  in  the  accounting  depart-  paper  career  in 
ment  of  the  Ledger  Enquirer  News-  sociated  with  tl 
papers.  Times  as  adv 

On  the  evening  of  her  50th  an-  When  the  Time 
niversary  of  service.  Miss  Hollis  Herald -News, 
was  honored  by  the  newspaper  continued  worki 
and  her  co-workers  at  a  testimonial  ing  staff, 
banquet  at  the  Ralston  Hotel  and  In  1938  he  w 
was  presented  with  a  check  for  ness  manager  o 
$500  by  A.  H.  Chapman  Sr.,  pres-  (Wis.)  Reportei 
ident  of  the  R.  W.  Page  Corp.,  that  capacity  ui 
Ledger-Enquirer  owners.  Words  of  was  named  bu: 
praise  for  her  loyalty  and  efficien-  the  Herald-Tim( 
cy  came  from  Publisher  Maynard  Last  year  he 
Ashworth  and  Ledger-Enquirer  dent  of  the  Wise 
department  heads  who  had  known  paper  League  a 
her  for  several  years.  as  vicepresident 

Present  to  pay  tribute  to  Miss 

i!'*-  Co-Publish( 

worth  and  Mrs.  A.  H.  Chapman  „  «  _ 

Sr.,  daughters  of  R.  W.  Page,  early  *  MQSS. 

publisher  of  the  Ledger  and  the 
man  who  hired  her  originally,  and  Two  of  Mas: 
grandson  Edwin  Page,  Atlanta  newspaper  men 
educator.  lishers  this  wee 

■  Press,  a  weekly. 

U.P.  N^es  New 

Australian  Chief  John  P.  B.  Mah4 

San  Francisco  S^neral  manage 
Peter  B.  Gruening  has  been  Pi’css  for  the  1: 
named  United  Press  manager  for  Robert  M.  Hen 
Australia  and  New  Zealand,  it  is  ^be  position  of 
learned  here.  He  succeeds  George  ^8er  for  16  year 
McCadden,  resigned  to  accept  a  ^be  rapidl) 
public  relations  post  in  Australia,  which  is  distribi 
Mr.  Gruening  formerly  was  in  ban  communitie: 
Singapore  as  Southeast  Asia  man- 

In  Embass-j 

Roderick  Beaton,  formerly 
Fresno,  Calif.,  bureau  manager,  Robert  Fare 
has  been  appointed  business  rep-  Canadian  newsp 
resentative  at  Los  Angeles  to  sue-  appointed  to  hi 
cecd  Joseph  M.  Quinn,  who  has  information  sec 
resigned.  Mr.  Beaton  is  the  son  of  dian  Embassy  i 
Philip  C.  Beaton,  executive  editor,  is  presently  dire 
Storkton  (Calif.)  Record.  and  informatior 
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THE  ROLLA  MURAL,  a  22  x  5-foot  canvas,  has  attracted  many  , 

visitors  to  the  plant  of  the  Rolla  (.Mo.)  Daily  News  since  it  was  un-  Fla.  Paper  S  Wanted 
veiled  Nov.  21,  1953.  Sidney  Larson,  of  Christian  College,  was  com-  AiHa  FTIT  Annin 

missioned  hy  Publisher  Edward  W.  Sowers  to  do  the  work,  which  Oiory  /ll  y 


portrays  100  years  of  life  in  a  typical  American  community.  Comple¬ 
tion  of  the  job  was  timed  for  Rolla's  Centennial. 


Miami,  Fla. 
For  the  sixth  time  in  five  years, 
the  Miami  Herald  has  helped  the 
FBI  catch  a  fugitive. 

Readers  who  saw  a  “wanted” 
picture  of  James  Paul  Baker,  want- 


Wis.  Daily  Appoints  Greater  Employe  Readers  who  saw  a  “wanted” 

Borenbaum  as  GM  Activity  on  Enquirer  picture  of  James  Paul  Baker,  want- 

Manitowoc,  Wis.  Cincinnati  ^  by  the  FBI  for  impersonation 

J.  M.  Barenbaum.  who  for  the  Steps  toward  advancing  em-  ■'V*'  » 

past  seven  years  has  been  business  ploye  participation  in  the  manage-  Phoned  the  Miami  rBl  onice  to 

manager  of  the  Manitowoc  Herald-  ment  of  the  Enquirer  were  taken  report  they  had  seen  the  fugitive 
Times,  June  14  was  named  general  this  week  by  the  organization  of  a  Miami  Beach  bar  room, 

manager  of  the  newspaper.  a  Middle-Management  Board  of  Minutes  later,  FBI  agents  ar- 

Mr.  Barenbaum  came  to  Mani-  Executives.  The  new  group  will  rested  Baker  m  his  apartment  in 
towoc  in  1929  from  Hibbing,  work  with  the  Employes’  Advisory  nearby  Surfsi^,  after  other  bar 

Minn.,  where  he  began  his  news-  Board,  set  up  more  than  a  year  Patrons,  who  hadn  t  known  Baker 

paper  career  in  1923.  He  was  as-  ago,  and  with  Roger  H.  Ferger,  ^ 

sociated  with  the  old  ManitowiK-  president  and  publisher,  to  spread  address  he  had  mentioned  in  con- 

Times  as  advertising  manager,  the  functions  of  management  re-  versation. 

When  the  Times  merged  with  the  sponsibilities  and  improve  com-  omciais  nere 

Herald  -  News,  Mr.  Barenbaum  munications  between  departments.  bad  been  living  in  the  Mianai 

continued  working  on  the  advertis-  Larry  Nash,  director  of  pur-  ^  T 9"!^  before  his  arrest, 

ing  staff.  chases  and  supplies,  was  elected  was  ordered  held  under  bond. 

In  1938  he  was  appointed  busi-  president;  Harold  McOsker,  clas-  *be  Herald  h^  been 

ness  manager  of  the  Two  Rivers  sified  advertising  manager,  secre-  publishmg  pictures  and  de^rip- 

(Wis.)  Reporter  and  remained  in  tary,  of  the  new  board.  The  board  wanted  men,  furnished  by 

that  capacity  until  1947  when  he  was  set  up  by  a  committee  of  de-  ^  regular  teature. 

was  named  business  manager  of  partment  supervisors.  ■ 

the  Herald-Times.  „  .  «  j.  tt  •  "  t  HeOISt  Tapestries 

dent  of  the  Wisconsin  Daily  News  *  ^  Brooklyn  Museum 

paper  League  after  having  .served  ‘R^'Jo»lb4  in  4  Years  Eight  priceless  tapestries  from 

as  vicepresident  for  two  years.  Dallas,  Tex.  the  collection  of  the  late  William 


as  vicepresident  for  two  years.  Dallas,  Tex.  the  collection  of  the  late  William 

■  The  Dallas  News  Employes  Randolph  Hearst  were  hung  this 

Pn  PiiV>1ieVi<sre  NrrmoH  Credit  Union  passed  its  fourth  week  in  Brooklyn  Museum.  They 
^O-rUOllsnors  ixamoa  birthday  earlier  this  month  and  were  dedicated  as  a  memorial  to 
For  Mass.  Wsekly  since  its  founding  has  made  2,238  the  publisher  by  his  son,  W.  R. 

Malden,  Mass,  loans  totalling  $238,164.  Hearst,  Jr.,  publisher  of  the  New 

Two  of  Massachusetts’  veteran  Starting  with  eight  employes —  York  Journal-American.  Among 
newspaper  men  became  co-pub-  ^^ch  contributing  $10  to  obtain  a  those  at  the  ceremonies  was  Martin 
lishers  this  week  of  the  Malden  charter — the  union  today  has  759  Huberth,  president  of  the  Hearst 
Press,  a  weekly.  members  investing  $224,101.  Foundation. 

Upon  the  retirement  of  the  for-  - — — _ _ 

mer  publisher,  Edward  H.  Hezlett,  a  a 

John  P.  B.  Mahony,  who  served  as  A  I?  A  Tl  rd®  I 

general  manager  of  the  Malden 
Press  for  the  last  20  years,  and 
Robert  M.  Henderson,  who  held 
the  position  of  advertising  man¬ 
ager  for  16  years,  assumed  control 
of  the  rapidly-growing  weekly 
which  is  distributed  in  five  subur¬ 
ban  communities. 


In  Embassy  Post 

Ottawa 

Robert  Farquharson,  veteran 
Canadian  newspaperman,  has  been 
appointed  to  head  a  reorganized 
information  section  of  the  Cana¬ 
dian  Embassy  in  Washington.  He 
is  presently  directing  NATO  press 
and  information  services  in  Paris. 


ZOOPARADE® 

By  Marlin  Perkins 

Noted  animal  authority,  zoo  director  and 
live  personality  to  millions  of  Americans 

WHOLESOME,  ENTERTAINING 

A  Natural  For  Summer! 

Weekly,  3$0  words,  2  col.  illustrations 

Capitalize  on  a  huge  ready-made 
audience  with  ZOOPARADE 

Wire  collect  for  terms.  Robert  A.  Cooper, 
Pres. 

NEWSPAPER  FEATURES  SYNDKAH,  INC. 

6  N.  Michigan  Ave.  Chicago,  ill. 
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G.  M.  NEWS  AND  ADS 

GENERAL  MOTORS  has  a  perfect  right  to 
get  mad  at  a  publication  such  as  the  Wall 
Street  Journal  for  publishing  information 
about  1955  new  car  models  which  the  manu¬ 
facturer  did  not  want  revealed.  But  its  sledge¬ 
hammer  retaliation  through  advertising  dol¬ 
lars  and  control  of  news  releases  seems  to  us 
to  be  far  below  the  dignity  of  such  a  mam¬ 
moth  corporation  and  more  befitting  the 
pique  of  a  corner  druggist. 

If  you  concede  that  General  Motors  has  a 
“property  right”  in  the  blueprints  of  its  new 
models,  as  it  claims,  does  such  a  “right” 
preclude  publicity  if  the  manufacturer  him¬ 
self  is  responsible  for  dissemination  of  the 
plans  “to  industry  sources  and  suppliers  in 
the  normal  course  of  business  only  on  a  con¬ 
fidential  basis”  where  they  might  become 
available  to  others?  In  other  words,  how  good 
was  G.M.’s  security  on  its  own  information? 
G.M.  charges  there  was  “a  breach  of  a  con¬ 
fidential  relationship.”  If  the  reporter  in  ques¬ 
tion  violated  a  confidence  (which  he  did  not) 
— used  information  that  was  given  to  him  by 
G.M.  officials  confidentially — that  is  one 
thing.  However,  if  the  violated  confidence  was 
one  between  G.M.  and  a  supplier  (which  it 
was),  then  why  blame  the  reporter  and  his 
paper  for  trying  to  publish  facts  about  forth¬ 
coming  new  models? 

There  has  been  no  complaint  from  G.M. 
that  the  facts  of  the  Wall  Street  Journal 
story  were  inaccurate.  The  controversy  has 
arisen  only  because  the  newspaper  printed 
facts  and  a  drawing  which  the  manufacturer 
considered  “trade  secrets”  and  was  not  ready 
to  release,  and  which  it  felt  might  reduce 
sales  potentials  this  year.  This  raises  the  ques¬ 
tion  of  whether  a  newspaper  must  wait  for 
official  release  of  information  from  a  large 
corporation  before  publishing  it — particularly 
if  the  story  can  be  put  together  without  offi¬ 
cial  sanction.  We  don’t  think  so.  If  a  good 
reporter  can  gather  the  information,  certainly 
an  energetic  manufacturing  competitor  can 
obtain  the  same  news. 

G.M.  believes  that  a  newspaper  has  no 
right  to  publish  its  “trade  secrets”  even  if  it 
should  come  into  possession  of  them.  It  seems 
to  us,  G.M.’s  position  is  predicated  more  on 
precedent  in  the  automotive  business  (pre¬ 
viously,  new  car  information  has  not  been 
revealed  this  far  in  advance)  rather  than  on 
traditional  concepts  of  news  reporting.  In 
any  argument  between  adherents  to  the  “pro¬ 
prietary  right”  theory,  who  believe  that  no 
one  has  a  right  to  reveal  so-called  trade 
secrets  until  the  manufacturer  releases  them, 
and  disciples  of  the  “news  is  where  you  find 
it  school,”  the  latter  would  get  our  vote. 

General  Motors,  or  any  other  manufac¬ 
turer,  has  a  right  to  place  its  advertising  where 
it  will  do  the  most  good.  They  have  a  right  to 
cancel  such  advertising  when  it  is  not  getting 
the  desired  results.  But,  to  cancel  all  advertis¬ 
ing  in  a  publication  when  a  news  story  does 
not  meet  with  approval,  raises  a  serious  ques¬ 
tion  as  why  the  advertising  was  put  there  in 
the  first  place.  If  G.M.  was  advertising  in  the 
Wall  Street  Journal  because  it  thought  it  a 
good  medium  for  its  messages,  then  cancella¬ 
tion  is  like  cutting  off  one’s  nose,  etc.  If  this 
is  not  true,  then  is  it  possible  that  G.M.’s  ad¬ 
vertising  volume  was  intended  only  to  have 


To  be  spiritually  minded  is  life  and  peace. 
— Romans,  VIII;  6. 


an  influence  on  news  and  editorial  policies? 
We  don’t  think  so,  but  G.M.’s  cancellation 
makes  one  wonder  what  it  hopes  to  gain  by 
advertising.  Certainly,  the  corporation  does 
not  intend  to  place  advertising  to  “support”  a 
publication,  nor  does  it  imply  approval  of  all 
news  and  editorial  policies  of  every  publica¬ 
tion  in  which  it  advertises. 

Lastly,  how  serious  has  been  or  will  be  the 
effect  of  the  news  story  on  .sales  of  current 
models?  Only  time,  G.M.,  and  the  other  man¬ 
ufacturers  can  tell.  However,  it  seems  to  us, 
that  the  American  public  has  been  conditioned 
for  years  to  expect  new  automobile  models 
every  year.  It  does  not  seem  likely  that,  in 
spite  of  such  conditioning,  a  very  large  part  of 
this  year’s  prospects  are  going  to  wait  six 
months  for  next  year’s  car.  We  hope  that  the 
figures  eventually  will  prove  the  G.M. -WSJ 
controversy  to  a  tempest  in  a  teapot  as 
proof  of  P.  T.  Barnum’s  old  slogan — “I  don’t 
care  what  you  say  about  me  as  long  as  you 
spell  my  name  right.” 

VIOLATING  RELEASES 

RELEASE  dates  are  used  on  advance  news 
material  for  a  variety  of  reasons:  to  al¬ 
low  time  for  distribution  to  all  interested 
parties;  to  give  time  for  proper  analysis  and 
checking  of  voluminous  data;  to  coincide  with 
an  event  or  a  .speech,  etc. 

If  newsmen  are  going  to  violate  the  tradi¬ 
tion  of  honoring  “hold  for  release”  times,  they 
are  only  going  to  injure  themselves.  The  only 
result  can  be  an  end  to  advance  releases — 
which  give  reporters  an  opportunity  to  evalu¬ 
ate  the  material  and  write  factual  stories,  and 
give  newspapers  an  opportunity  to  get  impor¬ 
tant  stories  in  type  before  release — and  a  re¬ 
turn  to  chaotic,  shoddy,  haphazard,  off-the- 
cuff  reporting  of  lengthy  and  vital  documents. 

The  Atomic  Energy  Commission  report  on 
the  Oppenheimer  case  was  a  992-page  book 
distributed  to  the  press  one  evening  for  re¬ 
lease  the  following  noon.  There  were  to  be  18 
hours  during  which  newsmen  could  examine, 
digest,  analyze  and  prepare  stories  on  this 
voluminous  material.  Fulton  Lewis,  Jr.,  deli¬ 
berately  broke  the  release  date  in  a  radio 
broadcast  an  hour  later  forcing  all  other 
media  to  do  an  unexpected  and  hurried  re- 
portorial  job  on  a  complex  story. 

This  was  a  disservice  to  the  .American  pub¬ 
lic  which  suffered  as  a  consequence.  Certain¬ 
ly.  speed  is  important  in  news  reporting.  But 
the  honor,  integrity  and  trustworthiness  of 
reporters  in  keeping  a  confidence  when  they 
are  entrusted  with  same — even  if  only  for  a 
few  hours  until  a  release  time — is  more  im¬ 
portant. 


RETAIL  RATES 

THE  Advertising  Retail  Federation,  on  be¬ 
half  of  some  of  its  members,  has  com¬ 
plained  to  the  American  Newspaper  Publish¬ 
ers  Association  about  retail  advertising  rates 
and  practices.  It  should  be  known  that 
AN  PA  has  no  control  over  the  advertising 
rates,  either  national  or  retail,  of  its  mem¬ 
bers.  Nevertheless,  the  ARF  charges  reveal 
a  lack  of  information  about  the  newspaper 
business  which  should  be  set  straight. 

As  reported  by  Women's  Wear  Daily,  ARF 
complains  about  “unjustified  and  overly  fre¬ 
quent  advertising  rate  increases.”  Naturally, 
the  frequency  of  rate  increases  will  vary  from 
paper  to  paper  and  it  may  be  true,  as  the 
story  pointed  out,  that  one  newspaper  raised 
rates  nine  times  in  10  years.  This  is  mislead¬ 
ing.  Actually,  newspaper  production  costs 
have  risen  145%  from  1945  to  1953,  accord¬ 
ing  to  E&P’s  50,000-circulation  daily  cost 
study.  In  the  same  period,  the  minimum  line 
rate  for  national  advertisers  has  increased 
only  52%,  according  to  figures  in  the  E4P 
Year  Book.  There  are  no  comparable  figures 
for  retail  rates  but  it  is  generally  true  that 
they  have  not  been  increased  as  much  as 
national  rates.  So  it  can  be  readily  seen  that 
newspapers  have  not  passed  on  to  advertisers 
the  tremendous  cost  increases  but  have  ab¬ 
sorbed  much  of  them. 

Another  complaint  is  against  the  “forced 
combination.”  It  is  implied  this  is  common 
practice  in  the  newspaper  business.  There 
are  about  170  forced  combinations  for  na¬ 
tional  advertisers  and  many  of  these  news¬ 
papers  do  not  extend  the  rule  to  retailers. 

A  third  charge  has  to  do  with  variations 
in  the  milline  rate  “often  with  little  or  no 
relation  to  the  quality  of  the  paper  in  rela¬ 
tion  to  others  in  its  circulation  class.”  It  is 
true  that  there  are  variations  in  milline  rates 
as  there  are  in  line  rates.  There  is  no  regula¬ 
tion  or  rule  which  says  a  newspaper  with 
so  much  circulation  has  to  charge  so  much 
per  line.  They  differ,  naturally.  But  here  it 
should  be  noted  that  while  the  national  mini¬ 
mum  line  rate  has  increased  52%  since  1945, 
the  milline  rate  has  risen  only  35%.  For 
retailers  this  would  be  smaller. 

The  final  complaint,  according  to  Women's 
Wear  Daily,  has  to  do  with  “overweighting  of 
newspapers  with  so-called  ‘features,’  rather 
than  accenting  the  news  itself,  which  not  only 
‘makes  newspapers  too  much  alike,  especially, 
is  running  up  costs  of  advertising  to  retailers 
to  the  point  that  they  may  be  priced  out  of 
the  newspaper  advertising  market.”  Here  is 
the  real  tip-off  that  the  retailers  do  not  have 
a  clear  understanding  of  newspaper  costs  and 
operations.  Any  editor  who  was  trying  to 
keep  his  costs  down  without  regard  to  his 
readers  or  the  quality  of  his  product  could 
fire  every  local  reporter  and  fill  his  pages 
with  features  at  less  cost. 

Some  individual  retailers  may  have  a  legiti¬ 
mate  complaint  about  the  high  cost  of  adver¬ 
tising  in  their  particular  situations.  But,  gen¬ 
erally  speaking,  they  are  getting  good  value 
with  features  at  less  cost. 

Retailers  seem  to  think  newspaper  adver¬ 
tising  pays.  ARF  might  take  another  look  a> 
the  subject  to  determine  not  only  what 
tailers  are  paying  for  newspaper  linage  but 
what  are  they  getting  for  their  money  in  the 
way  of  results. 
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MEI^ON 


Robert  E.  Kenyon,  Jr.,  has 
been  named  publisher  of  Printers' 
Ink  and  vicepresident  of  Printers’ 
Ink  Publishing  Co.,  Inc.  C.  B. 
Larrabee  has  been  named  chair¬ 
man  of  the  board;  Richard  W. 
Lawrence,  Jr.,  formerly  vice- 
president,  has  been  elected  presi¬ 
dent.  Mr.  Kenyon  became  ad¬ 
vertising  director  of  Printers’  Ink 
in  1950  having  joined  the  pub¬ 
lication  in  1945. 

*  *  • 

Col.  John  R.  Reitemeyer,  pub¬ 
lisher,  the  Hartford  (Conn.)  Cou- 
rant,  has  been  elected  a  director 
of  the  Connecticut  Bank  and  Trust 
Co.  in  that  city. 

•  ♦  * 

Hersteinn  Palsson,  editor,  Rey- 
kjavik  (Iceland)  Dagbladid  Visir, 
and  correspondent  for  United 
Press,  New  York  Times  and  Lon¬ 
don  Daily  Mail,  is  visiting  the 
United  States,  sponsored  by  the 
State  Department. 

*  *  * 

James  A.  Stuart,  editor,  In¬ 
dianapolis  Star,  received  an  honor¬ 
ary  doctor  of  laws  degree  from 
Indiana  University,  June  14. 

«  *  * 

R.  Lowell  Heminger,  publish¬ 
er-president,  Findlay  (Ohio)  Re¬ 
publican-Courier,  and  president, 
Findlay  Publishing  Co.,  has  re¬ 
ceived  an  honorary  degree  of  doc¬ 
tor  of  humane  letters  from  Ohio 
Wesleyan  University,  Delaware, 
Ohio. 

*  *  * 

Geoffrey  Parsons  Jr.,  former 
editor  of  the  New  York  Herald 
Tribune  European  Edition,  has  be¬ 
come  director  of  information  for 
the  North  Atlantic  Treaty  Organ¬ 
ization  in  Paris.  He  has  been 
assistant  director  for  several  years. 
•  *  ♦ 

Clyde  E.  Palmer,  publisher  of 
Texarkana  (Tex.-Ark.)  Gazette, 
was  guest  of  honor  at  a  civic  testi¬ 
monial  dinner  in  recognition  of  his 
journalistic  service  to  the  corn- 
unity  since  1909. 

♦  ♦ 

William  B.  Hamel,  publisher 
of  Mattoon  (Ill.)  Journal-Gazette, 
is  recovering  from  a  heart  attack 
suffered  recently. 


On  the  Business  Side 


from  the  Peterboro  (Ont.)  Ex¬ 
aminer  as  circulation  manager  to 
become  general  manager  of  the 
Garfield  News  Co.,  Toronto.  Mr. 
Cowan  has  been  succeeded  as 
chairman  of  the  International  Cir¬ 
culation  Managers  Association 
Resolutions  Committee  by  R.  J. 
Potts.  Toronto  (Ont.)  Telegram. 
*  *  * 

Ralph  Kuhn  has  been  ad¬ 
vanced  to  circulation  manager  of 
the  Santa  Monica  (Calif.)  Out¬ 
look  and  E.  T.  Linden,  circula¬ 
tion  manager,  is  now  circulation 
director.  Mr.  Kuhn  has  been  with 
the  Outlook  since  1922. 

«  *  * 

Clare  H.  Sprague  has  been 
named  classified  advertising  man¬ 
ager  of  the  San  Leandro  (Calif.) 
Morning  News.  He  has  been  in 
that  capacity  with  the  Vallejo 
(Calif.)  Times  Herald  since  1939. 
*  *  * 

John  L.  Foy,  busines.s  manager, 
Miami  Daily  News,  has  been  elect¬ 
ed  a  member  of  the  board  of  di¬ 
rectors  of  the  Miami  Chamber  of 
Commerce  for  a  three-year  term. 
«  *  * 

Dorris  Andersen,  daughter  of 
Martin  Andersen,  pulbisher,  Or¬ 
lando  (Fla.)  Sentinel-Star,  has 
joined  the  classified  advertising 
staff  of  the  newspapers. 

♦  *  4t 

Richard  S.  White,  promotion 
manager  and  a  director,  Montreal 
(Que.)  Gazette,  has  been  elected 
vicepresident  for  the  eastern  prov¬ 
inces  and  Quebec  of  the  Canadian 
Federation  of  .Advertising  and 
Sales  Clubs. 

«  «  ♦ 

Scott  Penrod,  formerly  classi¬ 
fied  advertising  manager.  New  Or¬ 
leans  (La.)  Item,  has  been  named 
classified  advertising  manager  of 
Ashland  (Ohio)  Times-Gazette. 

ir  *  * 

Roger  Billings,  has  been  ap- 
fwinted  Department  Store  Adver¬ 
tising  manager  of  the  New  York 
Herald  Tribune  after  serving  with 
the  paper’s  advertising  staff  since 
1946. 

*  *  • 

John  L.  Murray  has  resigned 
as  circulation  manager  of  Bristol 
(Pa.)  Daily  Courier,  to  be  gen¬ 
eral  manager  of  Somerset  (N.  J.) 
Star.  Theodore  L.  Kriston,  for¬ 
merly  on  the  Pottsville  (Pa.) 
Journal,  will  be  the  new  circula¬ 
tion  manager  of  the  Courier. 


Robert  Hickman,  formerly  of 
the  Parkersburg  (W.  Va.)  Sentinel, 
has  been  named  advertising  man¬ 
ager  of  the  Fairmont  (W.  Va.) 
Times. 

*  *  * 

Joseph  A.  Abey,  circulation 
manager,  Reading  (Pa.)  Eagle- 
Times,  has  been  elected  director 
of  Zone  5,  Rotary  International. 
He  has  been  a  member  of  Rotary 
since  1936. 

*  *  * 

H.  B.  Cowan  Jr.,  has  resigned 


In  the  Editorial  Rooms 


Jack  Squire,  recently  dis¬ 
charged  from  the  Army  where  he 
served  as  sports  editor.  Pacific 
Stars  and  Stripes,  has  joined  the 
copy  desk  of  the  Hartford  (Conn.) 
Courant. 

*  *  * 

Tom  Farrell,  Grand  Rapids, 
Mich,  bureau  manager  for  United 
Press,  and  Mrs.  Farrell  announce 
the  birth  of  their  fifth  son,  Mark 
Stephen,  June  8. 
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CLICK! — And  Edward  Pierce,  at 
left,  formally  became  president  of 
Miami  Press  Photographers  Asso¬ 
ciation  when  he  accepted  the  gavel 
from  Bill  Kuenzel,  Miami  Herald, 
retiring  president.  Pierce  is  chief 
photographer  of  Miami  Daily 
News. 


James  Carberry  has  been 
transferred  from  the  Santa  Fe, 
N.  M.,  bureau  of  United  Press  to 
the  Dallas,  Tex.,  bureau. 

*  *  * 

Donald  F.  Hannula  has  joined 
the  staff  of  the  Yakima  (Wash.) 
Morning  Herald  as  a  news  re¬ 
porter.  Also  new  to  the  Herald 
staff  is  Sally  Clark,  a  June  grad¬ 
uate  of  the  University  of  Wash¬ 
ington.  She  is  with  the  Herald 
women’s  news  desk. 

« 

George  Armour,  June  gradu¬ 
ate  of  the  Wisconsin  Journalism 
School,  has  reported  for  duty  in 
the  Madison  (Wis. )  bureau  of 
the  United  Press. 

•  *  * 

Graha.m  Foster  Jr.,  recent 
graduate  of  Ripon  College,  has 
been  appointed  city  editor  of  the 
Tomahawk  (Wis.)  Leader.  Mr. 
Foster  succeeds  Guy  Fuller  Jr., 
who  recently  resigned  from  the 
Leader. 

«  *  * 

Richard  H.  Allen,  formerly  of 


Beckley  (W.  Va.)  Newspapers, 
has  taken  a  job  in  the  sports  de¬ 
partment  of  Bluefield  (W.  Va.) 
Telegraph,  and  his  wife,  Harriet 
Allen,  is  telegraph  editor. 

*  *  ♦ 

Mark  Dahlinger  and  Marion 
Voigt,  1954  graduates  of  the 
University  of  Wisconsin  school  of 
journalism,  have  taken  jobs  on  the 
Dubuque  (la.)  Telegraph-Herald. 
Mr.  Dahlinger  will  be  a  general  as¬ 
signment  reporter  and  Miss  Voigt 
will  be  assistant  woman’s  page 
editor. 

*  *  * 

Emil  L.  Telfel,  associate  pro¬ 
fessor  in  the  William  Allen  White 
School  of  Journalism  and  Public 
Information  at  the  University  of 
Kansas,  has  joined  the  copy  desk 
of  the  Rochester  (N.  Y.)  Times- 
Union  for  the  Summer. 

*  *  « 

Robert  Sokolsky,  assistant  di¬ 
rector  of  public  information  for 
the  Syracuse  and  Onondaga  Coun¬ 
ty  Chapter  of  the  American  Red 
Cross,  has  resigned  that  position 
to  become  radio-television  col¬ 
umnist  for  the  Syracuse  (N.  Y.) 
Herald-Journal.  He  is  a  former 
reporter  for  the  Springfield 
(Mass.)  Morning  Union. 

tir  *  * 

Edward  C.  Kozlowski,  staff 
artist  for  the  Bridgeport  (Conn.) 
Sunday  Post,  has  received  a 
Bachelor  of  Fine  Arts  degree 
from  Yale  University,  New  Hav¬ 
en,  Conn. 

♦  ♦  * 

Mrs.  Lois  M.  Amick,  formerly 
of  Beckley  (W.  Va.)  Post  Herald, 
has  succeeded  Mrs.  Anne  Man- 
GLESDORF  as  Women’s  editor  of 
Charleston  (W.  Va.)  Gazette,  and 
Mrs.  Dorothy  Amick  has  be¬ 
come  women’s  editor  of  the  Beck¬ 
ley  paper. 

[Continued  on  page  50) 


Convert  the  lure  of  movies, 
radio  and  TV  into  reader- 


interest  gains  for  you — with 

THIS  IS 

MOilYWoOD 


By  Ann  St.  John 


Your  readers — particularly  the  ladies — are  fasci¬ 
nated  by  the  stars  they  faithfully  follow  in  movies 
and  over  the  airwaves.  Whet  their  desire  for  your 
newspaper  by  showing  readers  the  offstage  lives 
of  these  celebrities  as  chronicled  by  Ann  St.  John! 
Send  for  samples  of  her  sparkling,  750-wortl,  3- 
times-weekly  Hollywood  report;  see  how  .this  suc¬ 
cessful  novelist,  biographer,  and  leading  West 
Coast  columnist  can  help  build  continuing  reader 
interest  for  you! 


21 1  West  Wacker  Driva,  Chica9e  6 
Horry  B.  Boktr,  G«n.  Mgr. 
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signed  to  take  a  job  with  the  El 
Paso  (Tex.)  Times. 


THE  FOURTH  ESTATE 


By  Trent 


_ _  Jane  Rogers,  formerly  wom- 

.  ,  en’s  editor,  Spartanburg  (S.  C.) 

o  ff^rald.  has  taken  the  similar  po- 


editor,  Berkshire  (Mass.)  Evening 
Eagle,  has  been  named  to  repre¬ 
sent  the  Eagle  on  the  publicity 
committee  of  this  Fall’s  $350,000 


sition  on  the  Charlotte  (N.  C.) 
Observer. 

♦  ♦  * 

Herbert  Koshetz,  business  and 


Community  Chest  drive.  City  financial  news  department,  the 

Edi  or  Theodore  Giddmgs  is  drive  York  Times  has  been  elected  5 


Editor  Theodore  Giddings  is  drive 
chairman. 

*  *  « 

Henry  R.  Ahrens,  who  was 
graduated  from  the  University  of 
Wisconsin  School  of  Journalism 
June  18,  will  shortly  assume  his 


New  York  Times  has  been  elected 
president  of  the  World  Trade 
Writers  Association. 

*  *  * 

R.  L.  Hammill,  general  man¬ 
ager,  Guelph  (Ont.)  Daily  Mer¬ 
cury,  served  as  chairman  of  an- 
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duties  as  telegraph  editor  on  the  nuaV  Spring  meeting  of  the  On- 


Rochester  (Minn.)  Post-Bulletin. 
*  *  * 

Henry  Vermilion  is  now  work¬ 
ing  on  the  desk  of  the  Albu¬ 
querque  (N.  M.)  Journal.  He 
succeeds  Ted  Raynor,  who  re- 
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tario  Provincial  Dailies  Associa¬ 
tion  at  Guelph,  June  14. 

♦  *  * 

Doug  Donehue,  former  sports 
editor,  Orangeburg  (S.  C.)  Times 
and  Democrat,  is  now  a  part 
time  member  of  the  Montgomery 
(Ala.)  Advertiser  sports  staff.  He 
is  in  the  Air  Force,  stationed  at 
Maxwell  Field.  He  recently  re- 


With  which  h»«  been  merged  The  Journalist,  turned  from  Okinawa  where  he 


eitablisbed  March  22.  1884;  Newspaperdom, 
March  1892;  Fourth  Estate.  March  1,  1894; 
Editor  &  Publisher.  December  7.  1901;  Adver¬ 
tising.  Februanr  1,  1925.  Titles  Patented  and 


‘He's  not  going  on  a  story;  his  vacation  just  began.' 


using,  februanr  I,  l92o.  Titles  Patented  and  or.  orrr.or1 

Registered.  Contents  ctmyrighted  1954  by  Ryukyuan  Re\iets,  an  armed 
Editor  &  Publisher  Co..  Inc.  forces  publication. 


The  Editor  a  Publisher  Co..  Inc 
James  Wright  Brown 
Chairman  of  the  Board 

Robert  U.  Brown  Manistique,  Mich.  bureau  manag-  ■  ■  -  *  *  * 

- GotZ' ZiuLl'Zces: -  cr  for  the  £.vc«/i«/»a  (Mich.)  Dm7.v  David  L.  Pierce  has  rejoined 

Seventeenth  Floor.  Times  Tower  News  and  a  member  of  the  ed-  the  Springfield  (Mass.)  Union  af- 

42nd  St.  and  Bro^dway^New  York  36.  N.  Y.  itorial  Staff  of  the  Escanaba  paper  ter  attending  the  Columbia  Uni- 
BRyant  9-3052.  3^.  3054.  3055  and  3056  since  1947,  has  joined  the  news  versity  School  of  Journalism  for 
Jerome  h.  Walker.  Executive  Editor;  Dwight  sl^ff  of  the  Cadillac  (Mich.)  a  master’s  degree.  He  has  been 
L'rEiTwfNlSrffe^^  f  *ig"ed  to  the  paper’s  Berkshires 

Advertising  News;  Josiah  B.  Keeney.  Market-  bureau  in  Pittsfield,  MaSS. 

ing  and  Research  Manager;  Janet  Haslett,  FraNCIS  HiLE  has  been  pro-  *  ♦  * 

Lwrarian.  »  e  *4x1.  i  a  ^  ^ 


was  sports  editor  and  managing  - - - 

editor  of  the  island’s  daily,  the  working  with  the  Santa  Fe,  N.  M. 
Ryukyuan  Review;  an  armed  bureau  of  United  Press,  has  been 
forces  publication.  named  bureau  chief  for  U.  P.’s 

*  *  *  newly-established  bureau  in  Albu- 

Rose  LaChapelle.  former  querque,  N.  M. 


David  L.  Pierce  has  rejoined 


Where  The'y  Are  Now 

Herb  Auer,  assistant  city  ed¬ 
itor  of  Muskegon  (Mich.)  Chron¬ 
icle,  has  resigned  to  become  pub¬ 
lic  relations  director  for  Kellog 
Center  at  Michigan  State  College, 
East  Lansing.  Tom  Fallon, 


ioined  the  news  '-viiuiiiuia  s..ii-  Chronicle  State  editor,  replaces 

joined  the  news  versity  School  of  Journalism  for  w,  d.,„  ucnnLOT  i. 

adillac  (Mich.)  a  master’s  degree.  He  has  been  ti _ 


^search  Manager;  Janet  Haslett,  FraNCIS  HiLE  has  be€n  pro-  ♦  ♦  * 

cWes  T.  Stuart.  PtMifhe^-;  ].  w.  Brown,  ^oted  from  “the  slot”  to  man^-  David  R.  BowERS  managing 
Jr..  Assistant  Publisher;  tLcn  Lanet!  '"g  editor  of  Parkersburg  (W.  editor,  Pocatello  (Idaho)  State 
Advertising  Mmager;  Bernadette  Borries,  Va.)  News,  and  RICHARD  SuTER  Journal,  received  a  dcKtor  of 
'a“rline  paper’s  new  city  editor.  philosophy  degree  from  the  Uni- 


Charles  T.  Stuart,  Publisher;  J.  W.  Brown, 
Jr.,  Assistant  Publisher;  Leach  Laney, 


•  Tt  Vu  news  editor  of  Three  Rivers 

assigned  to  the  paper s  Berkshires  Commercial  has  joined 

bureau  in  Pittsfiejd,  Mass.  Chronicle  editorial  staff  as 

T-, _  D  n _  State  editor. 


David  R.  Bowers,  managing 
editor,  Pocatello  (Idaho)  Slate 


Robert  I.  Snajdr,  book  editor, 
Cleveland  Plain  Dealer,  has  been 
awarded  a  35-year  citation  for 


Larned,  Art  — Copy  — Crecuive;  Ar’line  papers  new  City  editor.  philosophy  degree  from  the  Uni- 

Ca^iVr;  George  S.  McBride,  «  ♦  *  versity  of  lowa,  June  11. 

Circulation  Director;  George  H.  Strate.  RnnPDT  I  SIkia  inu  hnnk  pHifnr  *  ♦  * 

Circidalion  Manager;  Evelyn  Z.  Kolojay.  ‘‘T  J-  hOOk.  eOllOr, 

Classified  Manager. _  Cleveland  Plain  Dealer,  has  been  JuLES  Wagman  has  been  named 

rojAiBrtM 4, D  c. 5iir«i(. James!  Butler,  awarded  a  35-year  citation  for  managing  editor,  Cti</i7/ar  (Mich.) 
MEtropol!Sr^23,"^  membership  in  the  Plain  Dealer  Evening  News  succeeding  M.  M. 

Chicago  Bureau,  703  London  Guarantee  w  Po**  '41  of  the  American  Legion.  Van  Valkenburgh  who  resigned. 
Accident  Bldj^^  360  North  Michigan  Ave,,  Chi~  ♦  ♦  ♦  *  ^ 

BMTO/NiuRoI;|Ji^^^f«T\  mTlinix^  Richard  Tibbetts,  a  1954  Bos-  Sam  Teaford.  a  19.‘!4  graduate 
Western  Advertising  Manager. _ ’  ton  University  graduate  and  of  the  University  of  Kansas  School 


WMing^f.D.C.  Bureau,  jAUEij.huTLzt.,  awarded  a  35-year  citation  for 
MEtropd!Sr^23."^  membership  in  the  Plain  Dealer 


cago  1.  lU.  tel.  STate  2-4898-99.  George  A. 
Brandenburg,  Eiftior;  Harry  B.  Mullinix, 
Western  Advertising  Manager. 


Sam  Teaford.  a  19.S4  graduate 
of  the  University  of  Kansas  School 


PMadelphia  Bureeiu,  1046  Commercid  Trust  journalism  major,  has  joined  the  of  Journalism,  has  joined  the 


Bldg.,  I5th  and  Market  Sts.,  Philadelphia  3. 
Po.  Tel.  RIttenhouse  6-4^2.  Joseph  W. 
Draconetti. _ 

P^ific  Coast  Editor,  Campbell  Watson,  Mills 
Bldg.,  San  Francisco  4.  Tel.  GArfield  1-79M. 
Pacific  Coast  Advertising  Representative;  Dun¬ 
can  A.  Scott,  Suite  2,  Penthouse,  MUXs  Bldg., 
San  Francisco  4.  Tel.  GArfield  1,7950;  2978 
Wilshire  Blvd,,  Los  Angeles  5.  Tel.  DUnkirk 

8-4151. _ 

dondon,  England  Office.  Allan  Delapons. 
Manager,  19  Dorchester  Court,  Muswell  HOX, 
London,  N.  10. 


Staff  of  the  Pittsfield  (Mass.) 
Berkshire  Evening  Eagle. 


staff  of  the  Topeka  (Kan.)  Daily 
Capital  as  farm  editor. 


William  Reardon,  formerly 
with  the  Sunday  Book  section  of 
the  New  York  Herald  Tribunt, 
has  been  appointed  advertising 
manager  of  The  Reporter  maga- 


Robert  McGill  has  resiped, 
as  assistant  promotion  manager 
of  the  Portland  (Ore.)  Oregonian 
to  accept  a  position  as  promotion 
manager  of  station  KOIN-TV, 
Portland. 


PariSt  Ftance,  Editor^  G.  Lancelaan,  48^  ^HOOI  01  journalism,  nas  laKcn 
Avenue  de  Paris,  Vincennes  (Seinr)  Copies  a  job  aS  a  reporter  On  the  Blir- 


H.  F.  Mullen  has  joined  the  Arthur  Daley,  sports  editor, 
sports  staff  of  the  Albuquerque  Green  Bay  (Wis.)  Press-Gazette. 
(N.  M.)  Journal.  was  elected  president  of  the  new- 

*  *  *  ly-organized  Wisconsin  Associated 

Sandra  Cota.  June  graduate  of  Press  Sportswriters  Association, 
the  University  of  Wisconsin  Stanley  Gores,  sports  editor. 
School  of  Journalism,  has  taken  Fond  du  Lac  (Wis.)  Common- 


,  ,  ,  Barrett  K.  Mason,  formerly 

D.LEV,  ,por,s  edi, or.  “‘r.  J.*: 


joined  the  Chicago  advertising 
staff  of  Life  magazine. 

*  * 

Robert  Robertson  for  the  past 
17  years  with  the  trade  extension 


of  Editor  a  Publisher  are  available  at  the 
American  Information  Service,  20,  rue  Duphot, 

Paris  (ler),  France. _ 

Charter  Member  Audit  Bureau  of  Circulations. 
Member  Associated  Business  Publications. 
6  mo.  average  net  paid  to  Dec.  31, 1953^1^922 
(at  hied  with  A.B.C.,  subject  to  audit). 
Average  renewal  for  7  years . 78.07% 


lington,  (Wis.)  Standard  Demo-  president.  George  Raubacher. 
crat,  a  weekly.  snorts  editor,  Janesville  (Wis.) 

*  *  *  Gazette,  was  named  chairman  of 

Maurice  S.  Dean,  veteran  po-  a  football  committee. 


3IAINLt:Y  ^DUl  CUllUl  ,  ....  a.  ,  a  • 

Fond  du  Lac  (Wis.)  Common- 

wealth  Reporter,  was  named  vice-  “"‘J  Puck-The  Comic  a"'' 

president.  George  Raubacher.  wester 

snorts  editor.  Janesville  fWis.)  resigned. 


lice  reporter,  Richmond  (Va.) 


For  Sublrtption^ ^“e'.'' ;«;e-  Tirnes  -  Dispatch,  has  been  ap- 


DISPLAY  ADVERTISING  RATES 
Agate  1  6  13  26  52 

lanes  Time  Timet  Times  Times  Timet 

564  S460  $390  $365  $335  $300 

282  260  215  205  190  170 

141  145  125  115  110  100 

70  95  85  75  65  60 

35  55  48  43  40  30 


pointed  chief  deputy  clerk  in  the 
United  States  Court  of  Appeals 
in  Richmond,  effective  July  1.  He 
recently  marked  his  20th  anni¬ 
versary  with  the  Times-Dispatch. 
*  *  * 

Mickey  Topping,  recently 


Jack  Fortes,  has  rejoined  the 
staff  of  the  Orlando  (Fla.)  Sen- 


$1,150  Club  Prizes 

Phoenix.  .Ariz. 
Arizona  Press  Club,  composed 
of  working  newspapermen,  is  of- 


tinel-Star  as  a  member  of  the  fering  a  total  of  $1,150  in  cash 
Breward  County  news  bureau  at  prizes  to  the  Arizona  men  and 
Melbourne.  Fla.  He  replaces  women  who  produce  the  be^ 
Karl  Hunziker  who  has  been  news  stories  and  photographs  » 
transfered  to  Cocoa,  also  in  Bre-  six  categories  in  1954.  The  awards 
vard  County.  will  be  presented  next  March. 
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McCardell 


Broderick 


City  Editors  Promoted 
By  Baltimore  Sun 

Baltimore 
Philip  S.  Heisler,  managing  ed¬ 
itor.  has  named  City  Editor  Lee 
McCardell  to  a  new  assistant 
managing  editorship  and  promoted 
Paul  Broderick  from  assistant 
city  editor  to  succeed  Mr.  Mc¬ 
Cardell  as  city  editor. 

Mr.  McCardell  joined  the 
Evening  Sun  in  1925  and  has  been 
with  the  Sunpapers  since  except 
for  stints  with  the  New  York  Post 
and  the  Paris  edition  of  the  old 
New  York  Herald. 

He  was  the  first  of  the  Sun- 
paper’s  war  correspondents  to  go 
overseas  in  World  War  II.  ac¬ 
companying  Marylanders  of  the 
29th  Division  through  the  Nor- 
many  invasion.  He  later  was  with 
the  9th  Air  Force,  where  a  storm 
was  stirred  up  by  orders  for  him 
and  other  reporters  to  return 
from  the  Continent  to  England. 
After  the  war,  he  served  a  tour 
of  duty  as  London  correspondent. 
He  was  named  city  editor  in  1951. 

Broderick  joined  the  Evening 
Sun  sports  staff  in  1925  as  a  high 
school  sports  reporter.  He  went 
to  the  city  staff  in  1942,  served  on 
the  copy  desk,  as  picture  editor 
and.  since  1944,  as  assistant  city 
editor. 

■ 

Danbury  Executives 
Receive  Promotions 

Danbury.  Conn. 
Frank  S.  Stevens,  general  man¬ 
ager  and  treasurer  of  the  Dan- 
I'liry  (Conn.)  News-Times,  has 
been  promoted  to  vicepresident. 

Richard  S.  Rice,  assistant  treas¬ 
urer.  moves  up  to  treasurer’s  post. 

The  announcement,  from  Wil-  | 
liam  A.  White,  publisher  of  the  i 
afternoon  daily,  said  that  Mr.  | 
Stevens  would  remain  as  general  I 
manager.  i 

Other  promotions  include  Ste-  \ 
phen  A.  Collins,  city  editor,  to  ! 
editor,  and  William  J.  Lauf,  ' 
county  editor,  to  assistant  editor. 

■  ! 
D-I-Y  Show  Ends  Run  ' 

Oklahoma  City  j 
Oklahoma  City’s  first  “Do  It 
Yourseir  show  was  concluded 
May  23  but  already  plans  are  in  J 
the  mill  for  another  such  exhibit 
in  1955.  James  C.  Burge,  special  i 
events  manager,  for  the  Oklahoma  | 
Publishing  Company  said  exhibits 
a^ttr^ted  a  total  of  38,765  persons 
during  the  eight  days  the  show  was 
open  in  the  municipal  auditorium. 

editor  &  PUBLISHER  for 


COVERED  WAGONS : . . 
AND-NEWSPAPER 
COVERAGE 


The  productive  strength  of  a  newspapers  service 
to  advertisers  depends  upon  certain  quite  obvious 
factors.  What  is  the  record  of  GROWTH  of  the 
market  it  reaches,  and  what  is  the  progressive^ 
GROWTH  and  influence  of  the  newspaper  itself. 

These  questions  have  been  answered  with  spec¬ 
tacular  accuracy  by  a  wonderful  15xh  Anniversary 
Issue  of  The  Topeka  Daily  Capital.  The  span 
between  1879  and  1954  is  packed  with  what  the 
pioneer  spirit  can  do  in  this  great  land  of  ours. 

When  a  market  has  shown  evidence  of  an  ever- 
accelerated  march  forward,  and  when  its  newspapers 
reflect  the  same  progressiveness,  that  market  offers 
a  profitable  field  for  the  advertiser. 

The  reproduction  herewith  of  a  front  pa^  edi¬ 
torial  in  this  75th  Anniversary  Number  of  The 
Topeka  Daily  Capital,  is  an  impressive  summary 
of  market  and  Newspaper  vitality. 

Now  well  over  the  100,000  population  mark. 
Greater  Topeka  is  just  as  proud  of  the  growth  of  its 
Trade  Territory.  It  includes  21  counties  with  a 
population  of  445,500  and  an  effective  buying  in¬ 
come  of  $589,272,000.  Spendable  income  of 
Topeka  families  alone  totals  $171  million. 

Th-re  is  but  one  way  to  thoroughly  reach  and  sell 
this  vast  Kansas  market— put  the  newspapers  to 
work  throughout  the  area  that  have  an  unbounded 
and  traditional  reader  influence. 


This  newspaper  Is  the  75th 
anniversary  issue  of  The  Daily 
CapitaL  It  weighs  more  than 
three  pounds  and  required  75 
years  to  compile.  The  edition  is 
the  biggest  in  The  Capital's  his- 
tory— and  believed  to  be  the 
largest  ever  printed  in  Kansas. 

It  represents  the  story  written 
in  the  past  75  years  by  The  Daily 
Capital,  and  includes  100  years  of 
Topeka  and  Kansas  history. 

It  was  a  problem  to  print.' 
More  than  78,000  copies  of  this 
big  220-page  issue  were  printed 
—a  total  of  17,160,000  pages.  If 
each  page  were  placed  end  to  end 
the  edition  would  stretch  more 
than  5,500  miles. 

If  piled  on  top  of  each  other, 
today’s  issues  would  make  a 
stack  more  than  a  mile  high  or 
18  stacks  as  high  as  the  State- 
house  dome. 

The  issue  required  a  week  to 
print  and  consumed  1,060,000 
pounds  of  newsprint— 08  tons. 
The  cost  of  the  newsprint  alone 
in  each  copy  is  22c.  The  paper 
in  todays  e^tion  would  fill  four 
box  cars. 

Early  this  morning.  The 
Capital’s  carriers  staggered  under 
the  weight  of  the  papers  nearly 
four  times  the  size  of  a  normal 
Sunday  edition.  To  get  this  paper 
to  your  door,  special  drops  along 
carrier  routes  had  to  be  worked 
out  and  twice  the  number  of 
trucks  normally  used  were 
pressed  into  service  so  copies 
could  reach  subscribers. 

There  are  more  than  500  pio* 
tures  in  the  issue,  the  engrav¬ 
ings  alone  costing  $8,000. 

Printing  of  the  issue  started 
several  days  ago  and  special 
crews  were  employed  to  assemble 
the  various  sections.  Mailers  had 
their  problems,  too.  While 
normally  only  one  insertion  is 
made  for  a  Sunday  Capital,  five 
hand  inserts  were  made  for  this 
edition.  Copies  of  the  paper  al¬ 
most  completely  filled  the  mail¬ 
ing  room  by  the  time  the  last 
section  was  printed. 

This  edition  will  be  read  in 
every  county  in  Kansas,  in  all  the 
48  states  and  in  19  foreign 
countries.  Specially-wrapped 
issues  will  be  sent  thruout  the 
nation  advertising  Topeka  and 
Kansas. 


(Jl,e2l0iJfKa  Jails  Capital 


;(Morning 


Pubtlihcd  tn  the  Caf>iia/  of  Kansas,  hy 


The  Topeka  Newspaper  Printing  Company,  Inc 


Represented  By  The  Capper  Publications,  Inc. 
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PROMOTION 


Hat*s  Off  to  Ed  Reap^ 
Ad  Builds  Staff  Pride 


By  T.  S.  Irvin 

The  late  Frank  Knox,  onetime 
publisher  of  the  Chicago  (Ill.) 
Daily  News,  used  to  say  that  one 
of  the  important  values  of  news¬ 
paper  promotion  lay  in  its  influ¬ 
ence  on  the  paper’s  own  staff. 

If  you’re  telling  a  story  about 
your  paper’s  circulation  or  adver¬ 
tising  gains,  or  editorial  enterprise, 
to  advertisers  or  to  readers,  he 
counseled,  be  sure  to  tell  it  also 
to  your  own  staff.  This,  he  said, 
gives  the  staff  a  feeling  of  pride, 
pride  of  accomplishment  good 
enough  to  be  promoted.  And  a 
proud  staff,  he  said,  is  a  better  staff. 

There  are  loud  echoes  of  this 
thinking  in  the  double  spread  ad¬ 
vertisement  the  Los  Angeles 
(Calif.)  Times  is  currently  run¬ 
ning  in  business  magazines.  If  you 
missed  it  (E&P,  June  19),  go  back 
and  read  it.  It’s  one  of  the  best 
yet.  Our  guess  is  that  it  may  well 
rank  as  one  of  the  best  public  re¬ 
lations  advertisements  of  the  year 
not  only  among  newspapers  as  ad¬ 
vertisers,  but  among  all  advertisers. 

There  is  a  challenge  to  attention 
in  the  headline,  “Why  some  news¬ 
papers  are  more  successful  than 
others,”  and  an  unmistakable  im¬ 
plication  that  here  is  a  message 
from  a  newspaper  that  is  more 
successful  than  others. 

Illustration  in  the  advertisement 
is  a  striking  photograph  of  a  man 
entering  the  Times  building.  “The 
man  in  the  picture,”  copy  tells  you, 
“is  one  of  the  important  reasons 
why  the  Los  Angeles  Times  has 
achieved  and  maintained  its  posi¬ 
tion  as  the  leading  newspaper  in 
western  America.  He  represents 
the  typical  Times  -  Mirror  em¬ 
ploye  .  .  .” 

Then  follows  a  description  of 
this  typical  employe,  and  an  out¬ 
line  of  the  benefits  he  enjoys  as 


ACB  furnishes 

every  agency  with  its 
Daily  Newspaper  Di¬ 
rectory  as  well  as 
other  aids  and  coop¬ 
eration  to  help  the 
Checking  Department 
in  its  work. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 

Service  Offices  I  •  new  toik  •  CNictso 

•  COLUMNS  •  MEMPHIS 
I  •  SU  FlMCIStO 


a  Times-Mirror  employe.  The 
wind-up  is  worth  reading  several 
times:  “But  most  of  all,  the  man 
who  works  for  the  Times  feels  that 
he  is  somebody;  that  his  opinions 
count;  that  his  ideas  are  wanted. 
He  is  part  of  the  team  producing 
the  newspaper  that  is  first  by  far 
in  its  field — thanks,  to  a  large  de¬ 
gree,  to  his  efforts.  Because  he  has 
a  better  job,  he  does  a  better  job 
of  helping  to  produce  a  better 
newspaper.” 

Here  is  an  advertisement  calcu¬ 
lated  to  build  pride  in  the  paper’s 
staff,  and  to  win  respect  from  all 
who  read  it.  Our  hat  is  off  to  Ed 
Reap,  the  paper’s  promotion  di¬ 
rector,  who  is  himself  responsible 
for  the  copy.  This  is,  Mr.  Reap 
informs,  the  first  of  a  series  of 
public  relations  advertisements 
dealing  with  Times  people  and 
public  services.  The  ads  were  run 
locally  before  being  scheduled  in¬ 
to  the  trade  books. 

One  other  series  of  advertise¬ 
ments  currently  appearing  that  is 
worthy  of  attention  is  the  series 
on  “New  Bedford’s  Industrial 
Revolution”  being  run  by  the  New 
Bedford  (Mass.)  Standard-Times. 
These  perform  a  good  service  for 
the  newspaper  by  performing  a 
necessary  and  important  service  for 
the  territory  the  paper  serves. 

New  England’s  economic  ills 
have  been  long  and  widely  publi¬ 
cized.  Not  so  widely  publicized 
have  been  the  economic  gains  in 
the  region.  Here  is  an  area  of 
public  relations  in  which  news¬ 
paper  promotion  can  do  a  tre¬ 
mendous  job.  The  Standard-Times 
is  doing  it  with  this  campaign,  each 
ad  of  which  tells  about  some  grow¬ 
ing  or  developing  industrial  giant 
in  the  New  Bedford  territory. 


THi  ADVERTISING 
CHECKING  BUREAU,  INC. 


UNITED  PRESS 


Do  It  YoiUBeli 

Parade  scores  again,  as  it  does 
so  often,  with  a  promotion  book¬ 
let  that  reports  big  and  wide  re¬ 
sponse  to  a  Parade  do-it-yourself 
feature,  “An  easy  way  to  build  a 
patio.”  Within  a  week,  15,110 
letters  were  in,  within  three  weeks, 
26,308,  and  after  10  weeks,  31,290. 

The  story  is  told  simply  but  dra¬ 
matically,  and  it  makes  good  read¬ 
ing.  It’s  this  kind  of  promotion, 
direct  response  to  editorial  features 
and  direct  results  from  advertising, 
that  scores  highest  with  advertisers 
and  with  agency  people.  There 
simply  can’t  be  enough  of  it  And 
every  story  of  results  and  response 
does  a  selling  job  not  only  for  the 
paper  issuing  the  promotion,  but 
for  the  medium. 

Take  a  New  Look 

There’s  a  quote  in  the  first  in¬ 
terview  given  by  Alfred  E.  Perl¬ 
man,  the  new  president  of  the  New 
York  Central  Railroad,  that  ought 
to  hang  in  every  newspaper  shop 
— and  especially  in  newspaper  pro¬ 
motion  shops. 

“After  you’ve  done  a  thing  the 
same  way  for  two  years,”  he  said, 
“look  it  over  carefully.  After  five 
years,  look  at  it  with  suspicion. 
After  10  years,  throw  it  away  and 
start  all  over.” 

One  circulation  manager  we 
know  was  so  impressed  with  Mr. 
Perlman’s  statement  that  he  sent 
it  out  immediately  in  a  note  to  his 
staff.  “What  are  we  doine  that  is 
out  of  dateT’  he  asked.  “How  can 
we  improve?  How  can  we  find 
new  outlets  for  reachine  our  pub¬ 
lic?” 

You  might  ask  yourself  some  of 
these  questions,  too. 

In  the  Bag 

Pittsburgh  (Pa.)  Post -Gazette 
continues  to  hammer  away  at  its 
“Something  is  happening  in  Pitts¬ 
burgh”  theme.  Evidently  with 
good  result.  At  hand  is  a  cur¬ 
rent  folder  containing  “8  simple 
charts  that  tell  the  exciting  Some¬ 
thing  is  Happening  in  Pittsburgh 
story.”  The  charts  show  20-year 
trends  in  eight  different  advertis¬ 
ing  classifications. 

Los  Angeles  (Calif.)  Examiner 
out  with  a  .self-mailer  that  makes 
an  interesting  point  —  there  are 
more  housewives  in  LA.  evidently, 
than  elsewhere  in  the  U.  S.  Rea¬ 
son  is  that  only  15.7%  of  LA 
women  14  years  old  and  over  are 
working,  compared  with  more  than 
18%  for  the  U.  S.  as  a  whole. 
With  75%  of  LA  women  home¬ 
makers,  sell  is,  naturally,  that  the 
Examiner  gets  home  to  them. 

Here’s  another  one  of  those 
sloppy  competitive  situations  that 
does  everybody  harm  and  nobody 
good.  In  a  two-paper  city,  the  top 
paper  sends  out  a  slew  of  so-called 
promotion  bragging  about  its  gains 
contrasted  with  the  opposition’s 
losses.  All  this  does,  it  seems  to 
us,  is  to  diminish  the  field  rather 
than  fatten  the  braggart.  When 


will  we  learn  that  competitive  pro¬ 
motion  doesn’t  mean  kicking  the 
other  guy  when  he’s  down?  Be¬ 
cause  the  first  thing  you  know, 
you’re  down  there  with  him. 

■ 

Henderson  Gleaner 
Wins  4  Top  Awards 

Louisville,  Ky. 

Entries  by  the  Henderson 
Gleaner  and  Journal  won  top 
awards  in  four  divisions  of  the 
KentLicky  Press  Association  annual 
contest. 

The  morning  newspaper  and  its 
editor,  Francele  H.  Armstrong, 
were  named  in  the  competition 
among  dailies  for  the  best  news 
story,  news  pictures,  community 
service  and  home  -  town  column. 
The  state’s  larger  dailies  were  not 
entered  in  competition. 

For  being  the  best  all-around 
community  newspaper  in  the  under 

1.500  circulation  bracket,  the  week¬ 
ly  Auburn  News  received  the 
Louisville  Times  trophy.  In  the 

1.501  to  2,500  bracket,  the  Cyn- 
thiana  Log  Cabin  received  the  tro¬ 
phy  donated  by  the  Louisville  Cou¬ 
rier-Journal.  A  trophy  for  papers 
over  2,500  went  to  the  Somerset 
Commonwealth.  All  these  prize¬ 
winners  are  weeklies. 

A  trophy  given  by  the  Lexing¬ 
ton  Herald.Leader,  for  the  best 
front  page,  went  to  the  weekly 
Union  County  Advocate.  The  Cov- 
ington  Kentucky  Post  trophy  went 
to  the  Henderson  newspaper  for 
the  best  news  story. 

Other  awards  to  daily  newspa¬ 
pers  and  their  personnel;  Middles- 
boro  Daily  News,  honorable  men¬ 
tion  for  editorial  pages;  M.  R. 
Guthrie,  editor,  Middlesboro  News, 
third  prize  for  editorial  writing, 
and  Fred  B.  Bullard.  Hazard  Br¬ 
aid,  second  prize  for  home-town 
CL^umn. 

■ 

Big  Crowd  Attends 
Dailies'  Annual  Picnic 

Indianapolis 

The  largest  turn  out — approx¬ 
imately  2,300  employes  and 
members  of  their  families  from 
the  Indianapolis  News  and  Star 
and  radio  station  WIRE — attend¬ 
ed  an  annual  family  picnic  spon¬ 
sored  by  Eugene  C.  Pulliam,  pub¬ 
lisher  and  owner  of  the  radio 
station. 

The  picnic  marks  the  formal 
season-opekiing  of  the  organiza¬ 
tion’s  22-acre  recreation  area 
each  year.  Improvements  at  the 
area  this  year  include  a  patio 
running  the  length  of  the  swim¬ 
ming  pool  and  Kool-Vent  beach 
umbrellas. 

■ 

$l-$2  Pay  Boost 

Richmond.  Va. 

Increases  of  from  $1  to  $2  per 
week  were  made  in  the  minimum 
salary  scales  of  the  contract  be¬ 
tween  the  newspaper  guild  and 
Richmond  Newspapers,  Inc.,  which 
runs  until  May  31,  1955. 
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Queen  of  the  Tankers 


She  has  no  swimming  pool,  no 
cocktail  lounge,  but  she’s  a  Queen 
every  inch  of  her  736-foot  length,  and 
a  fitting  claimant  to  share  honors  with 
her  glamorous  sisters  of  the  passen¬ 
ger  fleet.  She’s  the  tanker  World 
Glory,  next  to  the  liner  United  States 
the  largest  commercial  vessel  built  in 
this  country. 

Above  you  see  her,  photographed 
from  the  air  as  she  plowed  through 
the  North  Atlantic  during  her  trials  oflf 


Rockland,  Me.,  where  she  proceed¬ 
ed  from  Bethlehem  Steel’s  Quincy 
Yard  in  Massachusetts  after  the  tech¬ 
nicians  and  ship  workers  who  built 
her  had  applied  the  finishing  touches. 
She  embodies  the  features  of  ad¬ 
vanced  tanker  design,  as  developed  by 
the  Central  Technical  Department  of 
Bethlehem’s  Shipbuilding  Division. 

BETHLEHEM 


The  World  Glory  will  carry  16VS 
million  gallons  of  oil  —  the  equiv¬ 
alent  of  twenty  railway  trains  of 
one  hundred  tank  cars  each,  or  a 
30-mile-long  caravan  of  highway 
tank  trucks.  This  modern,  efficient 
vessel  will  provide  low-cost  trans¬ 
portation  of  oil  between  the  Persian 
Gulf  and  the  U.S.A. 

STEEL 
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SYNDICATES 


Back-toSchool  Tabloid 
Ready  for  Fall  ^Specials  * 


By  James  L  Ceilings 

Associated  Press  Newsfea- 
TURES  announced  this  week  it  has 
started  distribution  of  sample 
copies  of  its  first  back-to-school 
supplement.  It’s  the  third  in  a 
series  of  five  special  sections  plan¬ 
ned  for  the  year. 

The  16-page  matted  tabloid  sec¬ 
tion,  says  APN,  “is  offered  to  AP 
member  papers  for  use  in  connec¬ 
tion  with  the  two-billion  market 
in  pre-school  sales  this  Summer.” 

The  supplement  has  more  than 
40  feature  articles,  58  illustrations, 
many  well-known  byliners  and 
subjects  running  from  bicycle  safe¬ 
ty  to  ways  of  getting  a  college 
scholarship,  APN  said. 

The  articles  deal  with  preparing 
a  child  for  school,  campus  fa¬ 
shions,  the  educations  of  famous 
children,  school  lunches  and  diets 
and  the  question  of  whether  boys 
should  participate  in  sports. 

APN  said  the  section  is  designed 
for  use  in  special  editions  to  tie 
in  with  the  heavy  pre-Fall  adver¬ 
tising  programs  of  manufacturers, 
distributors  and  retailers. 

*Rex  Morgan"  Creator 
Cited  by  Medical  Assn. 

The  Creator  of  “Rex  Morgan, 
M.D.,”  Dr.  Nicholas  P.  Dallis, 
has  been  honored  again. 

This  week  in  San  Francisco  at 
the  presidential  inauguration  cere¬ 
mony  of  the  American  Medical 
Association  the  Toledo,  Ohio,  psy¬ 
chiatrist  was  praised  for  the  health 
educational  service  performed 


through  his  Publishers  Syndicate 
comic  strip. 

Dr.  Edward  J.  McCormick  of 
Toledo,  retiring  AMA  president, 
handed  out  the  citation,  which 
read: 

The  Citation 

“The  American  Medical  Associ¬ 
ation  takes  pleasure  in  presenting 
this  citation  to  Nicholas  P.  Dallis, 
M.D.,  in  recognition  of  the  out¬ 
standing  health  educational  service 
he  performs  as  the  medical  mem¬ 
ber  of  the  team  which  creates  the 
illustrated  feature,  ‘Rex  Morgan, 
M.D.’ 

“Through  an  entertainment 
medium  of  widespread  appeal  he 
has  contributed  immensely  to  pub¬ 
lic  education  on  many  medical  sub¬ 
jects  and  alerted  Americans  to  the 
dangers  of  medical  quackery. 

“The  character  of  Dr.  Morgan 
has  come  to  typify  the  modern 
doctor — a  man  of  high  principles, 
intelligence  and  integrity,  devoted 
to  the  service  of  his  patients,  and 
yet  a  truly  human,  compassionate 
individual.” 

The  doctor  uses  the  pen  name 
of  Dal  Curtis,  and  the  artists  are 
Marvin  P.  Bradley  and  John  F. 
Edgington. 

Their  joint  feature  creation  has 
dealt  with  everything  from  leprosy 
to  cancer  to  euthanasia. 

Last  month  Dr.  Dallis  was  com¬ 
mended  by  the  Illinois  State  Medi¬ 
cal  Society  for  his  true-to-life  por¬ 
trayal  of  a  doctor. 


Kelly's  ‘Pogo*  in 
Library  of  Congress 

Another  artist  of  different 
technique  and  purpose  has  also 
been  honored. 

He  is  Walt  Kelly  of  “Pogo” 
fame  (Post-Hall  Syndicate), 
who  last  week  turned  over  to  the 
Library  of  Congress  a  collection 
of  original  drawings  of  his  comic 
strip. 

Duncan  Emrich,  head  of  the  li¬ 
brary’s  Folklore  section,  said  the 


of  Viscount  Furness.  It  is  the  first- 
person  account  of  the  romance  be¬ 
tween  Lady  Furness  and  the  pres¬ 
ent  Duke  of  Windsor,  preening 
his  courtship  with  the  former 
Mrs.  Simpson. 

The  three  installments  —  about 
2,000  words  each,  illustrated — de¬ 
pict  life  among  the  ritzier  in  Lon¬ 
don,  and  in  frank  terms,  ’tis  said, 
reveal  the  Lady’s  reaction  to  being 
supplanted  in  the  Prince’s  affection 
by  the  divorcee  from  this  country. 


cartoonist’s  work  shows  “great 

originality,  drawing  on  our  basic  VvOrtniQn#  CartOOn 


folk  traditions,  humor  and  way  of 
life  in  the  same  way  that  Mark 
Twain  did.” 

This  was  a  signal  distinction  for 
the  40-year-old,  talented  Mr.  Kelly, 
who  off  and  on  the  drawing  board 
is  one  of  the  wittiest  members  of 
his  business.  It  marks  the  first 
time  a  comic  stripper  has  been 
asked  to  file  his  products  in  the 
Library. 

Roger  Price  on  NBC-TV 
With  'Droodles'  Show 

Artist  -  comedian  Roger  Price, 
originator  of  the  “Droodles”  news¬ 
paper  cartoon  series,  is  now  starred 
in  a  comedy  quiz  show  (NBC-TV). 
The  series  is  scheduled  to  run 
through  Sept.  20. 

A  panel  of  guests  will  attempt 
to  identify  the  humorous  drawings 
of  Mr.  Price  and  those  submitted 
by  viewers. 

Mr.  Price  will  draw  a  new 
“Droodle”  each  week  for  caption¬ 
ing  by  home  viewers  whose  sug¬ 
gested  titles  must  be  sent  in  before 
the  following  week’s  show.  The 
winner  will  receive  $100. 

Caniif  &  Watchdogs 

Milt  Caniff  (“Steve  Canyon” 
— King  Features  Syndicate)  of¬ 
ten  goes  right  to  the  source  for  his 
material. 

Latest  .source  for  Milt  was  the 
Air  Force’s  RC-I21C,  said  to  be 


Panel  Creator,  Retires 

Denys  Wortman,  New  York 
World-Telegram  and  Sun  cartoon¬ 
ist,  has  announced  his  retirement 
after  30  years  of  newspaper  work. 

Mr.  Wortman,  who  mirrored 
life  in  New  York  in  the  cartoon 
“Metropolitan  Movies”  drew  his 
first  newspaper  cartoon  for  the 
old  New  York  World. 

Insisting  on  actual  models  for 
his  cartoons,  he  took  hundreds  of 
photographs  of  buildings  and 
street  corners  to  make  sure  that 
every  line  was  true  to  form. 

Mr.  Wortman  used  himself  as 
a  model  for  two  of  his  characters 
— Mopey  and  Duke — stuffing  a 
pillow  into  his  trousers  depicting 
Mopey  and  dropping  his  jaw  to 
help  create  the  latter. 

Metro  Notes  Early 
Start  on  School  Ads 

Planning  for  exploitation  of  the 
Back  to  School  season  has  gotten 
away  to  an  exceptionally  early 
.start  in  advertising  departments  of 
newspapers  all  over  the  country. 

William  Schak,  general  manag¬ 
er  of  Metro  Associated  Services. 
Inc.,  reports  the  greatest  volume  of 
“pre-publication”  orders  for  the 
1954  edition  of  Metro’s  annual 
Back  to  School  section  service,  in 
all  of  its  20  years  of  history. 
Production  of  the  service  had  to 


US  IVo.  1  career  gal. 

has  the  style  sense  that  sets  the  pace  in  office 
fashions  from  Manhattan  to  the  Pacific... and  the|( 
common  sense  that  attracts  admirers,  fans  and 
following,  from  Miami  to  Maine... 

Winnie  Winkle 

by  Martin  Branner  is  a  national  attraction . . .  Fair  and  fashionable, 
in  more  than  a  quarter  century  she  has  never  worn  the  same  dress 
twice!  And  a  tireless  worker,  she  supports  her  twins,  kid  brother, 
and  her  pa.  who  has  worn  out  five  rockers,  is  allergic  to  work. 
This  feature  draws  and  holds  readers  of  all  ages,  income  brackets 
and  social  status!  If  you  want  more  circulation— you  can  win 
with  Winnie!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott.  Manager . . . 

Chicago  Tribunc"\ca'  York  JVcbcs 

Netmm  BuildInQ,  \*‘u>  York 
Tribune  Tomer,  Chleaoo 


the  newest  aerial  overseer  in  our  stepped  up  in  order  to  comply 


radar-warning  system.  This  flying 
I  wonder  —  costing  $5,000,000  —  is 
the  converted  Lockheed  Super 
Constellation. 

Milt  will  introduce  the  plane  in 
one  of  his  sequences. 

The  Author  Acts 

Edith  Meiser,  who  writes  the 
continuity  for  “Sherlock  Holmes” 
(New  York  Herald  Tribune 
Syndicate)  is  an  actress  too. 


with  urgent  requests  from  newspa¬ 
pers  for  earliest  possible  delivery. 

Mats  of  illustratioas,  or  of  com¬ 
plete  text  matter  pages  are  avail¬ 
able  and  arrangements  have  been 
made  for  users  of  the  promotion 
to  obtain  tape  for  text  matter  from 
Tape  Production  Company,  New 
York. 

Cartoonist,  2  Sons 


She  will  play  Queen  Elizabeth  Safe  in  Lake  Trip 


Helen  Hayes’  Summer-stock 
presentation  of  “Mary  of  Scot¬ 
land.” 

The  syndicate  says  she  has 
been  combining  writing  and  acting 
for  many  years  “and  thrives  in  her 
double  role.” 

Regal  Love  Story 

T  me  inside  story  of  the  meeting 
of  the  Prince  of  Wales  and  Wallis 
Warfield  Simpson  is  now  ready  for 
release  by  King  Features  Syndi¬ 
cate. 

The  story  is  told  by  Lady  Fur¬ 
ness,  .American-born  former  wife 


Holland,  Mich. 
Kreigh  Collins,  who  draws  the 
NEA  Service  Sunday  newspaper 
comic  strip,  “Kevin  the  Bold,” 
and  his  two  sons,  Eric,  16,  and 
David,  14,  landed  safely  here 
June  12  nearly  12  hours  overdue 
on  a  yachting  trip  across  Lake 
Michigan. 

The  Holland  coast  guard  said 
Mr.  Collins  told  them  his  yawl 
was  becalmed  for  several  hours 
and  the  vessel’s  auxiliary  engine 
failed  to  function  properly  on  a 
trip  across  the  lake  from  Racine, 
Wis. 
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IT  was  4:10  the  morning  of  July  7  when  Marvin 
Kottke,  driver  for  the  Joe  A.  Nevis  Trucking  Com¬ 
pany,  Pittsburg,  California,  spotted  smoke  and  flames 
coming  from  the  home  of  Mrs.  Mary  Wilson,  65, 
in  nearby  Antioch. 

Quickly  parking  his  truck,  Kottke  dashed  into  the 
burning  house,  awakened  Mrs.  Wilson  and  led  her 
to  safety.  Then  he  summoned  the  Antioch  Fire  De¬ 
partment. 

For  this  act  of  heroism  driver  Kottke  received  a 
citation  from  the  Antioch  Fire  Chief  and  was  named 
Driver  of  the  Month  for  northern  California. 

Yes,  truck  drivers  serve  the  American  people  in 
more  ways  than  one. 

Their  main  job,  of  course,  is  to  keep  the  freight 


moving,  to  keep  Mr.  and  Mrs.  Consumer  supplied 
with  everything  they  eat,  wear,  and  use. 

But  they  do  more  than  this. 

They  set  a  pattern  for  safe,  courteous  driving  on 
our  highways.  And  they’re  nearly  always  the  first 
to  come  to  the  rescue  when  there’s  trouble. 

You’ve  experienced  the  helping  hand  of  the  truck 
driver  yourself  .  .  .  and  you  know  that  truck  drivers 
deliver  the  goods. 


The  American  Trucking  Industry 
Washington  6,  D.  C. 
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RADIO  AND  TELEVISION 


All  TV  Pioneers  Lost 
Money,  Senate  Reminded 


Washington 

In  considering  the  plight  of 
broadcasters  who  find  it  tough  go¬ 
ing  in  establishing  new  television 
stations,  the  lawmakers  were  asked 
this  week  by  a  spokesman  for  the 
industry  to  give  some  attention  to 
the  fact  that  most  of  the  pioneers 
had  red-ink  years. 

Harold  E.  Fellows,  president  of 
National  Association  of  Radio  and 
Television  Broadcasters,  made  a 
brief  presentation  to  the  communi¬ 
cations  subcommittee  of  the  Sen¬ 
ate  Interstate  and  Foreign  Com¬ 
merce  Committee  which  is  study¬ 
ing  the  problem  of  UHF  stations 
particularly.  He  called  to  mind 
some  facts  and  figures  compiled 
by  the  Federal  Communications 
Commission. 

“I  believe  it  is  fair  to  state,”  said 
Mr.  Fellows,  “that  television  growth 
would  not  have  been  so  rapid  and 
remarkable  had  not  most  of  the 
early  telecasters  who  risked  capi¬ 
tal  in  this  new  visual  enterprise 
been  thoroughly  experienced  in  the 
broadcast  medium  through  long 
association  with  radio.  Nor  does 
this  observation  detract  from  the 
contribution  that  has  been  and  is 
being  made  by  manufacturers  and 
others  who  invested  in  television  as 
their  first  venture  in  the  broadcast 
field.” 

In  1948,  the  year  the  “freeze” 
on  new  stations  was  initiated, 
there  were  four  television  networks 
and  50  television  stations  on  the 
air.  Their  total  losses  were  almost 
$15,000,000.  (FCC)  Ten  of  the 
50  stations  on  the  air  in  1948  were 
network  owned  and  operated.  The 
remaining  40  stations  were  spend¬ 
ing  more  than  three  times  as  much 
to  operate  as  they  were  taking  in 
— the  average  operating  ratio  of 
expenses  to  revenue  being  314.5%. 
The  average  annual  loss  for  these 
40  stations  during  1948  was  $212,- 
500. 

Considerable  Losses 

During  1949,  a  total  of  84  sta¬ 
tions  (not  owned  or  operated  by 
the  networks)  were  in  operation. 
These  84  stations  reported  that 
their  average  ratio  of  expenses  to 
income  was  188%  (the  average 
television  station  was  still  paying 
out  in  operating  expenses  nearly 
twice  the  amount  being  taken  in.) 
Although  approximately  half  of  the 
93  stations  were  still  losing  money 
in  1950,  the  over-all  average  oper¬ 
ating  ratio  of  all  stations  in  this 
report  was  98.4%— an  average  pro¬ 
fit  before  taxes  of  1.6%. 

“It  is  safe  to  say,”  Mr.  Fellows 
commented,  “that  these  pioneers 
in  television  broadcasting — as  do 
pioneers  in  most  risk  investments 
— took  considerable  losses  in  the 
early  days  of  their  ventures,  final¬ 


ly  overcoming  these  losses  through 
increased  circulation,  a  better  prod¬ 
uct,  and  a  better  control  of  operat¬ 
ing  costs.” 

In  1950  (FCC  data)  53  stations 
reported  a  median  income,  before 
taxes,  of  $129,200  and  53  others 
had  median  loss  of  $88,300.  The 
median  profit  went  to  $330,000  for 
92  stations  in  1951,  $450,000  for 
94  in  1952  and  $654,000  for  97  in 
1953.  Fewer  than  a  dozen  stations 
each  of  those  years  were  in  the 
median  loss  list  and  the  amount 
was  not  computed. 

Pictures  Average  Station 

Mr.  Fellows  asked  the  senators 
to  consider  an  average  commercial 
television  station  in  the  United 
States:  It  was  probably  started  by 
a  radio  broadcaster  who  applied 
for  and  received  a  license  to  oper¬ 
ate  a  commercial  television  station. 
It  became  what  is  called  a  VHF 
station  because  at  the  time  it  went 
on  the  air  the  only  portion  of  the 
spectrum  allocated  for  regular 
commercial  broadcasting,  and  for 
which  equipment  could  be  pur¬ 
chased,  was  the  very  high  fre¬ 
quency  band.  This  average  station 
initially  invested  approximately 
$540,000  to  get  on  the  air  and  it 
lost  $212,500  in  1948. 

In  that  year,  the  PCC  imposed 
a  freeze  on  new  authorizations  be¬ 
cause  it  decided  that  there  were 
not  available  a  sufficient  number 
of  VHF  channels  to  assure  a  na¬ 
tion-wide,  diversified  service,  and 
it  wanted  to  make  a  new  study  of 
propagation  characteristics.  In 
1949.  this  average  station  lost 
$159,000.  Finally,  in  1950,  if  it 
was  among  the  fortunate,  it  just 
about  broke  even. 

“Then,  by  the  end  of  1951,”  Mr. 
Fellows  related,  “fifteen  million 
families  in  the  United  States  had 
invested  billions  of  dollars  in  tele¬ 
vision  receiving  sets.  They  had 
done  other  interesting  things.  They 
had  bought  receiving  antennas— 
soaring  high  over  their  housetops. 
They  were  sufficiently  interested  in 
this  new  medium  to  go  out  and 
reach  for  it  if  it  could  not  reach 
them. 

“And.  at  about  this  time,  when 
most  of  the  original  television 
broadcasters  were  beginning  to 
earn  a  profit — the  FCC  announced 
that  the  freeze  was  over  and  there 
were  available  for  application  some 
1800  assignments:  two-thirds  of 
them  in  UHF  and  one-third  of 
them  in  VHF,  with  certain  reser¬ 
vations  for  non-commercial,  edu¬ 
cational  stations. 

“Today  there  are  television  re¬ 
ceivers  in  the  homes  of  sixty-three 
percent  of  the  families  of  America. 
It  has  reached  this  impressive  sta¬ 
ture  after  eight  years  of  operation. 


Radio,  after  more  than  30  years, 
reaches  listeners  in  98  percent  of 
the  homes.  But  the  story  does  not 
end  there.  Radio  reaches  most  of 
its  listeners  with  a  choice  of  pro¬ 
gram  sources,  and  the  American 
people  have  come  to  expect  a  com¬ 
parable  opportunity  of  selection  as 
between  programs  in  television  as 
well. 

“It  is  at  this  point  that  we  face 
the  real  long-range  issue  of  this 
hearing  which  is:  what  can  be 
done  by  the  industry,  the  people, 
and  the  government  to  make  pos¬ 
sible  a  truly  nationwide  competitive 
television  service,  and  this  within 
the  framework  of  our  free  enter¬ 
prise  concept  of  broadcastingT’ 
Newspaper  Angle 

Raymond  F.  Kohn  of  Penn- 
Allen  Broadcasting  Company,  Al¬ 
lentown,  Pa.,  was  the  first  in  a 
long  parade  of  witnesses  before 
the  Potter  Committee  to  mention 
newspapers  in  the  discussion  of 
television’s  future  in  UHF. 

“Time  was  when  the  great 
Fourth  Estate,  the  newspaper  in¬ 
dustry,  was  a  highly  competitive 
business,  much  for  the  good  of 
the  community  and  the  nation,” 
Mr.  Kohn  prefaced.  ‘Today  we  are 
witnessing  the  extinction  of  com¬ 
petition  in  the  newspaper  field  even 
in  great  cities  like  Washington,  St. 
Louis,  Atlanta,  and  others.  The 
medium  and  smaller  cities  now 
either  have  one  newspaper  or 
through  merger  or  sale  competing 
newspapers  come  under  common 
ownership.  We  think  it  is  uniform¬ 
ly  admitted  by  all  thinking  people 
that  this  loss  of  competition  is  un¬ 
desirable  and  leaves  a  vacuum  in 
the  communications  field  that  we 
should  strive,  if  at  all  possible,  to 
fill. 

“Congress  is  powerless  to  stop 
the  trend  of  monopoly  in  newspa¬ 
pers  but  it  can,  through  an  agency 
of  government  already  in  existence 
and  under  compulsion  of  an  Act 
already  spelled  out,  help  to  fill  the 
vacuum  by  preserving  the  power¬ 
ful,  impartial  voice  of  television 
in  the  hundreds  of  cities  across 
this  nation  which  can  and  will 
support  local  television  if  it  is  but 
given  a  reasonable  chance  to  put 
down  its  roots.” 

■ 

John  Madigan  Joins 
New  England  Station 

Portland,  Me. 

New  England’s  newest  television 
station.  WMTW  (Mt.  Washington 
TV.  Inc.),  and  currently  under 
construction,  has  acquired  the 
services  of  John  T.  Madigan  as 
program  director. 

Mr.  Madigan.  a  former  newspa¬ 
perman,  has  been  serving  as  man¬ 
ager  of  special  events  for  ABC 
Television  Network. 

A  native  of  Dunkirk,  N.  Y.,  he 
has  been  with  the  American  Broad¬ 
casting  Company  and  its  predeces¬ 
sor,  the  Blue  Network,  since 
.\ugust.  1943,  at  which  time  he 
was  appointed  manager  of  the 
news  room. 


Poll  Shows 
Public  Opinion 
Of  Local  Daily 

Bend,  Ore. 

The  social  economics  class  of 
the  Bend  High  School,  under  the 
direction  of  E.  J.  Tendollen,  in¬ 
structor,  has  concluded  a  survey 
of  the  Bend  Bulletin. 

The  newspaper  was  chosen  as 
the  class  project  because  members 
of  the  class  felt  that  the  newspa¬ 
per  was  the  one  institution  in  the 
city  which  has  an  impact  on  every 
citizen. 

In  a  public  opinion  survey  of 
local  citizens  by  the  students,  the 
following  breakdown  of  reader- 
ship  was  discovered:  News,  65%, 
comics  24%,  society  18%,  editor¬ 
ials  28%,  sports  15%,  classified 
13%.  Thirty -three  percent  of 
those  surveyed  read  all  of  the 
paper  daily. 

To  the  question,  ‘To  what  ex¬ 
tent  does  the  Bulletin  influence 
your  opinions?"  the  replies  were: 
Much  8%,  some  23%,  little  30%, 
none  39%.  On  the  subject  of 
what  type  of  news  should  receive 
greater  coverage,  IcKal  iwws  led 
by  better  than  six  to  one. 

A  special  survey  of  businessmen 
was  conducted  on  the  subject  of 
advertising.  Sixty  percent  stated 
they  advertised  regularly.  Rea¬ 
sons  for  the  remaining  40%  not 
advertising  were  given  in  this  or¬ 
der:  (1)  no  money  for  advertis-  , 
ing;  (2)  business  advertises  itself: 
(3)  ineffective;  (4)  too  much 
business  at  wholesale  level;  (5) 
too  expensive. 

Regarding  advertising  results, 
74%  said  they  got  better  results 
from  using  the  Bend  Bulletin  than 
any  other  medium.  Five  persons 
out  of  30  stated  they  preferred 
radio  advertising  and  one  out  of 
30  preferred  mail. 

Ninety  -  five  percent  of  those 
Interview  were  always  satisfied 
with  the  position  given  their  ad¬ 
vertisements.  The  other  5%  voted: 
No  2%;  Sometimes  3%.  Copy 
and  layout  of  the  advertising  sec¬ 
tions  met  with  the  approval  of 
88%  of  those  intervieweid. 

The  committee  received  the 
following  answers  when  asked 
how  the  newspaper  could  be  im¬ 
proved:  (1)  by  conducting  more 
city-wide  promotional  events;  (2) 
by  improving  contracts  with  regu¬ 
lar  advertisers;  (3)  by  more  per¬ 
sonal  contact  with  advertising 
ideas;  (4)  by  more  and  better  co¬ 
ordination  between  mechanical 
and  advertising  departments. 

■ 

New  Weekly  in  N.  M. 

Tucumcari,  N.  M 

A  weekly  newspaper,  the  Gw 
Countv  Record,  was  established 
here  June  10.  J.  R.  Francis,  own¬ 
er  and  publisher  of  the  Melrost 
News,  is  owner  and  publisher  of 
the  new  enterprise.  Vera  Murphey 
is  editor.  The  Melrose  News  was 
absorbed  in  the  new  weekly. 
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All  newspaper-owned . . . 

WBEN-TV 

owned  by  Buffalo  Evening  News 

WFMY-TV 

owned  by  Greensboro  Daily  News 

W  DA  FT  V 

owned  by  The  Kansas  City  Star 

W  HAS -TV 

owned  by  The  Tout sv tile  Courier-Journal 

WTMJ  -TV 

owned  by  The  Milwaukee  Journal 


All  represented  by.. . 


the  one  representative  in  advertising  who  really 
appreciates  the  importance  of  television.  These  well-known 
newspaper-owned  TV  stations  recognize  the  inherent  and  vital 
differences  among  media.  Their  owners  (like  the  non-newspaper 
owners  of  WAAM  and  WiM  fW)  have  found  that 
representation  concentrating  exclusively  upon  television  has  merits 
attainable  only  with  Harrington,  Righter  and  Parsons,  Inc. 


Harri  ngton,  Righter  and  Parsons,  Inc. 

New  York 
Chicago 
San  Francisco 


television  —  the  only  medium  vve  serve 


IVA.IM  Baltimore 

friiEN-TF  Buffalo 
JFFMY-Tl'  Greensboro 
fFD.IF-TF  Kansas  City 
IF  il  AS~rV  Louisville 
IF  T MJ- T F  Milwaukee 
IF  NIT  IF  Mt.  Washington 
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Home  Delivery 
System  Tried 
By  Brazil  Daily 

By  H.  Stuart  Morrison 

Rio  DE  Janiero 

Home  delivery  by  carriers  has 
been  begun  by  the  aftemooner  Tri¬ 
buna  da  Imprensa  in  a  renewed 
attempt  by  publishers  of  this  capi¬ 
tal  city  to  modernize  newspaper 
distribution. 

Carlos  Lacerda,  publisher  of 
Tribuna  da  Impresa,  is  one  of  the 
directors  of  the  Inter  -  American 
Press  Association. 

Publishers  have  long  been  dis¬ 
satisfied  with  distribution  methods 
in  this  capital  city.  Newsstand 
owners,  most  of  whom  are  Italian- 
Brazilians,  have  held  a  monopoly 
for  years  and  have  threatened  to 
bar  from  the  stands  any  newspaper 
which  tried  home  delivery.  In  ad¬ 
dition,  they  refused  to  keep  their 
stands  open  long  hours  and  handle 
only  as  many  newspapers  as  they 
cons'ider  necessary  to  guarantee 
them  a  living.  Frequently  news¬ 
stands  are  sold  out  of  principal 
morning  newspapers  as  early  as 
9  a.m. 

Apartment  house  deliveries  pre¬ 
sent  another  problem  which  the 
publishers  are  attempting  to  solve. 
Porters  of  the  buildings  purchase 
newspapers  from  newsstands,  de¬ 
liver  them  to  the  tenants,  and,  of 
course,  receive  monthly  tips  for 
the  service.  Most  apartment  houses 
are  locked  at  9  p.m.,  opened  to 
the  public  between  7  a.m.  and  8 
a.m.  This  means  newspaper  car¬ 
rier  boys  are  unable  to  enter  to 
make  deliveries  until  the  porter 
opens  up. 

Correia  da  Manha,  principal 
morning  newspaper,  has  had  “home 
delivery”  for  years — ^by  mail.  This 
has  worked  reasonably  satisfac¬ 
torily,  the  postman  getting  around 
to  most  homes  by  1 1  a.m. 

Wainer  Case  Pushed 

President  Getulio  Vargas  has 
instructed  the  Justice  Ministry  to 
take  action  in  the  case  of  the  news¬ 
paper  Ultima  Hora,  published  by 


Samuel  Wainer,  as  the  result  of  a  Graft  to  Represent  Guild  Fails  to  Prove 

NewBVend  Machines  L.  A.  Examiner  Case 

committee,  declared  there  was  evi-  » ancc  Graft,  of  Scranton,  Washinoton 

dence  of  illegal  actions  by  the  named  to  handle  Trial  Examiner  Howard  Myers 

Banco  do  Brasil,  which  other  of  United  Sound  &  Signal  has  recommended  that  the  Na- 

newspapers  have  claimed  financed  Company  s  NewsVend  machine,  tional  Labor  Relations  Board  dis- 
Ultima  Hora  without  adequate  sec-  Wisler,  United’s  President,  miss  the  complaint  filed  by  L« 

m-jty,  announced  this  week.  Angeles  Newspaper  Guild  against 

Mr.  Wainer  still  is  facing  a  crim 


announced  this  week.  Angeles  Newspaper  Guild  against 

Mr.  Wainer  still  is  facing  a  crim-  Mr.  Graft,  whose  newspaper  the  Los  Angeles  Examiner 
inal  court  process  on  the  ground  connections  go  back  over  more  ing  unfair  labor  practices  in^  the 
that  he  falsified  his  citizenship,  than  25  years,  has  resigned  a  post  newspaper’s  classified  advertising 
Brazilian  law  permits  only  native-  he  held  with  the  H.  T.  Dickinson  department, 
born  Brazilians  to  publish  or  edit  Company,  New  York,  to  cover  the  The  guild  charged  that  the 
newspapers.  He  offered  documents  new  assignment.  He  previously  sociation  of  Classified  Advertising 
showing  he  was  born  in  the  State  "’ss  president  of  the  Mayvan  Cor-  Employes  of  the  Examiner  existed 
of  Sao  Paulo,  but  the  congression-  poration,  manufactures  of  the  in  violation  of  the  Taft-Hartley 
al  inquiry  prt^uced  claims  that  he  Crawford  single-wrap  machine  and  Law. 

was  born  in  Bessarabia,  now  a  part  prior  to  that  time  was  with  King  In  a  55-page  memorandum  re- 
of  Russia.  Features  Syndicate.  He  also  spent  view  of  the  testimony  in  the  case, 

■  16  years  with  the  Meyer-Both  the  examiner  noted  that  he  was 

St.  Rill  Hftrtrinrr  Company.  “favorably  impressed”  by  the  wt- 


St.  George  BUI  Hearing  demVa^r  of  HaTte 

The  NewsVend  machine,  which  ness  stand  denw  arte 

Indefimtely  Postponed  vends  papers  automatically,  has  W.  Horn,  classified  adverhsmg 

Washington  been  field  tested  in  New  York,  ^ 

Legislation  to  take  second-class  Chicago  and  Philadelphia  and  wiU  inanner  in  which  he  an- 

mailing  rights  from  publications  be  sold  outright  to  newspapers  questions  that  were  put 

“containing  material  contrary  to  rather  than  leased,  as  was  the 

the  best  interests  of  the  United  manufacturer’s  original  plan.  inclusion,  Mr.  Myers  held 

States  has  been  sidetracked  by  t,.  ...  j  i  -  . .  guilds  allegations  have 

instruction  of  its  sponsor.  Rep.  production  niodel  of  this  been  sustained  by  substantial 

Kathryn  St.  George,  New  York  "’|<'hine  will  emb^y  numerous  evidence.” 

Republican.  refinements  found  desirable  as  a 

The  bill  would  set  up  a  new  40  *  and  50  papeT^S'  Syracuse  P-S  Names 

'  New  Financial  Editor 


form  of  censorship  in  the  office  ^u-paper 

of  the  Postmaster  General  by  giv-  New  Financial  Fditor 

ing  him  discretion  to  decide  that  "  c  .  *• 

a  newspaper,  magazine  or  other  Ngw  Maaazine  Title:  ^rnard  S.  Newer,  senior  won- 

printed  matter,  or  a  picture  was  Cnortc  T11iietr/Y4A<4  omist  since  1950  for  the  New  York 

guilty  within  the  undefined  terms  ,  .  State  Department  of  Labor,  has 

of  the  bill.  Mrs.  St.  George  set  Sports  Illustrated  will  be  the  title  been  appointed  financial  editor  of 
a  hearing  for  June  7,  then  post-  ®  weekly  maga-  the  Syracuse  Post-Standard.  He 

Doned  it  tentativelv  to  June  22.  Time,  Inc.  wiU  bring  succeeds  J.  Burr  Bell  who  retired 


poned  it  tentatively  to  June  22,  * 

and  announced  this  week  that 
hearing  has  been  indefinitely  post-  ^  P 

poned.  mag^ine 


last  week  after  nearly  60  years  in 


Sunday  Edition  Dies 

Miles  City,  Mont, 


While  in  pre-publication  stages,  the  newspaper  field, 
the  magazine  had  various  “work-  Mr.  Newer,  while  working  for 
ing  titles,”  running  the  gamut  from  the  New  York  labor  office,  p^^ 
“muscles”  to  mnorx.  Sports  Illus-  pared  bi-monthly  reports  on  the 
trated  was  selected  from  more  than  labor  market  for  a  broad  area. 
200  suggested  titles.  Rights  were  Mr.  Bell,  retiring  because  of  ili 


-rn.  i#-i  Mont.  200  suggested  titles.  Rights  were  Mr.  Bell,  retiring  because  of  ili 

The  Miles  City  Daily  Mar  dis-  purchased  from  Stuart  Scheftel,  health,  was  financial  editor  of  the 
contmuM  Its  Sunday  publication  who  had  commenced  publication  Post-Standard  since  1941  and  held 
June  6  but  will  continue  to  print  of  a  magazine  by  that  name  in  similar  positions  with  the  Syracmt 
SIX  times  a  week  wOh  the  addi-  1938.  „erald  and  Journal  prior  to  their 

tion  of  a  Saturday  edition  Gen-  issue  No.  1,  Vol.  1,  of  SporU  merger. 

eral  Manager  Robert  J.  Scanlon  illustrated  wHl  reach  subscribers  Other  changes  at  the  newspaper 


eral  Manager  Robert  J.  Scanlon  illustrated  wHl  reach  subscribers 
announced.  Mr.  Scanlon  said,  “It  and  appear  on  newsstands  on  Aug. 
is  felt  that  six  days  of  continuous  13  (Friday)  with  an  issue  date  of 
news  and  features  with  the  ‘skip’  Aug.  16  (Mondav).  Sidnev  James 


include  Avery  Nelson,  assistant 
news  editor,  named  assistant  to 


news  and  teatures  with  the  skip  Aug.  16  (Monday).  Sidney  James,  Editor  Robert  L.  Voorhees,  ^epla^ 
day  falling  on  Sunday  will  give  onetime  St.  Louis  (Mo.)  Post-  ing  Richard  DeVesty  who  has  bfr 
our  riders  and  advertisers  a  bet-  Dispatch  staffer,  is  managing  editor,  come  associated  with  the  Ctaon- 
ter  product.  _  and 


pTIie  Poor  Man’s 
Philosopher’* 


Boyle 


PULITZER  PRIZE  WINNER 

Man-on-the-street  human  interest 
—one  of  the  most  widely  read 
daily  features  of 


THE  ASSOCIATED  PRESS 


Save  on  Carrier 

AGS 


daga  Savings  Bank,  Syracuse,  and 
Milton  S.  Carlin,  a  copyreadci, 
PlCl^ell  Noi^d  ^ho  was  recently  appointed  assist 

To  Tnailand  Post  ant  state  editor. 

Berkeley,  Calif.  ■ 

Dr.  Albert  G.  Pickerell,  veteran  Ohio  Daily  IsSUeS 


N.8.A.  offers  you  baiter  qual¬ 
ity,  price  and  service  on  any 
type  of  carrier  bag.  Get  our 
quotationi  Also  on  aprons, 
collection  books,  binders,  dis¬ 
play  racks,  route  tubes,  pro¬ 
motion  ad-mats  and  monthly 
Circulators  Idaa  Service. 

N.B.A. 


newsman,  has  been  named  a  Ful- 
bright  lecturer  in  Thailand  to  as¬ 
sist  and  advise  in  establishing  a 
new  school  of  journalism  at  the 


2  Special  Editions 

The  Mansfield  (Ohio)  News- 
Journal,  published  two  of  its  zpr 


University  of  Moral  and  Political  "“^1  editions  over  the  Memori^ 


Sciences  in  Bangkok. 


Day  weekend.  On  May  28  it  pub- 


The  associate  professor  of  jour-  fished  its  second  annual  National 
nalism  at  the  University  of  Cali-  Secretaries’  Week  edition  and  on 
fornia  here  also  will  conduct  a  May  30,  published  its  first  annual 
seminar  for  Bangkok’s  practicing  “Do-It-Yourself’  edition, 
newspapermen  and  teach  a  course  The  National  Secretaries’  edition 
in  political  science,  it  is  an-  carried  a  total  of  20,384  fines  dM 
nounced.  The  final  quarter  of  the  Do-It-Yourself  edition  carrieo 


Newspaper  Beys  of  America,  Inc.  his  year’s  lectureship  will  be  spent  a  total  of  21,004  fines,  Alan  G 
912  E.  21sf  St.,  ladiaRapolis  2,  led.  journalism  studies  in  southeast  Nicholas,  business  of  the  Newt- 


Lmrgmmt  Prmduam-  of  CtmMmtimm  Suppilmt 


Asian  countries 


Journal  said. 
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— natc  the  newspaper  advertising, 
AFA:  Color  in  Ads  which  we  regretted  very  much  be- 

continued  from  page  15  cause  newspapers  had  done  a  great 
..  job  for  us. 

problem  of  mounting  agency  costs  .  ,  We  found  it  logical  to  use 
is  often  approached  from  one  of  color  advertising  in  magazines,” 
two  points  of  view:  1)  What  can  Mr.  Kelly  explained, 
be  done  to  charge^  extra  for  serv-  Only  Answer 

ice;  2)  Which  services  can  rwson-  Advertising  was  termed  the  “one 
ably  be  restricted  or  withheld  en-  possjbj^  answer”  to  solving  the  s«- 
tirely?  -  .  „  u  ,  curities  business  problem  of  selling 

Mr.  Harper  offered  a  somewhat  securities  to  a  market  which  in 


more  positive  and  basic  approach' 
to  the  problem  of  agency  costs. 


terms  of  individuals  is  many  times 
larger  than  it  was  only  two  dec- 


“Suppose,”  he  said,  we  our-  financially  illiter- 

selves  not  how  we  can  render  less  Loyjs  Engel,  advertising 

service,  nor  how  much  we  can  ^fjrector,  Merrill  Lynch,  Pierce, 
charge  for  the  services  we  ^  ren-  pinner  &  Beane,  New  York, 
der,  but  on  Ae  other  hand,  sup-  almost  six  years 

pose  we  ask  how  we  can  give  our  published  a  page  ad 

clients  more  service,  more  effi-  York  Times  headlined, 

ciently,  at  little  or  no  greater  dol-  “tYhat  Everybody  Ought  to  Know 
lar  drain  on  the  agency  exch^uer  stock  and  Bond  Busi- 

.  .  .  by  looking  critically  **  our  ness.”  The  ad,  he  said,  was  a 
own  agency  nianagement  methods,  6,000  words  in  small 

we  may  find  the  key  toJ>etter  serv-  ^yp^  undertaking  to  answer  as  sim- 


ice  at  no  greater  cost. 

Case  Studies 


ply  as  possible  some  of  the  basic 
questions  people  ask  about  se- 


How  “effective  newspaper  ads”  curities. 
were  used  to  introduce  and  pro-  “I  can  assure  you  that  all  of  us 
mote  Chivas  Regal  12-year-old  .  .  .  had  considerable  misgivings 
Scotch  whisky  was  related  by  Philip  about  what  to  do  with  this  enfant 
J.  Kelly,  vicepresident  and  manag-  terrible  after  it  was  conceived, 
ing  director,  Chivas  Brothers  Im-  Was  it  worth  spending  $5,000  on?” 
port  Corp.,  at  a  session  devoted  to  Explaining  that  the  ad  ran  on 
“How  We  Did  It”  case  studies.  the  back  page  of  the  Times,  Mr. 

“The  next  thing  we  did  as  we  Engel  said  within  two  or  three 
completed  distribution  was  to  back  weeks  MLF&B  had  received  over 
it  up  with  some  dignified  but  ef-  5,000  letters  and  postal  cards  ask- 
fectivc  newspaper  ads,”  Mr.  Kelly  ing  for  copies  of  the  ad. 
explained.  “We  had  solved  the  Mr.  Engel  cited  survey  figures 
copy  problem.  We  found  that  we  showing  the  ad  was  seen  by  half 
did  not  need  much.  The  dignified  the  Times’  audience, 
tone  of  the  ads,  by  contrast  with  “Very  few  ads,  even  those  with 
ordinary  liquor  ads,  was  refresh-  appealing,  human  interest  illustra- 
Lng  and  believable  and  the  newspa-  tions,  equal  this  record,”  he  said, 
pcrs  did  a  great  selling  job  for  us.  “But  more  important,  20  per  cent 
“As  our  market  developed  to  the  read  more  than  half  of  the  full 
point  where  we  had  a  real  short-  page  text  and  37  per  cent  read 
age,  we  capitalized  on  the  situa-  enough  of  the  text  to  remember, 
tion;  actually  running  some  short-  on  the  day  following  publication, 
age  ads.  These  ads  are  nothing  that  it  was  a  Merrill  Lynch  ad. 
but  straight  editorial-type  ads.  Do  This  is  at  least  three  or  four  times 
they  get  read?  They  certainly  do!”  the  normal  reading  of  an  adver- 
Mr.  Kelly  warned  that  too  many  rising  message, 
companies  that  have  a  selling  job  “On  the  strength  of  the  results 
to  do  often  let  themselves  “bleed  in  the  Times,”  Mr.  Engel  con- 
to  death"  under  the  assumption  tinned,  “we  have  since  used  the 
that  a  little  advertising  can  be  ef-  ad  in  150  newspapers  ...  in  many 
fective.  we  have  published  it  a  second  time, 

“If  you’ve  got  a  sales  job  to  do,  and  the  results  have  been  as  satis- 
don’t  go  into  any  market  until  you  fying  as  they  were  on  original 
can  put  enough  merchandise  in  publication.” 
that  market  and  back  it  up  with  He  said  that  all  told,  the  ad  has 
enough  advertising  and  promotion  appeared  seven  times  in  New  York 
so  you  can  really  get  some  buying  City  newspapers;  that  when  it  was 
acrion,”  he  cautioned.  published  last  month  in  the  New 

“You’ve  got  to  have  courage  and  York  World-Telegram  &  Sun,  it 
guts  to  stay  with  it.  Test  and  actually  produced  about  10  per 
prove  your  selling  and  advertising  cent  more  responses  than  it  did 
formula.  If  you  can’t  make  the  when  published  there  the  first  time 
formula  work  in  New  York,  it’s  four  years  ago. 


“Unless  checked,”  he  warned, 
“this  will  ultimately  affect  your 
job,  my  job,  and  jobs  of  countless 
others  in  retailing,  manufacturing 
and  advertising  agencies.  What 
was  once  thought  to  be  only  the 
problem  of  retailers  has  now 
grown  to  be  the  problem  of  all 
who  are  concerned  with  merchan¬ 
dise  and  especially  those  who  are 
engaged  in  advertising.” 

Dr.  Hansen  asserted  that  the 
“bootlegger”  rarely  advertises  be¬ 
cause  once  he  cuts  the  price,  the 
discount  house  down  the  street 
might  cut  it  further.  He  noted 
that  discount  houses  have  partic¬ 
ularly  invaded  the  appliance  field 
with  the  result  that  hundreds  upon 
hundreds  of  legitimate  retailers 
have  discontinued  these  lines  or  re¬ 
duced  these  departments  consid¬ 
erably. 

‘This  means,”  Dr.  Hansen  said, 
“that  as  the  legitimate  retailers  re¬ 
duce  their  departments  as  the  re¬ 
sult  of  discount  houses,  they  auto¬ 
matically  reduce  their  total  adver¬ 
tising.  And  even  if  they  don’t  re¬ 
duce  the  departments  where  boot¬ 
leggers  have  made  inroads,  they 
reduce  or  eliminate  advertising. 
This  is  because  the  bootleggers 
say  so  as  to  his  price  is  acceptable 
only  when  the  legitimate  adver¬ 
tisers  authenticate  the  price.” 

‘Stumbling  Block’ 

Mrs.  Kay  Lee,  advertising  man¬ 
ager,  Smartwear-Irving  Saks,  Roa¬ 
noke,  Va.,  charged  that  the  “elabo¬ 
rate  mechanics”  of  retail  advertis¬ 


ing  form  “a  stumbling  block,  ob¬ 
struct  the  person-to-person  feeling 
of  the  ad.”  The  result,  she  said, 
is  that  no  attention  is  paid  to 
the  ad. 

Mrs.  Lee  talked  about  “people 
ads”  versus  “un-people”  ads.  She 
urged  retailers  and  agency  people 
with  retail  accounts  to  capitalize 
on  the  people  in  their  stores — ^“on 
both  sides  of  the  counter.  People 
are  good  copy — and  they’re  free!” 
she  declared. 

Helpless  Dealer  Helps 

Most  dealer  helps  supplied  by 
manufacturers  are  helpless,  accord¬ 
ing  to  M.  Seklemian,  creative  di¬ 
rector,  Werbell,  Sleklemian  & 
North,  New  York  ad  agency  spe¬ 
cializing  in  retail  promotions. 

He  said  the  stores  want  manu¬ 
facturers’  assistance;  will  use  it  if 
they  get  the  right  material.  “Yet,” 
he  charged,  “they  must  sit  and 
watch  American  manufacturers 
spend  millions  of  dollars  annually 
on  wasteful,  unusable  ‘dealer 
helps.’  They  must  sit  and  watch 
manufacturers  missing  out  on  mil¬ 
lions  of  dollars  of  free  advertising 
every  year.” 

Mr.  Seklemian  cited  16  reasons 
for  “this  fantastic  waste.”  Among 
other  things  he  said  too  many 
dealer  helps  don’t  look  like  retail 
promotions  and  pointed  out  that 
retail  advertising  has  a  special  tech¬ 
nique;  one  that  retailers  like,  want 
and  will  use. 

“Local  advertising,  as  surveys 
(Continued  on  page  60) 


Can  you  Meutify  it? 


nm  going  to  work  m  Chicago  and  Retail  Ad  Session 

Los  Angeles  either.  r,.  .  ,  i.-  i.  v 

^  Discount  houses,  which  he 

Uropped  Newspapers  termed  “bootleggers,”  were  taken 

Mr.  Kelly  went  on  to  note,  how-  over  the  coals  at  a  retail  adverris- 
ever,  that  after  Chivas  had  con-  ing  session  by  Dr.  George  Hansen, 
solidated  every  territory  on  a  firm,  president.  Chandler  and  C<Mn- 
solid  basis  and  had  a  good  strong  pany,  who  stressed  that  discount 
consumer  demand  going,  “then  we  houses  are  “slowly  but  surely  caus- 
went  into  national  advertising  sole-  ing  the  reduction  of  advertising 
ly  and  it  became  necessary  to  elimi-  expenditures  in  all  media. 
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Thie  pavilion  in  MaaaaehuaettB 

enshrines  a  rock  with  a  famous  name 

In  stereo  work  burgess  is  a  famous  name.  Expert 
stereotypers  across  the  country  recognize  the  quali¬ 
ties  that  make  burgess  mats  far  superior  to  other 
makes . . .  their  greater  plasticity . . .  smoother  face . . . 
uniform  shrinkage.  Likewise,  they  know  that  burgess 
mats,  regardless  of  batch,  are  con¬ 
sistent  in  these  qualities.  They 
trust  BURGESS  MATS  to  do  the  job. 

BURGESS  never  let  them^  down! 

lURSESS  CILLULOSI  COMPANY 

Manufacturart  and  Ditiributort  ^^Hll  ▼.  I 

of  Bvrgoit  Chromo  anS  Teno-Tox  Mol*  I 


AFA  CONVENTION 


Powers  and  Presbrey 
In  Ad  Hall  of  Fame 


AFA:  Color  in  Ads  HoW  DdUy  UsGS 

continued  from  page  59  Ads  to  Sell 

have  proved,  get  a  much  higher  SubSClTiptlOIlS 
readership  than  national  advertis-  g 

ing,  so  why  not  continue  their  style  j 

of  advertising?  he  asked.  ,  in  n^u,«r 


Boston 

Election  of  two  men  to  Adver¬ 
tising’s  Hall  of  Fame  was  an¬ 
nounced  here  this  week  during  the 
50th  annual  convention  of  the  Ad¬ 
vertising  Federation  of  America. 

John  E.  Powers  (1837-1919), 
first  professional  copywriter  to 
make  an  outstanding  name  for 
himself  and  Frank  Presbrey  (1855- 
1936),  early  practitioner  of  large- 
scale  national  advertising,  were  the 
men  elected  to  the  Hall,  founded, 
conducted  and  maintained  under 


reaocrsnip  iiiaii  u<iiiuuai  auv^iiu-  BOSTON 

ing,  SO  Why  not  continue  their  Style 

of  advertising?  he^k^.  advertising  in  newspapers. 

Touching  on  co-op  ad^rUsing,  magazines,  posters  and  out- 

Mr  Seklemian  noted  that  manu-  subscriptions  was  de- 

facturers  have  found  that  tl^e  ^  here  this  week  by  Les 

budget,  matched  by  retailers  ^be  publisher  of 

money  gives  them  mcreased  news- 


paper  linage  or  radio-TV  time. 
“Moreover,”  he  said,  “the  retail 


In  a  speech  at  the  AFA  conven¬ 
tion,  Mr.  Davis  told  how  in  1940 


Presbrey 


sponsored  messages  focus  the  ful  circulation  of  the  Journal,  at  a 
impact  of  manufacturers  national  subscription  price  of  $18  a  year, 
campaigns  and  prestige  right  at  the  ^9,000;  how  today  the  sub- 

point  of  sale  where  the  customer  520  a  year  and 

can  see  and  act.  - 


the  circulation  is  295,000 — about 


men  eiecteo  to  me  Hall,  founded,  ■'  Warning  that  “there  are  many  „„  :»  m 

iuriSl  large-scale  national  pitfalls  in  the  c^p  routine,”  Mr. 

oim  ion  of  he  Adve^isinfc^^^^  advertising  in  the  hotel,  steamship  ^klem.an  said  that  its  human  na-  ^ave  a  weekly  publication, 

rNerYnl  *  "  and  travel  businesses  and  an  early  ^  Barron's,"  Mr.  Davis  continued. 


of  New  York. 

follows  rnV^We“wararone"‘Umrsimui-  be  lulled  into  thinking  co-op  is  the  "s;i^7hinWn7‘'tharwe 

inuM  C  taneously  the  advertising  agent  of  answer  1°  every  problem  of  sales  been  giving  the  Wall  Street 

1  1,  the  three  largest  life  insurance  and  distribution.  Journal.  Since  then  its  subscrip- 

John  E.  Powp  was  a  trail  blaz-  companies  and  developed  their  Before  any  sort  of  co-op  can  bas  been  increased  50 

er,  the  first  professional  copywnter  public  relations  and  advertising  be  planned  by  a  manufacturer,  bs  circulation  has 


advocate  of  life  insurance  advertis-  8®! 


In  1945  we  began  to  apply  to  it 


to  make  an  outstanding  and  lasting  procedures. 


he  asserted,  “many  factors  of  na-  ^Qubled ' 


name  for  himself.  He  is  credited  with  the  idea  of  tjonal  advertising,  brand  identifica-  ^be  Journal  appear  in 

He  was  writing  advertising  copy  forming  the  original  Advertising  national  distribution  must  ^bout  200  U.  S.  and  Canadian 

prior  to  1870.  His  first  notable  Agents  Association  which  later  be-  be  considered.  newspapers  in  the  larger  cities, 

work  was  m  England  where  he  came  the  nucleus  of  the  American  ‘Five  Sins’  Barron’s  ads  appear  in  35  news- 

helped  introduce  the  Wilcox  and  Association  of  Advertising  Agen-  Some  1,000  delegates  attending  papers. 

th*  1*1  Later  in  cies.  He  was  active  and  influen-  the  general  session  on  Monday  “As  a  direct  result  of  our  ad- 

ine  United  States,  he  served  such  fiol  in  the  movement  which  in-  henrH  C  I  Whittier  fnrmer  vice-  vertisino”  he  HeelnreH  “u/e  oet  9 


th  lit  A  c#  [b^cnine.  Eater  in  cies.  He  was  active  and  influen-  the  general  session  on  Monday  “As  a  direct  result  of  our  ad- 
ine  united  States,  he  served  such  tial  in  the  movement  which  in-  heard  C.  L.  Whittier,  former  vice-  vertising,”  he  declared,  “we  get  a 
^coun  s  as  John  W^amaker,  creased  the  agency  commission  president.  Young  &  Rubicam,  Inc.,  large  volume  of  new  subscriptions. 


Beecham  Pills,  Scott’s  Emulsion,  from  10  to  15  per  cent. 

Macbeth  Lamp  Chimneys,  Rogers  He  was  active  in  forming  t 
Feet,  Vacuum  Oil  and  Murphy  Advertising  Club  of  New  York. 
Varnish. 


He  has  been  called  the  Father 

of  Honest  Advertising  and  the  Boston  Dailies  Play 
Father  of  Modern  Advertising.  ...  nj^n  W/ 


)m  10  to  15  per  cent.  and  now  board  chairman  of  Si-  Revenues  we  receive  for  the  first 

He  was  active  in  forming  the  mons,  Payson  Company,  Portland,  year  of  these  new  subscriptions 

Ivertising  Club  of  New  York.  Me.,  ad  agency,  express  concern  exceed  our  advertising  costs.” 

■  over  “reputable  advertising  and  Even  though  the  Journal  can 

_  _  the  five  sins  it  continually  com-  and  does  produce  effective  mate- 

OSton  Dailies  Play  mits  against  public  credulity.”  rials  within  its  own  organization. 


i  loaern  Advertising.  ..  .  p^yjS^  Mppt  in  Rig  Wrry  The  sins  are:  1)  Unsupported  Mr.  Davis  said  the  Journal  man- 
♦  *  *  Boston  claims;  2)  Meaningless  phrases;  agement  thinks  it  is  an  “excellent 

FRANK  PRESBREY  Plans  for  the  AFA  convention  3)  Gross  exaggeration;  4)  Su-  idea”  to  retain  outside  creative 

Frank  Presbrey  is  perhaps  best  were  highlighted  in  the  rotogravure  pcrlative  expressions,  and  5)  Un-  talent.  It  has  broadened  our  cre- 
known  today  for  his  monumental  section  of  the  Boston  Sunday  belicveable  statements.  ative  base  and  our  point  of  view, 

book,  “The  History  and  Develop-  Globe  and  the  Boston  Sunday  said  that  if  public  disfavor  We  are  able  to  secure  the  experi¬ 
ment  of  Advertising.” — a  complete  Herald  of  June  20.  should  grow  to  such  proportions  ence  of  specialized  organizations 

and  authentic  biography  of  adver-  The  Herald  replated  Monday’s  ‘bat  television  commercials  were  that  have  backgroud  in  our  work 

tising  from  early  Roman  days  un-  front  page  and  ran  an  extra  2,000  '"d'cted  as  a  public  disservice,  without  building  up  excessive  in- 
til  1929.  This  was  a  great  service  copies  on  Monday  June  21.  The  Public  opinion  could  force  them  ternal  overhead,”  he  declared. 


to  our  field. 

But  his  contributions  to  advertis 


new  front  page  was  entirely  de¬ 
voted  to  convention  news  with 


off  the  TV  screens  of  America. 


Mr.  Davis  continued: 


‘If  that  happened,  the  alterna-  it  seems  an  advantage  to  us  that 


ing  are  more  varied  and  numerous  copies  beins  distributed  to  every  might  be  government  subsidy  we  mail  not  seasonally  or  in  ccr- 

*UrkM  _ •_  •  .■  ■  ww  .  <  .  .  fAlAiriciz>n  FKa  AmfAV*.,  ^iif  oil  fhff 


than  just  as  a  historian. 

He  was  one  of  the  early  prac 


CHAS.  T.  MAIN,  INC. 


room  in  the  Statler  Hotel  and  to  television — and  the  free  enter-  tain  favorite  months,  but  all  the 

delegates  at  the  registration  desk,  prisc  system  would  have  received  time. 

a  grievous  wound,  perhaps  a  mor-  _ 

tal  one,”  Mr.  Whittier  asserted. 

.  _  «  C“"'’*"8ham,  president,  AFA  Files  Protest 

INC.  Cunningham  &  Walsh,  noted  t^t  k  .  T  rjnaeT  BUI 

'  advertising  in  non-consumer  prod-  iJlii 

-1954  ucts  offers  many  opportunities.  He  Boston 

.  cited  as  examples  the  big  machine-  In  a  brief  to  the  Senate  Commit- 


COMPLETE  SERVICES 


NEWSPAPER  AND  PRINTING  PLANTS 

Layouts,  Designs,  Specifications  and  Supervision 
of  Construction 


Walter  E.  Wines 

80  Federal  Street 
Boston,  Mass. 


317  South  Tryon  Street 
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ucts  offers  many  opportunities.  He  Boston 

cited  as  examples  the  big  machine-  In  a  brief  to  the  Senate  Commit- 
tool  manufacturers,  the  chemical  tee  on  Interstate  and  Foreign  Corn- 
firms,  and  the  giant  steel  com-  merce,  the  Advertising  Federation 
panies.  of  America  this  week  protested 

“We  must  convince  them  that  against  Senate  Bill  S-3294  (the 
they  should  spend  at  least  one  per  Langer  Bill)  which  proposes  to  ban 
cent  a  year  in  advertising  .  . .  which  all  interstate  advertising  of  all  al- 
very  few  do  today.”  coholic  beverages. 

■  AFA  argued  for  the  principle 

ITN-  .  I  that  any  product  legally  manufac- 

Uixectory  ol  tilms  tured  and  sold  should  have  right 

A  Directory  of  Journalism  Films  to  advertise.  It  also  urged  that 
has  been  compiled  by  the  Associa-  jhe  proposed  ban  was  discrimina¬ 
tion  for  Education  in  Journalism  tory  against  advertising  as  a  factor 
and  published  by  Iowa  State  Col-  mnrk<>tinir 
lege  Press,  Ames,  la.  ($1  per  copy).  _ 
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AFA  CONVENTION 

Wes  Nunn  Elected 
Chairman  of  AFA 


i 


Boston 

Wesky  I.  Nunn,  advertising 
manager,  Standard  Oil  Company 
(Ind.)  was  elected  chairman  of  the 
Advertising  Federation  of  Amer¬ 
ica  during  the  association’s  50th 
annual  convention  here  this  week. 

He  succeeds  Robert  M.  Gray, 
manager  of  advertising-sales  pro¬ 
motion,  Esso  Standard  Oil  Co. 

Reelected  AFA  treasurer  was 
Ben  R.  Donaldson,  director  of  ad¬ 
vertising  &  sales  promotion.  Ford 
Motor  Company. 

Viola  Erickson,  executive  vice- 
president,  the  Cleveland  Better 
Business  Bureau,  was  elected  sec¬ 
retary. 

Mrs.  Charlotte  Montgomery,  of 
Westfield,  N.  J.,  writer,  lecturer, 
advertising  consultant  and  mother 
of  two  children,  was  named  Adver¬ 
tising  Woman  of  the  Year. 

The  title  is  conferred  annually 
on  the  woman  judged  to  have 
made  the  most  significant  contri¬ 
butions  to  advertising.  Mrs.  Mont¬ 
gomery,  whose  entry  was  spon¬ 
sored  by  the  Advertising  Woman 
of  New  York,  was  chosen  partly 
for  the  role  she  has  played  in  in¬ 
terpreting  for  manufacturers  the 
women  of  the  nation  who  make  up 
their  buying  market. 

Janice  Willimont,  18 -year -old 
Denver  high  school  junior,  was  on 
hand  at  the  AFA  banquet  to  read 
her  $500  award-winning  essay  on 
“What  I  Think  About  Advertis¬ 
ing.” 

Miss  Willimont,  whose  educa¬ 
tion  began  with  three  years  in  a 
Manila  prison  camp  under  the 
Japanese  occupation  of  the  Philip¬ 
pines  during  World  War  II,  was 
chosen  winner  out  of  more  than 
60,000  essays. 

A  second  and  third  prize  of 
$200  and  $100  went  to  Jane 
Rininger,  15,  sophomore  at  Oak- 
wood  High  School,  Dayton,  Ohio, 
and  Gary  Clarke,  16,  of  Upper 
Arlington  High  School,  Columbus, 
Ohio. 

A  check  for  $250  was  presented 
to  F.  Louise  Hall  of  the  Williams¬ 
port  (Pa.)  Grit  for  designing  the 
AFA’s  new  emblem  for  Integrity 
in  Advertising  determined  by  the 
results  of  a  two-year  contest. 

A  total  of  17  Club  Achievement 
Awards  were  made  to  13  different 
advertising  clubs  by  Ellis  L.  Red¬ 
den,  advertising  director,  Magna- 
vox  Corp.,  Ft.  Wayne,  Ind. 

■ 

Newsprint  Usage 
Slightly  Under  1953 

Newspapers  reporting  to  the 
American  Newspaper  Publishers 
Association  consumed  422,157  tons 
of  newsprint  in  May,  as  compared 
with  429,562  tons  in  May,  1953, 
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and  404,071  tons  in  May,  1952. 
This  was  a  1.7%  decrease  under 
May,  1953,  and  a  4.5%  increase 
over  May,  1952,  with  five  Sundays 
in  1954  and  1953  and  four  in  1952. 

For  the  first  five  months  of  1954 
the  reporting  newspapers  used 
1,946,044  tons  of  newsprint  as 
compared  with  1,957,203  tons  of 
newsprint  in  1953  and  1,890,744 
tons  in  1952. 

Production  and  shipments  of 
newsprint  in  North  .America  dur¬ 
ing  May,  1954  amounted  to  593,- 
891  tons  and  to  596,277  tons  re¬ 
spectively,  compared  with  corres¬ 
ponding  totals  of  572,644  tons  and 
558,824  tons  in  the  same  month 
of  1953,  according  to  the  News¬ 
print  Service  Bureau. 

Through  the  end  of  May  this 
year  United  States  mills  turned  out 
19,914  tons  or  4.4  per  cent  more 
newsprint  than  in  the  first  five 
months  of  1953  while  output  in 
Canada  also  was  89,342  tons  or 
3.8  per  cent  greater  than  in  the 
corresponding  period  of  last  year, 
thus  the  total  continental  increase 
amounted  to  109,256  tons  or  3.9 
per  cent. 

■ 

Nevada  Press  Mops 
News  Access  Move 

Reno 

Nevada  State  Press  Association 
is  on  record  with  an  appeal  to  the 
Nevada  Legislature  to  adopt  suit¬ 
able  laws  insuring  access  to  news 
at  the  next  session.  The  NSPA 
stand  is  outlined  in  a  resolution 
which  also  announces  its  support 
of  continuing  moves  of  Sigma 
Delta  Chi,  ASNE  and  others  to 
secure  full  and  open  meetings  on 
all  matters  in  the  public  interest. 

In  another  resolution,  NSPA 
commended  the  newspaper  train¬ 
ing  program  of  the  University  of 
Nevada  journalism  department. 
A.  L.  Higginbotham  is  department 
head. 

■ 

Circulation  Director 
Resigns  After  14  Years 

St.  Petersburg,  Fla. 

Robert  C.  Burns,  circulation 
director  of  the  St.  Petersburg 
Times  since  1940  and  a  Times 
employe  since  1927,  recently  re¬ 
signed  to  devote  his  time  to  other 
business  interests. 

Times  General  Manager  Alvah 
H.  Chapman  Jr.  announced  he 
would  assume  the  duties  of  cir¬ 
culation  director  until  the  vacancy 
is  filled.  L.  D.  Buie,  who  has 
been  a  district  manager,  was 
named  city  circulation  manager. 
Howard  Turner,  also  a  former 
district  manager,  was  named  state 
circulation  manager. 
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1954  ADVERTISING  CLUB  ACHIEVEMENT  AWARDS  for  educa¬ 
tion,  public  relations,  higher  standards  and  public  service  through 
advertising  were  made  at  the  AFA  convention  in  Boston.  Plaques 
were  awarded  ad  clubs  for  entries  receiving  first  and  second  places, 
and  honorable  mention.  Shown  judging  entries  are  (seated  1  to  r): 
Ellis  L.  Redden,  director  of  publicity,  the  Magnavox  Company,  and 
chairman  of  the  judging  committee;  Lawrence  G.  Chait,  director  of 
list  research.  Time,  Inc.  (Standing  I  to  r):  William  R.  Baker,  Jr.,  chair¬ 
man  of  the  board,  Benton  &  Bowles,  Inc.,  and  chairman  of  the  Amer¬ 
ican  Association  of  Advertising  Agencies;  and  Arthur  H.  Motley, 
president.  Parade  Publications,  Inc. 
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NEA  Convention 

_ continued  from  page  9 

national  economic  policies  of  the 
United  States. 

Wiggins  Speaks 

"The  Right  to  Know,”  was  the 
subject  of  an  address  by  J.  R.  Wig¬ 
gins,  managing  editor  of  the  Wash¬ 
ington  (D.  C.)  Post  and  Times- 
Herald,  and  once  publisher  of  NEA 
President  McIntosh’s  Minnesota 
newspaper, 

Mr.  Wiggins  described  in  detail 
the  fight  of  the  American  Society 
of  Newspaper  Editors  for  nearly  a 
decade  for  the  people’s  right  to 
know  about  their  own  government. 
Secrecy  in  legislative  bodies,  in  the 
courts,  in  governmental  boards, 
was  deplored. 

“We  have  a  right  to  be  disap¬ 
pointed,  too,  in  the  attitude  of  the 
bar  toward  the  use  of  the  camera 
in  court,”  said  Mr.  Wiggins. 

“In  the  first  session  of  the  83rd 
Congress,  44%  of  all  committee 
and  subcommittee  meetings  were 
secret,  closed  meetings,”  reported 
Mr.  Wiggins.  ‘The  percentage 
seems  to  be  increasing.  The  situ¬ 
ation  also  seems  to  be  deteriorating 
in  the  states.” 

Fol  Report 

Hugh  Boyd,  New  Brunswick 
(N.  J.)  Daily  Home  News,  chair¬ 
man  of  the  NEA  Freedom  of  In¬ 
formation  Committee,  urged  mem¬ 
bers  to  read  carefully  the  new 
NEA  news  digest  on  freedom  of 
information  matters.  These  bul¬ 
letins  contain  information  as¬ 
sembled  from  the  trade  press  and 
state  press  associations  and  are 
design^  to  furnish  editors  with 
ammunition  in  fighting  news  sup¬ 
pression  on  the  local  level, 

Mr.  Boyd  reported  that  the 
NEA,  ASNE,  APME  and  SDX 
are  working  closely  together  in 
combatting  news  suppression. 

“Sometimes  you  can  overcome 
suppression  informally  and  at  other 
times  by  a  public  campaign,”  said 
Mr.  Boyd.  “The  bulletins  are  to 
give  you  a  sound  basis  on  which 
to  fight.  They  will  shoot  you  full 
of  holes  if  you  do  not  have  the 
facts  at  hand.  We  hope  the  bulle¬ 
tins  will  increase  your  determina¬ 


tion  to  get  in  and  stay  in  this  fight 
and  to  win  it” 

Wrestling  Toaghies’ 

The  problem  of  news  suppres¬ 
sion  came  up  again  in  a  panel  on 
“Wrestling  With  Some  of  the 
Toughies,’”  condiKted  by  J.  D. 
Fitz,  Morganton  (N.  C.)  News- 
Herald.  One  of  tlw  questions  was 
“How  do  you  handle  close¬ 
mouthed  officials?” 

L.  L.  Coleman,  Mobridge  (S. 
D.)  Tribune,  reported  that  he 
threatened  to  get  a  court  order 
when  a  police  chief  ordered  patrol¬ 
men  not  to  give  news  to  the  press 
and  obtained  results.  Mr.  Fitz  ex¬ 
plained  that  his  publisher.  Miss 
Beatrice  Cobb,  longtime  secretary 
of  the  North  Carolina  Press  Asso¬ 
ciation,  gave  a  dinner  for  officials 
and  explained  freedom  of  informa¬ 
tion  to  them  with  good  results. 

Glenn  James,  Centreville  (Md.) 
Record-Observer,  urged  that  edi¬ 
tors  get  to  know  officials  person¬ 
ally,  to  know  their  problems  and 
budgets  as  well  as  they  do.  He 
said  one  of  the  biggest  failures  of 
smalltown  newspapers  is  not  keep¬ 
ing  up  with  officials. 

A.  Edwin  Larson,  Wellesley 
(Mass.)  Townsman,  said  he  at¬ 
tends  official  meetings  and  tries  to 
get  local  government  news  every 
week.  R.  G.  Lyttle,  Meeker  (Colo.) 
Herald,  said  he  sits  in  on  school 
board  meetings. 

Miss  J.  Mabel  Brown,  Key  port 
(N.  J.)  Weekly,  urged  that  all 
papers  have  reporters  attend  offi¬ 
cial  meetings,  leaving  out  the  by¬ 
play  of  personalities  in  their  re¬ 
ports. 

“We  do  not  always  get  full  in¬ 
formation  from  the  police  when 
we  should  but  we  tell  them  that 
printing  the  facts  brings  public 
confidence,”  she  said. 

Charles  Gerwig,  Ellicott  City 
(Md.)  Times,  reported  he  found 
no  difficulty  with  closed  meetings. 
He  said  he  pays  correspondents 
on  a  monthly  basis. 

One  way  to  get  cooperation  from 
officials  is  simply  to  write  the  story 
that  they  refused  to  give  the  public 
news  a^ut  the  public’s  business, 
Guy  Easterly,  LaFollette  (Tenn.) 
Press,  pointed  out.  “I  hope  that 
government  never  limits  news  on 
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itself  as  the  medical  profession  has 
done,”  he  remarked. 

Coimtry  Correspondents 

“Recognition  and  Training  Pro¬ 
gram  for  Country  Correspondents” 
was  the  subject  of  a  talk  by  Maude 
Freeland,  Branson  (Mo.)  Tri-Lakes 
Press,  who  for  six  years  was  with 
the  University  of  Missouri’s  train¬ 
ing  program  for  country  news  cor¬ 
respondents. 

“Correspondents  must  be  more 
carefully  screened  and  trained,” 
asserted  Miss  Freeland.  “More 
care  must  be  used  in  editing  this 
copy.  You  can  give  recognition  by 
heads  and  location,  which  must  be 
worked  out  within  the  framework 
of  each  newspaper.  By  putting  a 
head  at  the  top  instead  of  the  com¬ 
munity  name,  you  can  lift  out  the 
most  important  news  and  empha¬ 
size  it.” 

Miss  Freeland  urged  periodic 
meetings  with  correspondents,  the 
giving  of  tips  on  stories  to  corre¬ 
spondents,  and  giving  of  recogni¬ 
tion  to  them  for  their  service. 
Whether  to  pay  them  or  not  rests 
with  the  individual  newspaper,  she 
said. 

“My  experience  is  that  you  get 
the  best  results  not  to  pay  them,” 
said  Miss  Freeland.  “There  is  dan¬ 
ger  of  their  being  considered  em¬ 
ployes  if  they  are  paid.  Community 
service  is  what  they  seek.  Member¬ 
ship  cards  should  be  issued  to  them 
— ^they  are  treasured  by  corre¬ 
spondents.” 

She  urged  that  every  effort  be 
made  to  get  some  men  as  corres¬ 
pondents  as  well  as  housewives, 
who  usually  make  up  the  bulk  of 
the  corps.  Men  will  give  a  better 
rounded  picture  and  will  get  the 
political  side  of  the  news,  she 
thought. 

Common  Conscience 

“If  we  can  select  and  train  our 
country  correspondents,  we  will 
get  the  grass  roots  thought,  the 
common  conscience  of  the  people 
and  will  retain  freedom  of  infor¬ 
mation,”  asserted  Miss  Freeland. 
“On  our  own  newspaper  we  have 
one  correspondent  who  is  widely 
read  because  he’s  different — he 
even  writes  letters  to  the  dead.  By 
the  way  we  edit  and  use  this  news 
we  can  present  the  common  con¬ 
science.  The  country  correspondent 
is  near  enough  to  nature  to  retain 
the  basic  principles  of  life. 

“When  we  get  the  common  con¬ 
science  into  the  reports  from  Pos¬ 
sum  Trot  we  will  then  insure  free¬ 
dom  of  information  for  the  na¬ 
tion,”  Miss  Freeland  concluded. 

Ads  in  Weeklies 

Mark  Schreiber,  who  operates  an 
advertising  agency  in  Denver, 
Colo.,  and  who  once  was  a  Denver 
Post  reporter,  told  the  group  why 
“We  Like  To  Do  Business  with 
Community  Newspapers.” 

“If  any  of  you  are  not  interested 
in  money,  just  walk  out  because 
that  is  what  I  am  going  to  talk 
about,”  Mr.  Schreiber  remarked  at 
the  beginning  of  his  spirited  talk. 
“We  need  the  media  and  the  media 
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need  business.  We  need  extra  im¬ 
pact  on  a  local  basis.  TV  and  mag¬ 
azines  are  supplementary  media, 
but  the  main  one  is  the  newspaper. 

“Keep  the  newspaper  a  family 
attraction  and  above  all  emphasize 
your  local  coverage,”  advised  the 
agency  head.  “We  want  to  go  in 
papers  without  too  much  boiler 
plate.  Keep  the  newspaper  a  fam¬ 
ily  attraction  and  TV  will  not  hurt 
you  because  it  shows  it  has  no  real 
concern  for  viewers  and  carries  too 
much  crime  into  the  home.” 

Mr.  Schreiber  said  it  is  not  pro¬ 
fitable  for  an  agency  to  make  an 
insertion  order  for  each  paper  and 
then  have  to  beg  for  bills  and  tear 
sheets.  He  urged  that  state  press 
associations  handle  the  order  for 
all  the  papers  in  its  membership. 
Poor  billing  procedures  should  be 
eliminated,  he  said. 

With  the  decentralization  of  in¬ 
dustry,  Mr.  Schreiber  saw  the 
handling  of  more  accounts  by  r^ 
gional  advertising  agencies  and 
more  cooperative  money  for  dis¬ 
tributors  and  dealers.  He  advised 
the  use  of  publicity  stories,  without 
giving  away  what  the  newspaper 
sells,  and  after  a  careful  screening 
of  handouts.  Marked  copies  should 
be  sent  to  dealers  and  to  ad  agen¬ 
cies,  he  added. 

“Newspaper  publishing  is  a  lot 
of  fun  but  it’s  more  fun  when  you 
make  money,”  concluded  Mr. 
Schreiber. 

WNR  in  the  Black 

Advertising  was  discussed  further 
in  a  session  dealing  with  the  Week¬ 
ly  Newspaper  Representatives, 
owned  by  the  NEA. 

“WNR  has  shown  that  it  can 
sell  and  that  if  we  give  the  sales¬ 
men  sales  tools  we  can  extend  ad¬ 
vertising  in  the  weekly  press,”  as¬ 
serted  Paul  C.  Smith,  Rock  Rapids 
(Iowa)  Reporter,  and  WNR  vice- 
president. 

Gene  Alleman,  Michigan  Press 
Association,  WNR  secretan^-treas- 
urer,  said  that  the  organization’s 
a.ssets  now  exceed  its  liabilities.  It 
has  developed  a  new  Plymouth  ac¬ 
count  in  1954.  Two  salesmen  were 
added  last  Fall  and  two  others  are 
being  added  in  August. 

‘The  overall  picture  is  very  op¬ 
timistic,”  he  said. 

LeRoy  Kemp,  Kemp  Research 
Organization,  Rochester,  N.  Y., 
told  of  the  advantages  that  would 
accrue  to  the  rural  press  from  a 
comprehensive  market  research 
program.  He  proposed  a  study  for 
the  8,800  papers  represented  by 
WNR. 

The  study  would  determine 
whether  a  weekly  lies  within  the 
orbit  of  a  daily  and  would  provide 
comparative  readership  costs  with 
the  daily. 

Clinton  Clark  (Dodge)  advised 
WNR  to  put  more  salesmen  in  the 
field  and  to  advertise  in  Editor  A 
Publisher  and  other  professional 
journals. 

The  legislative  report  was  given 
by  Ed  M.  Anderson,  Forest  City 
(Continued  on  page  63) 
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The  Anderson  Theory: 


Publish  the 

Baltimore,  Md. 

Ed  M.  Anderson,  new  president 
of  NEA  and  publisher  of  five  week¬ 
ly  newspapers  in  Western  North 
Carolina,  was  honored  by  30  North 
Carolinians  and  other  close  friends 
at  a  surprise  dinner  on  the  evening 
of  June  19,  a  few  hours  after  his 
election.  Mr.  Anderson  was  given 
a  present  and  numerous  speakers 
praised  his  record  of  service  to  the 
newspaper  profession. 

Mr.  Anderson’s  newspapers  are 
located  in  four  counties  and  have  a 
total  circulation  of  over  13,000. 
Four  of  them  are  members  of  the 
ABC. 

These  papers  are  the  Transylva¬ 
nia  Times  at  Brevard,  Forest  City 
Courier,  Sprindale  Sun,  Skyland 
Post  at  West  Jefferson  and  the  Al¬ 
leghany  News  at  Sparta. 

40  Awards 

During  the  last  10  years  these 
papers  have  won  a  total  of  40  state 
and  national  awards.  The  Ander¬ 
son  newspapers  have  won  awards 
in  every  possible  category,  includ¬ 
ing  general  excellence,  best  editwi- 
als,  best  news  coverage,  best  fea¬ 
tures,  best  photography,  community 
service  and  special  ^ition. 

Since  1942,  Mr.  Anderson  has 
been  active  in  the  affairs  of  the 
National  Editorial  Association.  He 
has  served  as  chairman  of  NEA’s 
important  Legislative  Committee 
for  10  years.  He  was  one  of  the 
organizers  and  served  as  the  first 
chairman  of  the  Weekly  Newspa¬ 
per  Bureau  of  the  NEA.  He  was 
a  member  of  the  board  of  directors 
of  NAS  and  is  now  a  member  of 
the  board  of  WNR  and  a  former 
vicepresident.  He  has  been  a  mem¬ 
ber  of  the  NEA  board  since  1947. 

During  World  War  II,  he  repre¬ 
sented  the  small  newspaper  indus¬ 
try  on  the  War  Production  Board 
and  was  chairman  of  the  NEA 
newsprint  committee  during  that 
critical  period.  Later  he  served  for 
some  time  on  the  newsprint  com¬ 
mittee  of  the  National  Production 
Authority. 

National  Service 

Last  year  he  was  the  only  week¬ 
ly  newspaper  publisher  serving  on 
the  Advisory  Council  of  the  Sen¬ 
ate  Post  Office  and  Civil  Service 
Committee  that  made  a  complete 
study  of  the  U.  S.  postal  opera¬ 
tion. 

Several  years  ago  he  received 
the  Amos  Award  for  distinguished 
service  to  the  small  newspaper  in¬ 
dustry  of  the  nation. 

Mr.  Anderson  was  bom  and 
reared  at  Reidsville,  N.  C.  He  is 
48  yeare  old.  He  attended  the 
University  of  North  Carolina  and 
taught  school  two  years  while  de¬ 
ciding  between  newspaper  work 
and  law. 
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Journalism  won  and  he  went  in¬ 
to  the  newspaper  field  and  worked 
for  daily  newspapers  in  both  re¬ 
porting  and  advertising  depart¬ 
ments.  These  papers  included  the 
Elizabeth  Daily  Advance  and  the 
Knoxville  (Tenn.)  Journal. 

In  1934  he  entered  the  weekly 
field  as  editor  of  the  Leaksville 
(N.  C.)  News.  The  next  year  the 
paper  won  second  place  for  the 
best  special  edition  in  an  NEA 
contest. 

In  1937  he  leased  the  Skyland 
Post  at  West  Jefferson  and  later 
bought  the  paper.  In  1939  he 
started  the  Alleghany  News  at 
Sparta  and  in  1941  he  bought  the 
Times  at  Brevard.  The  next  year 
he  acquired  the  Forest  City  Cour¬ 
ier  and  the  Spindale  Sun. 

These  papers  range  in  size  from 
8-page,  1,500  circulation,  to  24 
pages,  4,500  circulafion.  With  the 
exception  of  Rutherford  county, 
they  are  the  only  papers  pub¬ 
lished  in  three  counties. 

The  papers  own  their  own 
buildings  and  have  modem  equip¬ 
ment,  including  two  web  presses 
and  a  20-page  rotary  press. 

Anderson  Principles 

One  of  the  guiding  principles 
of  the  Anderson  newspapers  is  to 
publish  the  best  possible  newspa¬ 
pers  and  to  make  money  so  that 
this  can  be  accomplished  and  so 
that  the  papers  can  render  maxi¬ 
mum  public  service  to  their  com¬ 
munities. 

Mr.  Anderson  has  likewise  been 
active  in  state  press  association 
work  and  was  president  of  the 
North  Carolina  Press  Association 
in  1941-42. 

After  the  second  World  War, 
he  became  interested  in  radio 
broadcasting  as  an  additional 
service  to  his  communities  and 
established  three  radio  stations. 

He  is  now  president  and  gen¬ 
eral  manager  of  WBBO-AM  and 
FM  at  Forest  City;  president  of 
WPNF,  Brevard,  and  vicepresi¬ 
dent  of  WBRM,  Marion.  He  is  a 
former  member  of  the  board  of 
directors  of  the  North  Carolina 
Association  of  AM  and  FM 
Broadcasters. 

Civic  Leader 

Mr.  Anderson  is  also  vitally  in¬ 
terested  in  civic  activities.  He  is 
one  of  the  founders  of  local  mer¬ 
chants  associations  at  Brevard, 
Forest  City,  Spindale  and  West 
Jefferson.  He  assisted  in  the  es¬ 
tablishment  of  two  county  hos¬ 
pitals,  two  Rotary  clubs  and  has 
engaged  in  numerous  other  civic 
endeavors. 

Currently  he  is  a  member  of 
the  board  of  tmstees  of  Brevard 
College,  the  Brevard  Music 
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Foundation,  the  North  Carolina 
Symphony  Society  and  the  jour¬ 
nalism  foundation  of  the  Univer¬ 
sity  of  North  Carolina. 

He  is  a  member  of  Sigma  Delta 
Chi,  the  Methodist  Church  and  is 
a  Democrat. 

He  was  married  in  1931  to 
Stella  Williams  and  they  have  one 
daughter,  Billie,  age  17.  Mrs.  An¬ 
derson  is  also  extremely  active  in 
newspaper  work  and  civic  activi¬ 
ties.  She  is  editor  of  the  Skyland 
Post  and  is  a  past  president  of  the 
North  Carolina  Federation  of 
Women’s  Clubs.  A  brother,  John 
Anderson,  edits  the  Times  at  Bre¬ 
vard. 

Mr.  Anderson  is  a  hard  worker 
and  has  the  faculty  of  getting 
things  done. 

His  major  hobbies  are  golf  and 
music.  Because  of  his  numerous 
duties  he  is  a  week-end  golfer  and 
shoots  in  the  80’s. 


NEA  Convention 

continued  from  page  62 


(N.C.)  Courier,  who  has  been 
chairman  of  the  Legislative  Com¬ 
mittee  for  10  years,  and  by  Wil¬ 
liam  L.  Daley,  NEA  Washington 
representative.  They  reported  that 
a  constant  fight  must  be  maintained 
against  damaging  legislation. 


Nineteen  daily  newspapers  were 
represented  in  a  session  of  their 
own,  presided  over  by  Don  Hardy, 
Canon  City  (Mo.)  Daily  Record. 
Plans  were  made  for  the  program 
of  the  Fall  meeting,  which  will  be 
held  in  Chicago. 

E.  A.  (Al)  Resch,  Silver  City 
(N.C.)  Chatham  News,  made  a 
presentation  of  a  gift  to  Mr.  Mc¬ 
Intosh,  the  retiring  president,  for 
being  the  “watchman  on  the  wall” 
for  the  last  year. 

“NEA  is  a  fraternity,  a  fellow¬ 
ship,  almost  a  religion,  upholding 
the  ideals  of  a  great  profession,” 
replied  Mr.  McIntosh  with  feeling. 
“It  is  more  than  a  trade  associa¬ 
tion.  It  represents  the  non-metro¬ 
politan  press  of  America  and  the 
clarity  of  thinking  and  the  patriot¬ 
ism  of  the  grass  roots.” 

New  Officers 

Ed  M.  Anderson,  owner  of  five 
North  Carolina  newspapers,  was 
elected  president  for  the  coming 
year,  Don  Hardy,  Canon  City 
(Colo.)  Daily  Record,  became 
vicepresident  and  E.  A.  Briles, 
Stafford  (Kan.)  Courier,  was  re¬ 
elected  treasurer. 

New  directors  elected  were 
Arthur  McDaniel,  Fredericksburg 
(Md.)  Times;  Ed  Schergens,  Tell 
City  (Ind.)  News;  Paul  C.  Smith, 
Rock  Rapids  (Iowa)  Lyon  County 
Reporter;  Lowell  lessen,  Beverly 
Hills  (Calif.)  Daily  Newslife. 

Don  Eck  is  executive  secretary 
and  general  manager  at  the  Chicago 
headquarters. 

NEA  now  has  in  its  membership 
473  daily  and  4,057  weekly  news¬ 
papers. 

The  members  were  guests  of  the 
Bethlehem  Steel  Company  or  a 
boat  trip  through  the  harbor  and 
to  Sparrows  Point,  when  they  went 
through  Bethlehem’s  steel  mills, 
second  largest  in  the  world  (3,000 
acres,  3,500  employes)  and  also 
went  through  the  Baltimore  &  Ohio 
Railroad  Museum. 

Before  going  to  Washington,  the 
NEA  group  visited  Gettysburg 
Battlefield,  Pa.,  and  Williamsburg, 
Va.,  and  after  hearing  President 
Eisenhower’s  address  some  mem¬ 
bers  went  on  to  Bermuda.  The  or¬ 
ganization  plans  a  tour  of  Europe 
next  April. 


NEWSPAPER  PLANTS 

new  plants 
modernizations 
extensions 
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National  Advertising  in  Newspapers— 1953 


Herewith  is  a  listing  of  adver-  AmeriMn  Chicle  Company 
tising  expenditures  above  $25,000  American  Cyan»mi<iO«“^ny 

American  Cyanamid  Co .  t 


placed  in  newspapers  during  1953 
by  national  advertisers.  Compiled 
by  the  Bureau  of  Advertising, 
ANPA,  from  Media  Records  and 
publisher-contributed  data,  the  fig¬ 
ures  are  based  on{  actual  linage 
reports  from  935  weekday  English- 
language  newspapers  in  683  cities 
and  towns  (89.8%  of  the  total 
weekday  circulation)  and  from 
313  Sunday  newspapers  in  273 
cities  (93.7%  of  the  total  Sun¬ 
day  circulation) . 


12.026 

Lederle  Laboratoriea .  188,402 

Melmac  Dinnerware .  101,945 


Arden  Farms  Co. 

%  67,286  Ice  Cream . t  21.408 

Milk .  11,825 

Products .  18,797 


New  York  Shipbuilding  Co . 
Institutional . 


$  52,030 


American  Distilling  Co.,  Inc. 

Old  American  Whiskey . 

Bourbon  Supreme  Whiskey. 
Ouckenheimer  Whiskey . . . . 

Meadwood  Whiskey . 

StUlbrook  Whiskey . 


.\merican  Export  Lines  Inc. 


American  Express  Co. 


All  cities  and  towns  measured 
were  of  10,000  population  and  American  H(Me  Magasine  Corp. 
over.  The  percentage  figures  given  Ainerican  Home  Products  Corp. 
are  total  U.  S.  circulation  in  cities 
and  towns  of  10,000  population 
and  over. 


Figures  are  based  on  1,393  ad¬ 
vertisers  and  3,130  products. 


Ace  Art  Co. 

Nu  Ace . 

Admiral  Corp. 

Air  Conditioner . 

Freeier . 

Radio . 

Radio  and  Television . 

Range . 

Refrigerator . 

Television . 

Products . 


t  36,545 

$  4.415 

6,743 
58,715 
3,319 
3,317 
208,255 
1,062,009 
121,597 


Adolph’s  Ltd. 


Affiliated  Cas  Equipment  Inc. 
Bryant  Heating  Equipment  . . 
Day  and  Night  Water  Heater. 


Air  France,  Franch  National  Airlines. 
Aladdin  Co. 

Homes . 

Aldon  Rug  Mills 

Rugs . . . . 

Allegheny  Airlines,  Inc. . . 

Allen  Products  Corp. 

Seal-All . 

Alles  A  Fischer  Inc. 


63  Cigars. 


Alliance  Mfg.  Co. 


Tenna-Rotor. 
Tenna.Scope . 


Allis-Chalmers  Mfg.  Co. 

Farm  and  Garden  Equipment. 

Tractors . 

Institutional . 


Alma  Trailer  Co. 

Trailers . 

Altes  Brewing  Co. 


Aluminum  Co.  of  America 
Alcoa  Steamship  Co.  Inc . 

Wear-Ever  Foil . 

Institutional . 


Amana  Refrigeration  Inc. 


Amerii^n  Bakeries  Company 

Merita  Bread . 

Merita  Cakes . 

Merita  Products . 


American  Broadcasting.Paramount 
Theatres,  Inc. 


American  Character  Doll  Co. 


American  Chemical  Paint  Co.' 
Trimtone  and  W eedone .... 
Weedone  Crab  Grass  Killer. 


51.468,370 

.  5  158,689 

.  5  19,670 
17,165 

5 

36,835 

207,689 

59,472 

52,751 

47,157 

5 

28,791 

26,108 

24.281 

5 

50,389 

11.039 

62,714 

13,785 

5 

87,538 

8,988 

11,977 

23,288 

5 

44,253 

397,652 

58,819 

38,422 

2,662 

65,689 

98,824 

5 

167,175 

55,377 

51,043,985 

5 

57,431 

14,980 

6,510 

5 

78,921 

5 

28,383 

5 

182,267 

5 

49,780 

5 

18,794 

19,372 

5 

38,166 

Aerowax. 

Anacin .  238,536 

Anacin  and  Outgro . 

Antrol  Rose  Spray . 

Autobrite . 

R'laodol . 

Black  Flag  Aerosol . 

Burnett’s  Extracts . 

Burnett’s  Puddings . 

Chef-Boy-Ar-Dee  Products . 

Chef-Bov— Ar-Dee  Sauces . 

Chlora  Stick . 

Easv4)ff . 

G.  Washington  Instant  Coffee. . 

Heet . 

Kolynos  Tooth  Paste . 

Melcalose  Tablets . 

Outgro . 

Petro-Svllium . 

Plastic  Wood . 

Preparation  H . ] .  i 

3-ln.One  Oil . 

Snarol . 

Whitehall  Pharmacal  iS^ucts. 

Wixard  Wick . 


American  Maise  Products  Company 


•American-Marietta  Company 
Dri-Gk). 


O-Cedir  Car  Mop. 
Products . 


American  Molasses  Co. 

Grandma’s  Molasses. . 
American  Oil  Company 


•Americari  Optical  Company 

Polaroid  Sun  Glasses . . 

American  Petroleum  Inrtitute. 
American  Pop  Com  Co. 

Jolly  Time  Pop  Com . . 

American  President  Lines 

Steamship  Transport . 

American  f^fct.v  Raxor  Corp. 

Blue  Star  Blades . 

Gem  Blades  and  Raiors. . . . 

Pal  Blades  and  Raiors . 

Personna  Blades . 

Silver  Star  Blades . 

Treet  Blades . 


American  Sugar  Refining  Co. 

Domino  Sugar . 

Franklin  Sugar . 

Sunny  Cane  .Sugar . 


American  Tobacco  Co.,  The 


American  Viscose  Corp. 

Institutional . 

Anderson-Erickson  Dairy  Co. 
Ancla  Co..  The 

Toilet  Preparations . 

Anheuser-Busch,  Inc. 


Antell,  Inc.,  Charles 

Fastabs . 

Formula  No.  9 _ 

Home  Permanent . . 
Products . 


5  300.373 

5  113,451 

5  11.442 

11,028 
25,412 
1,139 
30,829 

5 

79,850 

5  167.403 

102,611 

5  270,014 

5  374.693 

5 

37,243 

5  276.587 

238,536 

5,768 

955 

4,352 

1,193 

32,740 

16,046 

9,130 

24,277 

84.448 

4,147 

68,227 

994 

12,591 

35,070 

1,690 

5,226 

7,575 

18,305 

181.452 

19,147 

3,738 

4,926 

44,740 

51,101,860 

264,404 

60.121 

37,386 

11,225 

5 

108,732 

30,648 

313,519 

38,310 

535,592 

70,174 

53,466 

88,164 

603.258 

97,615 

25,246 

1,575 

42,488 

5 

858,346 

5 

368,473 

56,705 

36,036 

5 

461,214 

.  5 

587,640 

. .  1,990,207 

. .  1,449,327 

158,169 

16,251 

54,201,594 

..  5 

28,971 

..  5 

35,393 

..  5 

26,311 

. .  52,020.734 

5 

22,834 

2,971 

9,392 

187,393 

Arena  4  Sons,  Inc.,  V. 

Conte  Luna  Macaroni  Products. ...  $  26,685 
Argus  Cameras,  Inc. 

Argus  Cameras . $  186,227 

Arkansas-Louisiana  Gas  Co .  $  44,129 

Arkansas  Rice  Growers  Cooperative 
Assn. 

Riceland  Rice .  f  115,892 

Armour  4  Co. 

Armour's  Meat  Products . t  138,036 

Armour’s  Miss  Wisconsin  Cheese . . .  7,140 

Armour’s  Poultry  Products .  11,328 

Armour’s  Suds .  71,732 

Chiffon  Soap  Flakes .  90,872 

Clovcrbloom  Margarine .  274,700 

Crystar  Aspirin .  16,995 

Dash  Dog  Food .  139,548 

Djal  Shampoo .  245,7^ 

Dial  Shampoo  and  Soap .  74,809 

Dial  Soap .  876,100 


1.7M 

SJ6a 


52.205,774 


B.  B.  Pen  Co.,  Inc.,  The 

B-  B.  Pen_. .  5  129^77 

Pcrma-Uri . 

I  136,932 

B.  C.  Remedy  Company 

. ’  ’”** 

BaW) . t  43.021 

Glim .  129,903 

5  172.937 


Perk. 

Three  Little  Kittens  Cat  Food . 

Vertegreen . 

Institutional . 

Products . 


9,950 

34,019 

66,349 

6,481 

33,561 


Bacardi  Imports  Inc. 

Rum . 

Baker  Co.,  John  C. 

&ir  Tonic . 5 

Bali  Brassiere  Co.,  Inc .  $ 

Ball  Brothers  Co. 

Jars  and  Lids .  $  46417 

Ball  Clinic 

Rupture  Treatment .  $  102,939 

Ballantine  4  Sons,  P. 

Ale .  5  100.443 

Ale  and  Beer .  242,907 

Beer .  867428 


5  182,943 


60.780 

45.999 


52,097,392 


Arnold  Bakers,  Inc. 

Bread .  5  118,629 

Products .  19,433 


51.211,178 


Arnold,  Schwinn  4  Co. 


Arrow  Liqueurs  Corporation 

Vodka . 

Artistic  Card  Company,  Inc. 
Artistic  Cards . 


Artistic  Foundations,  Inc. 

Foundations . 

Sea  Molds  Swim  Suits. . . 


Arvin  Industries,  Inc. 

Coffee  Perk  and  Lectric  Cook. 

Radio . 

Radio  and  Television . 

Television . 


Ask  Mr.  Foster  Travel  Service.  Inc. 


Inc. 


Associated  British  4  Irish  Rwys. 

British  Railways . . . 

Associated  Hospital  Service  Inc. 

Blue  Cross . 

Blue  Oross  and  Blue  Shield _ 

Blue  Shield . 


Associated  Products.  Inc. 


Yellow-Bole  Pipes . 


System . 

Atlanta  Gas  Light  Co . 

Atlantic  Coast  Line  Railroad. 


Atlantic  Refining  Co. 

Gasoline  and  Oils . . . . 
Atlantis  Sales  Corp. 
French’s  Bird  Foods . 
French’s  Mustard. 


138,062 

126,594 

26,023 

17,404 

115,192 

132,596 

126,949 

6,019 

132,968 

24,980 

1,501 

6,844 

107,770 

141,095 

57,984 

32,148 

30,999 

174,003 

381,008 

69,143 

624,154 

24,785 

19,976 

V 

44,761 

740.334 

27,040 

308,858 

54,281 

Baltimore  4  Ohio  Railroad .  5  272435 

Baltimore  Paint  4  Color  Works 

Gleem  Paints .  5  25,483 

Wall-Fix  Paint .  79423 


5  263,097 


148,740 

158,102 


Good  Luck  Pie  FiUing .  1 12,322 

.  52,393 

.  1,640 


Klix 
Products. 


Austin  Motor  Company  Ltd.  (Eng.) 

Cars . 

.\ustin,  Nichols  4  Co.,  Inc. 

Mouquin  Brandy . 

Ruffino . 


5  4  73,197 
5  189.235 


5  104.704 

Bankers  Life  4  Casualty  Co. 

Bankers  Life  4  Casualty  Co .  51,099,948 

White  Cross  Hospital .  53428 

51,153478 

BarbasolCo.. .  5  27449 

Barron’s  Publishing  Co. 

Magaiine .  5  34,433 

Barton  Distilling  Co. 

Colonel  Lee  Whiskey .  5  8,745 

Kentucky  Gentleman  Whiskey .  14,429 

Tom  Moore  Whiskey .  22441 

5  48,004 

Bases  Mfg.  Co. 

Bascal  Aluminum  Tumblers . 5  31.514 

Basral  Bowls .  4434 

5  35.850 

Bavarian  Brewing  Co. 

Ale  and  Beer .  5  89,845 

Bavuk  Cigars  Inc. 

Lillies  Cigsre .  5  49487 

Webster  (Cigars .  69479 

5  118.444 

51,111.788 
11472 
11.588 

51.134.448 

Beam  Distilling  Co.,  James  B. 

Beam’s  Kn-Bottle  Whiskey . 5  3.08 

Beam’s  Whiskies . 

Bonded  Beam  Whiskey .  24,148 

Colonel  James  B.  Beam  Whiskey . . .  3,0W 

Jim  Beam  Whiskey . 

Old  Thib  Whiskey .  * 

5  247,475 

Beatrice  Foods  Co.  .  , 

Beatrice  Foods . 5  3,W 

I^  Choy  Food  Products .  *•*" 

Meadow  Gold  Dairy  Products .  10.78 

Meadow  Gold  Ice  (5resm .  IJ.JJj 

Meadow  Gold  Milk . 

5  45.128 


Beacon  Co.,  The 

Beacon  Wax . . . 

Beacon  Wax  and  Dirt  Remover. 
Zero . 


12,290 

14,092 


5  26,382 


AP  Parts  Corp.,  The 

Miracle  Power. . . . 

Appalachian  Electric  Power  Co . 
Appleton-Century-Crofts.  Inc. 
Books . 


5  222,590 


79,672 

56,926 


5  46,413 


Avco  Mfg.  Corp. 

American  Kitchens .  5  28,652 

Bendix  Clothes  Dryer .  10,787 

Bendix  Products .  33,533 

Bendix  Refrigerator .  85,304 

Bendix  Washer .  56,297 

Bendix  Washer-Dryer .  231,309 

Crosley  Air  Conditioner .  3,781 

Crosley  Dryer  and  Washer .  31,197 

Crosley  Freeier .  7,391 

Crosley  Freeier  and  Refrigerator. . .  1,792 

Crosley  Kitchens .  76,791 

Crosley  Products .  139,342 

Crosley  Radio .  362,331 

Crosley  Ranges .  1,541 

Crosley  Refrigerator .  271,410 

Crosley  Television  .  848.708 

Lycoming  Spencer  Division .  8,345 


Besunit  Mills  Inc. 

8,601 

Bemberg  Fabrics . 

64,647 

$ 

73J46 

Beaute  Vues  Corp. 

Nutri-Tonic  Hair  Treatment . 

Nutri-’Tonic  Permanent . 

Nutri-’Tonic  Shampoo . 

20,569 

51.900 

3.651 

t 

76,1M 

Beechurst  Press,  Inc. 

American  History  Book  ^lety . . 
Art  Book  Guild  of  America . 

15.491 

3.815 

6.098 

t 

25475 

Beech-Nut  Packing  Co. 

Baby  Foods . 

282.989 

80.574 

77.479 

1,117 

% 

442.155 
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National  Advertising  Expenditures:  1953 


1.8S0  Rail  TrmnsDort . 

-  Steamship  Transport , 


Burpee  Co.,  W.  Atlee 

Seeds . 

Burry  Biscuit  Corporation 

Crackers . 

Bu-Tay  Products,  Ltd. 

Rain  Drops . 

Buxton,  Inc. 

Billfolds . 

Buy-Lines  by  Nancy  Srmser. 
Bymart-Tintair,  Inc. 

Tintair . 


Bell  *  Company,  Inc. 

Ml-Ans . 

Bell  Telephone  Co.  of  Pennsylvania. 

Beltone  Rrarina  Aid  Co . 

Bendix  Aviation  Corp. 

Television . 

Institutional . 


Norne  Refrigerator . 
Norge  Washer. . . . 
Norge  Products . . . 


t  132.891 
S  432,221 
$  54,365 


Carrdle-Lite  Chemical  Co. 

Exterm-o-lite . 

Canepo  Co..  John  B. 

Red  Cross  Macaroni  Products 
Cannon  Mills.  Inc. 

Pillowcases  and  Sheets  . 

Spreads . 

Towels . 


Boston  A  Maine  Railroad  Co 
Boston  Consolidated  Gas  Co. 

Boston  Edison  Co . 

Botany  Mills.  Inc . 

Bourioir  Inc. 

Toilet  Preoarationa . 

Bowrrtan  Dairy  Co. 

Buttermilk . 

Cottage  Cheese . 

Cream . 

Dairy  Products . 

Del-Frost . 

Egg  Nog . 

Eras . 

Milk . 

Strawberry  Drink . 


t  387.645 
93,757 
437,214 


Benjamin  A  Johnes,  Inc. 

Foundation  Garments .  $ 

Besson  A  Hedges 

Pkrliament  Cigarettes . $ 

Bercut  Richards  Packing  Co. 

Sacramento  California  Tomato  Juice  } 
Bernstein,  Arrtold,  Shipping  Co.,  Inc. 
Bernstein,  Arnold,  Shipping  Co.,  Inc.  S 
Silver  Star  Line . 


$  918.616 
t  78.610 
t  440J78 
t  25.710 


Canute  Water  Co . 

Capital  Airlines . 

Capp  Mfg.  Co..  M . 

Carsidine  Chemical  Co. 

Capudine . 

Cargill,  Inc. 

Cargill  Lawn  Seed . . . 
Nutrena  Dog  Food . . 


^  „  C 

6,810  Co.,  John  E. 

3.028  French  Dressing  and  Mayonrtaise 

29,074  Mayonnaise . 

13.950 

7,276  ^  „ 

2,291  "»“>  »  Coffee  Co. 

134,847  Coffee . 

1.720  Tea . 


Best  Foods,  Inc.,  The 

Best  Foods  French  Dressing . 

Best  Foods  French  Dressing  and 

Sandwich  Speed . 

Best  Foods  Mayonnaise . 

Best  Foods  Products . 

Best  Foods  ,®alad  Oil . 

Hellmann’s  French  Dressings  and 

Sandwich  f^red . . 

Hellmann's  Mayonnaise . 

Helhnann's  .Sandwich  Spred . 

H-0  Cream  Farina . 

H-0  Oats . 

H-0  Quick  Oats . 

Nuroa  Oleomargarine . 

Presto  Cake  Flour . 

Shinola  Shoe  Polish . 


Carnation  Co. 

Albers  Cereals . 

.fibers  Pancake  and  Waffle  Mix 

Albers  Quick  Oats . 

Albers  Products . 

Carnation  Com  ^akes . 

Carnation  Cottage  Cheese . 

Carnation  Dairy  Products  . 

Carnation  Egg-Nog . 

Carrration  Eyaporated  Milk. 

Carnation  Ice  Cream . 

Carnation  Milk . 

Friskies . 

Gold  Cross  Evaporated  Milk 
Topic . 


Growers  of  California 

t  92,224  Calavo  Avocados . 

t  416,071  California  Dairy  Industry  .Advisory 
Board  . 

»  25.089  Galifomia  Emit  Exchange . 

California  Bartlett  Pears . 

California  A  Hawaiian  Sugar  Reding 
*  77,007  ^Co^Ltd. 

C  4  H  Sunr . 

$  39,701  C^ifomia  Lima  Btean  Growers  Assn, 

t  alifomia  Limas  .  , 

$  1.3,865  ‘‘^ide  Lima  Beans....!.”!’.’.’.”.” 

31,9.55 
1,33,844  „ 

- California  Oil  Company,  The 

(  179,664  Gasoline  and  Oils . 

California  Parking  Corp. 

$  4fi.2S4  7>»‘l  Monte  Catsup . 

42,265  Del  Monte  Fmits . 

-  Del  Monte  Pineapple  and  Pineapple 

t  88.549  Juice . 

Del  Monte  Prune  Juice. 

t  241,304  Del  Monte  Vegetables . 

Del  Monte  Products . 


60,536  Candies . 

14,425  Braniff  International  .\irwavs . 

14,569  Braun  Raking  Co. 

Bread . 

1,650  Breck,  Inc.,  John  H. 

J®J.®75  Breck  Cream  Treatment  and 

2,950  Shampoo . 

12,512  Breitenbach  Co.,  M.  J. 

12,719  Pepto-Mangan .  .. 

Brewing  Coro,  of  America 
^70.351  Carling's  Beer  and  Ale  . . . 

J7.7W  Carling's  Black  I,ahel  Beer . 

Carling's  Red  Cap  Ale . 

$1,065,530 

$  40,420  Bridgeport  Brass  Co.,  The 

.  „  .5er-A-.Sol . 

$  276,543  Good-Aire . 

$  48,821 

t  208,164  Brillo  Manufacturing  Co.,  Inc. 

Brillo . 

*  n?’S9I  Brimms  Ptasti-Liner  Co.,  Inc. 

2J.819  Plasti-Liner . 

—  Bristol-Myers  Co. 

*  ”””  Bufferin . 

Ipana  Ammoniated  Tooth  Pgrte. . . . 

Ipana  Tooth  Paste . 

Ipana  Tooth  Paste  and  ^I  Hepatica 

Mum . 

Sal  Hepatica . 

,Sal  Hepatica  and  Vitalis 

Trashav . 

Vitalis! . . . 

Products . 


Carolina  Power  A  Light  Co. . 
Carr-Consolidated  Biscuit  Co. 

Crackers . 

Carrier  Corp. 

Air  Conditioners . 

Cartan  Travel  Bureau,  Inc. 

Cartan  Tours . 

Carter  Products,  Inc. 

Arrid . 

C arter's  Little  Liver  Pilb  . 

Rise . 

Sm  Way . 


Better  Living  Inc . 

Bird  A  Son,  Inc, 

Floor  Coverings  and  Rugs . 

Birmingham  Committee  of  100. . . . 
Bishop  Inc.,  Hasel 

Toilet  Preparations . 

Black  A  Decker  Mfg.  Co.,  The 
Black  A  Decker  Sander-Polisher. 
Black  A  Decker  Utility  Drill . . . . 


$  320,103 

3I..3S4  California  Physicians  Service . 

721,506  California  Prune  A  Apricot  Growers’ 
74.433  -Assn. 

6,175  California  Pmne  Juice . 

296,117  Galifomia  Pranes . 

2,231  "Sunsweet  Prunes . 

583,088 

141.723 

29.703  California  Walnut  Growers  Assn. 

-  Diamond  Walnuts . 

$2,206,463  Calo  Dog  Food  Company,  Inc. 

t  432  653  Dog  Food . 

$  25  357  Caloric  .Stove  Corporation 

■  '  Dryer . 

$  26.799  R»nK«' . 


Black,  Inc.,  Waller  J. 

Black's  Readers  Service  Co. 

Black  Inc.,  Walter  J . 

Classics  Club . 

Detective  Book  Club . 


$  177,237 
124,117 
116,596 
247,542 


Celanese  Corporation  of  America 
Cellowax  Company,  The 

Bhiko . 

Cellowax . 


Blanton  Co. 

Crramo  Margarine . 

BUts-Weinhard  Company 

Beer . 

Bloch  Bros.  'Toh^co  Co. 

Kentucky  Chib . 

Block  Drug  Co.,  Inc. 

Alkaids . 

.4mm-i-dent  Dmtifrices . . . 
Amm-i-dent  Tooth  Paste. . 
.5mm-i-dent  Tooth  Powder 

Innerclean . 

Polident . 

Pnli-Grip . 

Poslam . 

Stera-Klttn . 


Central  Illinois  Light  Co. . 
Ceribelli  A  Co. 

Brioschi . 

Chattanooga  Medicine  Co. 

Black  Dnught . 

Cardui . 


British  Overseas  Airways . 

British  Travel  Assn . . . ! . 

Broil-Quick,  Ine. 

Rotisseries . 

Brooklyn  Union  flas  Co . 

Bmwn-Fonnan  Distillers  Corp. 

Early  Times  Whiskey . . 

King  Whiskey . 

Old  Forester  Whiskey . 


^  „  $  180.933 

Cheerful  Card  Co . $  112,380 

Chemstrand  Corp.,  The .  $  38,710 

Chesapeake  A  Ohio  Railway  Co . $  69,643 

Chesapeake  A  Potomac  Telephone  Co .  $  308,472 

Cheaebrough  Mfg.  Co.,  Cona'd 

Vaseline  Hair  Tonic . $  425,438 

Chicago,  Burlington  A  Quincy  Railroad 

Bus  Transport .  $  7,429 

Rail  Transport .  176,036 


Camfield  Mfg.  Co. 

Coffee  Maker . 

Coffee  Maker  and  Toaster. 


Campana  Sales  Co. 

Ayds . 

Bantron . 

Campana  Preparations 
D  p  p  Prescription . . . 
Solitair  Preparations. . . 


_ '  Brown-Graves  Company 

*>'3W6o  Br^sCJcS^’ITe.’.”!:!!!!!!!!!: 

$  43  594  D'”*”  *  Williamson  Tobuco  Corp. 

$  43!358 

$  100.743 

$  46,880 

$  25,509  Brownell  A  Field  Co. 

$  365,618  .kutocrat  Coffee . 

.Autocrat  Coffee  and  Instant  Coffee 

$  28,196  Autocrat  Coffee  SvruD . 

19,458  Autocrat  Instant  Coffee . 

7,238  Autocrat  Tea . 

6.142 
77.137 
1.786 
185.223 
30,774 


Bobhs-Merrill  Co.,  The 

Books . 

Boeing  Ain^e  Co . 

Bon  Ami  Co.,  The 

Bon  Ami . 

Bonnie  Hubbard  Kubimrd ... 

Book  Find  Club . ! ! ! . ! 

Bookof-the-Month  Club  Inc . 

Borden  Co. 

Borden's  Biscuits . 

Borden’s  Buttermilk . 

Bolden's  Cheese . ! ! 

Borden’s  Chocolate  Drink . 

Borden’s  Cottage  Cheese . 

Bonlen's  Cottage  Cheese  and  Milk . 

Borden  s  Dairy  Products . 

Borden’s  Egg  Nog . 

Borden’s,  Horton's  uid  Reid's  Ice 

Cream . 

Borden's  Ice  Cream . 

Borden's  Instant  Coffee ...!!!!!” 
Borfen^s  Instant  Hot  Chocolate  Mix 
Borden's  Mayonnaise  and  Salad 

Dressing . 

Borden’s  Milk . !!!!!!!!!!! 

Borden’s  Sherbrt. . . . 

Borden's  Skimmed  Milk'.!!! 

Borden’s  Snow  King . 

Borden's  Products . 

Charlotte  Freese . 

Horton's  Ire  Cream . 

^eer  Frosen  Foorls . 

Reid’s  Ice  Crerun . 

Starlac . !!!!!!!’ 


Chicagri,  Milwaukee,  St.  Paul  A  Pacific 

Railroad . 

Chicago  A  Northwestern  Railway. .  . . 
Chicago,  Rock  Island  A  Pacific  Rail¬ 
way  Co . 

Chicago  Transit  Authority . 

Chicago  Tribune . 

ChicopM  Milb,  Inc. 

Lumite  Screening. . 


Campbell  .Sons  Corp.,  Harry  T. 

Coprox . 

■Sakrete . 


$  115,242 

$  320,412 
612,935 
5,652 
256,232 
1,920 
376,114 


9,SM  Campbell  Soup  Company 
6.358  f  ampbell's  Rmuis . 

•  M  nni  Campbell’s  Soups . 

»  33,224  Campbell’s  Tomato  Juice . 

Franco-.American  Spaghetti . 

$  136,361  Franco-American  Spaghetti  Sauce. 

193,767  V-8  Vegetable  Juices . 

$  330.128 

Canada  Dry  Ginger  Ale  Inc. 

$  54,520  . 

Canada  Dry  G  inger  Ale . 

$  3  513  Canada  Dry  Ginger  Ale  and  Water. 

75 ’749  Canada  D^  Glamor . 

5!247  Canada  Dry  Water . 

_ '  Canada  Dry  ^inine  Watrw . 

$  84,509  C!?“^*  9,'y  Piw^rts . 

(  inxano  Vermouth . 

•  <  !•  oiio  Johnnie  Walker  Seotch . 

$  151,268  Cordials . 

<  txfiXT  Pedro  Domecq . 

$  55,847  Strega  Liqueur . 

$  6U55  pw  _PI 

45,538  — — 

t  loa  vDv  ^ snada  Steamship  Lines.  Ltd . 

$  106,793  Canadian  Natioiial  Railways 

Rail  Transport . 

$  101,451  Trans  Canada  Airlines . 

$  59,170 

7,254  Canadian  Pacific  Railway  Co. 

3,030  Airlines . . 


Luimte  Screening. . 

Chilton  Greetinim  Co. 

Chilton  Greeting  Cards . 
Chock  Full  o’Nuts 

Coffee . 

Chrysler  Corporation 
Chrysler  Airtemp . 


Bruce  Co.,  E.  L. 

Cleaning  Wax . 

Cleaning  Wax  and  Floor  Cl^er, 


Chrysler  Airtemp . 

Chrysler  Cars . 

Chrysler  and  Plymouth  Cars 

De  Soto  Cats . 

De  Soto  and  Plymouth  Cars. 

Dodge  Cats . 

Dodge  and  Plymouth  Cars. . 

Dodge  Truck . 

Plymouth  Cats . 

Institutional . 


$1,573,265 

$  121,967 
359,979 
76,803 
25,731 
162,453 
77J27 
16,548 
21,1.32 
166,377 
1.425 

7449 

2,223 


Bruce  Pharmaceutical  Dist.  Co.,  Inc. 

Parx  Formula . 

Brunswickr-Ralke-CoUender  Co. 

Billiard  Table . 

Rowling  Ball . 

Bowling  Equipment . 


$14,582,794 

.  $  60376 

.  $  60374 
43330 
16,168 


4 1 .085  Burger  Brewing  Co. 

13,223  Ale  and  Beer . 

20.349  Burgess  Vibrocrafters  Inc. 

2,085  Vibro-Spraver . 

15,470  Burke  Ltd.,  Edward  A  John 

679,220  Burke's  Ale . 

-  Guinness  Stout . 

$2,551,926 

$  33,463  Burlington  Mills  Corp. 

8.012  Fabrics . .  . 

78,034  Burnham  A  Morrill  Company 

5.740  BAM  Beans . . 

10.040  RAM  Beef  Stew . 

9,899  BAMSpaghetti . 
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Chun  King  Sales,  Inc. 

Chinese  Foods . 

Church  A  Dwight  Co.,  Inc. 

Arm  A  Hammer  Bakii^  Soda. . 
Atm  A  Hammer  Washing  Soda 
Cow  Brand  Baking  Soda . 


$1,039314 


B<w-Wanier  Corp. 

Borg-\t  amer  Overdrive . 

Sorge  Dryer . 

Norge  Dryer  and  Washer. . ! . ! ! 

Norge  Freeser . 

V****  »nd  Rrfrigerator 


Cigar  Institute  of  America .  $  1 

Cinch  Products,  Inc. 

Cake  Mix . $ 

Cincinnati  A  Suburban  Bell  Telephone 

Co . $ 

Cincinnati  Gas  A  Electric  Co . $ 

(Continued  on  page  66) 
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Commerrial  Solventi  Coip. 

Dry-Ex . $ 

Circle  Line  Sightaeeing  Yachts,  Inc...  $  25,091  Nor'way . 

Cisra,  Ine. . t  28,010  Fe^ . 

Cities  Service  Company  Peak  and  Nor'way  Anti  Freese . 

Gasoline  and  Oils . S  530,530  Products . 

CHisens  Gas  A  Coke  Utility . t  60,438 

Clairol,  Inc, 

Miss  Clairol  Hair  Color  Bath . S  226,541  Commercial  Travelers  Mutual  Aeci- 

Clark  Cleveland,  Inc.  dent  Assn,  of  America . . 


Nafionai  Adverfising  Expenditures:  7953 


dent  Assn,  of  America . t  75.904 


3,663  IwuTfwnai 

11,787  - 

37,720  Crown  Publishera 

6,728  Books . 

12387  Crown  Zellerfaach  Corp. 

-  Chiffon  Paper  Products 

72,785  Chiffon  Tissue . 

Zee  Napkins . 

75.904  Zee  Tissue . 

114,627  Zee  Products . 


Fasteeth . $  390,744  Commonwealth  ^ison  Co . t  314,627  Zee  Products . 

Thyoquent .  116,123  Commonwealth  of  Poinsylvania . t  41398 

-  Compagnie  Generate  Trans-Atlantique 

_  .  ,  „  - ,  *  506367  French  Steamship  Lines . t  130,496  Cudahy  Packing  Co. 

CleinzDoxis  Asaieft  Fam,  Ed . . $  36,494  CongoleunnKairtis  Inc.  Cudahy  Meat  Products. 


Cleveland  Electric  Illuminating  Co. , .  $ 
Cleveland-Sandusky  Brewing  Corp. 

Gold  Bond  Beer . S 

Gold  Bond  Beer  and  Old  Timers  Ale 


Cliquot  Chib  Co. 
Beverages . . . . 


Flor-Ever . $ 

Gold  Seal  Congoleum . 

Master  Linoleum . 

Trentone . 


Conmar  Products  Corp. 
Zippers . 


ueinrn  Margarme .  lD7,i 

Old  IXitch  Clnnser .  291,' 


77,700  Curtis  Industries,  Inc.,  Helene 


Ginger  Ale^ .  77,689  Connecticut  Light  A  Power  Co . $  44,007  Helene  Curtis  Shampoo . 

Krtmwlrltne*  U/AiAa  1  079  ^ _ _ _  _ .  rt  . 


Sparkling  Water 


Climalene  Co.,  The 

Bowlene . 

Climalene . 


1373  Consoli^t^  Cigar  Corp. 

-  Dutch  Masters  Cigars . $  340,450 

37305  El  Producto  Cigars .  525,265 

.  69.931 


*  83,287  $1,109,947 

^1^8, of  California  Consolidated  Cosmetics,  Inc. 

CaMomiaClmg  Peaches . $  245,515  Lanolin  Phis  Preparatkma . $1,131347 

California  Fruit  Cocktail .  66,516  Consolidated  Dairy  Products  Co. 

.  DarigoW  Butter . 

,  3  312,031  Darigold  Evaporat^  Milk . 

Clmton  Foods  Inc.  Darigold  Milk . 

Hi-C  Grape  and  Orange  Drink . $  56,295 

Hi-C  Orange  Drink .  228,608 


La  Palina  Cigars .  143,514  Curtis  Publishing  Co.  Beers..... . $  40309 

Lovera  Cigars .  30,787  Country  Gentleman . $  31,571  Dobler  Brewing  Co.,  Inc. 

-  Holiday .  207,617  Ale  and  Beer . $  10,989 

$1,109,947  Ladies*^  Home  Journal .  541,198  Beer .  33,108 


Darigold  Evaporated  Milk. 
Darigold  Milk . 


D-W-G  Cigar  Corp. 


Snow  ^p  Froien  Foods. . .  17,438  Consolidated  Edison  Co. of  N.  Y., Inc.  $  435,811  Dallas  Power  A  Li^VCo'.V. t  46387 


Snow  Crop  Frosen  Vegetables _ 

Sun  Filled  Concentrated  Orange 
Juice . 


$  309331 

Clorox  Chemical  Co . $2,480,136 

Coats  A  Clark's  Sales  Corp. 


1339  Consolidate  Royal  Chemical  Corp. 

irSt:;:::::;::::::;;::;::: 

~~  Krank's  Shave  Krem . 

S'?.!  McCoys  'Tablets . 


9,747  Damar  Products  Inc. 

11,548  SbqppersClub . 

12,555  Dan  River  Mills  Inc. 
1368  Dan  River  Sheets. . 

-  Dana  Perfumes  Inc. 


Spool  pitton  Co . 5,  onn'nn!  Consolidated  Vultee  Aircraft  Coip _ $  36,575  Daniel 


Toilet  Preparations . $  41,900  Doubleday  A  Co.,  Inc, 


Coca-Cola  Co .  $1,829,991 

Coleman  Co.,  Inc. 

Floor  Furnaces .  $  12,043 

Heaters .  20,057 

Heating  Equipment .  105,146 

$  137346 

Colgate-Palmolive  Co. 

Ajax  Cleanser . $  880,676 


Continental  Air  Lines  Inc .  . $  146,609  Old  Time  Whiskey . 

Continental  Baking  Co.  Inc.  Davidson  Baking  Co. 

Cobakco  Bread . $  7,095  Bread . 

Hostess  Cakes .  1,927  Cakes . 

Hostess  Cakes  and  Wonder  Bread . .  64,964 

Wonder  Braul .  629,217 

Products .  217,164  Davis  Co.,  R.  B. 

-  Baking  Powder. 

$  920367  Swel . 


Cashmere  Bouquet  ^parations ....  34,717  Continentel  Casualty  Co . $  39,864 

Cashmere  Bouquet  Soap .  375,525  Continental  Oil  Co. 


Gasolines  and  Oils .  $  560,742  Dawson's  Brewery  Inc. 


^Igate  lintel  Cream. . ...... -  1,496,181  Continental  Trailways  Bus  Systra ...  $  150,612 


Colgate  Dental  Cream  and  Palm-  Cook  A  Son  Inc.,  1 

olive  &ap  .  Cook  Chemical  Co, 

Colgate  Dentifnces .  2|594,429  Real-fTill 

^Igate-Palmolive  Shaving  Creams.  75.649  Cook  Paint  A  Van 

^  gate  Shaving  Cram . .  .  16,1«  Cook's  Paints . . . 

Colgate-Palmolive  Products .  245.572  Sha^tone 

Cue  Shampoo .  27,836 

Fab .  2,642,603 

Fjonent  Deodorant .  20,683  Coors  Co.,  Adolph 

Halo .  672,479  Beer 

Kirkman  Cleanser .  9,646  Coming  Glam'  Works ' 


Ale . 

,  Cook  A  Son  Inc.,  Tbos . $  225,783  Ale  and  Beer .  31,813 

i*?!?  Cook  Chemical  Co.  Beer .  33,528 

Real-Kill . $  231,169  - 

Cook  Paint  A  Vami^  Co.  $  85.747 

!S’!tS  Cook's  Paints . $  36,677  Dayton  Power  A  Light  Co . $  29,664 


24,890  Dayton  Rubber  Co. 

-  Dayton  Tires . 

61 .567  Eoolfoam  Pillows . . 


Kirkman  Detergent .  106,519  Pyrex  Ovenware . $ 

Kirkman  ^kes  .  3,260  Pyrei  Utensils . 

Kirkman  Granulated  Soap .  3*257 

Kirkman  Soap .  4,381 

Lurtre-Creme  . .  632,472  Com  Products  Reffning  Co. 

Lustre-Creme  Home  Permanent _  3,658 

Lustre-Creme  and  Palmolive .  247,017  Kre-Mel  and  Maijla 

O^gon  Deter^nt  .  79.821  Kre-Mel  Pudding . 

Octagon  Granulated  Soap .  13,136  Linit 

Palmolive  Soap .  89,000  Masola . 

Palnwlive  and  Vel .  504,987  MaioU  Oil’ and  Niarara’l 

?“*e^ap. .  Niagara  Starch . 

Peter  Pan  Soap .  4,224 

Super  Suds .  167,325 

.  ZiS'??2  Cory  Corporation 

^el® .  353,557  Coffee  Maker . 


Dean  Milk  Co. 

Cottage  Cheese  and  Milk. 

Ice  Cream  and  Milk . . 

MUk . 

Scoop . 


Karo . 

Kre-Mel  and  Masola 
Kr^Mel  Pudding. . . . 


61,098 

7,009  Deering,  Milliken  A  Co.,  Inc. 


Linit .  408,753  De  Jur-Amsco  Corp. 

Masola .  408,471  De  Jur  Camera  and  Equipment . . 

Masola  Oil  and  Niagara  Starch _  22,173  Delaware,  Lackawanna  A  Western 

Niagara  Starch .  296,470  Coal  Co. 


Cory  Corporation 
Coffee  Maker . . . . 
Knife  Sharpener. 


Glen  Alden  Coal. 


28398  „ 

16,881  Delaware,  Lackawanna  A  Western 
-  Railroad  Co . 


College  Inn  Food  Products  Corp. 

Chicken  A  La  King . 

Soups . 

Tomato  Juice  Cocktail . 

Products . 


1,654  Cott  Beverage  Corp. 


Beverages . $  207,146 

Ginger  Ale .  64,090 

Symps .  12,222 


Demert  A  Dougherty,  Inc. 

07,146  Heet . 

64,090  Denney,  Frances 

12,222  Toilet  Preparations . 

-  Derby  Foods,  Inc. 


Colonial  Airlines,  Inc . $  100358  Coty  Inc, 


Colonial  Studios,  Inc . 
Columbia  Baking  Co. 


Detroit  Edison  Co .  $  107,005  Dulane  Co. 


Toilet  Preparations . $  297382  Detroit  Free  Press . $  32,269 

Coward-McCann,  Inc . $  28,866  Detroit  Harvester  Co. 


Southern  Bread .  $  141,951  Cowles  Magasinee,  Inc. 


Moto-Mower  Power  Mowers. 


Southern  Cake. 
Products . 


Columbia  Brewing  Co. 

Alt  Heidelberg  Beer . $  79,281 

Columbia  Broadcasting  System 

C.BB.  Columbia  Television . $  252,952 

Columbia  Broadcasting  System ....  54,936 

Columbia  Record  Player .  22,093 

Columbia  Records .  17,600 


5,759  Look . $  337,149  Detroit  News . 

8,567  Crawley  Co.,  Inc.,  John  J . $  45,163  Devoe  A  Raynolds  Co.,  Inc. 

-  Creamette  Co.  Bay  State  Paint . 

»377  Creamettes . $  117,172  Devoe  Paints . 

Mother's  Macaroni  Products .  5,570  Pee-Gee  Paints . 


$  122,742 

152,952  Creomulsion  Co . $  219,099  Dial  Press,  Inc. 

54,936  Crowell-Collier  Publishing  Co.  Books . . 

22,093  American  Magasine . $  72,236  Diamond  Match 

17,600  Collier's .  447,463  Diamond  Dee 


Columbia  Pictures  Corp. 

Motion  Pictures . 

Cohimbus  Gas  Co . 

Columbus  A  Southern  Ohio  Electric 

Co . 

Columbus  Transit  Co . 


Crowell-Collier  Publishing  Co .  5,175 

Woman's  Home  Companion .  165,556 


Diamond  Tissues. 


77,690 

45,461  Crowell  A  Co.,  Thomas  Y. 

Books . 

53,296  Crown  Central  Petroleum  Corp. 
36343  Gasoline  and  Oils . 


Dist^ers  Corp.-Seagram's  Ltd. 


$  160375 

$  21306 
167336 
291,729 

$  480371 

$  329,894 

.  $ 

1,796 

.  102,437 

98,550 

.  496,911 

.  309,201 

$1,008395 

.  $ 

31,571 

.  207,617 

.  541,198 

561,076 

$1341.462 

.  $  193,960 

40,532 

46,987 

26,461 

49,360 

41,229 

41,900 

70,704 

46353 

5,420 

51,773 

10,580 

46,683 

57363 

20,406 

31,813 

33,528 

85,747 

29.664 

27,663 

12,904 

40,567 

50,648 

31,042 

78,151 

23,656 

183.497 

135,030 

32,558 

139,343 

17,719 

157,062 

32,752 

730,082 

37,510 

67,060 

118,511 

107,00j 

32,269 

33,274 

28,707 

6,364 

27,418 

8,025 

41,807 

47,050 

54,209 

68,151 

51,479 

173,839 

41,341 

295345 

TOR  & 

Calvert  Gin  and  Reserve .  25737) 

Calvert  Reserve  Whisky .  1378M 

Carstair's  White  Seal  Whiskey .  8423|( 

Chivu  Regal  Scotch .  21, )4] 

Christophet  Columbus  Rum .  16631) 

Four  Roses  Whiskey .  78330 

Fresh  Deodorant .  8,01 

Fresh  Deodorant  Soap .  430 

Gallagher  A  Burton  Label  Whiskey.  356,434 

Heed .  6371 

Hunter  Whiskey .  641^1 

Kessler's  Whiskey .  363,461 

Lord  Calvert  Whiskey .  51^407 

Paul  Jones  Whiskey .  314,4M 

Pharma  Craft  Corp .  1,00 

Seagram's  7  Crown  Whiskey .  2,564,(71 

Seagram’s  V.  0 .  298,50 

Seagram's  Products .  140,01 

Ting .  90334 

White  Hone  Scotch .  196,721 

Wilson  Whiskey .  134,447 

Institutional .  124315 


$  50,0M 

Dr.  Pepper  Co . $  152,^ 

Dodd,  Mead  A  Co.  Inc. 

Books . $  38,10 

Doehla  A  Co.,  Ehrry 

Doehla  Greeting  Cards . $  80374 

Phillips  Greeting  Cards .  47,953 

$  128317 

Doniger  A  Co.,  David  D. 

M^regor  Sportswear . $  28,195 

Doimeyer  Corp. 

Products . $  57,461 

Dormin  Inc . $  189,40 


Book  League  of  America . $  69,70 

Crime  Club .  7313 

Itellar  Mystery  Guild .  205,031 

Doubleday  A  Co.,  Inc .  219.634 

Doubleday  One  Dollar  Book  Chib. .  731,18) 

Family  R^ing  Club .  17,450 

Garden  City  Books .  4.453 

Literary  Guild  of  America  Ino .  656,192 

Museum-At-Home .  17300 

Science-Fiction  Book  Club .  70,421 

$1,998379 

Doughnut  Corn,  of  America 

DownyflakeFroxen  Waffles . $  181,(24 

Douglas  Fir  Plywood  Assn. 

Fir  Plywood . I  128385 

Dow  Chemical  Co. 

Dow  Anti-Freese . $  7.957 

Dow  Chemical  Co .  14360 

Saran-Wrap .  73,(23 

$  90340 

Dow  Coming  Corp.  „ 

Sight  Saven . $  30367 

Doyle  Packing  Co.  of  New  Jersey 

Strongheart  Dog  Food . $  105367 

Drackett  Co.  _ _ 

Drano  and  Windex  Spray . $  260,767 

I^T^no . 

$  266,631 

Drewry's  Ltd.  (UBA.)  Inc. 

Drewry’s  Ale . $  190379 

Edelweiss  Beer .  14.61> 


Drexel  Laboratories 

Wonder  Salve . 

Wonder  Salve  and  Wonder  Soap. . . 


Duffy  Mott  Co.,  Inc. 


Sunsweet  Cooked  Prunes  and  Prune 

Juice . 

Sunsweet  Prone  Juice . 


Dulany  A  %n,  Inc.,  John  H. 


Dunaway,  Judson  Corp. 
Expello . 


nincan  i.;onee  uo. 

Maryland  Club  Coffee . $  291,026 


De-Nicotea . 

Silent  Flame  Tobacco  Curer. 


.  $ 

21,188 

53,4(7 

$ 

74,(34 

.  $ 

36J3) 

s 

23,743 

1,148 

113(1 

)  72,984 

261,6(( 

101,703 

16.S3( 

114343 

130,784 

361.057 

19333 

24,640 

44,473 

291,038 

90.837 

20333 

111,178 

I. 

29331 
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Do  Pant  Bleach  ind  Sponge .  8418 

Dn  Pont  Floor  W»x .  32,091 

Do  Pont  Floor  Wax  and  Blench....  1,017 

Du  Pont  Floor  Wax  and  Sponge....  11403 

Dn  Pwt  Garden  Producta .  22,477 

Du  Prat  Painta .  144429 

Dn  Prat  Producta .  42,812 

Dn  Prat  Sponge .  13,848 

Flow  Kote .  8428 

Ser^Ite .  43,435 

Zerex .  74,851 

Zerex  and  Zeione .  201,814 

I^itutional .  33,801 


Duqueane  Brewing  Co.  of  Pittaburgh 


SilrerTop  Beer. 


Dutton  A  Co.,  Inc.,  E.  P, 
Booka . 


Eaat  Ohio  Oaa  Co. 
Eaatco  Inc. 


Dr.  Merricka  Scratchex. 

Eapotafaa . 

Thn).Cilla . 


Eaatera  Corp. 
Royledge  Shelrini 
Royliea  Producta. 


Fiatman  Kodak  Co. 


Chromapun. 


Tenneaaee  Eaatman  Coip. 


667,072 

78,927 

45,613 

124,640 

194,954 

84,453 

84,034 

98434 

47.762 

25,269 

5,540 

8 

m.405 

.  81,884,118 

.  8 

39470 

11,033 

8 

50403 

.  8 

30,720 

.  8 

5488 

191,529 

641,150 

7,002 

44,725 

41,672 

Eagr  Waahing  Machine  Corp. 

Wiaheta . 

Eatmor  Oanberriea,  Inc. 

Ctanberriea . 

Ecooomica  Laboratory,  Inc. 

Soilax . 

Edria  Co.,  William 


Denniaon'a  Spaghetti  and  Meat  BaUa 


1 

931466 

426,029 

46,643 

49,650 

37407 

36,885 

1 

40,100 

Ekco  Producta  Co. 

Flint  Producta . $  93,473 

runt  Sliceraerrer .  20,782 


Electric  Auto-LHe  Co.  *  118455 

Auto-yte  Producta . f  98412 

Elwtnc  Steam  Radiator  Coip. 

Elactrateem  Radiator . $  25,982 

Electrcateem  Vaporiaer .  24,021 


Elgin  National  Watch  Co. 


Emhaaay  Toura 
Travel  and  Toun 
Emeraon  Drug  Co. 


Eineraon  Radio  A  Phonograph  Corp. 
Radio . 


8 

50,003 

262,086 

36464 

29,833 

511,653 

18,628 

31,168 

202487 

Empire  State  Pickling  Co. 

Silrer  Fiona  Sauerkraut.. 
Englander  Co.,  Inc. 

Mattreaaea . 

E“o.Scott  A  Bowne 


Eno. 


8 

252,683 

.  8 

28409 

.  8 

57,594 

.  8 

193423 

64,959 

8,095 

^urtoneCo . |  33543 

Equitable  Gaa  Co . $  37’461 

*^'**™*  lufe  Aaaurance  Society  of 

. * 

E^ue,  Inc. 

. t  105,448 

Em-DryCorp. 

. »  *9.059 

ATOib&rp  iDC. 

Ereraharp  Pencila  and  Pena .  S  393,982 

ochick  Injector  Bladea  and  Raaora,.  301421 


Excelaior  Inatitate . t  31.049 

Eao  Producta  Co. 

Dental  Cnahions . t  31470 


F  fk  F  Laboratories,  Ine. 

Cough  Drops  and  Mints . $  27,738 

Fairbanks,  Morse  ft  Co. 

Mower . t  4.088 

Water  System .  14,123 

Institutional .  10,683 


Falla  CHv  Brewing  Co. 

Falls  CHv  Beer . t 

Great  Fidb  Bew . 


Fabtaff  Brewing  Corp. 

Beer . 

Farm  Bureau  Mutual  Insurance  Com¬ 
panies . 

Farm  Journal  Ine. 


Ibthftnder . 

Pathfinder  and  Farm  JournM . 


Farrar,  Straus  ft  Young,  Inc. 


Father  John's  Medicine  Co.,  Inc. 

Father  John's  Medicine . 

Fedders-Quigan  Coro. 

Fedders  Air  Conditionen . 

Fehr  Brewing  Co.,  Ine.,  Frank 

Beer . 

Feb  ft  Co. 


Felton,  Sibicqr  ft  Co.,  Ine, 

Painta . 

Femak  Co. 


IVodueta. 


Filbert  Ine.;  J.  H. 

Mrs.  Filbert's  Bererain  Syrup 

Mrs.  Filbert's  Margarine . 

Mrs.  Filbert's  Mayonnaise.... 
Mrs.  Filbert's  Salad  Dressing. 
Mis.  Filbert's  Products . 


Financial  World . 

Fine  Editions  CTub . 

Fine  Products  Corp. 


Nunnally's  Candies. 


225,729 

225,926 

274,648 

26,467 

12,251 

11,928 

50,646 

33411 

41,871 

64447 

67,893 

177,698 

113,637 

44,088 

34,834 

55,455 

2,633 

58,087 

14,586 

306,631 

26,089 

2,026 

10,933 

8 

360,255 

8 

50,844 

8 

32,498 

8 

21,093 

25,981 

Firestone  Tire  ft  Rubber  Co. 

Batteries . 

Foamex  Mattress . 

Tires . 

Products . 


Fbeher  Baking  Co. 

Bread . 

Products . 


Flagstaff  Foods 

Coffee . 

Froaen  Orange  Juice. 

Fruit  Juices . 

Fruits . 

Margarine . 

Prunes  Juice . 

Tomato  Juice . 

Vegetables . 

Products . 


<  47,073 

t  2,362 
59,880 
667,619 
13,587 

8  743448 

t  34,400 
8404 

8  42,704 

8  2,869 

1488 
3,755 
2,791 
3,783 
2,258 
3,428 
4,714 
12,921 


63,651 

52,490 

4487 

20,541 

in437 

127,750 

1,483 

221,004 

70,833 


8  28.872 

Fanehild  Engine  ft  Airplane  Corp. . . .  8  47,059 

Fairmont  Foods  Co. 

Butter . 8  13,978 

Cbocobte  Drink .  1475 

Cottage  Cheese .  27,577 

Dairy  Products .  4,703 

Froaen  Chicken  Products .  6,294 

Frosen  Foods .  6,821 

Froien  Fruits .  10,093 

Frosen  Fruit  Juices .  3,8W 

Frosen  Juices  and  Sherbets .  3,763 

Frosen  Lemonade .  6,093 

Frosen  Orange  Juice .  7,789 

Froaen  Pies .  11,651 

Frosen  Poultry  Products .  11,929 

Froien  Salads .  17,404 

Frosen  Vegetables .  12,612 

Ice  Cream .  40415 

MUk .  11.620 

Orange  Drink .  1,0^ 

Products .  14,478 


8  211462 


222,004 

3,725 


Flo-Ball  Pm  Corp. 

FIp-BallPm.f. . t 

^orida  Citrus  Commissioo 

Citrus  Commission . . . 8 

FVosm  Grapefruit  arid  Onuige  juice 

Grapefruit . 

Grapefruit  and  Oragea . 

uiapefruH  and  Orange  Juice . 

Oranges . 

Tangerines . !.!!!!!!! 

Florida  CHrua  Exchange 
Florigold  Grapefruit  and  Oranges. ..  8 
Florida  Fashions,  Ine. 

Apparel . t 

Florida  Power  ft  Light  Co . 8 

FjoristVTelegraph  Deliyety  AiaBn.  Ine.  8 
Flotill  Producto,  Inc. 

Tasti-Diet  Foods . I 

Tasti-Diet  Fruits . 

Tasti-Diet  Pudding . . 

Tillie-Lewb  Tasti-Diet. ...]!!!! 

Foley  ft  Company 

Honey  luid  Tar  Compound . 

Quit-Its . 


Folpr  ft  Co.,  J.  A. 

.  8  588.944 

I^dilrts^** .  425,000 


Eorbm  ft  Sons  I^lbIishing  Co.,  Ine.; 

Os 

Forbes  Maganne . 

Ford  Motr^  Co. 

Consul  Cars . |  32  533 

Co^l  and  Ze^yr  Cars. 23!416 

E<iuipmmt .  1425 

English  Ford .  19  279 

Ford  ^sed)  Care .  424.063 

C»" .  8487.540 


8 

676404 

8 

30,946 

8 

47,981 

8 

66424 

8 

383,461 

8 

273,752 

8,154 

6,614 

7,401 

8 

295,921 

8 

35,153 

703 

8 

25455 

8 

588,944 

425,000 

2.578 

81.016,523 

8 

37,795 

Ford  ( 


8 

74,656 

.  8 

194431 

.  8 

98,910 

4,721 

8421 

. !"!!!!!!!!!’.  i7;o48 

^ord  nui« .  20  IAS 

Ford  Motor  Co.— Braxil . 1497 

Tra<^ .  40.154 

.  2443.717 

Ford  ^cks  (Used) .  8,101 

.  9.986 

Lincoln  Cars .  770,893 

Lmoojn  and  Mercury  (Used) .  35,161 

Lmcom  and  Mercury  Care .  1,685468 

Mercury^. .  4494.613 

Mercury  (Used)  Care .  23.099 

Institutional .  251,150 

r.  ^  r«  .  .  -  818478404 

Foremost  Dames  Ine. 

eVittw  Cheese .  8  2.656 

leeCream .  45.268 

.  12,153 

Dairy  Products .  14.579 

Formfit  Co. 

Foundations .  I  194431 

Fort  Pitt  Brewing  Co. 

Eort  Pitt  Beer . $  98.910 

Old  Shay  Ala . 

Old  Shay  Beer . 


Foster  Tradiim  Corp. 

Old  Jordan  Whbkey . 8  17.^ 

T.  W,  Stunueb  Whiskey ... . 


Foster-Miibum  Co. 

Allen's  Foot-Ease .  8  8,932 

PUb .  494,775 

Ice-Mmt .  69,623 

Fox  Brewing  Co.i  Peter 

Fox  De  Urxe  Boer .  8  130482 

Fox  Deluxe  Foods,  Ine. 

Froien  Chicken  and  Rwltry .  8  57,083 

Frank  Tea  ft  Spice  Co.,  The 

Frank's  Kraut . 8 

Frank's  Peanut  Butter . 


Frans  Baking  Co. 

.  8  52,478 

Producta . 


Freihofer  Baking  Co. 

Bread . $  25454 

Products . 


111,952 

17,506 

16,047 

33,553 

8,933 

494,775 

59,623 

563430 

130483 

57,083 

28.710 

1403 

30,513 

52,478 

7,952 

60,430 

25454 

21,955 

47409 

29,101 

41,900 

Ew  Parfums.  Inc.  * 

EJ^Bi^'SS:‘““ . * 

Milk  IVoducU . $  31,083 

.  8  81,000 
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Flako  Products  Corp. 

Cuplets .  8 

Fbko . 

Flako  and  Flakom . 

Flako  Mixes . 

Flakom . 

Flako  Products . 


Friend  Bros.,  Inc. 

Friend's  Beans .  8  29,101 

Frito  Company  Ine. 

-  Fritos .  8  41.900 

8  37,785  Fromm  ft  Sichel,  Ine. 

Christian  Brothers  Wines .  8  40,693 

Christian  Brothers  Brandy .  36,955 

Christian  Brothers  Products .  47,103 

Masson  Wines .  30,533 


1,039 

60,067 

3,671 

7,118 

33463 

14,974 


8  155  284 

Frontier  Airlines .  8  33’403 

-  Fulham  Brothers,  Ine. 

8  120426  "4  Fnhstmia"  Frasca  FUS  Pfjljrtr  8  34,111 


Funk  ft  WagnaDa  Co. 

Books .  8  80,718 

Funk  Inc..  WUfiad  , 

Books......... . .  8  34,556 

Furness Bennuda Stean^ip LiiM....  8  144,937 

Q 

Gallo  Winery,  E.  ft  J.  .  . 

GaUoWine .  8  44,153 

Galveston-Houston  Breweries,  Ine.  ^  _ _ 

Southern  Select  Bew . 8  J**??! 

Garceloo  Stamp  Co .  8  37,620 

Garcia  y  Vm.  Ine. 

Garcia  y  Vega  Cigars . 8  *6,483 

Gardm  Guild  of  America. . . .  8  33,645 

Garden  Research  Laboratoriea 

Garden  Resomih  Laboratories . 8  21,7M 

RX-15 .  201409 

8  222,971 

Gaa  Company  of  Scranton . 8 

Gas  ft  Electric  Co.  of  Baltimore . 8 

Gas  Service  Co.  of  Kansas  City . 8  J1457 

Gas  Service  Co.  of  Wichita .  8  38439 

Gebhardt  Chili  Powder  Co.  _ 

Chili  Coo  Came . 8  }L][*2 

Chili  Powder . 

Spaniah  Kitchen . 

Products .  28,704 

8  74,751 

General  Aniline  ft  Film  Corp.  ... 

Ansco  Cameras .  8  55,130 

Ansco  Cameras  and  Filma .  9,471 

Ansco  Films .  65’2?S 

Institutional .  2,748 

8  153415 

General  Baking  Co. 

Bond  Baking  Piquets .  8  8,620 

Bond  Bread . 

Bond  Stuffiiig  Mix . 

Hollywood  Bread .  96,730 

StarM  Bread .  20,168 

8  328494 

General  Cigar  Co.. 

Robert  Bums  Cigars .  8  222,633 

White  Owl  Cigars .  61,681 

8  274414 

General  Electric  Co.  ... 

GE  Air  Conditioner .  8  60.056 

GE  Aircraft  Gas 'Turbines .  1,005 

GE  Air  WaU  Heating  System .  3,142 

GE  Blankets .  44,166 

GE  Clock  Radio .  .7424 

GE  Dishwasher .  12.973 

GE  Dbposal .  5.419 

GE  Dryer .  15.438 

GE  Dryer  and  Washer .  139.067 

GE  Fans .  2,879 

GE  Freeser .  36.583 

GE  Freeser  and  Refrigerator .  5.644 

GE  Heating  Equipment .  22458 

GEIion..„.^..V!V. .  18.097 

GE  Ironer  and  Wa^er .  5.202 

GE  Lamps . 13,478 

GE  Mixer .  35.662 

GE  Photo  Flash  Bulhs .  13.568 

GE  Pump .  5,472 

GE  Radio .  268,135 

GE  Radio  and  Television .  18477 

GE  Rsn^ .  125,651 

GE  Ranm  and  Refrigerators .  6,533 

GE  Refrigerators .  526,271 

GETelevbion .  781,076 

GE  Tubes .  3,543 

GE  Vacuum  Cleaner .  117,636 

GE  Washers .  84433 

GE  Water  Heater .  3,636 

GE  Weathertron .  36453 

Institutional .  238,894 

Products .  457482 

Hotpoint  Air  Conditioner .  6,089 

Hotpoint  ApplUnces .  3,523 

Hotpoint  Dirtwasher .  28409 

Hotpoint  Dryer .  8,878 

Hotpoint  Dryer  and  Washer .  11495 

Hotpoint  Freeser .  .  6,774 

Hotpoint  Freeser  and  Refrigerator..  1,059 

Hotpoint  Launduet .  13,684 

Hotpoint  Ranges .  .  49,101 

Hotpoint  Ranges  and  Refrigerators.  820 

Hotpoint  Refrigerators .  63,483 

Hotpoint  Washers .  15,424 

Hotpoint  Water  Heater .  2,503 

Hotpoint  Products .  95,885 

83,411444 

General  Foods  Corp. 

Baker's  Chocobte .  8  6490 

Baker's  Coconut .  23,080 

Baker's  4inl .  282,258 

Baker's  Instant  Cocoa .  6,096 

Baker's  Semi-Sweet  Chocobte  Chips  28,761 

Birds  Eye  Froien  Chicken  Pw .  208,708 

Birds  Eye  Cliicken  Products .  54,909 

Birds  Eye  Fish  Products .  154,986 

Birds  ^e  Frosen  Foods .  139425 

Birds  Eye  Froien  Fruits  and  Vege- 

toblea .  4,638 

Birds  Eye  Frosen  Lemonade .  23,800 

Birds  Eye  Froien  Orange  Juice .  75,833 

Birds  Eye  Froien  Vegetables .  93,983 

Bireley's  Beveragn .  16,080 

Bireby's  Orange  Drink .  8,471 

Calumet  BrUiing  Powder .  12,183 

Certo  Fmit  Pectin .  61418 

{Continued  on  page  68) 
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Green  Giant  Venetables . 
Kounty  Kist  Vegetables. 
Niblets . : . 


Hastings  Products 

Telebeam  Clarifier . 

Hawaiian  Pineapple  Company,  Ltd. 

Dole  Froien  raeapple . 

Dole  Froien  Pineapple  and  Pine¬ 
apple  Juice . 

Dole  Froien  Pineapple  Juice . 

Dole  Pineapple  and  Pineapple  Juice 
Dole  Pineapple  Products . 


Green  Spot,  Inc. 

Orange  Drink . 

Greta  Brewing  Co.,  William 

Beer . 

Greyhound  Corp. 

Bus  Transport . 

Greystone  Corp. 

American  Hording  Society . . 

Art  Treasure  of  the  World . 

Children’s  Record  Guild,  The. 

Executive  Books . 

Greystone  Collector's  Editions 


$  27,602 
2,893 


Hawthom-Mellody  Farms  Dairv 

$  3,337  Cottage  Cheese . 

114,791  Ice  Cream . 

39,488  Milk . 

63,876  Yogurt . 

29,834  Dairy  Products . 


Griesedieck  Bros.  Brewing  Co. 

^r . 

Griesedieck  Western  Brewery  Co. 

Stag  Beer . 

Griggs,  Cooper  i  Company 

Frost-It . 

Grocery  Store  Pr^ucts  Co. 

B  in  B  Mushrooms . 

FouM's  Macaroni  Ih^uets . . . 
Products . 


Hearst  Corp. 

American  Weekly . 

Bo^n  Advertiser  A  .American 

Chicago  Herald-.Ameriean _ 

Detroit  Times . 

Los  Angeles  Herald-Express . . 
Xew  York  Joiirnal-Ameriean . . 

Pictorial  Review . 

Puck.  The  Comic  Weekly _ 

San  Francisco  Examiner . 


1,959 

109,848 

3,018 

32,102 

507,141 

1,020 

164,139 

92,261 

492,415 

89,221 

47,335 

41,884 

64,432 

943,498 

42,035 


Girard’s,  Inc. 

Girard’s  French  Dressing. . 
Glaser,  Crandcll  Co. 

Everbest  Preserves . 

Glenmore  Distilleries  Co. 

Glenmore  Whiskey . 

Kentucky  Tavern  Whiskey 
Old  Thompson  Whiskey  . . 
Yellowstone  Whiskey . 


Grolier  Society  Inc. 

Book  of  Knowledge 
Grove  Laboratories  Ine 

Fitch  Shampoo . 

Paso  Ointment . 

Pfunder’s  Tablets . . . 


Hearst  Magaiines  Ine. 

Cosmonolitan . 

Good  Housekeeping . 

House  Beautiful . 

Motor  Book  Department 


498,118 

8,n8 

135,215 


General  Mills,  Ine. 

Betty  Crocker  Cake  Mix . 

Betty  Crocker  Pie  Crust  Mix .  . . 

Bisquick . 

Cheerios . 

Gold  Medal  Plour . 

Kix . 

Red  Band  Flour . 

Smiles . 

Sperry  Drifted  Snow  Flour  . 
Sperry  Pancake  and  Waffle  Mix 

Sugar  Jets . 

Wheaties . 

Institutional . ’ .  ’ ' 

General  Mills  Roduets . 


S  463,370 


Heaven  Hill  Distilleries,  Ine. 
Heaven  Hill  Whiskey .... 
Old  Heaven  Hill  Whiskey . 


Guerlain  Ine. 

Toilet  Preparat  ions . 

Guest  Airways 

Air  Travel . 

Gulden  Inc.,  Charles 

Mustard . 

Gulf,  Mobile  A  Ohio — The  .Alton 

Route . 

Gulf  Oil  Corp. 

Gasoline  and  Oils . 

Gulf  F^el  Oil . 

Gulf  Mist . 

Gulf  Tires . 

Gulfspray . 


Glidden  Company 
Durkee’s  Food  Products 

Durkee’s  Margarine . 

Durkee’s  Salad  Dressing 

Glidden  Paints . 

Spred  Paint . 


Hebrew  National  Kosher  Sausage  Co. 
Inc. 

Meat  Products . 

Heileman  Brewing  Co..  G. 

Old  Style  I.ager  Beer . 

Heim  Co.,  H.  J. 

Baby  Foo^ . 

Beans . 

Relish . 

Soups . 

Products . 


Godehaux  Sugars  Ine . 

Goebel  Brewing  Co. 

Beer . 

Goeti  Brewing  Co.,  M.  K. 

Goeti  Country  Chib  Beer  . . . 

Goeti  Country  Club  Malt  Liquor. 


$  149,640 
152.413 
30341 
171,587 
1306,609 


General  Motors  Corporation 

Buick  Cars . 

Buiek  (Used)  Cars . 

Cadillac  Cars . 

Cadillac  (Used)  Cars . . 

Cadillac  and  Oldsmobile  Cars . 

Chevrolet  Cars . 

Chevrolet  (Used)  Cars 
Chevrolet  Soap  Box  Derby ... 

Chevrolet  Trucks . . 

Cleveland  Diesel  Engine 
Delco-Heat  Heating  Equipment 

Ethyl  Corn . 

Fisher  Bodies . 

Frjgidaire  Air  Conditioners .....'. 

Frigidaire  Clothes  Dryer . 

Frigidaire  Clothes  Dryers  and  Wash. 

ers . 

Frigidaire  Dehumidifier . 

Frigidaire  Dryer  and  Flange . 

Frigidaire  Freeiers . 

Frigidaire  Heaters . 

Frigidaire  Ranges . 

Frigidaire  Refrigerators . 

Frigidaire  Washer . 

Frigidaire  Products . 

General  Motors  Trucks . 

General  Motors  Diesel  Engines _ 

General  Motors  Inter-.Ameriean 

Corp. — Institutional . 

General  Motors  Television . 

Oldsmobile  Cars . 

OWsinobile  (Used)  Cars . . !  '  ^  ' 

Fpntiac  Cars . 

Pontiac  (Used)  Cars . 

Yellow  Cab  Co . 

Institutional . 

Products . 


Gunther  Brewing  Co.,  Ine. 
Beer . . 


$1,810,590 


$  175J242 


Hekman  Biscuit  Co. 

Crackers . 

Heller  A  Son  Inc.,  L. 

Delta  Pearls . 

La  Tsusca  Jewelry 


Going  to  Town  with  Pat  Guinan 
Goldenrod  Ice  Cream  Co. 

Ice  Cream . 

Sherbet . 


Hagan  Corp. 

Galgon . 

Hall  Bros.  Ine. 

Hallmark  Greeting  Cards. 
Hallicrafters  Co. 

Radio . . 

Radio  and  Television . . . . 
Television . 


Gold  Seal  Co. 

Glass  Wax . 

Gold  Seal  Glass  Wax  and  Snowy- 

Bleach  . 

Goldie  Shine . 

Glass  Wax  and  Snowy  Bleach 
Snowy  Bleach . 


Henderson  Co.,  Inc.,  .A.  T. 

Tours  and  Travel . 

Hensler  Brewing  Co.,  Jos. 

Beer . 

Hershel  California  Fruit  Products  Co. 

Contadina  Tomato  Paste . 

Heublein  &  Bro.  Inc.,  G.  F. 

A-1  Sauce . 

Andersen’s  Soups . 

Bell’s  Special  Reserve  ^tch . 

Cock’n  Bull  Beverages . 

Heublein’s  Cocktails . 

Maltex  Cereal . 

Maypl  Oats . 

Relska  Vodka . 

Smirnoff  Vodka . 


$  122330 

$  36,143 
854 
6,004 


I  43,028 

$  48387 
9,717 
30,012 
11,004 
139,699 
3,576 
13,129 
71,499 
470,823 


Hambro  Trading  Co.  of  .America,  Inc. 

M.Cl,  Cars . 

M.G.  and  Mon  is  Cars . 

Morris  Cars . 


$  214372 


Golf  A  lawn  Supply  Corp. 

Golf  lawn  Se^ . 

Goodall-Sanford.  Inc. 

Goodall  Carpeting . 

Goodall  Fabrics . 

Goodall-Sanford,  Ine _ 

Palm  Beach  Co . 


$  8,602  Hamilton  Mfg.  Co. 

17.204  Clothes  Dryer . 

22.455  Dryer  and  Washer. . . 

327,732 

I  375,993  HamUton  Watch  Co. 

Watches . 

$  601,938  Hamm  Brewing  Co.,  Theo. 

16,683  Beer . 

4,114  Hampden  Brewing  Co. 

2,792  Ale . 

42,726  Beer . . 

60,931 

I  729,184  Hancock  Mutual  Life  Insurance  Co. 

John . 

$  18,925  Hand  Brewery  Co.,  Peter 

1,494,264  Meister  Brau  Beer . 

1,391  Hanes  Knitting  Co.,  P.  H. 

17373  Underwear . 

48,691  Hansen’s  Laboratory  Ine.,  Christian 

56,747  Junket  Desserts . 

- - —  Junket  Pudding. . 

$1,637,391  Junket  Rennet  Powder . 

Junket  Sherbet  Mix . 


Goodrich  Co.,  B.  F. 
Goodrich  Tires. . . 
Hood  Rubber  Co. 

Hood  Tires . 

Miller  Tires . 

Institutional . 

Products . 


$  170,991 
$  254,379 


Hcxol  Inc. 

Hexol . $  57,748 

Hilex  Co. 

.  .oo  “•-Le* . * 

*  Hi-Life  Packing  Co. 

19,072  Lolli-Pups  Dog  Candy . $  2,417 

r™  . . ^ 

$  37,045 

$  25,325 

$  246,903  Hil'^rothereCo. . 

t  140 IU3  Dromedaiy  Cake  Mix . 

Dromedary  Cake  Mix  and  Dates 

$  5  949  Dromedary  Mixes . 

12,722  I  ^24^2 

45,684  XT  r.  ni.  1  p  * 

7  mg  Hites  Co.,  Charles  E. 

Root  Beer . $  48341 

«  79  9Qg  Hobart  Mfg.  Co.,  I^e 

t  H8'78.3  Kitchen  Aid  Dishwashers . $  26,718 

»  Hoberg  I>per  Mills.  Inc. 

$  72  366  Charmin  Tissue . $  28,131 

’  Hoffman  Radio  Corp. 

’  Water  Heaters .  2,785 

$ 

HoUand-America  Line 

$  51,166  Steamship  Transport . $  193^8 

Holland  Furnace  Co.  * 

$  25,034  HoUinator . $  M.*** 

Hollins  ft  Co.  Ine.,  William 

$  43309  Wearing  Apparel . $  25309 
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Goodyear  Tire  ft  Rubber  Co.,  Ine. 

Goodyear  Sprinkler  System . 

Goodyear  Tires . 

Kelly  Tires . 

Life  Guard  Safety  Tubes . 

Institutional . 

Products . 


$  673,502 

$  150,952 
150,621 
22,669 


$  85,493  Happiness  Tours . 

Hareourt  Brace  ft  Co..  Inc. 

1  7  942  Books 

40'.671  Harlan  Publishing  Co! . 

- Bo9k8 . 

$  48,663  Harnischfeger  Corporation . 

Harper  ft  Bros. 

$  26,185  Books . 

Hartford  Electric  Light  Co . 

$  145,961  Harvard  Brewing  Co. 

$  93,173  Ale  and  Beer . 

$  106,912  Harvard  University  Press 

$  54,806  Books . 

Harvey  ft  Co.  Ltd.,  H. 

$  7300  Harwood's  Canadian  Whiskey. 


Gradiai  Annis  ft  Co.,  Inc. 

Ignacio  Haya  Cigars . 

Grand  Duchess  Steaks,  Ine. 

Froien  Steaks . 

Grapette  Co.,  Inc . 

Great  Northern  Railway  Co . 
Great  Western  Sugar  Co. . . 
Green  Giant  Co. 

Green  Giant  Froien  Peas. 


Gibron  Refigerrator  Co. 

Air  Conditioning . 

Freeiers  and  Refrigerators 

Ranges . 

Range  and  Refrigerators . . 


IJ87 

1,7*7 

).OIi 

1.004 

9.8tt 

S.576 

3,I» 

1,4*9 

0,823 

7,83* 

7,748 

8,710 

2,417 

14.028 

17,045 

fl.502 

50.95! 

50.021 


24J42 

48341 

20,718 

28,131 

4.900 

38,017 

2,785 

!4^ 

193348 

* 

29.0*0 

25305 

1954 


Nafional  Advertising  Expenditures:  7953 


Yes  Tissues. 
Products _ 


9.417 

29,815 


BoDyirood-Maxwell  Co. 

Wesiing  Appsrel . t  35^89 

Holt  A  Co.,  Inc.,  Henry 

Boob .  t  76.694 

Home  Insursnce  Co.,  The . $  79,158 

Home  Lines,  Inc. 

Stesmship  Transport .  8  197,792 

Hmnecrafts  Inc .  $  58,775 

Homelite  Corporation 

Chain  Saw .  t  4.558 

Generator .  23,858 


Hood  A  Sons  Inc.,  H.  P. 

Chocolate  Drink . 

Cottage  Cheese . 

Cream . 

Dry  Skim  Milk . 

Egg  Nog . 

Ice  Cream . 

Ice  Milk . 

Milk . 

Strawberry  Drink . 

Products . 


8  28,416 


Imperial  Sugar  Company .  . I  46,878 

Independent  Advisory  Committee  to 

the  Trucking  Ind^ry . I  33,718 

Indiana  Bell  Telephone  Co .  8  128,991 

Indiana  A  Michigan  Electric  Co .  8  37,857 

Indianapolis  Power  A  Light  Co .  8  63,939 

Institute  of  Life  Insurance . 81339,626 

Institute  of  Mentalphysics... .  8  35,041 

International  Business  Machines  Corp.  8  72,936 

International  CeUucotton  Products 
Company 

Delsey  Tissues .  8  339,138 

Kleenex .  828.932 

Kleenex  and  Veldown .  1 ,050 

Kotex .  705320 

Kotex  Sanitary  Belt .  2,549 

Veldown  Napkins .  2,074 


81.879,063 
8  72,035 


8  940,586 

Johnson  A  Son  Inc.,  S.  C. 

Carnu .  8  80,755 

Glo-Coat .  680.374 


Vegetobles . 

ProducU . 

8  50.442 


Johnson's  Wax  Products. 
Pride. 


Johnson  Publishing  Company,  Inc. 

Ebony . 

Hue . 

Jet . 

Magaiincs . 


Johnston  Corp.,  Gaston 

No-Roach . 

Junes  Products 
Junes . 


Laclede  Gas  Co . * 

155343  Lady  Esther  Ltd.  - 

7,612  Toilet  Preparations . * 

-  L'Aiglon  Apparel,  Inc.  , 

8  924,084  ,  WeariM  .Apparel . * 

Laird  A  Company- 

Apple  Brandy . 

Lambert  Pharmacal  Co.  . 

.Antiseptic .  * 

Tooth  Paste . 


15,862 

3,143 

1,134 

18,092 


79,479 

345.334 


47,761 
$  25,195 


32.958 

459,146 


8  38.231 
8  49,699 


8  60363 


8  492.104 

Landers,  Frary  A  Clark  ,, 

Universal  Appliances .  *  4l,u 

Universal  Vacuum  Cleaner . 


127,502 


„  _  8  112,387 

Hoover  Co. 

JP"  . .  8  150.374 

Vacuum  Cleaner .  119,995 

Washers .  36,389 


Hormel  A  Co,,  George  A. 

Dinty  Moore  Beef  .Stew . 

Dinty  Moore  Beef  Stew  and  .Spag¬ 
hetti  . 

Dinty  Moore  Spaghetti . 

Hormel  Chili  Con  Carne  and  "Ta- 

malcs . 

Hormel  Food  Ihialucts . ”  ] 

Mary  Kitchen  Roa.st  Beef  Hash .... 

Mary  Kitchen  Products . 

Spam . 


International  Furniture  Co. 

Furniture . 

International  Harvester  Company- 
Electric  Fencer  and  Weed  Chopper 

Farmall  Tractor . 

International  Harvester  Air  Con¬ 
ditioner  . 

International  Harvester  Freeier _ 

International  Harvester  Freeser  and 

Refrigerator . 

International  Harvester  Refrigerator 

- International  Truck . 

8  306,758  Institutional . 

Products . 

8  7,062 


$  168,522 


63,265 

3,192 

110,523 

1.34,474 

40,208 

1,989 

33340 


u  L-  ■  c  ,  „  *  394,053 

Houbigant  .Sales  Corporation 

Toilet  Preparations . g  38,603 

Houghton  Mifflin  Co .  $  127,723 

Houston  Light  A  Power  Co . !  2  73  219 

Hubinger  Co. 

Quick  Elastic  Starch . 1  77.147 

Hudepohl  Brewing  Co. 

B«ir..  ....  .  {  ,83,231 

Hudaon  Motor  Car  Co. 

.  82,627367 

t^Msdaed) .  12,128 

„  .  „  ,  .  ^  12,639,495 

Hudaon  Pulp  d;  Paper  Corp. 

.  8  42382 

.  8,789 

nooTjcta .  7  027 

$  58 198 

Hudson  River  Day  Line  Inc . t  86,547 

Hughea  Airrraft  (’o .  S  40  296 

Humble  Oil  A  Re'ning  (’o. 

Gasoline  and  Oils .  $  121,028 

Humko  (  o..  The 

Oil  Md  Shortening . g  28.065 

Hunt  Fooda  Inc. 

Huntat’ataup .  |  H6,951 

Hunt  a  Tomato  Paste .  239.843 

Hunt  8  Tomato  Sauce .  741,648 

Snider's  Catsup .  97’,981 


International  Latex  Corporation 
Playtex  Home  Hair  Cutter . . . . 

Playtex  Pillow . . 

Institutional . 


International  Milling  Co. 

Robin  Hood  Flour . 

International  Minerals  A  Chemical 
Corp. 

.Ac'cent . 

Thompson  Phosphate . 


5.830 

3,799 

1,086 

35,821 

7,747 

6.5,357 

433,560 

34,208 

126,059 

g  713.467 

g  16,958 
12,113 
181,942 


KLM  Royal  Dutch  Airlines .  8  216370 

Kaiser  Motors  Corp. 

Dkf  161  Cars .  8  3,925 

Henry-  J.  Cars .  481,7M 

■  12,615 


Land  O'Lakes  Creameries,  Inc. 

Butter . 

Rutter  and  Dry  Milk . 

Dry  Milk . 

Products . 


Henry-  J.  and  Kaiser  Cars _ 

Kaiser  Oats .  1,280315 

WiUysCars .  1,368,785 

Willy-sTrucb .  18,171 

Institutional .  121,251 


Kaiser  Steel  Corporation .  8  62,348 

Kansas  City  Power  A  Light  Co .  8  55.774 

Kansas  City  Southern  Railway  Co . . .  8  43,594 

Kansas  City  Star .  8  34,816 

Karagheusian,  Inc.,  .A.  A  M. 

Gulistan  Carpets  and  Rugs . 8  151,133 

Kasser  Distilleis  Products  Corp. 

Kasser's  51  Whiskey- .  8  24,946 

1,671 
63,518 

90,135 


Langendorf  United  Bakeries,  Inc. 

Barbara  Ann  Bread . 

Hollywood  Crackers . 

Holsum  Bread . 

83,286,784  Langendorf  Bread . 

Langendorf  Crackers . 

Movie  Star  Bread . 

Products . 


g  195,254 


6,642 

11,922 

205,968 

21,845 

1,626 

16,262 

7,264 


8 

211,013 

Kasser's  White  Lat^l  Whiskey. . . 
Kings  Whiskey . 

8 

36,087 

Kellogg  Co. 

.  8 

51,603 

2,326 

.All-Bran . 

Cereals . 

Com  Flakes . 

..  8 

International  Nickel  Co..  Inc . 8 

International  Products  Co. 

Crown  Russe  Vodka .  8 

International  Salt  Co.,  Inc. 

Sterling  &lt .  g 

International  Slme  Co. 

Shoes .  g 

International  Silver  Co. 

Homes  A  Edwards  Silverplate .  8 

International  Telephone  A  Telegraph 
Corp. 

Capehart  Radio  and  Television .  8 

Capehart  Television . 

Coolerator  Freeier . 

Coolerator  Refrigerator . 

Institutional . 


53,929 

213,810 


30,859 

98,935 


271,454 

59,344 


54,464 

65.445 

1.146 

4,490 

3,676 


81,226,423 

Hunter  Packing  Company- 

Meat  Products .  g  26,108 

Hygienic  Products  Co. 

.  8  5,832 

Sani-Fhish .  99,795 


8  129,221 

Interstate  Bakeries  Corp. 

Butter-Nut  Bread .  8  130.307 

Ix)g  Cabin  Bread .  50,931 

Weber's  Bread .  90,131 

Products .  9,692 


Iroquois  Beverage  Corp. 

Beer . 

Iroquois  Gas  Corp . . 

Italian  .Airlines . . 

Ivano  Co. 

Ivalon  Sponge . . 

Plumite . 


Hjgrade  Good  Products  Corp. 

Hygrade  Oven  Cleaner . 

Upgrade  Meat  Products . 

Kingan  Meat  Products . 


Idaho  Advertising  Commission 

Onions  and  Potatoes . 

Ritatoes . 


Ideal  Toy  Corporation 

Ideal  Dolls . 

Ideal  Pool . 


j!j™>!»  Bell  Telephone  Co . 

II  inois  Central  Railroad  Co  . . 
lUinoB  Meat  Co. 

Broadcast  Beef  Stew . 

Broadcast  Chili  Con  Came . . . 
Broadcast  Corned  Beef  Hash . 
Broadcast  Meat  Pro^cts _ 


8 

105,627 

.  8 

20,613 

91,337 

39,854 

8 

151,804 

.  8 

4368 

91,524 

8 

95,892 

8 

71,618 

12,835 

8 

84,453 

8 

180,079 

8 

108,514 

8 

45,596 

9,963 

190,209 

1,864 

Jackson  A  Perkins  Co. 
Nursery  Products . . . 
Z  Jackson  Brewing  Co. 


Jaguar  Cars,  Ltd. 

Cars . 

Jenney  Manufacturing  Co. 


Jerclaydon,  Inc. 


Jergens  Co.,  Andrew 


8 

281,061 

.  8 

52,001 

.  8 

84,583 

.  8 

76,533 

.  8 

31,738 

.  8 

4,551 

25,821 

8 

3  .372 

.  8 

39,620 

.  8 

203,013 

.  8 

84,674 

8 

124,074 

.  8 

43,086 

.  8 

551,256 

156,557 

lUiMM  Watch  Case  Co. 

Elgin  American  (,'omparts. 
Elgin  American  Lighters. . 
Elgin  American  Products. . 


8  247,632 

8  27.109 
14,123 
36,990 

8  78,222 


Woodbury  Shampoo  and  Soap .  1,103,145 

Woodbury  Soap .  395378 

82306,336 

Jessie's  Notebook .  g  524,723 

Jewell  Inc.i  J.  D. 

Frosen  Food  Products .  8  33,603 

Johnson  A  Johmson 

Bahy  Preparations .  8  35.845 

Baby  Shampoo .  37,089 

Band-Aid .  77358 

Cotton  Buds .  144,471 

Foot  Soap .  16,518 

Jonny  Mop .  265,874 


140,427 
160,727 

Com  Flakes  and  Krispies .  54,141 

Com-Pops .  157,926 

Ciro-Pup  Dog  Food .  78,852 

Pep .  79,572 

Rice  Krispies .  52,266 

Sugar  Frosted  Flakes .  776,1 13 

Sugar  Smacks .  277.610 


Kellogg  Company,  R.  M. 

Biid  Food  and  Feeds .  8  120,635 

Kentile  Inc. 

Floor  Tiles .  8  538,240 

Key-stone  Mfg.  Co. 

Cameras .  8  57,472 

Kimberly-Clark  Corporation 
Katienbach  A  Warren  Wallpaper. 

Kirsch's  Beverages,  Inc. 

No-Cal  Beverages .  8  10,965 

No-Cal  Ginger  .Ale .  150,716 


Kitchen  .Art  Foods,  Inc. 

Py--0-My- Cake  Mix . 8 

Py--0-My  Muffin  Mix . 


Kitchens  of  ,Saia  Lee 

Sara  Lee  Products . 8 

Kiwi  Polish  Co.,  Pty.  Ltd.,  The 

Shoe  Polish . 

Knights  of  Columbus .  g  190,602 

Knomark  Mfg.  Co.,  Inc. 

Esquire  Boot  Polish . 

Knopf,  Inc.,  .Alfred  .A. 

Books .  g  128.210 

Knox  Company,  The 

China-mid . 

Cirtex . 

Mendaco . 

Remind . 


Knox  Gelatine  Co.,  Inc. 

Gelatine . 

Knudsen  ('reamery  Company-  of  Calif. 

Hampshire  Sour  Cieam . 8 

Dairy  Products . 


Koppers  Co„  Inc. 

Coke . 

Moth  Octons. . . 


Kretschmer  Corporation 

Wheat  Germ . 

Kroehler  Mfg.  Co. 

Furniture . 

Kmeger  Brewing  Co.,  G. 

Ale . 

Ale  and  Beer . 

Beer . 


82355,426 

120,635 

538,240 

57,472 

29,470 

10.965 

150.716 

161,681 

9,961 

17,482 

27.443 

29393 

153.930 

190.602 

27,607 

128,210 

14.124 

242.934 

78,071 

14,620 

349,749 

150,235 

20,227 

39,244 

59,471 

39,414 

8,161 

47,575 

63,615 

67,761 

10,226 

170,171 

197,915 

Meds. 

Modess . 

^ick  Cut  Roll . 

'Tek  Toothbrushes . 

Texcel  Cellophane  Tape . 


1,898 

233,131 

1329 

60.471 

26,870 


Kuner-Empson  Co. 

Ketchup . 

Pickles . 

Tomato  Juice ... . 


8  378,312 

8  5.188 

3,904 
2,157 


Lan-O-Sheen,  Inc. 

Cleaner  and  .Soap . 

La  Roea  A  Sons.  Inc.,  V. 

Macaroni  Products .... 
Larsen  Co. 


Lams  A  Brothers  Company,  Inc. 

Domino  Cigarettes . 

Hale  Cigarettes . . 

liOrds  Cigarettes . 

Products . 


Latrobe  Brewing  Co. 

Rolling  Ro<-k  Beer . 

Lavoptik  Company,  Inc . 

LavorisCo . 8 

Lea  A  Perrins  Inc. 

Sauce . 

Leather  Industries  of  America .  8 

Lee  Baking  Co. 

Colonial  Bread . 

Lees  A  Sons  Co.,  James 

Carpets  and  Rugs . 

Lee  Tire  A  Rubber  Company . 8 

Leeming  A  Co.  Inc.,  Thomas 

Ben-Gay . 

Lehn  A  Fink  Products  Corp. 

Dorothy  Gray  Preparations . 8 

0-Syl . . . 

Tussy  Preparations  . 


Leisy  Brewing  Co. 

Beer . 

Lever  Broe.  Co. 

('hlorodent  "rooth  Paste .  . 

Frostee  INwrt  Mix . . . . 

Good  Luck  Oleomargarine . 

Harriet  Hubliard  .Ayer  Preparations  M.wO 

Lever  Brothers  Products .  13,701 

Lifel^y  iSrap . 

Lipton  Soups .  ?9Z’I?S 

LiptonTea . 

Lux  Flakes .  ^'?Z? 

Lux  Liquid  Detergent .  487,621 

Lux  Soap  and  Lux  Detergent .  220,968 

Lux  Toilet  Soap . 

Pepaodent  Prooucts .  15-894 

Pepeodent  Tooth  Paste .  1,050,261 

RiSr .  5M.455 

Rinso  Detergent .  |0,175 

Shadow  Wave  Home  Permanent —  157,828 

Silver  Durt .  -II’ISS 

sSf. . 1.477.063 

Swan .  150,418 

810,660,745 

Levering  Coffee  Company- 

lord  Calvert  Coffee .  8  33.492 

Levy  A  Son  Inc.,  Henry  S.  ,  _  „ 

Bread . . . f .  8  51388 

Lewal  Industries,  Inc. 

Instant  Dip .  8  47,574 

Lewis  Cigar  Mfg.  Co.,  I. 

John  Ruskin  Cigars .  8  78.138 

Melba  Cigars .  16,143 

8  94,281 

Lewis  Food  Co. 

Dr.  Roes  Oat  and  Dog  Foods .  8  9,398 

Skippy  Cat  and  Dog  Food .  29,618 

g  39,016 

(Continued  on  page  70) 


8 

271,527 

.  8 

55.229 

.  8 

140.477 

.  8 

34,347 

10,273 

8 

44.620 

8 

8,432 

6,166 

11, .389 
12,925 

8 

38,912 

.  8 

36.093 

.  8 

40.581 

.  8 

97,061 

.  8 

34,516 

.  8 

26,325 

.  8 

62.728 

.  8 

141.169 

.  8 

75354 

8 

947,137 

.  8 

222,103 

22,469 

204,880 

8 

449.452 

8 

26,933 

8 

. 

232,531 

,206.162 
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continued  from  page  69 

Levis  Howe  Company 

Turns .  t  76531 

Lewyt  Cbrp. 

Vacuum  Cleaners .  t  91,444 

Libby,  McNeill  t  Libby 

Baby  Foods .  $  39,699 

Froien  Foods .  115,0^ 

Froien  Fruits .  1,046 

Frosen  Fruits  and  Juices .  1,481 

Frosen  Juices  and  Lemonade .  8379 

Froien  Lemonade .  4,102 

Frosen  Orange  Juice .  3,640 

Frosen  Vegetables .  12,619 

Fruite .  128332 

Pineapple  Juice .  109,802 

Pineapple  and  Pineapple  Juice .  91 388 

Salmon .  19,797 

Tomato  Juice .  297,527 


M.  J.  B.  Co. 


Foods. 
Rice . . 


MacGregor  Golf  Co. 

Golf  Equipment . 

Macmillan  Co. 

Books . 

Macmillan  Petroleum  Corp. 

Gasoline  and  Oils . 

Magee  Carpet  Company,  The 

Carpets  and  Rugs . 

Magic  Chef,  Inc. 

Heaters . 

Ranges . 


Vegetables 


64,940 


Products .  130,828 


...  ..  ■  *1,026,173 

Liberty  Mutual  Insurance  Co . *  64,074 

Liebmann  Breweries  Inc. 

Rheingold  Ale  and  Beer . *2,067372 

Life  Savers  Corp. 

Life  Savers .  *  30,040 

Pine  Bros.  Glycerine  Tablets .  289,264 

.....  *  319304 

Linett  &  Myeis  Tobacco  Co. 

Chesterfield  Cigarettes . *1,071,098 

Fatima  Cigarettes .  319,1 13 

LAM  Cigarettes .  530306 

...  .  *1,920.517 

Ldy  of  France  Inc. . $  103,843 

Linco  Products  Distributing  Co. 

Ammonia . . 


Magic  Mold  Inc . 

Magnavox  Company,  The 

Phonof^ph . 

Television . 


Maiden  Form  Brassiere  Co . 

Maine  Sardine  Industry . 

Mallory  A  Co.,  Inc.,  P.  R. 

T-V  Converter . . 

Manhattan  Shirt  Co . . 

Manhattan  Soap  Co.,  Inc. 

Blue  Barrel  Soap . 

Blu-White . 

Blu-White  and  Sweetheart  Soap. 
Manhattan  Soap . 


* 

245,843 

9,944 

17,799 

273,586 

34312 

80327 

25,085 

106338 

17,234 

65306 

83.040 

34394 

1,413 

31,600 

33,013 

165.686 

26,436 

38357 

32,564 

* 

9,172 

54,604 

206,163 

8,644 

114371 

National  Advertising  Expenditures:  T9S3 


Martins  V.V.O.  Scotch  Whiskey.. 
McKesson  A  Robbins  Products... 

Neo-Aqua-Drin . 

Ora . 

Tartan . 


134327 

7.664 

22,635 

14392 

3355 


McKettrick-Williams  Inc. 

Wearing  Apparel . 

McLaughlin  A  Co.,  W.  F. 

Manor  House  Coffee . 

Megowen-Educator  Food  Co. 

Crax . 

Megowen-Ednrator  Crackers. 
Salerno  Megowen  Crackers . . . 


* 

342,137 

* 

47,581 

* 

89,404 

* 

1,597 

15,923 

12,483 

Mobile  Homes  Mfrs.  Assn. 

Trailer  Coaches . f  35<ii 

Modglin  Company  inc.  ° 

^ra-Broom .  |  44  7]^ 

”  “  .  i!7I4 


Perma-Broom. 


Mol^  Motor  Products  Co.  ' 

Liqui-Moly . t  60  914 

Monongahela  Power  Co .  t  33 'im 

Monsanto  Chemical  Co.  ' 

AU . .'! . 

Eskimo  Anti-Freeie . 

Krilium . 


Mennen  Co. 

Baby  Preparations . *  211,501 

Foam  Shave .  73,492 

Shave  Cream .  86,668 

Toilet  Preparations .  75399 


*  417,060 

Mentholatum  Company .  *  589,794 

Merck  A  Co.,  Inc. 

Di-ChloricHe . * 

Institutional . 


*1.584,194 

3,911 

102330 


II  690411 

*  30,003  Montamower  Distributing  Co. 

Monta  Mower . t  oojjn 

Moiitenier,  Inc.,  Jules 

Finesse  Shampoo . *  21 790 

Fin^  Shampoo  and  Stopette .  1  Ij’i  m 

Poof  and  Stopette .  55  7«i 

Stopette . 


21334 

85.413 


t  84.190 


Meredith  Publishing  Company 

Better  Homes  A  Gardens . * 

Successful  Farming . 


Lion  Inc,  (Gibbons  Brewery) 

Gibbons  Ale . 

Gibbons  Ale  and  Beer . 

Gibbons  Beer . . 


Lion  Oil  Company 
Gasoline  and  Oils. . . 
Lionel  Corp. 

Trains . 

Lippiniott  Co.,  J.  B. 

Books . 

Little,  Brown  A  Co. 


Loamium  Co.  of  America 
Gro-Plus . 


Products. 


Lo-Bo  Drug  Co..  Inc. 

Roberts  Scalp  Medicine . 
Lockheed  Aircraft  Corp . . . 
Loew's  Inc. 

MGM  R^rds . 


* 

7,716 

20,392 

* 

28,108 

* 

42.680 

* 

33,062 

* 

5.997 

3,733 

53,787 

* 

63,517 

.  * 

34,489 

.  * 

167,540 

.  * 

61356 

.  * 

124,449 

.  * 

69300 

.  * 

22.051 

17,270 

31,803 

55.588 

3,966 

* 

130,678 

.  * 

38,977 

.  * 

51,209 

.  * 

38,717 

.  * 

3,420 

167,401 

Manischewits  Co.,  The  B. 

Baking  Products . 

Crackers . 

Frosen  Poultry . 

Gefilte  Fish . 

Soups . . 


*  393,454 


3,752 

14,285 

14,612 

3,840 

9,259 


Marboro  Bonks . 

Mar'aliis  Mfg.  Co,  Inc. 


Marcal  Napkins. 


* 

45.748 

* 

31312 

* 

10.439 

76332 

Merlee,  Inc. 

ShOT  Insect  Repellent  Stick. 

Messing  Bakeries  Co. 

Bread . * 

Mnsner.  Inc.,  Julian .  * 

Metropolitan  L'fe  Insurance  . t 

Metropolitan  Sunday  Newspapers  Inc.  * 
Metsger  Dairv  Co. 

Egg  Nog  Mix . * 

Milk . 

Products . 


Monticello  Drug  Co.  ^  194,033 

666 . 

Moore-Mc^nnack  Lines,  Inc. 

-  Steamship  Transport . *  ISgjM 

*  106,747  Mooresville  Mills .  $  44430 

Moining  Milk  Co.  ' 

MSx?s:.a . ’  •“ 

Morrell  Meat  Products . (  10,184 

Red  Heart  Dog  Food .  111344 


32,911 

15,540 


*  48,451 


Msrro  Wine  Co. 

Adair,  Grevstone  and  Margo  Wines  * 

Grey^ne  Wine . 

Margo  Wine . 


vrartinson  A  Co.,  Inc.,  Joseph 

Coffee . 

Instant  Coffee . 

Products . 


*  30,098 

54372 
28.735 
6.5,087 
91,637 

1.0.56 
39,717 
1,586 

*  42359 

*  87,271  Mever  Bros.,  Joseph  H. 

Richelieu  Pearls . *  25.422 

1.238  Michigan  Bell  Telephone  Co . *  156,562 

17.932  Michigan  Bulb  Co. 

12,653  Flower  Bulbs . *  130.688 

-  Holland  Bulb  Co .  11,179 

*  31,823 

*  16,172 
33.686 
10.344 


*  121331 

Morris  A  Co.,  Ltd.  Inc.,  Philip 

Dunhill  Cigarettes . *  8,444 

M  wlboro  Cigarettes .  320'ill 

Philip  Mon  is  Cigarettes .  2,933314 

Morrow  A  Company,  William . Ht 

Morton  Mfg.  Corp. 

0-Fair  Shaving  Cream . *  SSBi 

Morton  Packing  Co. 

Frosen  Pot  Pies . t  84314 

Morton  S^t  Company 

Salt . .VT.. . * 

Tooth  Paste . 


243383 

4311 


*  249394 


Michigan  Consolidated  Gas  Co . *  126,317 

Michigan  Mutual  Liability  Co. . 

Mid-Continent  Petroleum  Corp. 


*  170,821 


Toastie  Tile  Corp.  of  America 

Floor  Coverings . 

^{athieson  Chemical  Corp. 

Lentheric  Preparations . 

Squibb  Aspirin . 

Squibb  Tooth  Brush . 

Squibb  Institutional . 


* 

60302 

* 

41,964 

* 

69,741 

1,550 

970 

4346 

55381 

65,151 


Lone  Star  Brewing  Co. 

Beer .  g 

Lone  Star  Gas  (jo . !!'.!! . * 

longinee-Wittnauer  Watch  Co.,  Inc. 

, .  *  63,116 

Lonllard  Co ,  P. 

Kent  Ciganttes . |  567,182 

Old  Gold  Cigarettes .  1,567,925 

Tobaccos .  1,088 


l^fstson  Navigation  Company 

Steamship  Transport . 

usybelline  Co. 

Maybelline . 

Hjayer  A  Co.,  Oscar 
(jookie  Dough . 


l^aytag  Co. 
Ranges. 


77.107 

34,460 

146,778 

1,440 

473,488 

474,928 

Midland  I^armacal  Co. 

Snug  Denture  Cushions . 
Milan  Wineries 

Cadillac  (Tub  Wine . 

Milan!  Foods  Inc.,  Louis 


Diafnod  Dressing . . 

1890  French  Dressing . 

Milani's  Thousand  Islsuid  Dte^ng 


Miles  Laboratories,  Inc. 

Alka-Seltser . 

Bactine . 

Miles  Nervine . 

One-A-Day  Vitamins 
Tabcin . 


WaAer .  657.491 


Milk  Foundation  Inc. 
*  9,495  Miller  Brewing  Ob. 


Products. 


78,628  Milner  Products  Co. 


Los  Angeles  Brewing  Co. 

Eastsxie  Beer . 

Ibe  Angeles  Department  of  Water  A 

Power . 

Igwisii^  SUte  Rice  MUling’ci)'.  ‘  Inc.' 


*2,136,195 


IxHiisiana  State  Rice  Milling 


Water  Maid  Rice . .V;.'; !  32,797 


Ixwisville  A  Nashville  Railroad  Co. . 

Lovable  Brassiere  Co.,  The . 

Lowe  Corp.,  Joe 

Popsicle . 

Lucas  A  Ci.,  Inc.,  Jo^ 

Paints . 

laicky  Lager  Brewing  Co. 


Lufkm  Rule  Co. 

Rules  and  Tools . 

Luft  Co.,  Inc.,  Geoige  W. 


M 

MAR  Dietetic  Labs.,  Inc. 

Pream . 

Ten-B-Low . 

Ten-B-Low  and  Zero . 


* 

129,555 

* 

66,776 

* 

5360 

3,599 

14,061 

32,797 

* 

55,817 

* 

71,678 

* 

27,878 

* 

264,641 

* 

50,611 

* 

223,651 

* 

26,442 

* 

80,025 

* 

64,764 

.  * 

405,402 

15,517 

5,745 

ucCall  Corporation 
McCall’s  Ml 


Redbook. 


t  745,614  Pine-Sol. 


agasine . *  114,494 

. .  40.580  Milnot  Co. 


* 

141.867 

* 

126.317 

* 

65,089 

* 

238,777 

* 

56,908 

.  * 

27373 

.  * 

24.700 

10.692 

57.234 

4382 

* 

97,508 

.  * 

261342 

127.834 

20.849 

98.808 

60348 

* 

564.181 

.  * 

64,506 

.  * 

347,168 

.  * 

5.492 

75,755 

Motor  Pioducts  Corp. 

Deepfreese  Freeser . *  44349 

Motorola,  Inc. 

Radio . *  49358 

Radio  and  Television .  140,441 

Television .  769311 


.  .  „  * 
Mountain  States  Telephone  A  Tele¬ 
graph  Co . *  61321 

Mountain  Valley  Water  Co. 

Mineral  Water . *  218331 

Mr.  Boston  Distiller,  Inc. 

Mr.  Boston  Bronae  Label  Whiskey .  *  4,449 

Mr.  Boston  Pinch  Bottle  Whiskey..  1393 
Mr.  Boston  Spot  Bottle  Whiskey. . .  25,019 

Old  Boston  Rocking  Chair  Wh^ey  42,W 
Old  Mr.  Boston  Vodka .  1,0(0 


Mrs.  Baird's  Bakeries  Inc. 

Bread . 

Products . 


*  74347 


100332 

24310 


*  127,451 


Mrs.  Tucket's  Foods  Inc. 


^(cCormick  A  Co.,  Inc. 

Ben-Hur  Coffee . 

Golden  West  Coffee . 

Hy-Gro . 

McCormick  Tea . 

Schilling  Condiments. . . . 

Schilling  Extracts . 

Schilling  Food  Colors _ 

Schilling  Garlic  Puree. . . . 

Schilliog  Pepper . 

Schining  Semning  Salts. 
Schilling  Spices . 


*  155,074 


6,935 

2,793 

13,571 

45318 

51,360 

25,185 

1,194 

1369 

2,144 

1324 

36,718 


Minnesota  Mining  A  Mfg.  Co. 

Scotch  Cellophane  Tape . 

Sootchlite . 


* 

81347 

.  * 

168337 

.  * 

48,499 

* 

36,299 

.  * 

49,775 

.  * 

636,568 

3,165 

*  639,733 

Minute  Maid  Corp. 

Frosen  Lemon  Juice . *  4,076 

Frosen  Orange  Juice .  171,529 


*  187311 


*  426,664 


McGraw  Electric  Company 

Toastmaster  Toaster .  *  33350 

McGraw-Hill  Publishing  Company, 

Inc. 

Magaxine  and  Books . *  58.886 

Whittlesey  House .  6,454 

*  65340 

Mcllheimey  Co. 

Tabasco  Sauce .  *  64,879 

McKay.  Mrs.  Mary . *  37,624 

McKesson  A  Robbins  Inc. 

Chapin  A  Gore  Old  Reserve  Whiskey  *  159,864 


Miracloth  Corp . 

Mishawaka  Rubber  A  Woolen  Mfg. 

Co . 

Missinippi  Shipping  Co.  Inc. 

Delta  Line . 

Missouri-Kansas-Texas  Lines 

Rail  Transport . 

Missouri  Pacific  Lines 


Rail  Transport. 


175.604 

33,505 

81347 

40375 

54,075 

10,006 

49,865 

Meadolake  Margarine . 

Mia.  Tucker’s  Shortening . 

* 

47,47} 

145.MI 

Products . 

7830* 

* 

271  ,«e 

Mueller  Co.,  C.  F. 

Macaroni  Pioducts . 

* 

793M 

Murine  Co.,  Ino . 

Muaselman  Co^  C.  H. 

* 

48317 

Apple  Sauce . 

t 

41.St} 

Appipie . 

1.409 

Appipie  and  Cherripie . . 

Peach  Pie . . 

9,771 

2,411 

Products . 

630* 

* 

61380 

Musterole  Company,  The 

196.400 

Musterole . 

.  * 

Zemo . 

124.688 

* 

321367 

Mutual  Benefit  Health  A  Accident 

899,620 

Association . 

.  * 

Mutual  Citrus  Products  Co. 

54,076 

M.CJ*.  Pectin . 

.  * 

Mitchell  Manufacturing  Co. 
Air  Conditioner . . 


*  59,871 

*  63,227 


N 

Nalley's  Inc. 

Lumberjack  Syrup . 

Nalley’s  Chili  Con  Csrne. 
Nalley's  French  Dressing. 
Nalley's  Pbtato  Chips. . . . 
Nalley’s  Products . 


3394 

4317 

S3U 

9381 

4,719 


*  27388 

{Continued  on  page  71) 
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Nafienal  Advertising  Expenditures:  1953 


“SXS'?".”?; . •  ««7 

Kanvcftnwtt  Beer .  107,413 


Old  Crow  Whiskey . 
Old  Dover  Whiskey 


New  York  Centrml  R.R .  411.637  Ore*oii-WMhington-C»hform»  PeM 

KtUborgh  *  Uke  Erie R.R .  6472  Bureau  ........ ^ . » 

-  OrtliebBrewunCon  Henry  F. 

S  446.426  Beer . • 

New  York  Herald  Tribune . t  64.474  Ortrex  Company . . . •  61,117 


NimnnKtt  Electric  Co. 
Naih  Finch  Co. 

Coffre . . . 

Our  Family  Foods . 


Nidi-Kelrinitor  Co^. 


ABC  Washers . 

Kelrinator  Air  Conditioner . . . 

Kelrinator  Cabinets . 

Kririnator  Dryer . 

Kelrinator  Dryer  and  Washer. 

Kelrinator  Freeser . 

Kelrinator  KHchen . 

Kdrinator  Ran^ . 

Kelrinator  Refrnrerator . 

Kelrinator  W^er . 

Leotuid  Appliances . 

Leonard  R«rirteiator . 

Nash  (Used)  Cars . 


Naihrille  Electric  Serrice. 
Nashrille  Oas  Co . 


National  Biayiit  Co. 


w.ri™,.!  9in«9S  -  North  American  Armtion,  Inc . I  234.1 


National  Biscuit  Crackers. 
Ranger  Joe  Cereals . 


National  Brewing  Co. 


Bohemian  and  Premium  Beers.. 
Premium  Beer . 


National  Cranberry  Aasociatkm 
Ocean  Spray  ('ranberry  Sauce. 
National  Dairy  Products  Corp. 


FtoJoy  Ice  Oeam . 

General  Ice  Cream  Corp. 
Hiland  Dairy  Milk . 


Kraft  Cottage  Cheese. 
Kraft  Maytwnaise. . . . 


Kraft  Products... 
Luick  Ice  Cream. 


Philadelphia  Cream  Cheese 
Rieck  McJunkin  Dairy  Pnx 
Rosaell  Dairy  Products .... 

Sealtest  Buttermilk . 

Sealtest  Chocolate  Drink. . 
Sealtest  Cottage  Cheese. . . 

Sealtest  Cream . 

Sealtest  Dairy  Products. . . 
Sealtest  Dry  Milk . 


Sealtest  Sherbet . 

Southern  Dairies  Products. 


Velret  Ice  Cream. 


$ 

.  $ 

.  $ 

121450 

77,646 

61,077 

20,122 

$ 

81,199 

.  $ 

8,852 

32,512 

3,077 

9,440 

17493 

12,792 

2,053 

3,050 

67,631 

118,157 

140.417 

2,024 

1,153 

102,676 

.  3,018,183 

260,058 

$3,799,468 

..  $ 

26,098 

..  $ 

27.060 

..  $ 

910,519 

.  $ 

14,267 

78,995 

45.464 

5,972 

..  1,125,521 

210,624 

7,991 

$1,488,834 

1..  $ 

113,019 

..  $ 

105,114 

4,477 

31,177 

$ 

140,768 

$ 

472,895 

$ 

197,014 

145,150 

4,944 

299,696 

11,069 

19,797 

20,895 

3,432 

5,179 

1,885 

5,135 

558.647 

258,005 

130,522 

76,708 

4.006 

313,939 

43.491 

3,235 

2,265 

217,610 

247493 

4,709 

11,773 

12,490 

33,696 

307,143 

13,520 

138,486 

1,264 

43,498 

297438 

112,485 

13,950 

19,922 

199459 

8,426 

fHH  Grw^naH  V^i^'cy .  22s’lB2  Insurance  Oa . S  42.423  Outboard,  Marine  k  Co.  05  988 

^  aS^OUl  TMto  ■  New  York  Mirror . $  66.166  Evinrude^tbo^  Nfotors . I 

Whtoey  202478  New  York.  New  Haven  k  Hartford  Johnson  Outboard  Motors . 

SS  •  •  •  •  !«199«  Ne^ESln^transporUtion  Co. . .  I  «  »  223.369 


Old  Grand-Dad  and  Old  Taylor  New  Fork  Mwr . .  $  66.166 

Whiskey . 202478  New  York.  New  Haven  k  Hartford 

Old  Hennitan  LaM  ^i^ies .  181.006  SmI.—  -l  ■  «  a 

Old  Log  CaWn  Whttey .  130.009  H®T  TransporUtion  Co. . .  I  8.725 

Old  OverboK  WhWtey .  96447  R«il  Transportation .  83.498 

Old  ^nny  Brook  Whisky .  673.049  ~ — TTZZ 

CM  %nny  Brook  Label  ^Uies...  217.689  „  xr  2  S?*??? 

Old  Tavlor  Whiskey .  193406  S®*  ?®r*i:  ’ ' '  V; . 

PM  Whiskey .  602.236  Ne*  York  Telephone  Co . $  470,419 


^tola  Wine . 

White  Rock  Beverages. 
Products . 


Ajuaiauu  1  rausiwnHion  . .  •  o.rao  e  sr  tar 

Rail  Tnmsportation .  83.498  Outdoor  Tips  by  Joe  Denny . $  81,181 

$  92423  °C^(Ji'Jrflden  Plant  Food . *  27.423 

'*  I®*®**®”®  .  1  470,419  Owen  Nursery . 

ew  York  Times .  $  83,792  Richard  Nursery,  Bob .  17,760 


rational  Gypsum  Company 

Gold  Bond  Pbints . 

Products . 


10414  S®*  T™®*  •  .  *  33,792  Richard  Nursed,  Bob . 

90424  New  Yorker  Magasine,  The . $  30436 

3430  Niamun  Mfv.  k  Distributing  Co. 

-  Niagara  Masmure . $  85,074  Owms-Corning  Fiberglas  Corp. 

$6,403,887  Nia^ra  Mohawk  Power  Corp . $  121,189  Dust  Stop  Air  Filters . 3  |047O 

Nicolay-Dancey  Inc.  Fiberglaa  .  18.422 

$  20.103  Nw  Era  PoUto  Chips . $  69486  ProducU . 

*  6  788  Nirssk  Industries,  Inc. 

’  Janie  Pigtails  Doll . $  6,522 

t  9.5880  Institutional .  28451  Oxford  University  Press,  Inc... 


28451  Oxford  University  Press,  Inc . *  71.712 


3-Minute  Oats . 

3-Minute  Pbpcorn. . . . 
3-Minute  Quick  Oats. 


Ni^  Baking  Co . $  37.048  Pabst  Sales  Co. 


uick  Oats  and  Raisin  ()ata 


5  741  N^e  ^ing  Co. 
9,469  5®?® . 

9.672  Si?”; . 

8X88  Products . 


National  Phoenix  Industries 


National  Steel  Corp. 


Great  Ukcs  SteefCorp . $  98,160  2°^!;  Corp . $  27498 


National  Steel  Corp .  153489  North  Ceirt^  Airlines . $  28,738  Packard  Motor  Car  Co. 


Stran  Steel  Products. 


Arbuckles  Sugar . $ 

Quaker  Sugar . 


at^iSl  fia^r  Prod'uito  cSi.7 . .  Nationri  Tnaways  Bus  System . $  249:523  . .  .  2  P,n'ieri^“cST;e‘Bu’.;4uV:;:;;:;  $  224.1 

Breakstone  s  Cottage  Cheese . $197,014  Natura^  Gas  Co.  of  Virginia  Inc . $  27.049  . iin7’M5  ^  AmetS  World  Airways 

Bieyer  s  Ire  Cream .  145,150  Natural  Rubber  Bureau  . . . $  107,139  S® i*)?®®  Co .  $  107,885  Xvianca . *  *3.i 


Breyer’s  Sherbet .  4.944  Nebraska  Consolidated  Mills 

CheesWhis .  299.696  Duncan  Hines  Cake  Mix.. 

Cloverleaf  Dairy  Products .  11,069  Duncan  Hines  Flour . 

Cloverleaf  Dry  Milk  and  Solids _  19.797  Duncan  Hines  Mixes . 

Cloverleaf  Milk .  20.895  Duncan  Hines  MueSn  Mix. 


Duncan  Hines  Mu65n  Mix . 

Duncan  Hines  Pancake  Mix . 


Neccbi  Sewing  Machine. 


Par-T-Pak  Beverages. 
Royal  Crown  Cola.... 


1 

1 

5,741 

19,469 

19,672 

8.466 

5463 

19460 

$ 

78,571 

$ 

145,971 

$ 

43461 

62.897 

i.in 

$ 

107435 

$ 

98,160 

153489 

7,177 

$ 

258,626 

.  $ 

10.979 

39,023 

$ 

50.002 

.  $ 

249,523 

.  t 

27,049 

.  $ 

107,139 

.  $ 

466481 

1,944 

176,174 

45,679 

76,072 

18,506 

$ 

784,756 

.  $ 

28.184 

>.  $ 

54,942 

88.718 

$ 

143,660 

..  $ 

4406 

65401 

28,516 

$ 

99,123 

..  $ 

86491 

..  $ 

10,475 

34478 

$ 

44453 

Norfolk  and  Western  Railway  Co. 
Norfolk  Southern  Railway . 


Hoffman  Beverages . * 

Pahrt  Blue  Ribbon  B^ .  282,717 

$  311.736 

Pacific  American  Fisheries  Inc. 

Deming's  Salmon . »  29,061 

Sam-O-Leto . 


Norfolk  k  Western  Railway .  124,659 


,  Pacific  Coast  Paper  Mills  of  Washing- 

M*D -rS^e  . » 

>•938  Pacific  Gas  4  EiKtricC;).  . .  |  I89.9M 

mil  Pacific  Northern  Airline*,  Inc . | 


Noreloo  Shaver . $  157,544 


Pacific  Telephone  «  ieiegrapoc/0 —  •  uvi,.™ 
Packard  Beil  Company  «t  8l» 

TelevViion . »  331,806 


Cutex  Preparations .  $  143.501 

Odo-Ro-No .  181,705 


Packard  Cars . **’^«’ox8 

Packard  (Used)  Cars .  2«-2<5 


$  325.206  _  .  , 

Northeast  Airlines  Tne . $  47478  J“® 

Northeastern  Gas  Transmission  Co...  $  62.209 


Toilet’ Prepmtions . 3  419415 

. ! 


Northrop,  King  4  Co. 

Golf  Ixiwn  Food  and  Lawn  Seed _ $  10,455 

Products .  34,609 


Pan  American  World  Airways . 

Pan  American-Grace  Airways .  124,936 


$  45.064 

Northwest  Airlines  Inc .  $  515450  Paper-Mate  Company,  Inc. 


Mother’s  Best  Flour . IsihOO  Northwestern  Bell  Telephone  Co . $  143,497 


•-Mate  Pen .  3  420,872 


Nescafe . $1,672,910 

Nescafe  and  Nestle’s  Semi-Sweet 

Chocolate .  29440 

Nestle’s  Ckwkie  Mix  and  SemiSweet 
Chocolate .  98,675 


Norton  4  Co.,  Inc.,  W.  W .  $  37442  Para  Laboratories  Sales  Ctorp. 

Norwegian  Canning  Industry  ()ueen  Helene  Preparations . $  l«.33i» 

Norwav  Sardines . $  79,058  Paramount  Pictures  Ctorp.  _ 

Norwich  Pharmacal  Co.  Motion  Pictures . 3  9i,<9r 

FTsvettes . $  23.058  Park  4  TUford  Distillers  Corp. 

Norforms .  104,720  Booth’s  House  of  Lords  Gin . $  4,4ra 

Norwich  Aspirin .  62,878  Harvey’s  Wines .  -*5'?^ 

Pepto-B'ismol .  894.166  Kentucky  Bred  Whiskey . 

Perto-Bismol  and  Ungusntine .  66,613  Martell  Cognac  Brandy ....  .  oA  n 

-  Park  4  TUford  Bottled  m  Bond 

$1,151,435  WhiskCT . V,”’” 

Noxon,  Inc.  Park  4  'TUford  Private  Stock 

Polish . $  31487  Whiskey . .  50.907 

Noxsema  ^einiral  (3o.  Park  4  TUford  Private  Stock  and 

Noxsema . $1,134,933  Reserve  Whiskey - ;.  .... .  **'55 

Shave  Cream .  152.967  Park  4  TUford  Reserve  Whiskey .. .  4W,^ 

Suntan  Lotioo .  5.502  Park  4  TUford  Whiskies . 

-  Tintex  .  *0,0/14 

$1,293,402  Vat  69  Scotch  Whisky .  ^20,754 

^  $1438,023 

Oak  Farms  Dairy  Psrke,  Davis  4  Co. 

Ice  Cream .  18,977  PaAer  Pen  Co^ 

Milk .  13,074  . * 

-  Parmet  Co..  Joseph  s  81  771 

$  34  489  One  Wipe  Dust  Cloth .  3  31,772 


Polish . $  31487 

Noxsema  diemical  Co. 

Noxsema . $1,134,933 

Shave  Cream .  152,967 

Suntan  Lotioo .  5,502 


Cottage  Cheese . $ 

Ire  Cream . 

Milk . 


«  ,  Tii.,.,,  _ _ ,  .  „  $3,788,571  Nestle’s  Instant  Coffee .  263,991 

"  Nestle’s  Semi-Sweet  ChocoUts .  74,580 

ri.“k  •  •  •  *  9<®'*92  Swiss  Knight  Cheese . 

Beliovf  Chib  Bourbon  and  Partnen 

Choice  WhiA®y.. .  65.596 

BeUowi  Ptrtnen  Choice  Whkkey..  449^25  vt  n 

BeUowsWhiAim . 76479  Nwhoff  Peking  Co. 

Black  Gold  WhiAey .  45457  „  I?®fcS  i.*’  ’  V . 

Blue  Gram  WhiAey .  3  728  New  CssUe  PrMucts  Inc. 

Bond  4  LUIard  Whiskey .  201  980  Modernfold  Doors . 

Bourbon  De  Luxe  WhiAey .  528496  Spacemaster  Doors . 

Cedar  Brook  WhiAey .  16,697 

^tury  Chib  WhiAey .  181,786 

^tory  Bonded  WhiAey .  23,251  New  England  Telephone  4  Telegraph 

^bOrchard  WhiAey .  36,401  Co . 


OAite  Products  Inc . $  88,923  $  29459 

Oertel  Brewing  Co,  Inc.  g®*”?£®“*>' . ’ 

Beer . $  100,404  Patte^n-Sargent  Co.  1  182.772 

0.9$  _ V _ r»_  A  pAinta  . •  lO***** 


Nestle’t  Semi-Sweet  Cbiwlate .  74,580  ^jo  Bell  Telephone  Co . I  pAxti^  A  Odia^'w  Ca . 

Swiss  Knight  Cbeess .  *>^’*‘*  Ohio  Fuel  Gas  Co . $  32,024  „  V . * 

$2  455  558  Ohio  Oil  Company.  The  ^®S'''' S  V2.?:’u  i t  10  176 

_  $2,455,558  Gasoline  andOils .  $  211,929  P.®®®J*l*‘*.“®'*y . *  IS’IIS 

whoff  Joking  Co.  _  _  Ohio  Trucking  Assn . $  25.108  My-T-Fine  Desre,^ .  70.067 


Meat  Products . $ 

New  Csstle  Products  Inc. 


Ohio  I  rucking  Assn . . . . 
28.701  OJib.Wa  MMicine  Co. 


Bitters .  $ 


Modernfold  Do« . $  12,014  Oklahoma  Nitaral'GMCi).’.’.':‘.::’.‘.:  $  27’.796 


Spacemaster  Doors 


38,542  Old  Reading  Brewery,  Inc. 
Beer 

*0.556  otaCoiiCo.’ . 


My-T-Fine  Pie  FiUing . 

My-T-Fine  Puddings . 

Vcrmwit  Maid  Syrup .  102,545 

_ _ 

Peoinaular  4k  Occidental  Steamehip  Co.  $ 


Dr  Kuyper  Vodka 4.870 

Dietonic  Beverm .  29436 

Uommion  Ten  WhiAey .  242479 

Fortuna  WhAey .  19.944 


_  _  ,  .  I .  $  49.917  PennsylvanU  Electric  Co...... . $  26.M6 

6,401  Co .  $  114,555  Olive  Tablet  (^.  Pennsylvania  Pbwer  4  Light  Co . $  56,591 

4,870  New  Jersey  Bell  Telephone  Co . $  165,628  Dr.  Edwards  Olive  Tablets . $  145,693  Pennsylvania  ^Uiosd .  $  578427 


Newman  k  Sona,  Inc.,  1. 


34,259  OlaoD  Co..  Inc.,  Robert  E. 

Motaloy . 


J!ortimwhiikfy .  19,944  Foundation  Garments . $  120,439  Olympia  Brewing  Co. 

D ’CTinoutlj .  67,073  New  Moon  Homes,  Inc.  Beer . 

^!j^>Gin .  265,^  New  Moon  Traiten . $  21,269  Omar,  Inc. 


8  w-Roy^  SocHch  Whisky  2363  R^man  Trailm . 

g!“*HUrWhiA« . .  415499 

Hill  4  Hill  label  Wh'Aies .  157,740 

{***'“  8w A  Colony  Wine .  6,603  New  Orleana  Public  Service 

1*  Jon  Vermouth .  39,546  New  York  CentnU  System 

Mount  Vernon  WhiAey .  45,930  BritJ  i  *  .V.uii/  it  1. . . 


Orsnge.CruA  Co. 

Old  Colony  Ginger  Ale . $  30,653 


New  Orleans  Pubiie  Service,  Inc . $  63,447  Old  Colony Jtoot  Beer. 


Peop'et  Oas  Ligh  4  Coke  Co.  ,,nx.i 

38,097  Gm  and  Light  UtUHy . * 

Natural  Gas  C!o .  87415 

50,785  - 

$  226,746 

SO-***  Pepa^IaCo . $1,748,637 

30.6*3  $110.75$ 

*•^*7  P^8^:inc . nix**’*** 

37  410  {Continued  on  page  72) 
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St.  Joseph  Products. 
Products . 


National  Advertising  Expenditures:  T953 


continued  from  page  71 

Pet  Milk  Co. 

Golden  Key  Evaporated  Milk .  t  8350 

Golden  Key  Dairj- Products .  1,763 

Pet  Dry  Milk .  523,464 

Pet  Evaporated  Milk .  182,707 

Pet  lee  Cream .  4,962 

Sego  Evaporated  Milk .  32,131 


Gordon’s  Gin . 

Gordon's  Martini  Cocktail . 

Ha^jfc^Haig  Five  Star  Scotch 

Kurg  Wiiiiam  IV  Sc^h  Whidcy 

Martini  k  Rossi  Vermouth . 

Old  Discovery  Whiskey . 


Puss'n  Boots  Cat  Food . 

Quaker  and  Aunt  Jemima  Com  Meal 

Quaker  Cora  Meal . 

&akrr  Grits . 

&aker  Macaroni  Products . 

Quaker  Oats . 

Quaker  Oats  Cereals . 

Q<iaker  Oats  and  Quick  Q<iaker  Oats 
Quaker  Oats  and  Quick  Mother’s 

Oats . 

Quaker  Pack-O-Ten . 

waker  Puffed  Rice . 

Quaker  Puffed  Rice  and  Ihiffed 

Wheat . 

Quaker  Puffed  Wheat . 

Quaker  Quick  Grits . 

Quick  Mother's  Oats . 

$  113,777  Quick  Mother's  Oats  and  Quick 

15,145  Quaker  Oats . 

115,542  Quick  Quaker  Oats . 

24,246 
46,669 
2,444,174 
379,427 
73356 
106,137 
117,497 
500,414 
11,177 
3,745 
119,172 
186,544 
11,148 
1,148,086 
9,810 

23,007  Quality  Importers,  Inc. 

203,772  Ambassador  Scotch . . . 

2,248,240  Old  Bushmills . 

31,278  Welch's  Wine . 

64,788  White  Heather  Sratch 


$  833,649 

$  27,839 

S  271323 
t  111,677 

$  167,596 
t  47,994 


Pompeian  Olive  Oil  Corp. 

Laoo  Shampoo . 

Ponds  Extract  Co.,  Export,  Ltd. 

Cosmetics . 

Portland  Cement  .Association . . . 
Potter  Drug  A  Chemical  Corp. 

Cuticura  IVoducts . 

Prentice-Hall,  Inc . 

Prescott  Co.,  J.  L. 

Daxile  Bleach . 

Dassle  Starch . 


t  753377 


Peteo  Corporation 
Clark's  Gas  . . 
Institutional . . . . 


230,328  Rennet  Corp. 

32,571  Concentrate . 

77,164  Renuxit  Home  Products  Co. 
Reo  Motors  Inc. 

208,173  Reo  Electra-Lawn . 

11,576  Reo  Truck . 

43335 

37,698 

Republic  Aviat'ion  Corp. . . . 
43,336  Republic  Steel  Corp. 

270,719  Kitchens . 

-  Institutional . 

13.106319 

Reserve  Life  Insurance  Co. . 
Resinol  Chemical  Co. 

Ointment . 

Products . 


Peter  Pan  Foundations,  Inc. 
Peterson  Baking  Co. 

Peter  Pan  Bread . 

Peterson  Ointment  Co . 

Petri  Wine  Co . 

Pevely  Dairy  Co. 

Egg  Nog . 

Milk . 

Dairy  Products . 


Prince  Macaroni  Mfg.  Co. 

Macaroni  Products . 

Procter  4  Gamble  Co. 

American  Family  Detergent . 

American  Family  Flakes . 

American  Family  Flakes  and  Soap. 

American  Family  Products . 

Camay . 

Cheer . 

Criseo . 

Dreft . 

Drene  Shampoo . 

Fhiffo . 

Gleem  Tooth  Paste . 

Ivory  Snow . 

Ivory  Soap . 

Joy . 

Lilt  Home  Permanent . 

Lilt  Home  Permanent  and  Tide . . . 

Oxydol . 

Pert  Home  Permanent . 

Prell  .Shampoo . . 

Spie  4  Span . 

Tide . 

Zest . 

Produits . 


Quality  Dairy  Co. 

Butter . 

Cottage  Cheese. 

Egg  Nog . 

Froien  Desserts 

lee  Cream . 

Margarine . 

Milk . 

Whip  Cream... 
Products . 


Half  Sewing  Machines  .8ales  Co.,  Ine.  $ 

Pfeiffer  Brewing  Co .  $ 

Pharmaco,  Inc. 

Choos . { 

Feen-A-Mint . 

Medigum . 

Ora-Gum . 


1328 

6,856 

4,543 

1,353 

8,412 

1,194 

10357 

2,493 

31,263 


Resort  Airlines,  Inc . 

Revlon  Products  Corp. 
.Aquamarine  Shampoo. 
Toilet  Preparations. . . 


Philadelphia  Bulletin . 

Philadelphia  Electric  Co . 

Hiiladelphia  Gas  Works  Co. . . . 

Philadelphia  Inquirer . 

Hiladelphia  Transportation  Co. 
Hiileo  Corn. 

Air  Conditioners . 

Freexer . 

Radio . . 

Radio  and  Television . 

Range . 

Refrigerators . 

Television . 

Institutional . 

Products . 


Rex  Research  Corp. 

Fly-Tox . 

Rex  Deodoriser. , 


Reynolds  Tobacco  Co.,  R.  J. 

Camel  Cinrettes . 

('avalier  Cigarettes . 

Products . 


Progressive  Farmer . 

Providence  Gas  Co . 

Prudential  Insurance  Company  of 

Ameriea,  The . 

Public  Service  of  Colorado . 

Public  Service  Interstate  Transporta¬ 
tion  Co . 

Public  Service  of  New  Jersey . 

Publieker  Industries  Inc. 

Charter  Oak  Whiskey . 

Dixie  Belle  Gin . 

Embassy  Club  Whiskey . . 

Haller’s  Conestoga  Whiskey . 

Haller's  County  Fair  Whiskey . 

Haller’s  De  Luxe  Whiskey. _ _ _ 

Haller's  89  Whiskey . 

Haller’s  S.Ri5.  Whiskey . 

Haller’s  Whiskies . 

Haller's  Very  Rare  Wh'iskey . 

Kinsey  Whiskey . 

Old  Classic  Whiskey . 

Old  Hickory  Whiskey . 

Philadelphia  Whiskey . 

Planters  Club  Whiskey . 

- _  Rittenhouse  Whiskey . 

189,572 

137,998 

193.478  Puerto  Rico  Industrial  Development 

93,517  Economic  Development . 

11,133  Rum . 


Rheem  Manufacturing  Co. 

Gas  Furnace . 

Water  Heater . 


Radio  Corp.  of  .America 

National  Broadcasting  Co . 

RCA  Dehumidifler . 

RCA  Victor  Phonograph  and  Rec¬ 
ords  . 

RCA  Victor  Products . 

RCA  Victor  Radio . 

RC.A  Victor  Radio  and  'Television. . 

RCA  Victor  Range . 

RC.A  Victor  Records . 

RC.A  Victor  Record  Changer  and 

Player . 

RCA  Victor  Tape  Recorder . 

RC.A  Victor  Television . 

Radio  Corp.  of  America . 


$2,602374 
$  25,806 

$  675,767 


H|llip»-Jones  Corporation 
Phillips  Petroleum  Co. 

Gasoline  and  Oils . 

Pictsweet  Foods,  Inc. 

Froxen  Dessert . 

Froien  Foods . 


2,125 

243,606 

50,856 

85322 

65,471 

32,628 

20,832 

1,063 

1,176,876 

190352 


Rhodes  Phaniueal  Co.,  Inc. 

Imdrin . 

Tryptacin . 


Rke  Inc.,  William  S, . . 
Richardson  4  Robbins 

Boned  Chicken . 

Chicken  Fricassee . . . 
Plum  Pudding . . 


Piel  Bros. 

Pillsbury  Mills  Inc. . 

Globe  A-1  Flour . 

Globe  A-1  Pancake  and  Waffle  M  i 

Ballard  Biscuits . 

Ballard  Flour . 

Duff’s  Cake  Mix . 

luff’s  Waffle  Mix . 

Pillsbury's  Best  Flour . 

Hllsburj-'s  Biscuits . 

Kllsbury’s  (lake  Mix . .  1 ! 

Pillsbury’s  Cookie  Mix. .. . 

Pillsbury's  Mixes . 

Pillsbury  Waffle  Mix ... . 

Products . 


$2,014,300 

$  55,796 

$  175333 

$  23332 

25,567 
10,100 
184,359 
9,794 
8,590 


Rich&eld  Oil  Corp. 

Gasoline  and  Oils . 

Riggio  Tobacco  Corporation 

Air-Flow  Cigarettes . 

Regent  Cigarettes . . 

Wint-A-Green  Cigarettes. . 


Radio-Keith-Orpheum  Corp. 

Motion  Pictures . 

Rainier  Brewing  Company . 

Ralston  Purina  Co. 

Purina  Feeds . 

Ralston  Cereals . 

Ralston  and  Instant  Ralston. 
Rice  Chex  and  Wheat  Chex. 

Ry-Krisp . 

Products . 


Rinehart  4  Co.,  Inc . 

Ritter  Co.,  P.  J. 

Catsup . 

Catsup  and  Chili  Sauce . 
Products . 


Pure  Oil  Company 
Gasoline  and  Oils. 
Tires . 


Pineajmle  Growers  Assn,  of  Hawaii 
Pinex  Company.  Ine..  The 
Pinkham  Medicine  Co.,  Lydia  E 

Pioneer  Airlines  Ine . 

PipCT  Baking  Co. 

Betsy  Ross  Bread . 


Random  House,  Inc. 

Modern  Library . 

Rath  Packing  Co. 

Meat  Products . 

Rav-theon  Mfg.  Co. 

Television . 

Readers  Digest  Assn. 
CondensM  Book  Club. 
Magaxine . 


Rival  Packing  Co. 

Dog  Food . 

Roberts  Dairy  Co . 

Rochester  Telephone  Coi 
Rockwell  Spring  4  Axle  ( 
Timken  Oil  Burners. . . 
Rockwood  4  Co. 

Chocolate  Bits . 

Chocolate  Wafers . 


Purex  Corporation,  Ltd. 

News . 

I*urcx . 

Trend . 


Betsy  Ross  Bread . 
Pittsburgh  Brewing  Co. 

Iron  City  Beer . 

Tech  Beer . 


-  Puritan  Dress  C!o.  of  Boston _ 

$  57,905  Purity  Bakeries  Corp. 

Grennan  Cake . 

$  63.6.54  Purity  Maid  Bread  and  Cake. 

52,222  Taystee  Bread . . 


Pittsburgh  Plate  Glass  Co 

Pittsburgh  Paints . 

.Satinhide  and  Wallhide. 

Sun  Proof  Paint . 

Wallhide . 

Institutional . 


Ready-To-Bake  Foods,  Ine. 

Puffin  Biscuits . . 

Realcmon-Puritan  Co. 

Lemon  Juice . 

Reardon  Co. 

Bondex . 

Dramex . 


Rogers-United  Corp. 

Family  Puule  Contest. . . . 
Rolley,  Ine. 

Sea  4  Ski  Tanning  Cream. 
Toilet  Preparations . 


13,728  Putnam  Inc.,  I. 

-  Klutch . 

$  154,124  Putnam's  .Sons,  G.  P . 

$  25,780  Pyramid  Life  Insurance  Co . 

$  51,243  Q 

10,294  Quaker  City  Bus  Co . 

73,754  Quaker  City  Chocolate  4  Confection- 

-  ery  Co. 

$  135,291  Good  4  Plenty  Candy . 

Quaker  Oats  Co. 

$  122,819  Aunt  Jemima  Baking  Products . 

$  31,420  Aunt  Jemima  Cake  M  ix . 

Aunt  Jemima  Corn  Meal . 

Aunt  Jemima  Family  Flour . 

Aunt  Jemima  Pancake  M  ix . 

Aunt  Jemima  Pancake  Mix  and 

Quick  Quaker  Oats . 

Aunt  Jemima  and  Q-iaker  Cora  Meal 

Ful-O-Pep  Feeds . 

Ken-L-Biskit . 

Ken-L-Dog  Food . 

Ken-L-Meal . 

Ken-L-Ration . 

Mother’s  Oats . 

Muffets . 


Plantabbs  Corporation . 

Planters  Nut  4  Chocolate  (^. 

Peanuts . 

Peanut  Oil . 

Products . 


Red  Top  Brewing  Co. 
Barbarossa  Beer. . . 
$  34,328  Red  Top  Beer . 


Roman  Cleanser  Co . 
Roman  Meal  Co. 

Bread . 

Muffin  Mix . 

Products . 


$  25,545  Reddi-Spred  Corp. 

Margarine . 

$  24,487  Reddi-Wip  Inc. 

2.32,650  Cream . 

10,630  Regal  Amber  Brewing  Co. 

2,210  Beer . 

286,535  Regensburg  4  Sons,  E. 

.Admiration  Cigars . 

2,227  Reily  4  Co.,  Inc.,  Wm.  B. 

17,009  Luxianne  Coffee . 

137,234  Luxianne  Coffee  and  Chicory. 

232,202 
2,576 

169,272  Relaxacixor.  Inc . 

444,241  Reliance  Mfg.  Co . 

18,363  Renffeld  Importers,  Ltd. 
104,017  Cointreau  Cordials . 


Plastone  Co.,  Inc. 

Turtle  Wax . 

Plexolite  Corp . .  .  .  .  .  .  .  .  .  . 

Plough  Inc. 

Black  4  White  Products . 

Black  4  White  Ointment . 

Mexsana . ’ 

Moroline . 

Mufti  Spot  Remover . 

Penetro . | 

Penetro  and  St.  Joseph  Aspirin 

Prescription  C-2223 . 

Revelation  Tooth  Powder . 

St.  Joseph  Aspirin . 

St.  Joseph  Cough  Syrup . 

St.  Joseph  Nose  Drops . 


Ronson  Art  Metal  Works.  Inc. 

Lighters,  Flinta  and  Fluid . $  393$' 

Rootes  Motors,  Inc. 

Hillman  Car .  $  J37,™ 

Humber  Car . 

Rover  Car . 

Sunbeam-Talbot  Car .  39,133 

$  204,134 

Rosenberg  Bros.  4  Co.,  Inc. 

Sugaripe  Fruit . $  58,941 

Roux  Distributing  Co.,  Inc.  ...  mi 

shampoos . 5  171,991 
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19,343 

2,375 

160,402 

13,761 

5.490 

30,3.55 

2,011 

5,134 

3,959 

546,086 

1,035 

25,429 


$  984.694 

$  122364 
$  151,904 

$  53.088 
3.630 

$ 

56.718 

$  134,110 

$ 

63.070 

25,437 

$ 

88,507 

.  $  144,039 

.  $ 

51,662 

121.645 

$ 

73307 

$ 

35324 

$ 

61.639 

244.037 

$ 

305,676 

$ 

27,015 

18,557 

$ 

45372 

$2,690,656 

M8,720 

82,983 

$3.722361 

5.933 

92,106 

98,038 

48.685 

73,755 

122,440 

38307 

17,689 

2,775 

6,934 

27398 

553374 

11,149 

40,829 

166 

52,144 

53,465 

24,511 

7,473 

15322 

47306 

389,748 

41.071 

77,155 

293,707 

7375 

66300 

74,175 

381,078 

17,448 

13,137 

30,585 

216,076 

77,538 

4,422 

5,423 

87383 

39387 

137,724 

8387 

18.992 

39,133 

$2,147,879 

$  12,153 

75,417 

$ 

87,570 

$ 

406,690 

3,515 

$ 

410,205 

$ 

6,286 

397,920 

33,971 

V 


National  Advertising  Expendifures:  T953 


RaM'a  Baking  Co. 

Biad . 

Donuta . 


t  34.678 
14,169 


Rubiiutain  Inc.,  Helens 

Gourieili  Preparstions. . . 

Helena  Rubinstein  Shampoo  . . . 
Helena  Rubinstein  Preparations. 


R  uhsam  A  Homnann  Brewing  Co. 
Beer . 


Rodson  .kutomotire  Industries,  Ine. 

Power  Moly  and  POwer  .Seal . 

Power...Seal . 


Ruppert  Brewery.  Jacob 

Knickerliocker  Beer _ 

Ruppert  Beer . 


Rushmore  Paper  Milb  Ine. 
Blue  Ribbon  and  Vanity  I 

Products . 

RusseU-Miller  Milling  Co. 

Occidmt  Flour . 

Rust-Oleum  Corp  . 

Rutherford  Food  Corp. 


Hy  Power  Chili  Con  Came  and 

Tamales . 

Hy  Power  Produits . 


8. 0. 8.  Co.,  The  . 

8. 8. 8.  Co . 

8  A  W  Fine  Foods,  Inc. 

Coffee . 

Juices . 

Vegetable  Juire  Cocktail . 
Prmrts . 


Sabena  Belgian  Airlines . 

St.  louis-Su  Franeisco  Railway  Co . 


Salads  Tea  Co.,  Inc . 

Sales  Builders  Ine. 

Max  Factor  Preparations 
San  .\ntonio  Brewing  .Assn. 

Pearl  Beer . 

San  Diego  (ias  A  Electric  Co 
San  Francisco  Brewing  Co. 

Burgermeistcr  Beer. 

Santa  Fe  Vintage  Co. 

Wines . 

Sapolin  Paints  Inc . 

Sauer  Company,  C.  F. 

Duke's  Mayonnaise . 

Duke's  Mayonnaise  and  RcILsh 
Sauer's  Condiments . 


Sarmnah  .Sigar  Refining  Corp. 


.'Scandinavian  Airlines  Systems.  Inc 
Schaefer  Brewing  Co.,  F,  4  M. 

Beer . 

Schekh  Brewing  Co.,  .Adam 

Prior  Beer . 

Rama  Head  Ale . 

Rams  Head  Ale  and  Valiev  Forge 

Beer  . 

Valley  Forge  Beer 


$ 

48,847 

$ 

5,509 

23,031 

671,289 

$ 

699,829 

$ 

89319 

$ 

72,459 

$ 

11,526 

18,083 

$ 

29,609 

$ 

378398 

57,640 

$ 

436.038 

r 

.  % 

38,669 

% 

32,799 

$ 

29,088 

$ 

26330 

5,939 

18,508 

$ 

S0.677 

.  $ 

68,540 

$ 

128,234 

.  $ 

22,122 

54.652 

42.355 

87,772 

$ 

206.901 

$ 

136.862 

$ 

25,961 

.  $ 

33.036 

$ 

100,739 

$ 

858,006 

$ 

124.415 

$ 

25,292 

$ 

91306 

$ 

25,223 

.  $ 

52.534 

$ 

75,658 

1305 

7.083 

$ 

84.046 

$ 

40,963 

$ 

215312 

$ 

631,093 

$ 

47,399 

5,436 

22,485 

64.608 

Oxford  Chib  Ciin . 

Pebblefoid  Whiskey . 

Pride  of  Nelson  Whiskey . . 

Roma  Wine . 

Sam  Thompson  Whiskey 

Samovar  Vodka . 

Schenley  Reserve  Whiskey 

Schenlev  Whiskies . 

Three  Feathers  Whiskey- . . 
Ultra  Deluxe  Whiskey . . . . 
Wilken's  Whiskey. .  . 


17.04' 

34.014 

6.851 

29.235 

18.766 

82.042 

.181,218 

197,057 

225,841 

9.602 

30.105 


Schick  Inc. 

Electric  Shaver .  t  20.481 

Lotion .  28.565 


Schieffelin  4  Co. 

Don  Q  Rum . 

Chartreuse . 

Hennessv  Cognac  Brand.v . 

Moet  C^mnagne  . . 

Teacher's  Highland  Cream  .Scotch 
Whisky . 


.SchlH s  Brewing  Co.,  Jos 
Schmidt  Baking  Company . 
.Schmidt  4  Sons,  Ine.,  C. 

Schmidt's  Ale .  . 

.Schmidt's  .Ale  and  Beer . 
Schmidt's  Beer . 


Scholl  Mfg.  Co..  Inc. 

Air-Pillo  Insoles . 

Bromidrosis  Powder . 

Cloro-Vent  Foam  Insoles 

Foot  Cream  . 

Foot  Powder . 

Kurotex  . 

Solvex . 

Zino  Pads  . 


Schonhrunn  4  Co.,  Ine.,  S.  A. 
Medaglia  D'Oro  Coffee 
Savarin  Coffee . 


$  49,046 

$  35J)50 

4,773 
18,287 
1,544 

34,618 

S  95.072 

tl.081.691 

$  28.078 

t  3.532 
83.861 
199.458 

«  286,851 

t  17.836 
6,748 
10,060 
16,672 
25,620 
8.120 
2.928 
174,741 

t  262,725 

t  24.334 
49,159 


Schulae  4  Burch  Biscuit  Co. 
Schweppes  (UJl.A.l  Ltd. 

Schweppes  Quinine  Water 
Scott  Paper  Co. 

Cut-Rite  Wax  Paper . 

.Scotkins . 

Scott  Tissue . 

.Soh-Weve  Tissue . 

Waldorf 'Tissue . 

Products . 


Scott  4  .Sons  Co.,  0.  M . 

Nursery . 

Scott  Petersen  Sausage  Co 
Sfovill  Manufacturing  Co. 

Green  Spot  . 

Mixette 


73.493 

47.587 


2,546 

66.569 

214,761 

165.949 

41,615 

46,706 


Scribner's  Sons.  Charles 
.Scripto,  Inc. 

Pencils  and  Pena . 

Scudder  Food  Products 
I.aura  .Scudder's  Mayonnaise 
Laura  Scudder's  Peanut  Butter 
Laura  Scudder's  Potato  Chips 
Laura  Scudder's  Products 


t  139,928 

*  72,711 

298.649 
9,944 
266.844 
208,247 
I27JI15 
300,558 
22,271 
71.176 
515.906 
80,413 


Seaboard  .Air  Line  Railroad 
Seabrook  Farms  Co. 

Froien  Foods . 

Sealtight  Corporation 
Thermopla^ic  Windows 
Sealy  Inc. 

Mattress . 

.Sofa  .Sleeper  . 


.Sears  Industries.  H 
Seeck  4  Kade  Inc. 

Pertussin  . 

16,128  Seeman  Bros.  Inc. 

Nvl^ . 

W  hite  Rose  ('offee 
White  Rose  Tea 


Schenley  Industries,  Inc. 

.Amitonc  . 

Ancient  Age  Whiskey .... 

B.  P.R.4J.  W.Dant  Whiskey  .  .! 

Belmont  W  hiskey . 

Blati  Beer . 

Carioca  Rum . 

Cascade  Whiskey . 

Cherry  Herring  Liqueur . 

(oronrt  Brandy . 

Cream  of  Kentucky  Whiskey 
Cresta  Blanca  Wine 
Deww's  Victoria  Vat  and  White  ' 

Label  .Scotch  Whiskey . 

Dear's  White  Label  Scotch 

whiskey . 

Dubonnet  Wine . . 

^  Bouchett  Brandy . 

Du  Bouehett  ('reine  de  Menthe 
PH  Prppennint  ^hnappe 

^ho  SprmK  Whiskev . 

8  Diamond  8  Whiskev 
8  Diamond  8  and  XXXX 

w  hiskev . 

Golden  Heddins  Whidtev 
I*  Harper  hiskey .... 

J.  Dant  Whiskey . 

E.  Pejwr  Whiskey 

La  Boheme  n  ine . 

MarNauchton’s  W^hiskey 

Melrose  Whiskey . 

Melrose  Gin  and  Rare  W’hiskev 

Meliw  Rare  W’hiskey . 

Old  (liarter  Whiskey . 

^  Quaker  Whiskey . 

Old  S:*henlev  Whiskey 
OM  Sta«  Whiskey. 
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13,827 

16.562 

I4..342 

10,674 

3.382 

537,083 

36,809 

85,409 

350.345 

242,965 

195,774 

245.895 

7.974 

260,275 

66.412 

35,892 

79.626 

208,854 

37U56 

5.186 

658,168 


.Serbin,  Inc . 

Serta  .Associates  Inc. 

Mattress . 

Serutan  Co. 

Geritol . 

Geritol  and  .Serutan 
R.  D.  X 

Serutan . . . 


Servel  Inc. 

Electrolux  Refrigerator 
Servel  Freeier  . 

.Servel  Refrigerator 
.Servel  Water  Heater 
Products  . 


t  35.5.39 
t  42.700 

t  12.544 
13,944 

t  26,488 

$  88,121 

t  263.400 

$  25.526 

23,361 
37,927 
22.296 

t  109,110 
t  146,706 

%  293,454 

$  52376 

I  124,611 
4.085 

t  128,696 
$  8a987 


t  42.231 
13,256 
41,977 

t  97,464 
t  29,024 

t  56,911 

$  75,182 

233,076 
1,977 
50,728 

t  360.963 

»  7,796 

2.845 
216,713 

44.054 

42.567 


Senret  Watches 

Certina  Watches .  $  31,534 

Seven  Up  Co .  11,005,576 

Sexton  4  Co.,  John 

Boned  Chicken . $  5,881 

Detemnt .  10,140 

Fish  Products . .  5,899 

Fruits  and  V egetables .  8,228 

Jellies  and  Preserves .  5,825 

Juices .  8,796 

Mayonnaise .  5,932 

Mince  Meat .  5.787 

Mustard .  5,824 

Olives  and  Pickles .  5,871 

Peanut  Spread .  3.600 

.  5,843 

Soups .  5.825 

Spices .  5,899 

»inegar .  5,954 


.  „  I  92304 

^aw,  Munson  G.  Co..  Inr. 

Bismit  Cognac . %  15,718 

Duff  Gordon  Sherry .  14,680 

Noilly  Prat  Vermouth  .  18,446 


Sheaffer  Pen  Co.,  W.  .A. 

IVncib  and  Pens . |  182,363 

Sheinker  4  Sons  Inc.,  W. 

Holland  House  Cocktail  Mix . $  60,921 

Holland  House  Collins  Mix  .  8,531 

*  '*0,452 

Shell  Oil  Companv 

•'Urin .  . t  9369 

Chemicab .  20,014 

Gasoline  and  Oib .  1 ,880;661 


Sherwin-Williams  Co. 

Acme  Paints . %  22,937 

Kem-Glo  and  Kem-Tone  .  12,779 

Kem-Tone .  10,145 

Martin  Se^r  Paints  .  11.257 

.Sherwin-Williams  Paints  .  ^,042 


.ShuckI  4  Co.  Inc. 

Aunt  Penny's  White  Sauce . t  25,542 

Shuhon,  Inr. 

Early  American  Old  Spice  Shaving 

Cream.. . . t  46324 

Early  .American  Old  Spice  Shave  Isv 

tion  and  Shaving  Cream .  79,739 

Toilet  Preparations .  211,873 


Siegler  Enamel  Range  Co. 

Heaters . t  149,755 

Ranges . .  25,532 


„  t  175387 

mmons  Co. 

Beaut.yrest  Mattress . $  106.860 

Hid*-A-Bcd .  137.435 


t  243,295 

Simmons  Tours  Inr . %  41,936 

Simon  4  Schuster  Inr. 

Books .  ..  t  219,308 

Simonix  Company 

Bodygard .  $  43,521 

Body  .Sheen . 68,923 

Floor  Wax .  195.337 

Hi-Lite .  13,578 


t  321359 

Sinclair  Oil  Corporation 

Fuel  Oib . t  2,386 

Gamline  and  Oib .  1,096,469 

$1,098,855 

Siroil  Laboratories  Inc . $  100,068 

Skelly  Oil  Company 

Gasoline  and  Oib . $  99,175 

Skibaw  Inr. 

Home  Shop  Toob . $  26,106 

.Skinner  Manufacturing  Co. 

Macaroni  Products . $  32,745 

Rabin  Bran .  12,812 


$  45.557 

Sk.vcoarh  Air  Travel  .Agency  $  49,779 

Skycoarh  .Airlines,  Inr .  $  25,186 

.Sleep-Eae  Company,  Inr  $  44,308 

Sloane  .Associates  Inr.,  William  $  28,298 

.Smith  Inr.,  .Alexander 

Carpets  and  Rugs .  $  225.370 

.Smith  Bros.  Mfg.  Co. 

Work  Clothes .  $  39.458 

Smith  Brothers 

Cough  Drops .  I  386.894 

.Smith-Corona,  Inc .  $  208,584 

Smith  Corp.,  .A.  0. 

Pmnaglas  Water  Heater  I  142,400 

Smith  Enterprises,  .Malcolm 
18  Top  Hits  $  I75.48I 

Smith,  Kline  4  French  Labs..  Inr. 

Qwip .  t  49.856 

Institutional  .  8377 

I  .58,733 

.Snow  Canning  Co.,  Inc.,  F.  H. 

Clams  and  Chowder .  $  52.825 

Socon.y-Vacuum  Oil  Company,  Inc. 

Gasoline  and  Oib  t  710.166 

General  Petroleum  Corp  3.33,152 

Magnolia  Petroleum  Co  M,077 

.Mobil  Batteries  5,490 

Mobilhtat  5,844 


Mobil  Tires . 

Taperlite  Candles 
Tavern  Candles . . 


So-Lo-Marx  Rubber  Co . 

South  African  Rock  Lobster  .Assn.  Inc. 

South  Carolina  Electric  4  Gas  Co - 

South  Carolina  Milb . 

Southern  Bell  Telephone  4  Telegraph 

Co . 

Southern  California  Edison  Co . 

Southern  California  Gas  Co . 

.Southern  Co. 

.Alabama  Power  Co . 

Georgia  Power  Co . 

Southern  Co . 


Southern  Comfort  Corp. 

Whbkeys . 

Southern  Indiana  Gas  4  Electric  Co 
.Southern  New  England  Telephone  Co. 

Southern  Pacific  Railroad . 

Southern  Railway  System . 

Southern  Union  Gas  Co . 

Southwest  .Airways  Co . 

Southwestern  Bell  Telephone  Co . 

.Southwestern  Life  Insurance  Co . 

Spears  Chiropractic  Sanitarium  4 

Hospital . 

Speas  Company 

Speas  Vinegar  . 

Squire  Co.,  John  P. 

Meat  Products . 

S<iuirt  Co . 

Stahl-Mever  Inc. 

Ferris  Meat  Products . 

StahbMeyrr  Meat  Products . 


5.490 

16,728 

13399 


$1,144,346 

$ 

39.242 

t 

78.869 

$ 

28,588 

$ 

245,700 

$ 

338.547 

$ 

68,441 

$ 

175381 

$ 

47,763 

100.374 

2.550 

$ 

150.687 

$ 

90.901 

$ 

67.187 

$ 

38.680 

$ 

500.473 

$ 

155.342 

$ 

25,914 

$ 

60,803 

$ 

252315 

$ 

42.155 

$ 

160,208 

$ 

33,992 

$ 

42.413 

$ 

132,404 

$ 

39,963 

23.270 

Staley  Mfg.  Co.,  A.  E. 

Sta-Fk)  Starch . 

Sweetose  Syrup. _ 

Zest . 


$ 

t 


63.233 

89.837 

3,181 

8,003 


$  100,821 


Staley  Milling  Co. 

Feeds .  $ 

Stanback  Co..  I.td .  $ 

Standard  Brands  Inc. 

Bbck  4  white  S^ch  Whbky . $ 


Blue  Bonnet  Oleomargarine . 

Chase  4  Sanborn  Coffee . 

Chase  4  Sanborn  Instant  Coffee — 

Chase  4  Sanborn  Products . 

Churchill  88  Whbkey . 

Flebchmann's  Gin . 

Fleischmann's  Gin  and  Preferred 

Whiskey . . 

Fleischmann's  Preferred  Whbkey 

Flebchmann's  Yeast . 

Old  Medley  Whbkey . 

Pilgrim  Rum . 

Royal  Baking  Powder . 

Royal  Desserts . 

Royal  Gebtin . 

Royal  Puddings . 

Tender  I«kf  Instant  Tea . 

Tender  Leaf  Tea . 


52,473 

110,238 

133,103 

1,022.473 

868,647 

959,256 

43.994 

42,179 

98,990 


54,277 

483,345 

1236.5 

14,084 

7,937 

8,025 

21,687 

32,331 

818,269 

71.719 

960.791 


$5,653,472 

Standard  Brewing  f'o.,  Inr. 

Erin  Brew  .  $  45,196 

Standard  Ale  and  Beer  .  2.804 

Tru-.Age  B«er .  10,463 


$  58.463 

Standard  Candv  Co. 

Belle-Camp  Chocolates  . $  27335 

Standard  International  Library . $  264,779 

.Standard  .Milling  Co. 

Ceresota  Biscuit  Mix .  $  23,284 

Ceresota  Flour .  55,180 

Hecker's  Flour .  49,443 


$  127,907 

Standard  Oil  Co.  of  California 
Califomb  .Spray  Chemiial  Corp  $  9.367 

Gasoline  and  Oib .  783,906 

Ortho  Garden  Products .  96,683 

Standard  Heating  Oil .  13,087 

.Standard  Oil  Co.  CTexas).  23,727 


$  926.770 

Standard  Oil  Co.  ( Indiana) 

Gasoline  and  Oils . $  983382 

Pan  .Am  Southern  Corp .  58.579 

Uuh  Oil  Refining  Co .  12.965 

Institutional .  213,131 


$1,267,957 

.Standard  Oil  Co.  Inr.  in  Kentucky 

Gasoline  and  Oib . $  108,965 

.Standard  Oil  Co.  (New  Jersey) 

Atbs  Tires  .  $  19,721 

Carter  Oil  Co .  .  61,086 

Esso  Heating  Oil .  24,990 

Flit .  65.835 

Gasoline  and  Oib .  1,508,402 

Penola  f)il  Co .  6.335 


$1.686369 

Standard  Oil  Co.  (Ohio) 

Gasoline  and  Oils .  $  394,696 

.Sohio  -Aerosol  Insert  Spray  3.514 


$  398.210 

(Continued  on  page  74) 
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Star-Kist  Foods,  Inc. 

Star-Kist  Dinner .  t  10,652 

Star-Kist  Tuna .  104,966 


Stark  Wetiel  Co. 

Meat  Products .  t  5S,.520 

State  Farm  Insurance  Companies .  t  48,462 

State  Pharma'al  Co. 

All  In  One  Reducing  Capsules . t  78,146 

Statler  Tissue  Corp. 

Tissue .  S  7,988 

Towels .  19,122 

S  27,110 

.St egmaier  Brewing  Co . t  172,196 

Sty>hano  Bros. 

rtern  Cigarettes .  %  9,251 

Marvel  Cigarettes .  39,978 


Sterling  Brewers  Inc. 

Beer .  %  243,906 

Sterling  Drug  Inc. 

Bayer  Aspirin .  $  892,479 

Cal-Aspirin .  10,495 

Campho-Phenique .  192,054 

Castoria .  279,168 

Dr.  Caldwell's  Senna  Laxative .  152,644 

Fleecy  White .  128,238 

Ironiscd  Yeast .  52,615 

Jayne’s  P-W .  105,389 

Little  Po  Peep  Ammonia .  90,864 

Midol .  115,289 

Mqlle  Shave  Cream .  264 .850 

Phillips’  Milk  of  Magnesia .  448,477 

Z.  B.  T.  Baby  Powder .  256,303 

Products .  5,725 

*2,994.590 

Sterling  Insurance  Co .  *  51,282 

Stewart’s  Private  Blend  Coffee  Co. 

Coffee .  $  46,220 

Stewart-Warner  Corp. 

Alemite .  *  141,585 

Radio .  1,577 

Television . .  33.845 

Winkler  Heating  Equipment .  19,360 


Stitiel-Weller  Distillery  Inc. 

Cabin  Still  Whiskey .  $  194.551 

Old  Fitigerald  Whiskey .  275,647 

r,  .  .  *  *’'0,198 

Stokely-Van  Camp,  Inc. 

Honor  Brand  Froien  Foods .  *  10,296 

Honor  Brand  Frosen  Vegetables _  7,173 

Stokely’s  Frosen  Foods .  28,553 

Stokely’s  Fruits .  1,018 

Stokely-Van  Camp  Peaches .  2,101 

Stokely-Van  Camp  Products .  30,463 

Van  Camp’s  Beans .  13,774 


Stori  Brewing  Co. 

StoriBeer .  *  57,132 

Stori-ette .  13,549 


Strauss  &  Co.,  Levi 

Work  Clothes .  *  145,574 

Streit  Mfg.  Co.,  C.  F. 

Slumber  Chair .  *  32,6.56 

Strickland  &  Company,  J. 

Aloma  Lotion . $  37,890 

Stroehmann-Sunbeam  Baker.v 

^  B^d .  t  34^,3 

Stroh  Brewery  Co. 

Beer .  *  395.994 

Stromberg-Carlson  Co. 

Phonograph .  *  1,010 

Radio .  19,936 

Television .  284 ,5n 


Sunlite  Bakery . 

S 

44,557 

Sunnviand  Packing  Co . 

S 

26,542 

Sunset  House . 

* 

31,800 

Sunset  Oil  Company 

Gasoline  and  Oils . . 

* 

25,335 

Sunset  Publishing  Co. 

Maeasine . 

t 

35,249 

Sunshine  Biscuits,  Inc. 

Crackers .  .  . 

* 

789,807 

Sunshine  Brewing  Co. 

Beer . . 

s 

25,049 

Susquehanna  Waist  Co . 

1 

99,025 

Sutton  Corp..  0.  .A. 

Vornado  Fans . 

* 

46,632 

Swank,  Inc. 

Jewelry . 

* 

99,055 

Swanson  4  .Sons,  C.  .A. 

Frozen  Beef  and  Chicken  Pies . 

s 

274,972 

Frozen  Chicken  Pies . 

35,001 

Frozen  Chicken  Products . 

48,588 

Margarine . 

18,214 

Poultry  Products . 

59,692 

t 

436,467 

Swift  4  Co. 

.Allsweet  Margarine . 

* 

450,442 

4,569 

End-0- Weed . 

1,904 

Jewel  Oil . 

34,356 

Jewel  Shortening . 

29,295 

Mavrose  Meat  Products  . . 

37,085 

Pard  Dog  Food . . 

343.5«fl 

Plankington  Packing  Co . 

30,642 

Prem . 

5,829 

Swift  Garden  Products  . 

22.444 

Swiff ’ning . 

526.528 

ISwift’s  Babv  Foods . 

3.34,938 

.Swift’s  Brookfield  Cheese  . 

1,785 

Swift's  thicken  Products . 

173,397 

Swift’s  Feeds . 

4,286 

Swift’s  Frozen  Turkey  Products . . 

27,972 

.Swift’s  Ice  Cream . 

84.581 

Swift’s  Meat  Products . 

852.481 

Swift's  Peanut  Butter . 

230.763 

V'igoro . 

81  ,.593 

*3,278,479 

Swiss  Air  Transport  Co . 

* 

47,290 

Switzer’s  Licorice  Co . 

* 

51,9.33 

Switzerland  Cheese  Assn.  Inc . 

* 

39.625 

Sykes  Hernia  Control  Service.  Inc  . . 

* 

53,512 

Sylvan  Seal  Milk  Inc. 

Cottage  Cheese . 

* 

3.299 

Cream  Cheese . 

1,248 

Milk  . 

45.5A6 

Products . 

4,636 

* 

54,849 

Sylvania  Electric  Products  Inc. 

Flashbulbs . 

* 

76,495 

Radio . 

21,046 

Radio  and  Televis'ion . 

16,544 

Television . 

996,953 

Tubes . 

11,999 

Products . 

344,398 

*1,467,435 

Talon  Inc . 

* 

46,992 

Tam  O'z^hanter,  Ine. 

Bov’s  Apparel . 

* 

25,280 

Tampax  Inc. 

Tampax . 

.  « 

328,348 

Tasty  Baking  Co. 

Tastvkake . 

.  * 

36,261 

Tastv-Pie . 

6,073 

Products . 

4,285 

* 

46,619 

Te<'hnH‘al  t'olor  A  ('homiral  Works 

Inc. 

Red  Devil  Paints . 

.  * 

32,576 

Teleron  TV  Wave  Trap  Co . 

.  * 

64,737 

Temi-o  Ini-orporated 

Clothes  Dryer . 

.  ( 

6,063 

Heating  Equipment . 

26,933 

Studebaker  Corp. 

*  .305,517 

Terminal  Li<|Uors,  Ltd. 

32,996 

Cars . 

Trucks . 

.  *2,622,299 
241,619 

CvruB  .Noble  Whiskey . 

Terre  Haute  Brewing  Co.,  Inc. 

55.213 

Chainpagne  Velvet  Beer . 

Tetley  'Tea  Co.  Inc . 

Texas  Company,  The 

Gasoline  and  Oils . 

107,732 

Sullivan  Inc.,  R.  G. 

*2,863,918 

45,153 

Dexter  Cigars . 

.  .  .  .  *  24,893 

652,316 

7-204  Cigars . 

26,106 

*  50.999 

PT  .Anti-Freeze . 

— 

60,725 

713,041 

Sun  Oil  Co. 

Texas  Electric  Service  i'o . 

59.997 

Gasoline  and  Oils . 

Sunbeam  Baking  Co. 

*1,147,945 

Texas  Rice  Promotion  Assn . 

Thaver  Inc. 

69,083 

Bread . 

Products . 

_  *  185,309 

.  65,940 

Baby  Cribs  and  Furniture . 

Thomas  Inc.,  S.  B. 

37,532 

Sunbeam  Corp. 

*  251,249 

Bread . 

English  Muffins . 

126,762 

20,256 

Appliances . 

Cooker  and  Deep  Freezer . 

. *  56,463 

.  15499 

Thor  Corp. 

147,018 

Cooker  and  Deep  Fryer . 

.  2,404 

Drverand  Washers . 

9,701 

Mixmasters., . 

1,575 

WTashers . . 

50,342 

Shavemasters . 

.  64,712 

Products . 

23477 

Products . 

.  123,904 

*  264,367 

Thoresen  Direct  Sales 

83,320 

Sunkist  Growers.  Inc. 

Books  . 

68,808 

Frozen  Lemonade . 

Froien  Orange  Juice . 

.  .  *  208.056 
.  36,395 

Thornton  A  Minor  ('linic  A  Hospital 
Tide  Water  Associated  Oil  Co. 

38,590 

Oranges . 

.  474,244 

Flying  A  Anti  Freeze . 

* 

5,779 

Institutional . 

.  9,129 

Gasoline  and  Oils . 

91,676 

t  727,824 


t  97.455 


National  Advertising  Expenditures:  T953 


Tidy  House  Products  Company 

Dexol . 

Olosstez  Starch . 

P^ect  Products . 

Tidy  House  Products . 


Strietmann  Crackers. 
7,802  Supreme  Baking  Co. 

2,550  Products . 

5  >,709 
8,671 

-  United  Fruit  Co. 

69,732  Bananas . 

Steamship  Transport. 


Time,  Inc. 
Fortune. 

Life . 

Time. . . 


United  Gas  Corp. 

United  Gas  Corp . 

United  Gas  Pipe  Line  Co. 


Timken  Roller  Bearing  Co. 

Roller  Bearings . 

Tints  Co. 

Creme  ShampexvTint . 

Tobin  Packing  Co.,  Inc. 
.Aroeako  Meat  P^ucts  . . 
First  Prize  Meat  Products 
Tobin  Meat  Products . 


United  Jewish  Appeal . . . . 
L’nited  Piece  Dye  Works 
United  Safeway  Corp. 

Nitro-Tabs . 

.Sweet  reets . 


i  121.711 

I  nited  States  Brewers  Foundation  Inc.  *  36,819 
United  States  Brewing  Co. 

Rheingold  Beer . *  26,781 

United  States  Government 

.Air  Force . *  8,832 

Army .  250,111 

Coast  Guard .  4,111 


Toledo  Edison  Co  .  . . 

Tonsiline  Company,  The . 
Towne  Talk  Co. 

Towne  Pride  Fruit-.Ade 
Towne  Pride  Toppings. 


Trans-At'antic  Steamship  Lines 

Trans-Ocean  .Airlines . 

Trans-World  Airlines  Inc . 

Tranpey’s  Sons,  Inc.,  B.  F. 

Mexi-Pen . 

Trappey’s  Torrido  Peppers .  . 

Trappey’s  Vegetables . 

Products . 


United  States  Gypsum  Co. 

Duraval  Paints . 

Texolite  Paints . 


*  120Atl 

United  States  Lines  Compaio 

Steamship  Transport  . *  101,771 

United  States  News  A  World  Report  *  136212 

United  States  Rubber  Co. 

Aramite . *  8,GI7 

Fisk  Tires .  10261 

Kovlon  Mattress .  152,661 

Tires .  1217,611 

Wearing  Apparel .  73,011 

Institutional .  120,994 


Tree  Sweet  Products  Co. 
Frosen  Is>monade ... 
Orange  Juice . 


Treo  Company  Inc . 

Tri  State  Plairtics  Molding  Co. 

B'oek  City  Tovs . 

Triangle  Publications 


United  States  Shoe  Corp. 
United  .States  Steel  Corp. 

Cyclone  Fence . 

Gunnison  Homes . 

Institutional . 


Seventeen  . 

Gravure  Divis'ion 
TV  Guide . 


United  States  Tobacco  Co. 

Ssno  Cigarettes . 

United  Travel  Agency 

Tours  and  Travel . 

Universal  Pictures  Co.,  Inc. 

Motion  Pictures . 

Urbsna  Wine  O).,  Inc. 

Gold  Seal  Wine . 

Utica  Mutual  Insurance  Co. 


Tru  Balance  Corset  Co.,  Inc 
Turner-Smith  Drug  Co. 

Poundex . 

Products . 


Twentieth  Centiirv-Fox  Film  Corp. 

Motion  Pictures  . 

Twenty-One  Brands,  Inc. 

Ballantine  Scotch  and  21  Brands 

Chib  Special  Whiskey . 

21  Brands  Chib  Special  Whiskey . 


an  Gamp  Set  Food  Co.,  Inc. 
Chicken  of  the  Sea  Tuna. . 
Van  Camp  Sea  Food  Co. . . 
White  Stu  Tuna . 


Vanderbilt  Better  Tours .  . 

Vermouth  Industries  of  America,  Inc. 

'Tribuno  Vermouth . 

V'ick  Chemical  Co. 

Prince  Matchabelli  Preparations. . . 

Seaforth  Preparations . 

Vick’s  Court  Drops . 

Vick’s  Inhaler . 

Vick’s  Vaporub . 

Vick’s  Va-Tro-Nol . 

Products . 


Unicom  Press.  Ine. 

Books  . . 

Pussle-Quis  Contest 
Rvan,  Lawrence  .A . . 


Union  Carbide  *  Carbon  Corp. 

Electro  Metallurgical  Co . 

Eveready  Flashlight  Batteries . 

Fabrics . 

Pnertone . 

6-12 . 

Trek  .Ant'i-Freeze . 

Institutional . 


Viking  Press,  Inc. 

Books . 

Virnnia  Electric  A  Power  Co 
Visking  Corp. 

Casings . 

Vita  Food  Pioducts  Inc. 

Herring  Fillets . 

Party  Snacks . 

Spring  Garden  Salads . 

Products . 


Union  Electric-  Co . 

Union  Oil  Co.  of  California 

Bif  Insect  .Sprav . 

Gasoline  and  Oils . 


Voorell  Products  Co. 

Certane . 

Hemex . . 

Inray . 

Lanacane . 


Union  Pacific  Railroad ...... 

Union  Underwear  Co.,  Inc. 

Fruit  of  the  Loom  Underwear 
United  .Aircraft  Corporation 

Chance  Vought  Aircraft . 

Pratt  4  Whitney  .Aircraft .  .  . . 

Sikorsky  Aircraft . 

Institutional . 


Wabash  Railroad . 

Waldes  Kohinoor  Inc . 

Walker  Gooderham  A  Worts  Ltd. 
Hiram 

Barclay’s  Gold  Isabel  Whiskey . . 

Caniul'ian  Chib  Whiskey . 

Corby’s  Reserve  Whiskey . 

Drambuie  Liqueur . 

O  4  W  Five  Star  Whiskey . 

G  4  W  Seven  Star  Whiskey .... 


United  .Airlines  Inc . 

United  Biscuit  Co.  of  America 

Bowman  Biscuit  Co _ _ _ _ 

Felber  Crackers . 

Keebler  Weil  Baking  Co. . . . 

Manchester  BLs  -uit  Co . 

Ontario  Bis  -uit  Oo . 

.Sawyer  Bis.-uit  Co . 


* 

69,732 

* 

50.483 

466,022 

136,478 

652,983 

102,436 

26.808 

III 

92,627 

67,039 

38,649 

13,515 

19,034 

32,.M9 

129,111 

42.005 

619,376 

5,846 

5,766 

14,831 

17..528 

43,471 

3,050 

23,627 

26.677 

26,718 

31,491 

98.702 

7,488 

1,394 

57,208 

164,792 

26,840 

157,550 

38,976 

196,526 

44,071 

12.034 

48,052 

60.086 

65,252 

17,790 

48,061 

65.871 

627,166 

829,437 

177,769 

*1,634,372 

..  * 

2,941 

682,811 

26,983 

578,089 

18.513 

1.438 

63,777 

*1474.552 

146.632 

4,421 

507,140 

511,561 

641,237 

96,551 

30,505 

20,114 

43,119 

11,091 
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Young,  Inc.,  W,  F. 

Abaorbine  Jr . 

Youngstown  Kitchen  Mullins  Mfg. 
('orp. 

Jet  Tower  Dishwasher . 

Jet  Tower  Dishwasher  and  Disposer 

Youngstown  Kitchens: . 

Youngstown  Kitchens  Cabinet  Sink 


National  Adverfising  Expenditures:  T953 


i64,$4i  Howard  Sleeper  Heads 
New  Jersey  Press 

New  Brunswick,  N.  J. 
20i!657  New  Jersey  Press  Association  at 
its  98th  annual  meeting  at  the 
268,688  Homestead  Country  Club  in  Spring 
Lake  Heights,  June  11,  elected  of- 
■  fkers,  as  follows: 

President,  G.  Howard  Sleeper, 
475,155  Mount  Holly  Herald,  succeeding 
114,400  Harry  B.  Adsit,  Pas.iaic-Clifton 
m'.m  H^i'old  News;  vicepresident,  John 
— ^ —  E.  Kerney,  Trenton  Times;  vice- 
,436,904  president,  A.  G.  Wallace  Conover, 
65,474  Somerset  Messenger  Gazette;  treas- 
jjjg  urer,  A.  Wallace  Zimmerman, 
102!i17  Plainfield  Courier  News;  executive 
officer,  Ernest  W.  Lass,  Asbury 
162,317  Park  Press. 


Radio  Tubes . 

Ranges . 

Refrigerator . 

Television . 

Vacuum  Cleaner . 

Water  Heater . 

Westinghouse  Air  Brake  Co. 

Institutional . 

Products . 


44,822 

42,472 

27,288 

489,004 

3,788 

2,759 

27,362 

18,676 

40,969 

18,139 

94,488 

191,972 

34,120 


Hiram  Walker's  Oin. . . . . . . . 

Hiram  Walker  s  Cm  and  Imperial 

Hiram  Walker  Vodka . 

Imperial  Whiskey . 

Meadowbrook  Whiskev .  . 

Mill  Farm  Bourbon  Whiskey - 

Mountain  Ridge  Whiskey . 

Old  anuttler  Scotch  Whiskey - 

Senator  ^rbv  Whiskey . 

Sherbrook  Whiskey . 

Ten  High  Whiskey  .  .  . . 

Walker's  De  Luxe  Whiskey . 

William  Penn  Whiskey . 


Yoiithcraft  Creations,  Inc. 
Foundations . 


Zenith  Radio  Corp. 

Hearing  .\id . 

Radio . 

Radio  and  Television 
Television . 


Weston,  Ltd.,  George 
Southern  Biscuit  Crackers. 
Products . 


$1,644,144 

t  34,422 
72,582 
30,645 
22,302 
22,795 


Walker's  Austex  Chili  Co. 

.kustex  Beef  Stew . 

Austex  Chili  Con  Came . 

Austex  Spaghetti  and  Meat  Balls. 

Austex  Tamales . 

Meiene  Seasoning . 


tvheeling  Steel  Corp. 

Hand  Dipped  Wares. 
Whirlpool  Corp. 

Dryer . 

Dryer  and  Washer  . . 
Washers . 


Zippo  Manufacturing  Co. 

Lighters . 

Zonite  Products  Corp. 

Larvex . 

Zonite . 

Zonitors . 


$  10.5,146 
80.661 
255.197 


Wall  Street  Journal  . . . . 
Winder  Co. 

OvsHine . 

Warner  A  Sons,  Sidney 

Dain  Products . 

Ward  Baking  Co. 
Paradise  Fruit  Cake. 

Tip  'Top  Bread . 

Ward  iSoducts . 


WTiirl-Win  Antenna . 

Whirlwind,  Inc. 

Toro  Mower . 

White  King  Soap  Co. 

Scotch  Cleanser . 

White  King  Soap . 

White  King  Soap  and  Water  Softener 


NATIONAL  ADVERTISING  EXPENDITURES  IN 
NEWSPAPQIS  DURING  1953  AND  1952 


Arranged  by  Media  Records  Classifications 


Ward  Green  Co. 

Foundations  and  Supports . 

Warner  Bros.  Co. 

Wearing  Appml . 

Warner  Bros.  Pictures,  Inc. 

Motion  Pictures . 

Warner  Hudnut,  Inc. 

Du  Barry  Preparations . 

Richard  Hudnut  Home  Permanent 

Richard  Hudnut  Preparations . 

Sloan's  Balm . 

Sloan's  Liniment . 


Whitman  ft  Sen  Inc.,  Steven  F. 

Chocolates _ . 

Wiedemann  Brewing  Co.,  Inc.,  Geo. 

Wildroot  Co.,  Inc. 

...,  Hair  Tonics . 

145^  Lady  Wildroot  Shampoo . 

168’,422 

2U50 

37,560  Williams  Co.,  J.  B. 

-  Conti  Shampoo . 

382,297  KremI  Hair  Ton'ic . 

Instant  Lather . 

Lectric  Shave . 


1953 

$  12,6104100 
57,390,000 
18,099,000 
2,271,000 
37,020,000 
14188,000 
3,2844)00 
1,481,000 
133,131,000 
13,243,000 
25,219,000 
13,565,000 
7,456,000 
4,198,000 
6,984,000 
6,652,000 
15,848,000 
1,353,000 
29,798,000 
6,794,000 
27,240,000 
12,444,000 

26m000 

1305,000 

867,000 

3,870,000 

266,000 

749,000 

104M5,000 

1,668,000 

6,956,000 

11,708,000 

8,518,000 

1,2174)00 

2130<000 

18,53ZOOO 

84a000 


1952 

$  9,888,000 
613254)00 
16,919,000 
2,049,000 
32,557,000 
1388,000 
3,670,000 
1,423,000 
120,825,000 
14,545,000 
18,734,000 
10346,000 
4,899,000 
3,489,000 
6357,000 
6,690,000 
12,691,000 
1,110,000 
29,634,000 
6325,000 
24,839,000 
11,8304)00 
20,840,000 
565,000 
1,003,000 
3,492,000 
187,000 
888,000 
8,118,000 
1,013,000 
5380,000 
11,8814)00 
5,780,000 
1.170,000 
233484)00 
22,581,000 
788,000 


Change 
-h  28.5 
+  11.4 
+  7.0 
+  10.8 
+  13.7 

—  34.0 

—  10.8 
-I-  4.8 
+  10.2 

—  9.0 
+  34.6 
-t-  31.1 
-1-  52.2 
+  20.3 
-1-  9.9 

—  0.6 
+  24.9 
+  21.9 
+  0.6 
+  9.1 
+  9.7 
+  88 
-I-  27.0 
+131.0 

—  13.8 
+  10.8 
+  42.2 

—  15.7 
+  29.9 
+  64.7 
+  29.3 
+  0.2 
+  47  4 
+  40 

—  8.9 

—  17.8 
+  8.8 


$  100,282 
S  40,431 


Agricultiire . . 

Alcoholic  Beverages . ToM 

Beers . 

Wines . 

Liquors . 

Amuaementa . 

Confectkma . 

Educational . 

Gneerisa . Total 

Baking  Products . 

Beverages . Total 

Coffee  and  Tea . 

Soft  Drinks . 

Miscellaneous  Beverages . 

Cereals  and  Breakfast  Fotds . 

Condiments . 

Dairy  Products . 

Disinfectants  and  Exterminators . 

Laundry  Soaps  and  Cleansers . 

Meats,  Fish  and  Poultry . 

ioq'tso  Misoellaneoas  Groceries . 

WMl  Hotele  and  Resorts . 

Housing  Equipment  and  Suppliea . Total 

*  xsx  isn  Automatic  Refrigeration . 

*  Kixtures . 

Fud . 

$  133,128  Furniture  and  Furnishings . 

Hmters  and  Stoves. .  . 

I  74,313  Miscellaneous  Housing  Equipment  and  Supplies. . 

$  569,013  Industrial . . . 

Insurance . 

$  172,083  Jeweliy  and  Silverware . 

Medical . 

t  21.5,101  Miscallaneoua . 

Profeaeional  and  Service . 

t  31. .5.37 
t  100.277 
$  36.740 

Publications . 

I  117308  Bo^  Publi^ers . 

Magaiines . 

$  304.264  Newspapers . 

t  45.7,54  Public  UUMm . 

Radio  and  Teievision . . 

Radio  and  Television  Sets . 

Stations . 

Miscellaneoua  Radio  and  'Televisinn. 

Sporting  Goods . 

Tobftcco  -  - 
$  37305  Cigars 

Cigarettes . 

$  3.5.908  Tobacco . 

Miscellaneous  Tobacco . 

$  37,263  Toilet  Requisites . 

$  34.035  .Antis^ics . 

t  32,042  Dentifrices . 

Perfumes  and  Cosmetics . 

t  54,123  Toilet  Soaps . 

.Miscellaoeous  Toilet  Requisites _ 

$1,754,745  Transportation . 

Airways . 

$  75,445  Bus  Lines . 

RailraiKls . 

$  3.808  Steamships . 

6,361  Tours . 

8,205  Miscellanenus  Transportation . 

.50,627  Wearing  Apparel . 

-  Automotive . 

$  69,001  Aviation . 

Gasolines  and  Oils . 

$  33,002  girts  and  Accessories . 

Passenger  Cars— New . 

Tires  and  Tubes . 

Trucks  and  Tractors. . . . 

$  74  171  Miscellaoeous  .Automotive . 


Washington  .State  .Apple  .Advertising 
Commission 

Washington  State  Apples  . 

Washington  State  Dairy  Products 

CommisBion . 

Washington  State  Fruit  Commission. . 

Wato-On  Co . 

Water  Master  Co.,  Inc. 

Mill  Tite  Cement . 

Toilet  Tank  Ball . 


$  190.018 


Wilson  ft  Co.,  Inc. 

B-V . 

Bake  Rite  Shortening. 
Corned  Beef  Hash . . . . 

Ideal  Doc  Food . 

Meat  Products . 

Mor . 

Oleomargarine  . 

Sports  Equipment _ 


$  90,479 

Wsteriill  ft  Frasier  Distillery  Co . $  85,939 

Waterman  Pen  Company  Inc. 

Pencils  and  Pens .  $  28,602 

Webster  Chicago  Corp. 

Webcor  Fonograf . $  39,183 

Weekly  PuMkations,  Inc. 

Newsweek . $  212,480 

egmanCo.,S.  J .  $  46,164 

Weil  ft  Company 

WDoo-De  Coffee . $  6,905 

Doo-De  Coffee  and  Instant  Coffee..  19,074 
Doo-De  Instant  Coffee .  13372 


Wilson  Brothers 

Wearing  Anparel . 

Wilson  Line  Inc. 

Steamshin  Transoort . 

Wine  Advisory  Board . 

Wine  Cor-xiration  of  America 

Mogen  David  Wine . 

Wine  Growers  Guild 

Guild  Wine. . . 

Wis-nnsin  ft  Michigan  Steamship  Co. 

Clioper  Line . 

Wisconsin  Electric  Power  Co . 

Wisconsin  Teleohone  Co . 

Wise  Potato  Chip  Co. 

Potato  Chins . 

Wise  ft  Oo..  Inc.,  William 

Books . 

Wish  Bone  Salad  Dressing  Co . 

Wonder  Rr^  Mills,  Inc, 

Comet  Ri*^ . 

Wonder  Rice . 


WeikMcLain  Co. 

Heating  Equipment. 
Wellington  Sears  Co. 

Martex  Towels . 

Products . 


1953  1952  Change 

Total  $  18,788,000  $  17353,000  —  8.0 

.  9387,000  9360,000  —  0.8 

.  5,908,000  6,881,000  —  14.1 

.  1393.000  1,612,000  —  1.2 

13,747,000  11388300  +  22.1 

Total  28.975300  18,781000  +  43  8 

.  15,779,000  10,770,000  +  46.5 

.  10,185,000  7335.000  +  38.9 

.  1,011,000  677,000  +  49.3 

3,498.000  2,487,000  +  41.8 

Total  20,137.000  16318,000  +  19.0 

.  2351,000  2.586.000  —  1.4 

.  17.009.000  13327.000  +  25.7 

.  82,000  138,000  —  40.6 

.  495,000  668,000  —  25.9 

.Total  46,328.000  43.048.000  +  7.6 

.  213,000  37a00O  —  42.4 

.  10,743,000  8,968,000  +  19.8 

.  15.434,000  14,624,000  +  5  5 

.  10365.000  7,931,000  +  30.7 

.  9373,000  11,156,000  —  14.2 

Total  27,904,000  24,163,000  +  15.6 

.  11,970,000  9,642,000  +  24.1 

.  2323.000  2354.000  +  11.9 

.  7,082,000  6,246,000  +  13.4 

.  2,743,000  2,607,000  +  5.2 

.  23n.000  2,072,000  +  9.9 

.  1309.000  1342.000  —  2.5 

.  6,553.000  6,789,000  —  3.6 

.Total  129,823,000  97.874,000  +  32.4 

.  1,148,000  $34,000  +  37.6 

.  16.545,000  13,107,000  +  26.2 

.  846,000  563,000  +  53.0 

.  66,606,000  52,699,000  +  26.4 

.  6,67a000  5,023,000  +  12.9 

.  9362.000  6,161,000  +  52  0 

.  29,446,000  19,497,000  +  51.0 

.  $801,224,000  $528,068,000  +  14.3 


Welsh  Co. 

Baby  Carriages . 

Wesmo  Oil  ft  Snowdrift  Sales  Co. 

Blue  Plate  Peanut  Butter  and  Pre¬ 
serves . 

Blue  Plate  Margarine . 

Bhie  Plate  Mayonnaise . 

Blue  Plate  Preserves . 

Blue  Plate  Veget^es . 

Blue  Plate  Products . 

Snowdrift . 

Snowdrift  and  Wesson  Oil . 

Wesson  Oil . 


$  134340 
31.7.18 


21,192 

5.6n 

148,656 

18,364 

6,765 

79,104 

273,619 

48,167 

289342 


$  165,998 


Wood  Sons  ft  Co.,  George 

Red  Star  Pertil'isets . 

Wood  Co.,  John 

Merion  ft  PenBeld  Water  Heaters 
Worcester  Baking  Co. 

Town  Talk  Bread . 

Worcester  Oountv  Electric  Co . 

Worcester  Gas  Light  Co . 

World  Publishing  Co. 

Books . 

Wrigley  Jr.  Co.,  Wm. 

Chewing  Gum . 

M  778  Wrislev  Co.,  Allen  B. 

72314  . 

Wyler  ft  Ob. 

Bouillon  Cubes . 

85.187  Garlic  Powder . 

Parsley  Flakes . 

2.027  Soups . 

9,540 

6347 

22,768  Wynn  Oil  Co. 

64,923  Lubricants . 

4,236 

20,182  V 

312,174  Yardley  of  london  Inc. 

7.727  Prspimtions . 

135.026  Smp . 

156,022 

10,866 


$  890386 


Western  Air  Lines  Inc . 

Western  Beet  Sugar  iS^ucers,  Inc. 

Western  Pacific  Railroad . 

Wes^te^alifornia  Tuna  Canning 
Company 

Breast.O.Chicken  Tuna . 

"  ertinghwise  Electric  Corp. 

Air  Conditioner . 

Clothes  Dryer . 

C^-N-Fryer . 

Dishwasher . 

Freeser . 

Freeser  a^  Refrigerator . 


TOTAL  GENERAL  AND  AUTOMOTIVE 


$  95300 


N.  J.  Governor 

continued  from  page  14 


secretary  or  other  assistants, 
frowns  on  government  public  re¬ 
lations  men  who  try  to  build  up 
the  importance  of  departments. 

“I  believe,”  he  told  E&P,  “that 
press  relations  for  government  de¬ 
partments  and  officials  should  be 
based  on  facts,  not  opinions.” 

He  says  that  of  course,  there  is 
some  danger  in  an  open,  informal, 
close  relationship  with  the  press 
and  discussions  of  public  issues 
around  a  press  table  and  that  oc¬ 
casionally  he  may  be  misquoted 
and  politically  embarrassed  by 
such  mistakes,  but  he  concludes 
that  the  good  far  outweighs  any 
harm  that  is  done. 

‘We’re  AH  Human’ 

“We  are  all  human,”  he  points 
out.  “Governors  as  well  as  re¬ 
porters  can  make  mistakes,  but 
democracy  thrives  in  a  free  ex¬ 
change  of  ideas.  I  like  meeting 
with  the  press  in  an  informal,  re¬ 
laxed  atmosphere  and  1  under¬ 
stand  that  sometimes  newspaper 
people  have  to  ask  me  some  sharp 
questions.  But  I  have  no  com¬ 
plaints.  They  have  been  very  fair 
to  me  personally  and  to  the  office 
which  I  hold.” 

He  contends,  however,  that  a 
man  in  his  position  can  not  tell 
the  press  everything.  The  Hoff¬ 
man  case  was  cited  as  an  example 
of  how  careful  you  have  to  be 
with  some  situations,  he  added, 
especially  if  you  are  acting  in  a 
quasi-judicial  capacity. 

Mr.  Hoffman,  a  Republican, 
had  been  kept  in  his  post  as  head 
of  New  Jersey’s  Employment  Se¬ 
curity  Division  when  Governor 
Meyner  assumed  office,  but  was 
suspended  in  March  when  the 
new  Governor  said  he  had  proof 
of  irregularities.  He  issued  an  ex¬ 
ecutive  order  on  the  case  and  dis¬ 
tributed  to  the  press,  but  made  no 
further  comment,  pending  the 
completion  of  investigation. 

Governor  Meyner  told  E&P  he 
was  under  terrific  pressure  to  re¬ 
lease  more  information,  but  he 
did  not  do  so,  he  said,  because 
others  were  involved  and  he  did 
not  want  to  hurt  innocent  people. 
He  kept  silent  too,  he  said,  under 
the  lash  of  political  criticism. 

Letter  Given  Out 

His  justification  for  his  position, 
however,  was  borne  out  by  the  re¬ 
lease  of  a  letter  the  former  gov¬ 
ernor  wrote  to  his  daughter,  ad¬ 
mitting  that  he  had  taken  $300,- 
000  from  the  South  Amboy  Trust 
Co.  and  there  was  an  implication 
of  a  tie-in  with  state  funds. 

Governor  Meyner  released  an 
affidavit  taken  by  Mr.  Hoffman’s 
daughter,  Mrs.  Ada  Hoffman 
Leonard,  at  a  press  conference 
June  14.  Harry  Green,  lawyer  for 
the  Hoffman  family,  who  attended 
the  one-hour  press  conference, 
which  was  tape-recorded,  (an¬ 
other  new  technique)  called  atten¬ 


tion  to  the  “humanity  shown 
throughout  the  situation  by  Gov¬ 
ernor  Meyner.” 

As  the  tangled  Hoffman  case 
unraveled.  Governor  Meyner  or¬ 
dered  his  cabinet  members  taking 
part  in  the  inquiry  to  give  out 
information  “carefully  and  with 
discretion,”  as  a  precaution  against 
“gossip,  rumor  -  mongering  and 
false  accusations.” 

Unpleasant  Task 

Mr.  Gribbins,  a  veteran  State 
House  reporter,  said  the  Gover¬ 
nor  was  not  gleeful  over  revealing 
Governor  Hoffman’s  operations, 
although  from  a  political  stand¬ 
point,  it  could  mean  a  lot  to  his 
party  in  the  November  elections. 

“I  thought  Governor  Meyner,” 
Mr.  Gribbins  told  E&P,  “was 
rather  distressed  over  the  unpleas¬ 
ant  task  he  had  to  perform.” 

On  the  question  of  wrongdoing 
in  public  places,  Mr.  Meyner  said 
the  public  had  the  right  to  know 
about  it  wherever  it  occurs,  but 
he  also  indicated  that  newspapers 
have  an  obligation  to  overcome 
any  public  impression  that  wrong¬ 
doing  in  government  is  wide¬ 
spread. 

“I  know,”  he  says,  that  wrong¬ 
doing  and  sensational  things  make 
news,  but  I  hope  too  that  news¬ 
papers  will  be  equally  zealous  in 
ferreting  out  the  good  things  that 
hard-workine.  honest  public  offi¬ 
cials  of  both  parties  perform  in 
all  our  government  levels.” 

Both  Governor  Meyner  and  Mr. 
Coghlan  are  comparatively  new¬ 
comers  on  the  political  scene.  Mr. 
Meyner  served  as  a  naval  officer 
during  the  war.  He  was  an  ob¬ 
scure  state  senator  before  his  sur¬ 
prise  election  last  November. 
Newsmen  say  a  big  factor  in  the 
campaign  was  a  letter  written  by 
Republican  candidate  Paul  Troast 
to  Governor  Dewey  of  New  York, 
asking  clemency  for  Joey  Fay,  the 
labor  racketeer,  serving  a  term  in 
Sing  Sing. 

Mr.  Coghlan  arrived  as  a 
“trouble  -  shooter”  in  Meyner’s 
campaign  just  about  that  time, 
says  the  Troast  letter  provided  the 
impetus  to  put  life  into  a  lagging 
Democratic  drive. 

‘.\ssigned  by  Fritchie’ 

The  St.  lx)uis  editor  was  sent 
into  New  Jersey  by  Clayton 
Fritchie,  publicity  director  for  the 
Democratic  National  Committee 
and  editor  of  the  Democratic  Di¬ 
gest. 

He  had  never  seen  Mr.  Meyner 
before  the  campaign. 

The  Pulitzer  Prize  winner’s  last 
job  with  the  Post-Dispatch  was 
editor  of  the  editorial  page.  He 
says  politics  was  the  last  thing  he 
expected  to  get  involved  in.  All 
his  newspaper  life,  he  had  been 
an  outsider,  criticizing  politics  and 
political  methods. 

Mr.  Coghlan  started  his  news¬ 
paper  career  on  the  Chicago  Cour¬ 
ier-Journal.  He  was  on  the  St. 
Louis  Post-Dispatch  from  1925  to 
1951. 


Jimmy  Powers 
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ing  that  their  sports  writers  cover 
the  ball  game  from  the  locker 
room,  in  order  to  give  readers 
something  more  than  viewers  saw 
on  TV.  Jimmy  figures  that  being 
part  of  the  television  show  has  all 
of  the  added  advantages  of  know¬ 
ing  the  players  intimately. 

To  do  this  job,  Jimmy  admits, 
you  must  be  willing  to  sell  your 
personality.  He  doesn’t  hesitate  to 
offer  the  use  of  his  name  to  WPIX 
to  lure  a  new  account,  whether  it 
be  for  liquor,  gasoline  or  cigars. 

“Some  of  my  friends  in  the 
newspaper  business  needle  me 
about  the  ‘double  power’  of  the 
gasoline  I  boost  on  a  show  and 
imply  that  I,  as  a  newspaperman, 
should  only  tell  the  whole  truth 
about  a  pr^uct. 

“My  answer  to  them  is  that  they 
would  realize  they’re  all  sponsored, 
too,  by  the  ads  that  appear  in  their 
paper  and  besides,  did  they  ever 
see  their  own  paper  telling  the 
whole  truth  of  how  much  ink  rubs 
off  on  your  hands? 

Proud  of  His  Position 

“I’m  sports  editor  of  the  coun¬ 
try’s  largest  newspaper  and  I’m 
damn  proud  of  it.  I  don’t  object 
to  the  fact  that  certain  liquor  copy 
and  cigar  copy  are  ‘musts’  for  po¬ 
sitioning  alongside  my  column. 
The  News  gets  a  healthy  premium 
rate  for  these  ads.” 

A  change  from  dull,  deadpan 
brushoff  coverage  of  harnessracing 
is  taking  place  in  New  York  City’s 
newspapers,  despite  the  political 
scandals  that  nearly  wrecked  the 
sport  last  Winter,  and  some  credit 
cannot  be  denied  to  Jimmy  Powers’ 
personal  TV  following. 

The  “trots”  became  big  business 
around  the  Metropolis,  with 
crowds  of  20,000  nightly  at  Yon¬ 
kers  Raceway  or  Roosevelt  Race¬ 
way  over  on  Long  Island.  And 
not  very  much  attention  was  given 
to  them  by  the  newspapers.  There 
was  a  daily  listing  of  entries  and 
results  in  a  begrudged  gift  of  space 
from  that  which  was  allotted  to 
the  flat  races.  True,  the  trotting 
tracks  ran  larger  ads  than  did  Bel¬ 
mont  or  Jamaica  or  Aqueduct, 
and  that  might  have  accounted  for 
the  editorial  largesse. 

Harness  Racing  Saved 

All  last  Winter  the  papers  front¬ 
paged  the  murder,  the  extortion, 
the  sinister  political  tieups  that 
made  the  harness  tracks  reak  with 
a  foul  and  corrupt  odor.  But  not 
once  did  the  sport  itself  or  the 
reinsmen  fall  into  disrepute,  and 
when  time  came  again  for  racing, 
officials  of  the  Yonkers  track,  un¬ 
der  the  urging  of  ex-newspaper¬ 
man  Lewis  Burton,  hired  Jimmy 
Powers  and  WPIX  to  do  “live” 
telecasts  from  the  track  and  try 
to  restore  public  interest  in  the 
sport. 

EDITOR  & 


Jimmy  went  to  work  in  his  un¬ 
orthodox  way.  He  proceeded  to 
personalize  the  sport,  both  the  rac¬ 
ing  drivers  and  the  folks  who  put 
their  money  into  the  pari-mutuel 
machines.  His  first  attempts  be¬ 
fore  the  camera,  set  up  in  the 
grandstand  at  the  track,  revealed 
the  famous  sportscaster’s  shortage 
of  basic  information  on  the  stand- 
ardbreds  but  his  Oklahoma  boy¬ 
hood  came  to  the  rescue  with  a 
naive  recollection  of  the  slanguage 
of  the  county  fair  grounds. 

Each  interview,  all  out  in  the 
open  before  a  sizable  TV  audience, 
added  knowledge  and  vocabulary 
which  Jimmy  would  put  to  use  on 
the  succeeding  interview  with  a 
driver  who,  up  to  then,  had  been 
merely  a  name — a  few  letters  and 
many  apostrophes — in  a  six-point 
summary  of  race  results.  In  short 
order,  harness  fans  were  talking 
intimately  of  Stanley  Dancer,  Billy 
Haughton,  Henry  Clukey,  et  al. 
And  they  began  to  distinguish  b^ 
tween  Adios  Hal  and  Adios  Boy 
or  Worthy  Hanover  and  Unworthy 
Hanover. 

“Yonkers  had  a  very  successful 
season — better  than  21,000  attend¬ 
ance  and  over  $1,000,000  in  the 
mutuels  nightly,”  Jimmy  reported, 
modestly  citing  the  figures  in  com¬ 
parison  with  the  rival  track’s  not- 
so-good  record  without  TV. 

Read  the  Papers! 

Jimmy  Powers  brought  to  light 
many  interesting  points  of  infor¬ 
mation  about  the  night-time  sport 
and  its  participants,  created  a  1 
whole  new  group  of  morning  paper 
readers,  who  wanted  to  study  the 
entries  and  results,  and  almost 
started  a  new  national  indoor  past¬ 
time  of  picking  winners  at  the 
“trots.” 

The  game  went  like  this:  Jimmy 
would  give  the  rundown  of  horses 
in  a  race  and  suggest  that  home 
viewers  put  the  names  of  the  horses 
on  slips  of  paper  and  draw  a  “win¬ 
ner”  out  of  the  hat. 

“Of  course,”  said  Jimmy,  “1  al¬ 
ways  emphasized  that  this  wasn’t 
the  best  way  to  pick  a  winner  at 
the  races.  They  should  rely  on  the 
selections  made  by  expert  handi- 
cappers,  and  I  always  mentioned 
that  the  papers  printed  such  infor¬ 
mation.  So  I’m  sure  we  built  up 
circulation  with  the  little  game." 

Television,  in  Jimmy’s  view,  b 
much  more  effective  in  populariz¬ 
ing  a  sport  than  radio  ever  could 
be.  He  confesses,  though,  that  h« 
once  was  part  of  the  chorus  of 
newspapermen  who  tried  to  “kid 
the  broadcast  medium  and  dis¬ 
parage  it.  Yes,  he  recalled,  Ik 
wrote  in  mockery,  about  “the  fighl 
you  heard  and  the  fight  I  saw.” 

He’ll  .settle  now  for  the  praist 
of  a  fellow  Newsman,  John  Chap¬ 
man.  theater  critic,  who  named 
Jimmy  the  other  day  as  his  fa¬ 
vorite  sports  ainnouncer  (over  Red 
Barber  and  Mel  Allen)  because 
he  knows  when  to  keep  quiet  and 
let  the  picture  talk. 
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”  literally  that  Reynolds  had  the 
Peol©*’  Ccse  mange  because  you  couldn’t  say 

^  Kcontinued  from  page  8  he  could  have  distemper.” 

—  Mr.  Pegler  grinned  contentedly 
the  point  that  while  each  word  of  as  Mr.  Nizer  read  to  the  jury  the 
a  quMtion  might  be  clear  the  full  “hate”  column  he  had  written  de¬ 
meaning  of  the  sentence  was  not.  rogatory  of  Prohibitionists.  It  had 
_  ,  ,  taken  the  columnist  a  long  time  to 

Quotes  Frankfu  ct  identify  it  and  acknowledge  it  as 

Mr.  Nizer  bombard^  him  with  writing.  Mr.  Henry  tried  to 
questions  about  this  line  of  an-  introduction  as  evidence 

swers  and  finally  Mr.  Pegler  quot-  Judge  Weinfeld  ruled  that  only 
ed  from  an  opinion  by  Supreme  sections  of  it  dealing  with  Mr. 
Court  Justice  Felix  Frankfurter,  p^giej-’s  philosophy  of  hate  would 
the  theme  of  which  was  the  clanty  ^  accepted. 

of  words  and  the  confusion  of  sen-  4.jj  ^  facetious  piece,” 

tences  in  law.  ...  _  ,  Mr.  Pegler  explained.  “Hate  is 

“Very  often,”  said  Mr.  Pegler,  contrary  to  my  religion.” 

“your  question  makes  rne  say  yes  “isn’t  ‘yellow’  a  hateful  connota- 
when  I  mean ‘no.’  We  know  thoM  Mr.  Nizer  asked, 

questions  in  jouralism.  I  should  naeant  to  describe  him 

have  refused  to  answer  many  of  (Reynolds),”  Mr.  Pegler  replied, 
the  questions  (in  the  pre-tnal  4*1  wanted  to  describe  him  not  to 
quiz),  but  since  the  implication  demean  him,  so  people  could  judge 
of  them  was  partly  true  I  said  fairly.  ‘Yellow’  connotes  cow- 
‘yes.’”  1  ardice,  yes.  His  conduct  was  sub- 

In  some  instances,  Mr.  Pegler  jq  inspection.” 
reviewed,  he  hadn’t  evaluated  the  Reference  to  another  answer  he 
question  properly;  hence  the  error.  (,3^  given  in  pre-trial  examination 
Mr.  Nizer  pounced  on  each  such  brought  Mr.  Pegler’s  explanation 
admission,  repeating  for  the  jury:  jbat  he  probably  was  mistaken.  “If 
“And  that,  Mr.  Pegler,  was  an-  j  ^aid  so,  I  shouldn’t  have,  because 


other  mistake— another  error,  un¬ 
der  oath?”  The  witness  affirmed. 


I  didn’t  know  anything  about  it.” 
He  conceded  at  one  point  that 


By  way  of  explanation  why  he  yjp  Reynolds  had  placed  himself 
hadn’t  checked,  as  most  newspa-  jy  a  place  of  danger  “as  of  a  par- 
permen  do,  some  of  the  facts  about  ticular  day”  in  the  Dieppe  inci- 
Mr.  Reynolds’  war  experiences,  jent. 


Mr.  Pegler  said  he  didn’t  have  to 
check  information  which  he  had 
within  himself. 

Anatomical  Reference 
“Was  that  information  locked 


up  in  your  breast  or  your  mind?”  replied. 


Shirked  Moral  Duty 

“You  didn’t  mean  to  impugn 
Mr.  Reynolds’  courage?”  asked  the 
plaintiffs  lawyer. 

“I’m  afraid  I  did,”  Mr.  Pegler 


Mr.  Nizer  queried. 


The  witness  said  later  he  in¬ 


“Oh,  don’t  get  anatomical,”  the  tended  to  characterize  Mr.  Rey- 
columnist  replied.  “1  knew  a  great  nolds  as  one  who  had  shirked  his 


deal  about  Quentin  Reynolds.” 


duty  and  he  went  on  to  explain 


Mr.  Pegler  frequently  used  the  that  there  are  two  kinds  of  duty — 
word  “strafe,”  pronouncing  it  with  1.  Legal,  and  2.  Moral.  He  didn’t 
a  broad  Bo.ston  “a,”  in  describing  know  a^ut  the  first  because  he 
the  Dieppe  raid  and  his  version  of  had  no  knowledge  of  what  Mr. 
it  which  would  not  allow  that  Mr.  Reynolds’  duties  were  with  respect 
Reynolds  had  placed  himself  in  to  the  draft,  etc. 
danger  to  cover  the  event.  Mr.  “But,”  Mr.  Pegler  declared,  “he 
Nizer  misunderstood  the  word  and  shirked  his  moral  duty  ...  he  ran 
Mr.  Pegler  hastened  to  explain,  away  from  Salerno  and  never 
“it’s  a  German  word,  meaning  showed  up  in  the  war  again.  Mor- 


rake.” 

For  more  than  an  hour  of  ques¬ 
tioning  the  lawyer  and  the  writer 


ally  he  was  a  slacker.” 

His  Own  Statement 
During  the  pre-trial  examina- 


battled  over  the  meaning  of  other  tion,  Mr.  Nizer  had  read  the  fol- 
words.  Mr.  Henry  objected  to  the  lowing  statement: 
plaintiffis  pursuit  of  this  tactic  but  “Communism  is  the  reaction  to 
Judge  Weinfeld  overruled  him  on  poverty,  oppression  and  the  ex- 
the  ground^  that  the  witness  was  ploitation  of  the  masses  by  the 
”  few,  and  represents  the  demands 

i  he  expression  ‘mangy  hide’  of  the  masses  for  a  strong  central 
applied  to  the  plaintiff  was  your  authority  to  curb  their  enemy.” 


own  invenluon,  wasn’t  it?”  Mr 
Nizer  asked. 


At  that  time  Mr.  Pegler  de¬ 
clared  it  was  pro  -  communist 


4  it  was,”  Mr.  Pegler  said,  propaganda. 

It  meant  the  crumby  affectation  Mr.  Nizer  dropped  the  ques- 
and  appearance  that  Reynolds  gave  tioning  at  that  point,  but  this 
When  he  was  a  stooge  of  Heywood  week  he  confronted  Mr.  Pegler 


Broun.” 

“M.ange  is  common  to  dogs,' 


with  the  record  of  the  testimony 
and  then  identified  the  statement 


*  added,  and  Mr.  Nizer  as  a  passage  from  a  Pegler  col- 

asKed  if  the  expression  “mangy  umn  in  1937. 
tnek  would  connote  an  unpleas-  “1  didn’t  know  about  Alger 
•  4  then,”  Mr.  Pegler  said.  “I 

ell’  it^^isn  t  pleasant,”  said  the  never  wrote  any  Communist 
witness.  ‘I  didn’t  intend  to  say  propaganda.” 
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“"You  were  so  adept  at  Com- 
inunist  propaganda,  you  were  an¬ 
ticipating  the  Communist  party 
line  by  15  years,  were  you  not?” 
asked  Mr.  Nizer. 

“I  don’t  know  what  you  are 
talking  about,”  snapped  Mr.  Peg¬ 
ler. 

When  he  was  asked  about  read¬ 
ing  one  of  Mr.  Reynolds’  books, 
Mr.  Pegler  remarked: 

Punished  Enough 

“I  determined  never  to  punish 
myself  by  reading  anything  more 
by  Quentin  Reynolds,”  replied 
Pegler.  “I  had  suffered  enough.” 

As  Mr.  Nizer  protested  the  an¬ 
swer,  the  witness  turned  to  the 
judge  and  apologized: 

“I’m  sorry.  I  was  provoked  to 
anger  and  went  into  an  excur¬ 
sion.” 

Returning  to  the  Pegler  col¬ 
umn’s  charge  of  cowardice  against 
Mr.  Reynolds,  Mr.  Nizer  asked 
Pegler  if  he  knew  that  Reynolds 
was  in  London  when  Nazi  blitz 
attacks  were  made  on  the  city. 

“I  know  he  went  into  the  deep 
freeze  as  much  as  anyone  else,” 
answered  the  witness.  “I  know 
he  was  in  London.” 

He  defined  “deep  freeze”  as  an 
air  raid  shelter. 

Mr.  Pegler  admitted  he  called 
Leslie  Gould  of  the  New  York 
Journal- American  in  1951  and  in¬ 
quired  why  the  Credit  Men’s  As¬ 
sociation  was  employing  Mr.  Rey¬ 
nolds  to  speak.  He  also  admitted 
that  in  April  of  1954  he  talked  to 
James  A.  Farley,  Robert  Moses’ 
secretary.  Gene  Tunney  and  Col. 
Eddie  Eagan  about  Reynolds  be¬ 
ing  a  speaker  on  the  program  of 
a  dinner  the  Amateur  Athletic 
Union  gave  in  honor  of  Mr. 
Moses. 

“Gene  Tunney  balled  out  Jim 
Farley  at  a  Banshees  luncheon  for 
having  Reynolds  on  the  program,” 
said  Mr.  Pegler.  “He  was  slipped 
over  on  Farley  while  he  was  in 
Europe  and  Farley  was  mad 
about  it.” 

The  answer  was  stricken  from 
the  record  by  the  judge. 

In  a  wrangle  between  attorneys, 
this  question  was  never  answered: 
“Was  it  your  intention  to  pursue 
Mr.  Reynolds  and  cut  off  his  in¬ 
come  right  up  to  this  trial?” 

Mr.  Pegler  came  down  off  the 
stand  after  undergoing  cross  ex¬ 
amination  for  eight  days. 

Louis  Waldman,  president  of 
the  Brooklyn  Bar  Association,  as 
a  defense  witness,  testified  that  he 
heard  Mr.  Reynolds  make  a 
speech  in  1942  at  the  dedication 
dinner  of  Freedom  House. 

Asked  to  recall  what  Reynolds 
told  the  dinner  guests  in  his  ad¬ 
dress,  Mr.  Waldman  said  in  part: 

“He  told  them  how  Soviet  Rus¬ 
sia  was  free  of  any  fifth  column¬ 
ists — that  Stalin  knew  how  to  deal 
with  fifth  columnists  and  he  urged 
the  American  people  to  learn  this 
lesson  as  to  how  a  nation  could 
deal  with  fifth  columnists.” 


Mr.  Waldman  also  quoted  Rey¬ 
nolds  as  characterizing  three 
prominent  newspaper  publishers 
in  this  country  as  being  among 
“Hitler’s  fifth  column.” 

Mr.  Waldman  said  Reynolds 
applied  this  term  to  William  Ran¬ 
dolph  Hearst,  Col.  Robert  R.  Mc¬ 
Cormick  and  Capt.  Joseph  M. 
Patterson. 

Mr.  Waldman  quoted  Reynolds 
as  saying  “these  three  men  are 
worth  an  army  to  Hitler.” 

Mr.  Pegler  on  Stand 

Mrs.  Pegler  corroborated  her 
husband’s  testimony  that  Mrs. 
Connie  Broun,  widow  of  Hey¬ 
wood  Broun  had  told  Mr.  and 
Mrs.  Pegler  that  Reynolds  climbed 
into  her  rowboat  entirely  nude  at 
the  Broun  lake,  that  he  proposed 
marriage  to  her  on  the  way  to 
Mr.  Broun’s  burial  and  that  later 
the  “great  big  gorgeous  hero” 
snubbed  her  in  the  Stork  Club. 

Mrs.  Broun  has  denied  all  these 
stories  on  the  stand. 

Mrs.  Pegler  was  asked,  on  cross 
examination  by  Mr.  Nizer,  if  she 
knew  that  Mrs.  Broun  was  death¬ 
ly  afraid  of  water  and  could  not 
swim  a  stroke. 

“No,  1  never  heard  that  but  I 
do  know  that  she  had  two  lakes,” 
replied  Mrs.  Pegler. 

She  was  asked  if  she  had  dis¬ 
cussed  the  case  with  her  husband 
and  his  counsel  during  the  lunch 
hour. 

“Mr.  Nizer,  we  haven’t  dis¬ 
cussed  anything  else  for  five 
years,”  declared  Mrs.  Pegler  with 
a  wry  smile. 

Doyle  Testifies 

Frank  D.  Doyle,  director  of 
public  relations  for  the  Depart¬ 
ment  of  Sanitation  and  formerly 
secretary  of  the  Police  Depart¬ 
ment  of  New  York  and  once  a 
New  York  Mirror  reporter,  was 
a  defense  witness.  He  told  of  cov¬ 
ering  a  1945  Democratic  dinner  at 
which  Mr.  Reynolds  took  issue 
with  James  W.  Gerard,  former 
Ambassador  to  Germany,  over 
communism. 

Mr.  Day  Testifies 

Sam  H.  Day,  managing  editor. 
New  York  Journal-American,  had 
been  subpoenaed  by  the  plaintiff 
to  produce  papers  to  show  what 
omissions  or  deletions  had  oc¬ 
curred  in  the  Pegler  columns  in 
his  newspaper. 

Mr.  Day  testified  that  when 
any  column  is  killed  it  is  spiked 
and  not  saved  and  no  record  is 
made  of  it.  He  said  he  could  re- 
cal  no  “kills”  of  Pegler  columns 
prior  to  1949,  the  year  in  which 
the  complained-of  column  ap¬ 
peared. 

“I  presume  I  read  the  column 
in  question  and  did  not  make  any 
changes,”  Mr.  Day  said. 

He  added  that  he  “presumed” 
Carl  Helm,  attorney  who  reads 
the  Pegler  columns  before  publi¬ 
cation,  read  this  particular  one. 
He  said  very  few  complaints  are 
received  on  the  Pegler  column. 
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1).  B.  G.  Rose  (left),  Louisville,  Ky.,  retired  circulation  manager  and 
charter  ICMA  member,  points  to  Daytona  Beach  surf  between  sessions 
at  ICMA  convention.  Shown  with  Mr.  Rose,  who  served  as  IC.MA 
president  1908  and  1909,  are  Shiel  Dunsker,  Cincinnati  (Ohio)  Post, 
ICMA  president,  1946;  and  Clem  O'Rourke,  formerly  circulation 
director  of  the  Cleveland  Press,  ICMA  president,  1941,  now  a  life 
member  of  ICMA. 


PLAY  TIME,  James  Darke  (right)  Providence  (R.  1.)  Journal-Bulletin, 
ICMA  director,  shoots  a  mean  game  of  shuffle  board  with  H.  Phelps 
Gates,  Christian  Science  Monitor,  ICMA  Education  Committee. 


ICMA  Convention 

continued  from  page  7 

or  the  advertising  department.” 

He  urged  circulation  men  to  be¬ 
come  leaders  of  the  community, 
“on  your  own  merits.” 

Frank  Thayer,  professor  of 
journalism.  University  of  Wiscon¬ 
sin,  closed  the  discussion  in  of¬ 
fering  a  “bird’s  eye”  view  of  cir¬ 
culation  operations.  He  said  a 
circulation  manager  “must  be  an 
able  administrator,  a  master  sales¬ 
man,  an  accountant,  a  kind  of 
boy  scout  executive,  a  promoter, 
an  analyst  of  public  tastes,  as  well 
as  a  journalistic  expert.” 

He  suggested  that,  perhaps,  a 
back-to-school  movement  is  the 
next  step  in  the  evolution  of  cir¬ 
culation  personnel. 

It  is  not  enough  that  a  top  ex¬ 
ecutive  be  a  competent  technician, 
Frederick  J.  Bell,  executive  vice- 
president,  National  Automobile 
Dealers  Association,  told  ICMA 
members  in  an  address  on  “Hu¬ 
man  Relations.” 

Mr.  Bell  said  his  own  research 
brought  out  that  the  average  cir¬ 
culation  man  allots  his  time  as 
follows:  as  business  leader,  70 
per  cent;  and  as  a  salesman,  90 
per  cent.  “If  these  allocations  add 
up  to  a  good  deal  more  than  100 
per  cent  it’s  simple  because  the 
circulation  manager,  as  I  see  it, 
must  be  a  great  deal  more  than 
a  garden  variety,  run-of-the  mine 
one  hundred  percenter,”  he  ex¬ 
plained. 

Staab  Elevated  to  Presidency 
Charles  W.  Staab,  Cincinnati 
(Ohio)  Enquirer,  was  elevated  to 
president  of  ICMA.  Morris  Shorr, 
Woonsocket  (R.  I.)  Call,  was 
named  first  vicepresident;  Walter 
AronofF,  Detroit  (Mich.)  Times. 
second  vicepresident;  and  George 
Hicks,  Pittsburgh  (Pa.)  Post-Ga¬ 
zette,  third  vicepresident.  James 
Rankin,  Capper  Publications,  was 
elected  director-at-large,  and  L. 
W.  McFetridge,  Tulsa  (Okla.) 
World  and  Tribune,  treasurer. 

The  following  sectional  direc¬ 
tors  were  chosen: 

Ohio  —  Fred  Weber,  Athens 
Messenger;  Interstate — ^Jere  Healy, 
Newark  (N.  J.)  News;  Central 
States  —  C.  K.  Jefferson,  Des 
Moines  (la.)  Register  and  Trib¬ 
une;  California  —  E.  L.  Schellen- 
berg,  San  Diego  Union-Tribune; 
Canada  —  H.  H.  Turnbull,  St. 
Catherines  (Ont.)  Standard. 

Jack  L.  Estes,  Dallas,  was  re¬ 
named  secretary-manager. 

ABC  Metro  Area  Data  Pending 
There  is  pending  before  the 
Audit  Bureau  of  Circulations’  di¬ 
rectors  a  proposal  to  list  Metro¬ 
politan  Area  circulation  break¬ 
downs  at  the  end  of  paragraph  25 
of  audit  reports,  E.  R.  Hatton, 
Detroit  (Mich.)  Free  Press,  re¬ 
ported. 

The  ABC  board,  which  met  at 
Montebello,  Quebec,  June  24-25, 
had  before  it  resolutions  from 
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advertiser  and  agency  divisions 
favoring  the  original  proposal  and 
a  resolution  from  the  Newspaper 
Division  opposing  any  such  list¬ 
ing,  Mr.  Hatton  said. 

A.  D.  Wallace,  New  York 
World-Telegram  and  Sun,  intro¬ 
duced  Frank  Gwynn.  Jackson 
(Miss.)  Clarion  Leader,  who 
highlighted  the  Laurel  (Miss.) 
Leader-Call  case  in  which  a  for¬ 
mer  Leader-Call  carrier  is  seeking 
damages  under  the  Mississippi 
Workmen’s  Compensation  Com¬ 
mission.  The  commission  referee 
has  held  that  the  injured  carrier 
who  did  not  bring  suit  until  two 
years  after  the  accident,  is  not  an 
employe  of  the  newspaper.  The 


case,  however,  is  being  appealed 
under  the  contentions  of  the  attor¬ 
neys  for  the  boy  that  the  “right  of 
control”  of  the  newspaper  made 
the  carrier,  who  was  operating  as 
an  independent  contractor,  an  em¬ 
ploye.  The  case  is  expected  to  go 
to  the  State  Supreme  Court. 
Responsibility  to  Boys  Stated 
ICMA  members  amended  the 
association’s  constitution  to  in¬ 
clude,  among  the  objectives  of 
ICMA,  the  furtherance  of  the 
best  interests  of  newspaperboys. 
The  amended  section  now  reads: 

“The  objects  of  the  Association, 
shall  be  Mutual  Enlightenment, 
Reciprocity  and  Cooperation  be¬ 
tween  its  members,  the  further- 
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ance  of  the  best  interests  of  the 
newspapers  with  which  they  are 
connected  and  the  preservation  of 
the  rights  of  the  American  News- 
paperboy  whose  welfare  and 
training  for  future  citizenship  we 
recognize  and  accept  as  a  sacred 
responsibility.” 

Stepped-up  activity  to  either 
prohibit  or  restrict  house-to-house 
selling  through  ordinances  was 
cited  by  Mr.  Wallace  in  his  re¬ 
port  as  chairman  of  the  ICMA 
State  and  National  Regulations 
Committee. 

“While  most  of  these  ordi¬ 
nances  have  not  been  directed 
toward  the  sale  and  distribution 
of  newspapers,  it  is  conceivable 
that  enforcement  could  be  embar¬ 
rassing  to  newspaperboys  and 
members  of  your  circulation  de¬ 
partments,”  said  Mr.  Wallace. 

Restrictive  ordinances  now  on 
the  books  generally  fall  into  the 
following  three  categories:  (1) 
Green  River,  which  requires  sales¬ 
men,  including  carrier  boys  to 
have  on  invitation  before  calling 
at  a  home  to  sell  new  business; 
(2)  license,  fingerprints,  photo¬ 
graph  and  bond,  or  variations  of 
same;  (3)  Registration,  simple  or 
otherwise,  with  police  or  town 
clerk. 

Warns  Against  Complacency 
Under  any  circum-stances  he 
warned  a  nearby  community 
where  you  have  little  influence 
but  valued  circulation  can  prob¬ 
ably  require  your  carrier  boys, 
district  managers  and  canvassen 
to  jump  through  hoops  by  means 
of  legislation  originally  aimed  at 
other  interests. 

“The  fact  that  ordinances  are 
not  generally  enforced  against 
your  newstJaper  may  eive  yon 
comfort.  However,  the  widespread 
growth  of  licensing  and  local  gov¬ 
ernment  controls  of  business 
should  put  you  on  the  alert  to 
make  sure  these  ordinances  do  not 
infringe  upon  the  rights  and  privi¬ 
leges  of  the  American  newspi- 
perboys. 

“The  time  has  come  when  we 
in  the  circulation  departments 
can  no  longer  be  complacent  about 
this  matter,”  he  declared.  1 
could  cite  many  cases  that  have 
been  brought  to  my  attention  dur¬ 
ing  the  last  year  along  this  line. 
A  restrictive  ordinance  was  r^ 
cently  passed  in  one  of  our  small 
towns.  The  folks  behind  this 
nvovement  enlisted  the  help  of  the 
publisher  of  the  daily  newspaper 
in  putting  the  ordinance  across, 
they  told  him  only  of  the  benefits 
and  emphasized  their  intention  of 
keeping  all  out-of-town  peddlers 
away  from  the  citizens.  The  pub¬ 
lisher  is  now  in  the  peculiar  posi¬ 
tion  of  editorializing  against^tk 
measure  he  originally  favored.” 

A  Million  Lines 
More  than  a  million  lines  of 
newspaper  publicity  came  to  tk 
attention  of  the  ICMA  Newspapfr 
boy  Committee  in  observance  of 
(Continued  on  page  79) 
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ARF  Attacks 
Newspaper  Ad 
Rates,  Practice 

Newspaper  advertising  rates 
and  practices  this  week  took  a 
broadside  attack  from  the  Amer¬ 
ican  Retail  Federation,  Washing¬ 
ton,  D.  C.,  in  the  form  of  a  bill 
of  particulars  sent  to  the  Ameri¬ 
can  Newspaper  Publishers  Associ¬ 
ation. 

The  complaint  charged  “mono¬ 
poly”  in  the  newspaper  industry 
and  “forced  combination  rates  for 
commonly-owned  morning  and 
evening  papers.” 

Cranston  Williams,  ANPA  gen¬ 
eral  manager,  told  Editor  &  Pub¬ 
lisher  that  he  had  acknowledged 
receipt  of  the  ARF  complaint  and 
would  turn  it  over  to  the  ANPA 
board  of  directors  for  possible  ac¬ 
tion  this  Fall. 

ARF  President  Rowland  Jones, 
Jr.,  reportedly  has  made  it  clear 
that  “no  concerted  attack  on  news¬ 
paper  rates  for  local  retail  adver¬ 
tising  is  contemplated  by  any¬ 
one.”  The  ARF’s  membership  is 
composed  of  a  wide  variety  of 
retail  operations  including  depart¬ 
ment  and  specialty  stores,  drug, 
grocery  stores,  retail  lumber  sup¬ 
pliers,  etc. 

Briefly,  the  ARF  has  charged 
newspaper  publishers  with: 

1 )  Unjustified  and  overly  fre¬ 
quent  rate  increases;  2)  Use  of 
“forced  combination  rate”  by 
common  ownership  or  pooled 
business  management  of  morning 
and  evening,  morning  and  Sun¬ 
day,  or  other  combinations.  3) 
An  “astonishing”  variation  in 
newspaper  advertising  milline- 
rates,  often  with  little  relation  to 
the  quality  of  the  paper  in  rela¬ 
tion  to  others  in  the  same  circu¬ 
lation  group;  and  4)  Overweight¬ 
ing  of  newspapers  with  “features,” 
rather  than  stressing  the  news  it¬ 
self,  which  not  only  “makes  news¬ 
papers  too  much  alike,  especially, 
is  running  up  costs  of  advertising 
to  retailers  to  the  point  that  they 
may  be  priced  out  of  the  news¬ 
paper  advertising  market.” 
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National  Newspaperboy  Day  last 
Oct.  3,  according  to  Chairman 
James  M.  Rankin,  Capper  Publi¬ 
cations. 

During  the  school  year  just 
ended,  newspaperboys  now  in  col¬ 
lege  or  preparatory  school,  have 
received  upward  of  $250,000  in 
scholarship  awards,  it  was  re¬ 
ported  by  H.  Phelps  Gates,  Chris¬ 
tian  Science  Monitor,  chairman. 
Education  Committee. 

500  Boys  Helped 

“Ten  years  ago,  only  a  few 
newspaperboy  scholarships  were 
available,”  said  Mr.  Gates.  “To¬ 
day,  several  hundred,  perhaps  as 
many  as  500  boys  in  all  parts  of 
the  country,  are  receiving  part  or 
all  of  their  prep  school  or  col¬ 
lege  expenses  as  a  result  of  the 
rapidly  expanding  newspaperboy 
scholarship  program.” 


HAPPY  DAYS,  say  three  smiling  IC.VIA  committeemen  at  Daytona 
Beach  convention.  Left  to  right,  Tom  L.  Adams,  Lexington  (Ky.) 
Herald-Leader;  Milan  Leavitt,  Phoenix  Arizona  Gazette;  and  Robert 
Sudderth,  Chattanooga  (Tenn.)  Times. 


11  Given  Honorary 
ICMA  Memberships 

Daytona  Beach,  Fla. 

Eleven  former  active  members 
of  ICMA  were  elected  to  honor¬ 
ary  membership  at  the  55th  annual 
convention.  Now  in  retirement, 
they  include  the  following: 

Roy  Haan,  Detroit  (Mich.) 
News:  O.  L.  Randall,  Columbus 
(Ga.)  Ledger:  Louis  H.  Rose, 
Chicago  Tribune;  W.  P.  Wilson, 
Washington  (Pa.)  Observer;  F.  L. 
Britton,  Hamilton  (Ont.)  Spec¬ 
tator;  Ed  E.  Towns,  Sioux  City 
(la.)  Journal:  A.  H.  Pruett,  Jr., 
Charleston,  W.  Va.;  J.  W.  Tuf- 
ford,  Hamilton  Spectator;  A.  F. 
Ballentine,  Greenville,  S.  C.; 
David  Calvert,  Mesa  (Ariz.)  Trib¬ 
une;  and  C.  B.  McCauley,  News¬ 
paper  Printing  Company,  Tulsa, 
Okla. 


icy 
:s  he 
aunity 
luence 
prob- 
boys, 
rasseis 
means 
led  at 


ICMA  TRIO  at  board  luncheon,  left  to  right,  F.  B.  Gwynn,  Jackson 
(Miss.)  Clarion- Leader;  James  M.  Rankin,  Capper  Publications,  chair¬ 
man,  ICM.A  Newspaperboy  Committee;  and  Louis  T.  Colvey,  .Montreal 
(Que.)  Gazette,  Canadian  ICMA  director. 
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F.  De  Solo.  M.  V.  Clinton  (center),  Daytona  Beach  (Fla.)  News-Journal,  chairman 

r.rmin  7  r  I  <  AAA  .  AC  nnns  entertainment  committee,  gets  pat  on  back  and  handshake 

^  f®*’  j®*»  ‘*®"«”  Shown  with  him  are  A.  D.  Wallace  (left).  New 

rto/ivMwd  (Calif.)  Citizen  News,  York  World-Telegram  and  Sun,  chairman,  ICMA  State  and  National 
-M.  Rippeto.  Honorable  Men-  Regulations  Committee,  and  Jack  Estes,  Dallas,  Tex,,  ICMA  secretary- 
tion:^  Woonsocket  (R.  I.)  Call,  manager. 

Morris  Shorr;  Tarentum  (Pa.) 

Ka/Zey  Daily  News,  Viril  Fassio,  Times,  J.  J.  Kelleher,  for  seventh  Fisher;  Los  Angeles  (Calif.) 
and  Quincy  (Mass.)  Patriot  Led-  consecutive  year.  Honorable  Men-  Times,  Ray  Marx;  Long  Beach 
^r,  Frank  Geoghegan.  Citation  of  tion:  Hackensack  (N.  J.)  Bergen  (Calif.)  Independent  and  Press- 
eni.  Texarkana  (Tex.-Ark.)  Ga-  Evening  Record,  Edward  L.  Ben-  Telegram,  Lee  Williams.  Citation 
<5  AZeivs,  Richard  H.  Cooper;  nett;  Ottawa  (Can.)  Citizen,  Leo  of  Merit:  Phoenix  Arizona  Gazette, 
Hastings  (Neb.)  Tribune.  Harry  R.  McCaffrey.  Robert  J.  Dunst;  Los  Angeles 

/Jaz"’;  1  — (over  75,000)—  (Calif.)  Examiner,  J.  M.  Black; 

g  Lewis,  and  Charleston  (S.  C.)  News  &  Cou-  Greenville  (S.  C.)  News,  Earle  R. 

^n  Mateo  (Calif.)  Times,  Robert  rier  and  Evening  Post,  C.  B.  Wil-  Gregory;  Knoxville  (Tenn.)  News 
r ^ 1  /-AAA  liams,  third  consecutive  year.  Sentinel,  Don  Cameron,  and  Des 

M  '40,000  to  75,000) —  Honorable  Mention:  Minneapolis  Moines  (Iowa)  Register  and  Trib~ 

lyew  Bedford  (Mass.)  Standard  (Minn.)  Star  and  Tribune,  M.  E.  tine,  E.  P.  Schwartz. 

editor  &  PUBLISHER  for  TnnA  P.R  tau 


PHOTOGRAPHY 

Dumke  Talks  of  NPPA*s 
Educational  Work 

By  Jcones  L  Collings 

One  of  the  most  important  at  future  short  courses.  This  will 
units  within  the  National  Press  enable  the  committee  to  proceed 
Photographers  Association  is  the  with  the  building  of  an  audio-visual 
Educational  and  Technical  Com-  aids  library,  including  films,  slides 
mittee.  and  tape-recorded  talks.” 

The  association,  still  a  young  When  he  was  asked  about  the 
one,  naturally  seeks  favorable  committee’s  most  updated  plans, 
publicity,  country-wide  attention  Bob  replied: 
and  prestige.  These  are  achieved  “At  the  present  time  we  are  ar- 
through  the  dissemination  of  ranging  a  short  course  to  be  held 
knowledge,  and  in  this  respect  the  in  Chicago,  Aug.  30-31,  sponsored 
E  &  T  group  has  done  an  excellent  by  NPPA  and  Encyclopaedia  Bri- 
job.  tannica  in  conjunction  with  the 

During  the  last  year,  for  ex-  Photographic  Association  of  Amer- 
ample,  the  committee  put  across  ica. 

some  pretty  fair  short  courses,  the  “This  will  be  held  during  the 

most  notable  of  which,  probably,  PAA  annual  convention,  and  it  _ 

was  the  one  held  in  November.  will  be  under  the  guidance  of  _  ,  _ 

Bob  Dumke,  production  research  Edgar  Timm  of  the  Wausau  (Wis.)  Deparunent 


Theta  Sigma  Phi 
Cites  3  Women 
In  Journalism 

DETROtT 

Two  hundred  fifty  delegates  at 
the  annual  convention  of  Theta 
Sigma  Phi  approved  a  program 
pointed  toward  improvement  of  the 
standards  of  all  literature.  TV  and 
radio  material  originated  for  ju¬ 
veniles. 

Meeting  in  the  Fort  Shelby 
Hotel  here  last  week,  the  delegates 
decided  that  the  2,000  members  of 
the  national  fraternity  for  women 
in  journalism  in  the  37  profession¬ 
al  chapters  will  work  on  the  ju¬ 
venile  program. 

At  the  same  time  the  54  campus 
chapters  will  inaugurate  service  to 
blind  and  other  handicapped  stu¬ 
dents. 

Another  bit  of  business  approv¬ 
ed  was  the  formation  of  the  Theta 
Siema  Phi  “Internationale,”  which 
will  include  several  hundred  mem- 


coordinator  of  the  Milwaukee 
Journal,  and  EAT  chairman  refers 
to  the  November  production  as 
“the  airborne  short  course”  be¬ 
cause  of  the  Air  Force’s  partici¬ 
pation  in  it.  In  a  short  time,  the 
NPPA  ran  four  short  courses  in 
Denver,  Los  Angeles,  San  Fran¬ 
cisco  and  Seattle  for  more  than 
600  persons. 

High-Flying  ‘Faculty’ 

The  rapid-fire  treatment  was 
made  possible  because  the  “fa¬ 
culty”  was  flown  from  platform  to 
platform  in  the  four  cities.  In  re¬ 
turn  for  AF  hospitality  and  co¬ 
operation,  the  association  admitted 
AF  personnel  to  the  courses  for 
free.  (These  courses,  by  the  way, 
netted  about  $2,6.^0.) 

When  Mr.  Dumke  spoke  at  the 
NPPA  convention  in  Atlantic  City, 
he  mentioned  the  committee  has 
had  inquiries  from  several  univer¬ 
sities  that  seek  short  courses. 

“We  must,  however,  go  slowly,” 
he  said,  “because  of  the  danger  of 
causing  competition  to  existing 
short  courses.  For  example,  the 
University  of  Georgia  School  of 
Journalism  asked  about  a  short 
course. 

“Since  director  Hugh  Morton 
felt  a  course  at  Athens  would  con¬ 
flict  with  the  Southern  Short 
Course  at  Chapel  Hill,  we  had  to 
turn  down  the  Georgia  request.” 

Bob  went  on  to  say  that  Utah 
State  Agricultural  College  and 
Syracuse  University  would  like 
short  courses,  and  perhaps  they 
can  be  accommodated. 

“Our  biggest  obligation  geo¬ 
graphically  seems  to  be  Texas  and 
the  deep  South,  where  no  short 
courses  are  being  held,”  Bob  ad¬ 
ded.  “The  Navy  has  offered  to  fly 
the  faculty  to  Texas,  provided  we 
make  a  stop-over  at  Pensacola  to 
conduct  a  seminar  there. 

“The  Visual  Aids  Committee  plans 
to  purchase  a  tape  recorder  and  pub¬ 
lic  address  system  soon,  to  be  used 


Record  Herald,  central  (region) 
chairman  of  the  E&T  committee.” 

Further,  he  said,  four  courses 
are  being  arranged  for  the  West  in 
November  under  the  aegis  of  Joe 
Bennetti  of  the  Sacramento  (Calif.) 
Union,  western  chairman.  They 
will  be  in  Denver,  Los  Angeles, 
San  Francisco  and  Seattle. 

“There  will  be  the  other  regular 
short  courses,”  Bob  said,  “includ¬ 
ing  Wisconsin,  Kansas  and  New 
England.  Dates  have  not  been  set 
on  all  of  these. 

Another  Rochester 

“Besides  this,  there  is  discussion 
of  another  high-level  conference 
(such  as  at  Rochester  last  Sep¬ 
tember),  as  well  as  a  short  course 
in  upper  New  York  State  and 
another  in  Texas  or  the  deep 
South. 

“And  the  Contest  Committee, 
under  Tony  Spina  of  the  Detroit 
Free  Press,  hopes  to  coordinate 
many  of  the  small  local  contests 
into  the  NPPA-EB  national  photo 
contest.” 

Much  of  the  knowledge  is  rub¬ 
bing  off  in  the  right  places,  and 
many  of  top  men  in  the  business 
are  being  impressed.  Here,  for  in¬ 
stance.  is  what  Irwin  Maier,  pub- 
r  :her  of  the  Milwaukee  Journal, 
‘•us  to  say  about  short  courses: 

“When  I  attended  your  short 
course  at  the  University  of  Wis¬ 
consin,  I  was  gratified  to  see  at 
first-hand  how  thoroughly  the  par¬ 
ticipating  photographers  were 
studying  their  common  problems 
in  an  effort  to  improve  their  pro¬ 
fessional  skills. 

“Pictorial  journalism  is  on  the 
ascendancy  and  anything  that  we 
can  do  to  further  the  knowledge 
and  to  improve  our  techniques 
should  be  of  interest  to  all  news¬ 
paper  editors  and  publishers.” 

Now  if  only  some  of  the  learn¬ 
ed  judges  around  the  country 
would  attend  a  short  course  or 
two. 


In  Minneapolis  S&T 

A  FOUR-MAN  color  photo  depart¬ 
ment  has  been  set  up  by  the  Min¬ 
neapolis  Star  and  Tribune.  It  is 
separate  from  the  regular  lab  fa¬ 
cilities. 

James  Godbold  is  chief,  and  his 
assistants  are  Joe  Linhoff,  techni¬ 
cian.  and  staffers  Duff  Johnston 
and  Arthur  Hager. 

The  department  will  handle 
ROP  color  work. 

The  Bare  Facts 

Charges  against  two  Baltimore 
cameramen  were  dismissed  for 
lack  of  evidence  following  a  night 
club  raid  they  covered. 

George  Cook  of  the  Sunpapers 
and  Harold  Spicer  of  the  News- 
Po.st  were  charged  with  threaten¬ 
ing  with  their  cameras.  On  the 
other  side,  the  club  manager  was 
charged  with  threatening  the  men 
with  a  penknife  and  a  second  club 
employe  was  accused  of  assault 
on  one  of  the  photographers. 

The  clash  arose  when  the  cam¬ 
eramen  made  pictures  of  one  of 
the  stars  in  the  Baltimore  girlie 
show. 

■ 

Paper  Sues  to  Stop 
Reprint  of  Articles 

Philaoelphia 

The  Bulletin  Company  filed  suit 
this  week  in  Federal  ^urt  here 
against  the  Pennsylvania  Civil 
Rights  Congress  and  two  of  its  of¬ 
ficers,  charging  infringement  of 
copyright. 

The  suit  charges  that  the  de¬ 
fendants  reprinted,  without  per¬ 
mission.  two  articles  which  ap¬ 
peared  in  the  Bulletin,  both  cov¬ 
ered  by  copyright. 

The  reprints  were  in  a  publica¬ 
tion  of  the  Congress  called  “Let 
Freedom  Ring.”  It  has  been  issued 
periodically,  the  suit  claims,  dur¬ 
ing  the  current  trial  of  nine  Com¬ 
munist  leaders. 
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hers  working  abroad,  in  a  group 
directed  by  Beryl  Roth.schild,  of 
Tokyo.  This  unit  will  be  expected 
to  select  a  foreign  woman  journal¬ 
ist  for  honors  each  year. 

Three  National  Headliner  awards 
were  made,  as  follows: 

Judith  Cory  Waller,  director  of 
public  affairs  and  education  in  the 
Midwest  for  National  Broadcast¬ 
ing  Co.,  for  her  work  on  “Ding 
Dong  School”  TV  program. 

Nina  Mason  Pulliam,  secretary- 
trexsurer  of  Indianapolis  Newspa¬ 
pers,  Inc.,  as  a  competent  business 
woman  and  as  an  able  news  re¬ 
porter. 

Rebecca  Gross,  editor  of  Lock 
Haven  (Pa.)  Express,  who  has 
fought  her  way  back  to  active 
journalism  after  losing  her  legs  in 
a  traffic  crash. 

A  $500  research  grant  was  giv¬ 
en  to  Susan  Shaffer  Dibelka,  Whit¬ 
tier,  Calif.,  for  a  survey  of  the 
field  of  technical  journalism. 

Mrs.  John  R.  Keach,  Mission, 
Kan.,  was  reelected  first  vicepresi¬ 
dent  for  a  two-year  term.  She  had 
served  one  year,  filling  the  unex¬ 
pired  term  of  Marie  Margaret 
Winthrop,  of  Detroit,  when  the 
latter  was  advanced  to  president 
at  the  1953  convention.  Miss  Win¬ 
throp.  head  of  Tech  Agency,  Inc., 
has  another  year  to  serve. 

Detroit  chapter  named  Mar¬ 
guerite  Gahagan,  20  years  general 
assignment  reporter  for  the  Detroit 
News,  and  now  editor  and  pub¬ 
lisher  of  the  weekly  North  Woods 
Call  in  Johannesburg,  Mich.,  as 
“Michigan  Headliner  for  1954,’’ 
for  her  courage  in  founding  the 
paper  five  miles  from  a  telephone 
and  60  miles  from  a  printing  press 
and  making  it  work. 

■ 

Prints  Sunday  Edition 

Artesw,  N.  M. 

The  Artesia  Daily  Press  begat 
publication  of  a  Sunday  morning 
edition  June  13. 
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The  McCarthy  Story 

continued  front  page  11 

by  any  witness  was  not  edited  to 
change  the  sense.  We  also  got  in 
any  reply  made  by  either  side  in 
answering  charges. 

The  Inquirer  sponsored  the  en¬ 
tire  proceeding  over  television  sta¬ 
tion.  WFUL-TV. 

Mail  to  the  editor  was  quite 
heavy,  with  numeroas  complaints 
from  readers  of  unfairness  to  one 
side  or  the  other  in  our  news  pres¬ 
entation.  Each  day  we  endeavored 
to  carry  an  equal  number  of  let¬ 
ters  from  adherents  of  the  two 
sides. 

Philadelphia  (Pa.)  Inquirer 

'Slanting  by  Omission' 

Our  coverage  was  confined  to 
the  reports  of  AP  which  we  used 
in  full.  Average  space  about  four 
columns  a  day. 

We  gave  no  special  emphasis  of 
our  own  either  by  headline,  in¬ 
dentation  or  bold  type.  Usually 
we  played  the  story  on  page  one, 
but  not  as  the  lead  every  day. 

Some  readers  charged  us  with 
slanting  coverage  by  omitting  some 
of  the  testimony  which  had  im¬ 
pressed  them  and  publishing  some 
of  it  which  they  thought  was  un¬ 
important.  There  were  more  com¬ 
plaints  from  those  who  charged 
we  were  slanting  the  reports  against 
McCarthy  than  from  those  who 
thought  we  were  slanting  in  favor 
of  him.  In  the  latter  stages  of  the 
hearings  these  criticisms  were 
aimed  at  AP. 

I  think  newspapers  which  did 
not  publish  the  full  text  .suffered 
by  comparison  of  their  coverage 
with  that  of  television. 

Harry  C.  Withers. 

Dallas  (Tex.)  News 


Explanatory  Stutf 

Our  daily  average  coverage  was 
about  four  columns  for  the  story 
itself.  Actually,  coverage  on  the 
case  probably  ran  closer  to  almost 
eight  columns  a  day  when  we  con¬ 
sider  reports  from  columnists,  our 
editorial  page  space,  etc. 

We  followed  our  basic  policy  of 
doing  the  job  as  thoroughly  and 
objectively  as  possible.  We  used 
no  special  techniques  but  we  did 
make  an  effort  to  use  as  many 
explanatory  sidebars  as  possible. 

In  general,  reader  reaction  to 
our  handling  was  good,  although 
we  were  accused  of  being  a  Daily 
Worker  by  some.  We  found  the 
pro-McCarthy  readers  reacted  most 
violently. 

Frank  Angelo, 

Detroit  (Mich.)  Free  Press 

Not  a  Bit  of  Criticism 

Louisville  Times  averaged  five 
and  a  half  colunuis  daily.  The 
high  came  at  the  outset  with  14 
wlumns.  It  ran  heavy  for  the 
first  few  days,  then  started  taper¬ 


ing  off.  During  the  middle,  it  was 
running  from  three  and  a  half 
columns  a  day  to  about  six  and  a 
half  columns.  This  iiKludes  not 
only  the  main,  running  story,  but 
the  sidebars  and  art  as  well.  This 
does  NOT,  however,  include  stories 
about  McCarthy  not  directly  re¬ 
lated  to  the  hearings. 

The  coverage  mounted  as  we 
approached  the  end  of  the  hearings 
and  we  wound  up  at  the  end  with 
eight  columns  devoted  to  the  issue. 

There  was  great  interest  in  tele¬ 
vision  in  Louisville,  but  we  are 
proudest  of  the  fact  that  not  one 
letter,  telephone  call  or  comment 
was  received  in  criticism  of  our 
news  coverage. 

Out  of  a  total  of  176  letters  re¬ 
ceived  during  the  period  of  the 
hearings,  only  19  were  on  the  Mc¬ 
Carthy  subject.  Twelve  were  neu¬ 
tral  in  tone,  deploring  the  hear¬ 
ings  as  such;  three  were  pro-Mc¬ 
Carthy,  and  four  were  anti-Mc¬ 
Carthy. 

Norman  Isaacs, 
Louisville  (Ky.)  Times 

Local  News,  Pfd. 

The  Times  Record  (afternoon) 
devotes  itself  very  heavily  to  local 
coverage,  so  the  space  we  had 
available  for  the  McCarthy  hear¬ 
ings  possibly  was  less  than  other¬ 
wise  might  have  been  given  to  it. 

I’d  estimate  we  averaged  a  col¬ 
umn  and  a  half  a  day — some  days 
much  more. 

W.  D.  Barksdale, 

Ft.  Smith  (.Ark.)  Times  Record 

New  Interest  Aroused 

We  cautioned  our  wire  editors 
not  to  fall  prey  to  headline  grab¬ 
bers  during  the  Army-McCarthy 
hearings. 

We  gave  two  to  four  columns 
daily  to  the  running  story,  plus 
sidebars  and  pictures.  We  often 
combined  copy  from  AP,  INS  and 
U.P.  to  be  more  comprehensive, 
more  fair,  more  interesting. 

Most  television  watchers  became 
so  interested  in  the  squabble  they 
would  read  any  hearing  copy  they 
could  get  their  hands  on.  They 
especially  liked  sidebar  features  on 
hearing  personalities.  We  fed 
them  pictures  of  their  neroes,  be 
they  Welch  or  McCarthy,  Mundt 
or  Symington. 

We  had  not  one  letter  of  criti¬ 
cism  on  our  coverage,  which  is  un¬ 
usual  in  the  case  of  a  televised 
event.  We  did  get  a  little  criti¬ 
cism  from  non-interested  readers 
who  thought  we  used  too  much 
on  the  hearing. 

We  figure  that  television  aroused 
new  interest  in  public  affairs  among 
housewives,  making  them  more 
avid  newspaper  readers.  And  that’s 
good. 

TV  commentators  several  times 
made  false  inferences  which  the 
wire  services  set  straight.  The  wire 
services  did  a  good  job. 

E.  C.  Hoyt, 


Early  Press  Problem 

We  gave  full  and  adequate  cov¬ 
erage,  primarily  using  AP.  In 
some  instances,  such  as  monitored 
talks,  additional  space  was  used. 
Handled  as  we  handle  other  news 
from  Washington.  Some  days  it 
was  ribbon  news,  other  days  sec¬ 
ondary. 

As  an  afternoon  newspaper  with 
home  delivered  deadline  at  1:15 
full  afternoon  coverage  impossible 
in  this  edition.  This  resulted  in 
telephone  calls  and  letters  from 
television  viewers  and  radio  listen¬ 
ers  charging  that  we  had  sup¬ 
pressed  or  left  out  things  they  had 
seen  or  heard  after  press  time. 
We  of  course  picked  up  on  follow¬ 
ing  day  what  happened  after  home 
delivered  press  time. 

J.  D.  Ferguson, 
Milwaukee  (Wis.)  Journal 

Reaction  Negative 

We  ran  two  to  four  columns 
daily  with  about  25  pictures.  Spe¬ 
cial  care  given  not  to  overplay 
story  with  oversized  headlines.  Re¬ 
action  negative. 

A.  H.  Lyon 

Bridgeport  (Conn.)  Post 


Cedar  Rapids  (la.)  Gazette 
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Amateur  Reporters 

From  April  22  through  June  18, 
we  devoted  430  columns  to  news 
matter  of  the  hearings.  News  and 
pictures  totalled  355  columns,  16 
cartoons  (14  columns),  39  col¬ 
umns  of  sperial  articles.  6  columns 
of  editorials  and  16  columns  of 
letters  to  the  editor. 

On  special  occasions  we  used 
transcripts  on  the  day  of  hearing 
but  more  often  printed  large  seg¬ 
ments  the  following  day.  The  story 
was  played  down  the  middle  of 
the  road  with  instructions  to  ex¬ 
ercise  care  to  remain  objective. 

Letters,  and  we  received  hun¬ 
dreds,  followed  a  pattern  which  ap¬ 
pears  to  have  been  universal 
throughout  the  country.  Real  Army 
or  McCarthy  adherents  accused 
or  praised  us  in  turn  on  days 
when  the  weight  of  testimony 
swung  heavily  in  one  direction. 

The  TV  viewer  assumed  a  more 
important  role.  He  combed  the 
newspaper  for  that  particular  por¬ 
tion  of  the  hearing  that  he  had 
witnessed  and  we  became  account¬ 
able  to  the  largest  array  of  ama¬ 
teur  reporters  ever  assembled — 
the  entire  television  audience.  If 
the  viewer  failed  to  find  his  view¬ 
point  in  the  newspaper  he  wrote 
letters  or  telephoned.  Usually,  if 
we  had  time  to  talk  it  out  with 
the  telephone  callers  we  could  con¬ 
vince  them  that  our  reporters  were 
better  judges  of  the  overall  im¬ 
portance  of  what  we  printed,  and 
that  obviously  we  couldn’t  print 
it  all.  However,  some  were  un¬ 
willing  to  change  previously  form¬ 
ed  opinions.  TV  brought  them  into 
the  hearing  room  where  they  form¬ 
ed  or  reinforced  their  own. 

Herbert  F.  Corn 
IVashington  (D.C.)  Star 


A  Long  Way  to  Go 

We  published  from  four  to 
seven  columns  daily,  augmenting 
press  association  summaries  with 
sections  from  text  in  order  to  ex¬ 
pand  newsworthy  portions.  We 
feel  reader  reaction  indicates  ap¬ 
proval  of  our  generous  coverage, 
although  there  has  been  a  sprinkle 
of  critical  letters  from  fringe  ad¬ 
herents  to  the  McCarthy  viewpoint. 

Our  view  is  that  newspapers 
have  a  long  way  to  go  in  order 
to  catch  the  spirit  and  nuances  of 
such  an  event  when  many  of  our 
readers  have  seen  it  on  television. 

Frank  Eyerly 
Des  Moines  (la.)  Register 
and  Tribune 

Most  Interesting  Pic 

Morning  paper  used  approxi¬ 
mately  two  columns  a  day  for  the 
hearings,  and  incidental  stories. 

All  stories  were  given  a  play  on 
Page  1.  Frequently  they  were  the 
lead  stories.  No  special  headlines 
or  other  techniques,  such  as  bold¬ 
facing.  were  used. 

We  ran  numeroas  letters.  Most 
of  these  favored  McCarthy  and 
expressed  the  belief  that  news  ac¬ 
counts  of  the  hearings  in  the  pa¬ 
pers  and  reports  by  commentators 
on  TV  and  radio  were  biased  in 
favor  of  the  Army.  Editorially 
the  Union  often  criticized  Mc¬ 
Carthy  and  these  editorials  drew 
letters,  some  heated,  from  persons 
who  disagreed  whh  them. 

The  most  interesting  and  atten¬ 
tion-attracting  picture  during  the 
hearings  was,  I  think,  the  one 
showing  Welch  wiping  away  the 
tears. 

Paul  F.  Craig 
Springfield  (Mass.)  Union 


First  or  Second  Lead 

We  used  about  a  column  a  day 
of  wire  reports;  photos  when  per¬ 
tinent  but  not  to  the  extreme;  spe¬ 
cial  10-story  series. 

Play  given  daily  stories  on  the 
hearings  varied,  but  they  were  al¬ 
ways  used  on  front  page  because 
we  devote  our  entire  front  page 
to  wire  news  and  use  little,  if  any, 
wire  news  inside.  Hearing  story 
generally  rated  first  or  second  lead 
but,  in  some  cases,  rated  a  third 
or  fourth  lead. 

Re.action  from  readers  was 
negligible. 

Bill  Diesel 

Bloomington  (Ill.)  Pantograph 

It's  Over 

We  have  simply  used  an  ordi¬ 
nary  amount  of  space.  Have  not 
carried  it  to  an  excess  and  we  do 
not  care  to  take  the  time  to  total 
up  everything  we  have  used  in 
order  that  you  may  make  the  com¬ 
parison  with  television. 

Arthur  S.  Barnes 
Bristol  (Conn.)  Press 

P.S. — It  is  over  now.  We  think 
it  better  to  drop  all  comment. 
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Long  Island  Accepts 
Superimposed  Edition 

By  Jerry  Walker 


Success  in  grafting  a  sectional 
edition  onto  a  well-established 
community  newspaper  was  told 
this  week  in  the  announcement  of 
a  $1,500,000  plant  expansion  pro¬ 
gram  for  the  Long  Island  Daily 
Press,  a  Newhouse  newspaper 

A  circulation  of  “over  83,000” 
is  now  the  boast  of  the  Nassau 
edition  of  the  Press — 75,000  of  it 
home-delivered — as  against  a  mere 
28,000  copies  of  the  “old”  Nassau 
edition  sold  a  year  ago.  This  makes 
the  total  circulation  of  the  Press 
in  excess  of  215,000,  hence  the 
need  of  a  building  addition  and  a 
new  six-unit  Goss  press. 

‘The  trick,”  explained  Editor 
Norman  N.  Newhouse,  “has  been 
in  super-imposing  one  local  news¬ 
paper  upon  another  to  provide  a 
complete  package  with  individual 
community  identification.” 

One  year  ago  this  week  the 
closing  of  the  Nassau  Review-Star 
catapulted  the  problem  of  enlarg¬ 
ing  the  service  of  the  Long  Island 
Daily  Press  to  the  populous  coun¬ 
ties  of  Nassau  and  Suffolk  into  the 
laps  of  the  Newhouse  paper’s  edi¬ 
tors.  It  meant  “taking  on”  the 
lively  competition  of  Newsday, 
Alicia  Patterson’s  Landy-legged 
tabloid  which  had  run  the  Rock¬ 
ville  Centre  daily  into  the  dust 
(approximately  32,000  circulation 
at  the  end). 

Attractive  Package 

The  problem  for  the  Newhouse 
people  last  June  was  to  produce, 
in  an  already  crowded  plant  in 
Queens  County  (part  of  New  York 
City),  a  newspaper  which  Nassau 
and  Suffolk  could  call  their  “own” 
and  be  fat  enough  with  local  and 
world  news,  topflight  features  and 
an  abundance  of  advertising  to 
make  an  attractive  5c  buy. 

The  day  the  Review-Star  folded 
almost  the  entire  staff  went  to 
work  for  the  Press  in  Jamaica  and 
over  a  weekend  the  new  format  of 
a  Nassau  edition  took  shape.  The 
double  masthead  retained  the  name 
of  the  Review-Star  (and  still  does) 
but  merely  for  the  purpose  of  say¬ 
ing  its  features  “now  appear”  in 
the  Press. 

The  Nassau  edition  is,  in  some 
respects,  a  wrap-around  section  of 
eight  pages  on  the  basic  Queens 
edition  of  the  Press,  but  Page  One 
is  distinctive,  usually  featuring  a 
local  story  while  retaining  the  top- 
head  wire  stories  played  on  Page 
One  “Queens.” 

Only  by  knowing  the  code  of 
dot  and  box  symbols  can  a  reader 
detect  what  pages  in  the  “Nassau” 
are  the  same  in  the  “Queens.” 


Exclusive  with  the  Nassau  edi¬ 
tion  is  a  split-page  where  the  Press 
(borrowing  an  idea  from  the  Lon¬ 
don  Mirror)  turns  its  spotlight  on 
a  purely  local  problem — gas  rates, 
for  example;  or  how  the  schools 
handle  delinquency  cases. 

Also  on  this  page  is  a  column  by 
John  Greene,  the  veteran  editor  of 
the  Review-Star  who  has  the  title 
of  editor  of  the  Nassau  edition 
and  during  the  Winter  covers  the 
Legislature  at  Albany  for  the 
Newhouse  papers. 

The  grafting  (or  super-imposing) 
technique  is  the  work  of  many 
minds  and  hands  in  the  Press  edi¬ 
torial  room  which,  incidentally, 
won’t  get  any  more  space  in  the 
new  building  because  Mr.  New¬ 
house  believes  the  elbow-to-elbow 
relationships  of  clustered  desks 
generates  ideas  that  improve  the 
paper  from  day  to  day. 

“Informality  without  chaos,” 
commented  Dave  Jacobs  who 
heads  up  a  unique  production  desk 
that  is  the  key  to  the  system  which 
enables  Ed  Gottlieb  and  David 
Starr  to  manage  two  almost-sep- 
arate  daily  newspapers  that  go  to 
press  simultaneously  from  the  same 
shop. 

Mr.  Gottlieb  is  a  25-year  man 
with  the  Press;  he’s  managing  edi¬ 
tor  now.  Mr.  Starr  guides  the 
Nassau  edition,  carrying  on  an  as¬ 
signment  which  he  undertook  in 
1950  when  Mr.  Newhouse  “loan¬ 
ed”  him  to  the  Review-Star  as 
executive  editor.  He  is  a  son  of 
Queens  who  got  his  journalistic 
start  on  the  Press,  tried  the  New 
York  Mirror  for  a  short  time,  re¬ 
turned  to  the  Press. 

9  a.m.  Press  Start 

The  press  run  of  the  Nassau 
edition  starts  at  9  a.m.,  so  that 
entails  considerable  overnight  pro¬ 
duction  of  copy  and  makeup.  Re¬ 
plates  are  made  during  the  run 
(usually  until  3  p.m.)  to  catch  any 
“hot”  story,  wire  or  local,  but  the 
locals  are  few  because  Nassau 
suburbanites,  commuters  mostly, 
have  their  formal  civic  meetings  at 
nicht.  Social  events  keep  the  wom¬ 
en’s  page  staff  busy  in  the  daytime 
and  this  is  overnight  copy. 

Nassau  and  Suffolk  areas  are 
covered  on  the  beat  .system  and  an 
“Edition  Desk”  task  force  of  four 
or  five  men  comes  to  work  around 
midnight  to  coordinate  the  local 
coverage,  follow  up  on  early  morn¬ 
ing  leads  and  take  care  of  the 
makeup  of  the  special  pages. 

To  save  mixups  and  delays  in 
the  composing  room  on  wire 
stories  that  go  into  both  editions. 


all  such  copy  is  set  twice  down  to 
the  continued  line.  Jumps  are  held 
to  one  page  inside  which  goes  in 
both  editions. 

Frequently  the  Nassau  subscrib¬ 
ers  get  more  than  the  “plus  eight” 
outside  section.  If  advertising  is 
heavy,  additional  pages  are  slipped 
into  the  “main”  part  of  the  paper. 

Advertising-wise,  Ad  Director 
Sam  Herman  reported,  Nassau- 
only  stores  are  taking  notice  of 
the  Press  circulation  in  the  com¬ 
munity  and  are  availing  themselves 
of  the  split-run  rate  offer.  Gener¬ 
ally,  the  big  chains  and  specialty 
stores  that  attract  business  from  all 
over  the  island  run  ads  which  con¬ 
tain  neighborhood  store  addresses. 
Adversisers  cannot  buy  the  Queens 
edition  only.  National  advertising 
is  sold  in  conjunction  with  the 
Long  Island  Star-Journal. 

163  Columns  of  News 

The  average  editorial  content 
of  the  daily  Press  in  April,  Mr. 
Newhouse  remarked,  was  163  col¬ 
umns  for  the  Nassau  edition,  the 
Nassau-only  material  amounting 
to  39  columns.  In  addition  to  the 
Associated  Press.  United  Press  and 
Chicago  Daily  News  Service  wires 
for  the  Queens  paper,  the  Nassau 
edition  gets  International  News 
Service  and  holds  a  collection  of 
King  Features  Syndicate  comics 
which  ran  in  the  Review-Star. 

The  Press  is  particularly  strong 
on  sports  coverage,  with  four 
pages  daily  allotted  to  that  de¬ 
partment.  Three  staffers  travel  with 
the  Yankees,  Giants  and  Dodgers; 
experts  “dope”  the  races  for  Bel¬ 
mont.  Jamaica  and  Aqueduct  and 
for  the  harness  tracks;  and  Mr. 
Newhouse  takes  some  personal 
pride  in  the  widespread  fame  won 
by  the  fishing  column  written  by 
Frank  Keating,  former  police  re¬ 
porter  whom  the  editor  converted 
to  outdoorsman. 

Always  Seeking  Ideas 

In  recent  months  the  paper  has 
been  brightened  by  the  use  of  8- 
point  Regal  on  9-point  slugs  and 
the  Production  Desk  (something 
in  the  nature  of  a  super  copydesk) 
constantly  works  on  new  layouts 
and  type  tricks  to  give  an  overall 
airy  appearance  to  news  display. 

The  production  men  search 
other  newspapers  (and  magazines, 
added  Mr.  Jacobs)  for  ideas. 

Mr.  Newhouse  said  it  is  planned 
to  have  the  new  press  battery 
ready  for  use  in  the  Fall. 

“We’ll  be  able  to  have  a  later 
press  start.”  he  said,  “and  we 
might  give  some  thought  to  devel¬ 
oping  a  Nassau  edition  of  the  Sun¬ 
day  Press  which  already  has  a  cir¬ 
culation  of  232,000,  or  25,000 
more  than  a  year  ago. 

“In  the  super-imposed  edition  we 
believe  we  have  found  the  answer 
to  a  problem  that  confronts  many 
papers  today  that  want  to  expand 
their  circulation  area.  People  ac¬ 
cept  our  package  much  more  read¬ 
ily  than  they  will  a  mere  page  or 
column  of  news  from  their  com¬ 
munity  hidden  inside  the  paper.” 
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New  York  News 
Celebrates  35th 
Anniversary 

The  New  York  News  celebrates 
its  35th  anniversary  June  26. 

Noted  as  the  first  successful  tab¬ 
loid-size  newspaper  in  the  Unit¬ 
ed  States,  the  News  now  reaches 
the  public  through  a  total  of  40 
separate  editions  and  sections  every 
week.  Of  these,  21  are  Daily  News 
editions  and  sections.  The  remain¬ 
ing  19  constitute  the  Sunday  News. 

There  was  little  hint  of  the  giant 
News  of  today  in  the  first  issue  of 
June  26,  1919.  Then  called  the 
Illustrated  Daily  News,  it  was  a 
16-page  paper,  four  columns  to 
the  page  .  .  .  poorly  assembled, 
badly  printed.  New  Yorkers  greet¬ 
ed  the  experiment  with  deep  disin¬ 
terest;  pre-sold  advertisers  can¬ 
celled  their  commitments. 

After  a  few  months  under  the 
guiding  genius  of  Capt.  Joseph 
Medill  Patterson,  who  died  in 
1946,  the  paper  caught  on  and  by 
1924  it  had  the  largest  daily  cir¬ 
culation  in  the  United  States.  The 
Sunday  News,  started  May  21, 
1921,  grew  even  faster;  rolled  up 
the  country’s  largest  Sunday  cir¬ 
culation  by  1926. 

First  issued  from  rented  quart¬ 
ers  in  the  old  Evening  Mail  plant, 
the  Daily  News  set  up  its  own  plant 
in  1921  in  leased  buildings  at  25 
Park  Place.  In  1930  headquarters 
were  moved  to  the  36-story  News 
Building  on  East  42nd  Street,  with 
its  9-story  plant  wing.  About  65 
per  cent  of  the  black  and  white 
printing  is  done  here;  the  balance 
in  the  Brooklyn  plant,  which  also 
houses  the  color  presses  for  Sun¬ 
day  color  comic  sections,  and  the 
colorgravure  presses  that  turn  out 
the  Sunday  News  magazine  sec¬ 
tions. 

As  the  only  New  York  newspa¬ 
per  to  entirely  own  and  operate 
its  own  delivery  fleet,  the  News 
owns  two  large  garages,  one  in 
Manhattan,  the  other  in  Brooklyn. 
Newest  structure  in  the  group  is 
the  paper  warehouse  storage  ter¬ 
minal  in  Brooklyn. 

The  News  is  now  engaged  in  a 
$10,000,000  expansion  program, 
to  be  completed  by  1957.  At  the 
head  of  this  journalistic  giant  is 
F.  M.  (Jack)  Flynn,  president  and 
general  manager.  Richard  W. 
Clarke  is  executive  editor.  Col. 
Robert  R.  McCormick,  president  of 
the  Tribune  Company,  is  chair¬ 
man  of  the  board  of  directors  of 
the  News  Syndicate  Co.,  Inc. 

■ 

Churchill  at  Lunch 

Washington 
Sir  Winston  Churchill  and  An¬ 
thony  Eden,  British  secretary  of 
state  for  foreign  affairs,  will  be 
luncheon  guests,  June  28  at  the 
Statler’s  Presidential  Room,  of 
the  Joint  Committee  of  Press, 
Radio  and  Television  Correspond¬ 
ents  and  News  Photographers. 
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ANCAM  Meeting 

continued  from  page  10 


cutting  down  on  the  space  of  their 
ads.  Rentals  are  showing  best 
gains  at  present  while  the  auto- 
^tivc  losses  appear  to  be  level¬ 
ling  off  and  show  promise  of 
gaining  in  the  near  future.” 

Henry  W.  Richardson,  Rich¬ 
mond  (Va.)  Times-  Dispatch — 
“Business  Services,  Merchandise 
for  Sale  and  Rentals  are  current¬ 
ly  at  new  highs.  Real  Estate  is 
holding  its  own.  Employment, 
constituting  19%  of  our  volume 
is  down — 5,600  inches  last  month. 
Automotive  also  is  down.  Our 
toUl  loss  is  currently  averaging 
about  5%.” 

James  G.  Paddock,  Chicago 
(Ill.)  Tribune  —  “Our  losses  in 
Help  Wanted  are  in  terms  of  mil¬ 
lions  of  lines.  The  situation  has 
its  good  points,  however;  it  is 
causing  CAMs  to  use  their  in¬ 
genuity  to  develop  other  business. 

Tending  to  balance  the  total 
loss  are  gains  in  rentals,  automo¬ 
tive  and  real  estate.  The  topsoil 
of  classified  is  10  feet  thick.  All 
it  needs  to  sprout  new  linage  is 
intensive  cultivation. 

Herbert  Schaeffer,  St.  Louis 
(Mo.)  Globe  Democrat  —  “Real 
estate  is  gaining  and  is  at  an  all 
time  high.  While  other  classifica¬ 
tions  arc  showing  ad  count  in¬ 
creases,  linage  is  lower  due  to  a 
trend  to  economy.  Help  Wanted 
is  way,  way  down.  Gains  in  other 
classifications  are  making  up  for 
about  5%  of  our  Help  Wanted 
Loss.” 

Lazy  Ads 

“Classified  space  is  perhaps  the 
hardest  working  space  in  the  pa¬ 
per,”  said  Martin  Burke,  promo¬ 
tion  manager  of  New  Orleans 
(La.)  Times  Picayune  in  a  talk 
before  the  convention. 

“And,”  he  continued,  “the  ad¬ 
vertisements  that  promote  classi¬ 
fied  are.  in  many  cases,  the  lazi¬ 
est.” 

Front  page  boxes,  Mr.  Burke 
said,  containing  result  stories,  are 
used  in  the  Timcs-Picayune  every 
day. 

“We  have  seen  direct  results 
from  our  Page  1  boxes.”  he  said. 
“I  recall  one  we  ran  about  the 
sale  of  a  baby  bed,  and  for  a 
week  afterward  we  had  baby  bed 
copy  until  it  was  running  out  of 
our  ears.” 

He  also  stressed  the  importance 
of  running  frequent  news  men¬ 
tion  of  classified  as  either  straight 
news  or  human  interest.  “Here, 
in  New  Orleans,”  he  said,  “we  do 
get  possibly  the  best  daily  run-of- 
paper  promotion  of  classified  in 
the  country  in  the  column  we 
carry  ‘Up  and  Down  the  Street’ 
by  the  Want  Ad  Reporter,  who  is 
Maud  O’Bryan.  Last  time  we  got 
readership  figures  on  ‘Up  and 
Down  the  Street’  it  showed  read¬ 
ing  by  34%  of  the  men  and  57% 
of  the  women,  a  formidable  fig¬ 
ure  when  you  consider  the  nation- 
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ENSEMBLE  —  Mrs.  Ted  Daven¬ 
port,  phone  room  supervisor, 
Washington  (D.  C.)  Daily  News, 
and  her  husband,  who  is  CAM, 
Baltimore  (.Md.)  News-Post,  at 
ANCAM  convention. 


CLASSIFIED  but  not  restricted 
information  is  exchanged  between 
publishers:  Eugene  C.  Pulliam, 
left,  of  Indianapolis,  and  John  F. 
Tims,  Jr.,  New  Orleans  Timcs- 
Picayune. 

al  average  for  Walter  Winchell  is 
39%  of  the  men  and  44%  of  the 
women.” 

He  also  suggested  that  the  word 
“Results”  is  not  in  the  vernacular 
of  the  advertiser.  “When  people 
come  to  the  ad  counter  they  don’t 
ask  for  their  ‘results.’  They  ask, 
any  answers  to  T-495,  or  what¬ 
ever  it  is.  .  .  .  What  Jones  wants 
is  answers.  He  wants  to  see  things 
happen  when  he  places  his  adver¬ 
tisement.” 

Mr.  Burke’s  paper  uses  the 
promotion  theme.  ‘Times-Pica- 
yune  classifieds  get  answers." 


'Authorized'  News 

continued  from  page  13 


issue  —  newspaper  enterprise  vs. 
corporation  control  of  its  plans. 
A  good  healthy  argument  on  that 
might  be  productive.” 

C.  A.  McKnight,  Charlotte  (N. 
C.)  News — “General  Motors  has 
every  right  to  withdraw  its  ad¬ 
vertising  from  the  Journal  or  any 
other  newspaper  for  any  reason 
whatsoever  or  for  no  reason  at 
all.  That  is  not  an  issue.  .  .  . 

“Whatever  the  merits  of  the 
GM  case,  the  wrong  remedy  was 
selected.  The  effort  to  prevent  the 
Journal  from  getting  legitimate 
GM  news  is  bad  public  relations. 
It  will  also  be  totally  ineffective 
if  the  Journal  elects  to  keep  dig¬ 
ging  for  such  stories.  The  better 
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remedy,  if  GM  can  prove  dam¬ 
ages,  would  be  a  test  case  in  the 
civil  courts.” 

Charleston  (S.  C.)  News-Cour¬ 
ier — “The  moment  that  it  no 
longer  pays  to  advertise  in  a 
newspaper,  that  newspaper’s  ad¬ 
vertising  does  not  deserve  to  have 
customers." 

Hamilton  Owens,  Baltimore 
(Md.)  Sun — “If  the  facts  are  as 

1  understand  them,  the  Wall  Street 
Journal  acted  in  the  best  news¬ 
paper  tradition  in  printing  the 
advance  information  about  next 
year’s  automobile  models  it  had 
procured.  The  editor  made  a 
judgment  and  acted  on  it,  which 
is  the  daily  job  of  all  editors.  If 
the  motor  corporation  didn’t  ap¬ 
prove  of  the  judgment  and  wanted 
to  express  its  displeasure  by  with¬ 
holding  advertising  copy,  it  was 
within  its  rights.  There  is  nothing 
new  in  such  reprisals,  as  all  news¬ 
papermen  know.  Just  so  long  as 
no  government  agency  tells  us 
what  we  shall  print  or  dictates  to 
advertisers  how  they  shall  spend 
their  appropriation,  both  are 
pretty  safe.” 

Walter  Leckrone,  Indianapolis 
(Ind.)  Times — “Nobody  can  deny 
the  right  of  General  Motors  to 
buy  space  where  it  will.  Appar¬ 
ently  it  considered  Wall  Street 
Journal  space  worth  buying,  or  it 
wouldn’t  have  had  a  contract 
there.  That  gave  it  no  conceivable 
right  to  suppress,  or  to  delay,  or 
to  censor,  the  news  in  that  news¬ 
paper  or  any  other,  and  laid  upon 
the  Journal  no  slightest  obliga¬ 
tion  to  observe  a  ‘release  date’ 
on  information  already  known  to 
many  thousands  of  persons  and 
readily  available  to  it  from  any 
one  of  a  hundred  sources.  Its  ‘re¬ 
taliation’  against  the  Journal  is 
just  too  silly  for  a  great  corpora¬ 
tion  to  undertake,  and  no  doubt 
will  be  quickly  reconsidered.  Busi¬ 
ness  can’t  be  conducted  by  fits  of 
temper.” 

■ 

2  Miami  Reporters 
Win  'Green  Eye  Shade' 

Miami,  Fla. 

The  South’s  top  journalism 
award  has  been  won  by  two  Miami 
Daily  News  reporters  who  exposed 
the  scandal-ridden  Florida  Over¬ 
seas  Highway. 

The  award,  the  green  eye  shade 
of  the  Georgia  Chapter  of  Sigma 
Delta  Chi,  was  presented  to  Verne 
Williams  and  Don  Petit  at  a  meet¬ 
ing  in  Atlanta  this  week. 

Tuner  Catledge,  managing  edi¬ 
tor  of  the  New  York  Times,  was 
the  principal  speaker  at  the  pres¬ 
entation  ceremonies.  The  reporters 
received  $100  each  and  the  tra¬ 
ditional  eye  .shade. 

Mr.  Catledge  declared  that  the 
Times  had  found  television  helpful 
in  putting  together  the  day’s  news 
in  that  “it  opens  up  channels  of  in¬ 
formation  and  excites  the  hunger 
for  information.”  He  said  this  had 
been  conclusively  proved  in  the 
coverage  of  national  party  conven¬ 
tions  and  the  McCarthy  hearings. 


EAP  CALENDAR 

Jane  2t-3« — Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion  Spring  meeting.  Hotel  Del 
Coronado,  Coronado,  Calif. 

Inly  9-11 — ^Northwest  Daily 
Press  Association,  Summer 
meeting,  Robert’s  Pine  Beach 
Hotel,  Gull  Lake,  Brainerd, 
Minn. 

July  19— PNPA  D  a  i  1  y  Re¬ 
gional  meeting,  W  a  n  a  n  g  o 
Country  Club,  Oil  City,  Pa. 


Don  HollenbeclG  49, 
CBS-TV  Newscaster 

Don  Hollenbeck,  top-flight  tele¬ 
vision  newscaster,  best  known  for 
broadcasting  the  weekly  “CBS 
Views  the  Press”  on  which  he 
criticized  news  handling  from  a 
liberal  point  of  view,  committed 
suicide  June  22  in  his  New  York 
hotel  apartment.  He  was  49  years 
old. 

Mr.  Hollenbeck’s  agent  attribut¬ 
ed  the  suicide  to  a  painful  illness 
which  depressed  Mr.  Hollenbeck 
and  caused  him  to  worry  “because 
he  was  taking  too  much  time  off 
from  work.” 

Among  the  many  prizes  he  won 
was  the  Polk  Memorial  from  Long 
Island  University  in  1950  for  dis¬ 
tinguished  reporting  on  his  “CBS 
Views  the  Press”  program. 

A  native  of  Lincoln,  Neb.,  Mr. 
Hollenbeck  began  his  career  as  a 
reporter  for  the  old  Lincoln 
(Neb.)  State  Journal  in  1926. 
After  working  as  a  reporter  with 
the  old  Omaha  (Neb.)  Bee-News, 
he  served  as  picture  editor  of  the 
Associated  Press  in  New  York  and 
San  Francisco  and  as  picture  edi¬ 
tor  and  national  affairs  editor  for 
the  now  defunct  New  York  PM. 

He  then  became  a  roving  war 
correspondent  for  the  National 
Broadcasting  Co.  and  joined  the 
CBS  news  staff  in  1946. 

■ 

Lamb  Charges  Bios 
By  Doerier  in  FCC 

Washington 
Edward  Lamb,  publisher  of  the 
Erie  (Pa.)  Dispatch  and  principal 
owner  of  a  television  station  in 
that  city,  has  asked  the  Senate  In¬ 
terstate  Commerce  Committee  to 
report  adversely  the  nomination 
of  John  C.  Doerfer  to  the  Fed¬ 
eral  Communications  Commis¬ 
sion. 

Mr.  Lamb,  who  is  having  diffi¬ 
culty  with  the  Commission  in  get¬ 
ting  his  TV  license  renewed  be¬ 
cause  of  alleged  past  Communist 
affiliations,  laid  blame  for  delay 
at  Mr.  Doerfer’s  door.  He  said 
the  latter  once  told  the  publisher 
it  was  too  bad  he  is  “not  now  a 
Republican.” 

“I  don’t  want  to  go  down  in 
history  as  the  first  American  busi¬ 
nessman  who  had  to  face  the  out¬ 
rageous  charges  of  being  a  Com¬ 
munist  .  .  .  being  persecuted  by 
Mr.  Doerfer  through  his  control 
of  a  federal  license,”  Mr.  Lamb 
declared. 
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T.  R.  Farringtoiiy 
Hawaii  Solon, 
Publisher,  Dies 

Washington 

Joseph  R.  Farrington,  56,  who 
served  in  Congress  for  12  years 
but  remained  a  newspaperman  in 
spirit,  died  at  his 
office  on  Capitol 
Hill  June  19,  vic¬ 
tim  of  heart  dis¬ 
ease. 

He  had  been 
Hawaii’s  Delegate 
to  Congress  since 
1942,  an  appoin¬ 
tive  post  he  ac¬ 
cepted  while  serv¬ 
ing  as  publisher, 
president  and 
general  manager 
of  the  Honolulu  Star- Bulletin. 

He  was  also  publisher  of  the 
Hilo  Tribune  Herald. 

Delegate  Farrington  was  born 
in  Washington  while  his  parents 
were  here  on  a  visit  from  Hawaii 
where  they  had  gone  in  1894.  The 
senior  Farrington  was  Governor  of 
the  Territory  for  many  years. 

The  congressman  was  educated 
at  the  University  of  Wisconsin 
where  he  met  and  married  a  class¬ 
mate,  Mary  Elizabeth  Pruett. 
Later  he  was  a  reporter  for  the 
Philadelphia  (Pa.)  Ledger  and  was 
a  member  of  its  Washington  Bu¬ 
reau  staff  for  several  years  before 
returning  to  Hawaii.  He  served 
two  terms  in  the  Hawaiian  Terri¬ 
torial  Senate  before  coming  to 
Congress  where  he  was  a  leader  in 
the  movement  to  achieve  Hawaiian 
Statehood. 

■ 

Burge  McFall  Dies; 
Adventurous  Reporter 

Washington 

Burge  McFall,  who  was  num¬ 
bered  among  the  reportorial 
“greats”  at  the  turn  of  the  century 
and  continued  in  his  craft  for  al¬ 
most  50  years  thereafter,  died  at 
Mt.  Alto  Hospital  June  19  after 
a  six-months’  fight  against  cancer. 

He  was  on  the  Mexico  City 
Herald  when  the  newspaper  plant 
was  .seized  and  wrecked  by  Zapata, 
revolutionary  leader;  he  reported 
the  fall  of  Diaz  and  the  rise  of 
Madero  in  Mexico,  as  an  Associ¬ 
ated  Press  correspondent,  and  he 
wrote  of  the  numerous  revolutions 
big  and  small  that  followed;  he  ar¬ 
rived  at  Vera  Cruz  in  1912  just  as 
the  Marines  began  storming  the 
beach. 

In  World  War  I,  Mr.  McFall 
and  a  reportorial  colleague  “cap¬ 
tured”  the  German  stronghold  of 
Stenay  by  absent-mindedly  walking 
into  the  place  just  ahead  of  the 
American  troops  —  the  Prussian 
colonel  wrote  his  surrender  and 
handed  it  to  the  newsmen,  already 
busy  writing  their  scoop  (AP), 

Mr.  McFall,  77,  was  a  veteran 
of  the  Spanish-American  War. 


Wm-  A.  Allen 
Dies  at  94;  Saw 
Garfield  Shot 

Cranston,  R.  I. 

William  A.  Allen,  who  had 
been  writing  award-winning  col¬ 
umns  for  a  New  England  weekly, 
died  June  22  at  the  age  of  94,  at 
the  home  of  his  daughter,  Mrs. 
Harmon  B.  Kneeland,  here. 

For  many  years  Mr.  Allen 
worked  on  the  Albany  (N.  Y.) 
Times-Union  as  reporter,  city  ed¬ 
itor  and  exchange  editor.  He  had 
also  been  editor  of  the  Hyndman 
(Pa.)  Bulletin,  Plattsburg  (N.  Y.) 
Daily  Press  and  Albany  Sunday 
Telegram. 

Until  a  few  weeks  ago  Mr. 
Allen  had  been  writing  a  front 
page  column,  “Down  Memory 
Lane,”  and  another  column, 
“Uncle  Bill  Says,”  for  the  Subur¬ 
ban  List,  a  weekly  at  Essex  Junc¬ 
tion,  Vt.  Four  years  ago  he  won 
a  national  award  in  the  weekly 
newspaper  field  for  the  excellence 
of  his  columns. 

Partially  Blind 

In  1937,  Mr.  Allen  was  severely 
injured  in  an  automobile  accident, 
which  left  him  partially  blind  and 
paralyzed  on  the  left  side.  While 
he  was  recovering  in  a  hospital  he 
wrote  a  human  interest  story 
about  a  3-year-old  waif  adopted 
by  the  hospital  staff  that  attracted 
national  attention. 

Mr.  Allen  was  standing  on  the 
station  platform  in  Washington 
on  July  2,  1881,  a  few  months 
after  he  came  to  the  United  States 
from  his  native  England,  when 
President  Garfield  was  shot  by 
Charles  J.  Guiteau.  He  took  his 


curred  at  the  station  to  the  office 
of  the  Washington  Post,  received 
$10  for  his  description  and  also 
was  hired. 

Mr.  Allen  also  was  at  the  Pan 
American  Exposition  in  Buffalo 
in  1901  when  President  McKinley 
was  shot. 

■ 


Finley  T.  Carter.  66,  superin¬ 
tendent  of  composing  rooms  for 
Norfolk  Newspapers,  Inc.,  pub¬ 
lishers  of  Ledger  Dispatch  and 
Virginian-Pilot,  in  his  sleep  at 
Norfolk,  June  22. 

V  *  * 

Richard  Capell,  69,  music 
critic  of  London  Daily  Telegraph, 
at  London,  June  21. 

*  *  V 

Abe  Tromka,  58,  staff  artist  of 
New  York  Journal- American,  of 
a  heart  condition  in  a  New  York 
hospital,  June  20. 

*  *  * 

Charles  R.  Michael,  78,  re¬ 
tired  political  writer  for  The  New 
York  Times,  and  former  confidant 
of  Presidents  Harding,  Coolidge, 
at  Cashiers,  N.  C.,  June  19. 


ANNOUNCEMENTS 
_ Newspaper  Brokers 

★  ★  WE  are  not  as  much  interested  in 
sales  as  in  satisfaction.  A.  W.  Stypes 
&  Co.,  62.5  Market  St.,  San  Francisco 

5,  California. _ 

For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  &  ODETT,  Brokers 
P.  0.  Box  527,  San  Fernando,  Calif. 

LEN  FEIOHNER  AGlvENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 

Mount  Pleasant,  Michigan. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 
MID-WEST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  St.,  Sioux  City,  Iowa 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Estabiished  1914.  Newspapers  bought 

and  sold  without  publicity. _ 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers 

3570  Frances  Ave. _ Venice.  Calif. 

•  • 

WE  Handle  Only  Substantial  Dailies 
and  Weeklies.  Other  Brokers  Do  Not 
Have  Our  Listings.  Queries  Invited. 
J.  R.  GABBERT 

3937  Orange _ Riverside,  California 

SALES,  Appraisals,  Management  Con¬ 
sultants.  NEWSPAPER  SERVICE  CO., 


Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
35  years  in  newspaper  work 
A.  S.  VAN  BENTHUYSEN 

440  Ocean  Ave. _ Brooklyn.  N.  Y. 

APPRAISALS  ANYWHERE  IX)R 
Fire  Insurance,  Taxes,  Mergers,  Re¬ 
placement,  Purchases,  Refinancing, 
Mortgage  Loans.  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  York  7,  N.  Y. 
“Newspaper  Plant  Specialists” 

_ Publications  for  Sale _ 

WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  & 
Associates,  4958  Melrose  Ave.,  Los 
Angeles  29.  California. _ 


CALIFORNIA  newspaper  property, 
grossing  $300,000.  Exclusive  field. 
$50,000  provides  down  payment  and 
working  capital.  Depreciation  allow¬ 
ances  will  provide  a  large  portion  of 
annual  amortization  payments.  Plant 
includes  large  rotary  press,  etc. 

CALIFORNIA  exclusive  weekiy,  large 
modern  plant,  near  recreation,  schools, 
universities.  $65,000  with  $17,500 
down.  Rapidly  growing  city. 

RURAL  weekly,  good  plant,  $27,500 
gross  mostly  from  the  newspaper; 
$10,000  down.  Good  payroll  town. 
J.  A.  Snyder,  Newspaper  Broker,  3570 
Frances  Ave.,  Venice,  California. 


BUY  WISELY  I  SELL  SOUNDLY  I 
Consult  the  Old  Stand-by  .  .  .  The 
.DI.YL  Agency,  640  W.  Willis,  Detroit 
1,  Michigan. 


ANNOUNCEMENTS 
Publications  for  Sale 


COLORADO  WEEKLY,  GROSS  »37.. 
000;  good  net,  priced  at  $29,500  for 
quick  saie.  Has  competition  but  kii 
increased  gross  150%  past  3  years  ani 
still  growing.  Much  new  equipment. 
Some  terms.  1  hour  from  A-1  tront 
fishing.  Bailey-Krehbiel,  Box  88,  Nor- 

ton,  Kansas. _ 

SEVER.AL  weekly  newspaper  proper¬ 
ties  of  profit  and  promise  in  the  cen¬ 
tral  iSouth  and  Southeast;  down  psy 
meiits  ranging  from  $5,000  to  $35,000. 
Write  us  about  what  you  want  and 
how  much  you  can  invest.  PUBLISH¬ 
ERS  SERVICE,  P.  0.  Box  3132, 
Greensboro,  North  Carolina. 

T5VX)  FLORIDA  OFFSET  WEEKLIES 
Ideal  set-up  for  lithographer-newapa- 
perman  or  man  and  wife  with  printini 
and  news  background.  Booming  county 
in  tobacco,  cattle,  farming  section. 
Educational  center.  Papers  well  estab¬ 
lished  with  great  potential.  Also  plant 
equity  available.  Can  be  bought  for 
less  than  year's  gross.  Reason  for  tell¬ 
ing:  health.  Box  2517,  Editor  &  Pib 
lisher. 

.MISSOURI  DAILY.  INDUSTRI.IL 
area;  gross  $75,000,  high  net;  $15,000 
down  may  handle  if  qualified.  Price 
.$75,000.  Circulation  now  4.000,  can 
be  doubled,  our  opinion.  Bi'ley-Kreh- 
biel.  Box  88.  Norton.  Kansas. 

_  PubUcathHis  Wanted _ 


S.MALL  OR  MEDIUM  daily  in  .Lrkan 
sas.  .\lnbama.  Georgia,  Tennetaee. 
Strictest  confidence.  Write  Box  2505, 
Editor  &  Publisher. 

Business  Opportunities  Wanted 

$70,000  C.ASH  to  invest  in  daily,  addi¬ 
tional  capital  available.  Part  or  full 
ownership.  Now  associate  manager  of 
large  daily.  .Vge  50.  No  sgenU. 
Box  2606.  Editor  &  Publisher. _ 

Nationai  Advertising  Space 

ATTENTION  SPACE  BIYKKS 
Go  ffrass  roots  in  Sanders  Dandy 
Livinffston  County  ABC  Three 


NEWSPAPER  SERVICES 


_ Press  Engineers 

SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMA.VTLI.NO 
551  W.  22nd  St..  New  York  11.  N’-  T- 
_ PHONE  ORegon  5-7760 

LORENZ 

Printing  Machine  Co..  Inc. 
Printing  Press  Engineers,  Macliiniiti: 
dismantle,  move  and  erect  anywheij. 
36-26-31  St.,  Long  Island  City  6.  S.  i- 
_ STillwell  6-0098-0099  ^ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  aned  Movers 
Web,  (Dffset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  preu** 
ANYWHERE 
28  E.  4th  Street.  New  York  3.  H.  i- 
Phone  spring  7-1740 


eye-witness  account  of  what  OC-  610  Georgia  Bank  Bldg.,  Atlanta,  Ga. 
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NEWSPAPER  SERVICES 


WaMANTLED — iMOVED — ^ERECTED 
Scrricc — Maintenance — Repaira 

truokino  and  RIGOINQ 
We  Do  Export  Bozins 

SAM  S.  PUNTOLILLO  CORP. 

SPECIAIjIZINO  in  Duplex 
and  Ooaa  Flat-bed  Webs 

811  Lincoln  Axe.,  Lyndhurat,  N.  J. 
Phone  Geneva  8-3744 


ETpTW'ALLMAN  &  CO. 
Uachiniats,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel  3-4164  975  N.  Church  Street 

Rockford  _ IllinoU 


machinery  and  SUPPLIES 


Composing  Room 


BLUE  STREAK  MIXERS 

6  Model  29  Linotypes — 

2/72  and  2/90  channel  magazines 
Microtherm  ESectric  Pots,  AC 
6  Molds,  Mohr  Saw  and  Accessories, 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Are. — BR  9-1132 — N,  Y,  36 

EIGHT  Model  14  Linotypes,  in  serial 
numbers  39,000’s  each  with  3-90  chan¬ 
nel  magazines,  3  molds  and  Margach 
feeders.  All  in  perfect  condition.  At¬ 
tractively  priced.  QUINCY  PRESS, 
1256  South  Kedzie  Avenue,  Chicago 
23,  Illinois. _ 

LINOTYPEIS  and  Intertypes,  Models 
5,  8,  14,  26,  Intertypes  B — C — CSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Oess  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 


ONE  ROLL  OR  CABS — Fine  Canadian. 
Samples.  Fast  delivery.  Low  Prices. 
ALgonquin  4-8728,  New  York  City. 

_ Press  Room _ 

HOE  OCTUPLE  PRESS 

Cut-off  23-9/16" 

4  Arch  Type  Units 
Double  Folder  and  Mail  Polder 
Ink  Rails,  Quick  Itockup 
Anglebars,  Rubber  Rollers 
Substructure  and  Bracketa 
or 

Suitable  for  Paper  Roll  Stands 
as  Floor  Fed  Press. 

SPECIFICATIONS  ON  BEQUEST 

JOHN  GRIFFITHS  CO..  Inc.l 

415  Lexington  Ave.,  New  York  17,  N.Y. 

64  PAGE  Cottrell  Magazine  press,  four 
plates  wide,  maximum  9"  x  12"  signa¬ 
ture.  Latest  model  dryer  worth  more 
than  price  of  entire  outfit.  AC  electri¬ 
cal  equipment.  See  running.  Save  thou¬ 
sands.  Turner  Printing  Machinery, 
Inc.,  2630  Payne  .\venue,  Cleveland 
IL  Ohio.  TOwer  1-1810.  Branches: 
Chicago — Detroit . 


MACHINERY  and  SUPPLIES 


Pren  Room 


24-PAGE  Hoe  Straightline,  tingle 
width  press  with  stereotype  equipment. 

32  and  48  HOE  Presses  with  double 
folder — 22  cutoff. 

HALL  Form  Tables  and  elevating  Ta¬ 
bles. 

Furnaces — all  sizes 
FLAT  and  curved  easting  boxes. 
ROYLE  and  Wesel  Flat  Routers. 
WESEL  Electric  Proof  Presses  and 
other  makes. 

Send  for  current  lists: 
THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


GOSS  High  Speed  Magazine  or  news¬ 
paper  press,  capable  of  producing  64 
page  comic,  32  page  tabloid,  16  page 
newspaper,  9"  x  12"  signature.  22^" 
cut-off.  Four  plates  wide.  Color  cylin¬ 
der.  Modernized  high  speed  folder,  AC 
electrical  equipment.  Stereotype  equip¬ 
ment.  Available  at  once.  See  operating. 
Turner  Printing  Machinery,  Inc.,  2630 
Payne  Avenue,  Cleveland  14,  Ohio. 
TOwer  1-1810.  Branches:  Chicago — 
Detroit. 

AVAILABLE* THIS  FALL 

Out  of  the 

PHILADELPHIA  BULLETIN 
60  HOE  UNITS  with  20  FOLDERS 
available  aa  Sextuplea  or  Octuplea. 
Steel  Cylinders — Roller  Bearings — 
Spray  Fountains — Reels  A  Tensions. 
Very  reasonably  priced — 
INSPECTION  BY  APPOINTMENT 

8  PAGE  DUPLEX  FLATBED 

•  •  • 

DUPLEX  STANDARD  TUBULARS 

12-20-24  Pages  with  Stereo. 

•  •  • 

3  Deck  GOSS  Single  Width — 23-9/16 

4  Deck  GOSS  Single  Width — 23-9/16 
4  Deck  GOSS  Double  Width — 22H 

4  Deck  GOSS  Double  Width— 23-9/16 
4  Deck  GOSS  Double  Width — >21^ 

•  •  • 

1  Unit  GOSS— 12  Pages— 22« 

1  Unit  DUPLEX — 20  Pages — 22 H 

2  Unit  DUPLEX — 32  Pages — 22% 

HOE  UNITYPE  PRESSES 

3  Unit  Vertical  Type — 21% 

6  Unit  Vertical  Type — 21% 

3  Unit  Straight  Pattern — 22H 

4  Unit  Vertical  Type— 22 

4  Unit  Straight  Pattern— ^3-9/16 
6  Unit  Straight  Pattern — ^23-9/16 
12  Unit  Straight  Pattern — 23-9/16 
•  •  • 

COMPLETE  ENGRAVING  ROOMS 

•  •  • 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  T. 
BRyant  9-1132 


MACHINERY  and  SUPPLIES 


Press  Room 


MODEL  AB  Duplex  8  page  Angle  Bar 
Press  with  AC  motor,  etc.  Can  be  seen 
running  now.  Available  immediately 
at  $6,000.  Alan  Dietch,  Printing 
Equipment,  71  Queensboro  Road, 
Rochester  9,  N.  Y.  Phone  Culver  2931. 


TWO  Unit  32-page  GOSS  high-speed 
Rotary  Press,  2214  cutoff  with  two 
folders  AC  motors.  Complete  stereo¬ 
type  department  including  new  Goss 
heavy  duty  Mat  Roller  and  Sta-Hi 
Press  in  A-1  condition  used  very  little. 
Can  be  inspected  anytime.  Available 
now.  Write  Box  2505,  Editor  &  Pub¬ 
lisher. 


CAP  Boxmaker’s  press,  takes  15x24 
chase,  offset  side  arms  accommodating 
long  sheet,  no  motor,  Glen  Stevenson, 
1428  Grand  Avenue,  Kansas  City,  Mo. 


2-UNIT  HOE  (32  pages)  end  feed. 
Double  folders ;  AC  or  DC  Drive ;  ex¬ 
cellent  condition;  priced  right;  terms. 
Tompkins,  712  S.  Clark  St.,  Chicago 
5.  Illinois. 


HOE  4-Unit  Press  23-9/16" 
HOE  2-Unit  Press  2244" 
HOE  6-Unit  Press  23-9/16" 
HOE  6-Unit  Press  21V4" 
HOE  4-Unit  Press  22 


INQUIRIES  INVITED 


JOHN  GRIFFITHS  CO.,  Inc. 

415  Lexington  .\ve..  New  York  17,  N.Y. 


HOE 

32-page,  color  cylinder,  three  color  and 
black.  Available,  A.  C.  drive,  stereo¬ 
type.  Quarter-folder  available.  George 
U.  Oxford.  Boise.  Idaho. _ 

TWO  100-h.p.  .VC  motor  drives,  com¬ 
plete  with  control  boards.  Also  30.  35. 
40  h.p.  .VC  drives.  George  C.  Oxford, 
Box  903,  Boise.  Idaho. 

_ Periodical  Subscriptions 

.Are  you  the  last  one  on  the  Office 
reading  list  ? 

Then  enter  an  EDITOR  &  PUB¬ 
LISHER  subscription  to  your  home 
address. 

— $6.50 — one  full  year  (52  issues) 
Write  GMCB.  Editor  Sc  Publisher 

Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


24  PAGE  GOSS 

Straightline  Rotary  Press.  2  plate 
wide,  2  color  units  on  the  third  deck 
and  a  reversible  first  impression.  Com¬ 
plete  with  stereotype  equipment.  Will 
furnish  samples  of  printing  on  re¬ 
quest. 

12  Page  Model  AB  Duplex 
8  Page  Model  AB  Duplex 
8  Page  Model  A  Duplex 
8  Page  Goss  Comet. 

PRESSES  ALL  HAVE  .AC  DRIVE 

SAM  S.  PUNTOLILLO  CORP. 

311  Lincoln  Ave.,  Lyndhnrst,  N.  J. 
Phone  Geneva  8-3744 


P.ANCOAST  4  color  unit,  can  he  used 

with  regular  press  nnits.  George  C. 

Oxford,  Box  903,  Boise,  Idaho. 

Used  Presses 

if  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which 

1  may  be  available  soon,  for  newspa¬ 
pers  of  all  sizes. 

I  ★  GOSS  engineers  can  adapt  inch 
equipment  to  your  specific  needs. 

I  ★  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

5601  W.  31  Street  Chicago,  Illinois 


LUDLOW  Super  Surfacer,  No.  1152, 
new,  with  extra  cutter,  $425.  Tele¬ 
typesetter  Keyboard  and  operating 
unit,  excellent  condition,  $1,750.  Also 
8  TTS  counting  magazines  for  Multi¬ 
face  perforator.  $60  each.  Free  Meth¬ 
odist  Publishing  House,  Winona  Lake, 
Indiana. _ 

8  PAGE  Duplex  double  drive,  flat  bed 
newspaper  press,  angle  bar  folder. 
22  %"  cutoff.  15  H.P.,  AO  220  motor. 
Produces  good  paper.  See  it  running. 
Terms.  Broker,  Box  1400,  Editor  Jb  j 
Publisher.  ' 


8  PAGE  DUPLEX  and 
GOSS  Flatbed  presses. 

SAM  S.  PUNTOLILLO  CORP. 

311  Lincoln  -Ave.,  Lyndhnrst.  N.  J. 

NEED  used  31  Lino  soon,  electric 
pot.  Free  Methodist  Publishing  House, 
Winona  Lake.  Iniliana. _ 

TUBULAR  Curved  Plate  Router.  Mat 
Roller  and  Sta-Hi  Machine.  Free  Press, 
Nampa.  Idaho. 

Stereotype _ 

‘M  Al’TOPL.XTK  rhases.  ('an  used 
for  12  or  12* i  em  roliiiiins.  Malc4*ui> 
tlopth  22’i  InrliPR.  Fine  condition. 
Koftsonahlp.  Karl  Swinnoy,  Waukojran 
X«‘ws-Sun.  Waiikepan.  Illinoi.s. 

HELP  WANTED 
Administrative 

M.VN.VGER.  commercial  printing  de¬ 
partment  of  publishing  house.  Quality 
work.  Estimating,  layout,  mark-up. 
selling.  Salary  and  commission  $5,600 
up.  References  required.  Desert  Press, 
Inc.,  Palm  Desert,  California. 

Ctrenintioa 

CIRCULATION  MANAGER  fast  grow¬ 
ing  Ohio  newspaper.  Wonderful  O'ppor- 
tunity  for  experienced  young  aggres¬ 
sive  promoter.  State  salary  desired. 
Box  2515,  Editor  &  Publisher. 


HELP  WANTED 


Ctrcolauon 


(KNhD  starting  salary  and  a  bright 
future  for  a  competent  assistant  man¬ 
ager  well  versed  in  all  phases  of  ciren- 
lation  and  distribution.  Important 
daily  in  Chart  Area  2.  Please  write 
fully.  P.  O.  Box  2566.  Paterson.  N.  J. 


GROWING  small  daily  in  Chart  Area 
11  needs  aggressive,  yonng  circulation 
manager.  Paper  covers  wide  area,  pres¬ 
ent  circulation  5,500.  'Salary  plus  bo¬ 
nus  plan.  Box  2507,  Editor  &  Pub¬ 
lisher. 


WANTED — -Good  circulation  man,  BO¬ 
SS  years,  willing  to  travel,  rural  sales 
experience  to  understudy  circulation 
manager  National  Farm  Magazine. 
Splendid  opportunity  for  go-getter  with 
SELL  ability  and  management  poten¬ 
tial.  Salary  plus  expenses  when  travel¬ 
ing.  Headquarters  Wisconsin.  Tell  all 
first  letter.  Box  2531,  Editor  Sc  Pub¬ 
lisher. 


CIRCULATION  MANAGER,  aggressive 
and  experienced.  Capable  of  develop¬ 
ing  new  territory,  75,000  population, 
this  fall.  Must  have  sales  and  promo¬ 
tion  ability.  Unusual  opportunity  and 
challenge.  New  York  State  daily. 
Write  Box  2613,  Editor  Sc  Publisher. 

<’IRUUL.ATION  MANAGER  5,000 
daily.  Willing  to  give  young,  aggres¬ 
sive  man  chance  to  advance.  Good  op¬ 
portunity.  .Appreciate  references,  ex¬ 
perience  summary.  Daily  Banner, 
Cleveland,  Tennessee. 

Classified  AdverttaiBg 

YOUNG  woman  to  act  as  assistant  to 
Classified  .Advertising  Manager,  Chart 
Area  2  Newspaper.  .Applicant  should 
have  at  least  5  years  Classified  back¬ 
ground  and  be  sales  and  promotional 
minded.  For  personal  interview  write 
full  particnlars  to  Box  24  02,  Editor 
Sc  Publisher. 

Dkpiay  AdrertfalBg 

DISPLAY  ADVERTISING  SALES- 
M.AN  —  permanent,  opportunity-filled 
position  open  on  high  class  midwest 
daily.  We  want  a  young  hustler,  com¬ 
petent  with  copy  and  layout,  ambitious 
and  reliable.  We  offer  security,  steady 
advancement,  unusual  extra  benefits, 
top  working  conditions  including  five- 
day  week,  congenial  staff.  Clean,  pros¬ 
perous  one-paper  commnnity  of  40,000. 
Write  Box  2420,  Editor  &  Publisher, 
giving  details  of  training,  experience, 
personal  data,  references,  availability. 

DISPLAY 

Advertising  Salesman 

WE  SEEK  a  salesman  in  his  twenties 
'  with  two  or  three  years  successful  sell¬ 
ing  experience  on  a  smaller  paper. 
The  man  we  want  knows  he  can  sell 
advertising  and  is  looking  for  a  chance 
to  develop  his  ability  on  a  larger  pa¬ 
per  where  the  opportunity  is  greater. 
Salary  dependent  on  experience. 

MTrite  personnel  department 

Morning  Star  and  Register-Republic 

Rockford,  Illinois. 

ONE  OF  THE  MIDWEST’S  BEST 
community  dailies  wants  an  unusual 
man  to  do  advertising  promotion,  re¬ 
search,  lineage  statistics,  make  some 
advertiser  contacts,  work  closely  with 
advertising  manager.  Must  he  layout 
and  copy  expert.  'There  are  exceptional 
salary  and  advancement  opportunities 
here  for  a  young  family  man  who 
wants  to  get  ahead  in  the  advertising 
field.  Give  personal  data,  references, 
salary  requirements.  Box  2434,  Editor 
A  Publisher. _ 

ADVERTISING  MANAGER 
Weekly  newspaper  in  growing  Chicago 
suburb.  Tough  competitive  situation. 
Excellent  opportunity  for  promotion 
minded  advertising  man.  Address 
R.  L.  SHI.B88 

Myers  Publishing  Co.,  7519  N.  Ash¬ 
land,  Chicago  26.  Illinois. 

EXPERIENCED  ad  solicitor  to  sell 
special  pages  and  local  promotions, 
also  to  service  some  retail  accounts. 
Afternoon  daily.  12,000  ABC.  City  of 
30,000  in  Chart  .Area  2.  Position  per¬ 
manent.  Must  have  ear.  Good  salary. 
Company  benefits.  Box  2525,  Editor 


editor  4  PUBLISHER  for  Tune  26.  1954 


_ HELP  WANTED _ 

PisDlaT  AdrertfahiP _ 

CAPABLE  EXPEKIENCED  NEWSPA¬ 
PER  ADVERTISING  MAN  who  wants 
to  train  for  greater  responsibilities 
needed  at  leading  university.  Position 
involves  managership  of  daily  news¬ 
paper  ad  department,  work  with  stu¬ 
dent  staff,  and  graduate  study.  Begin 
about  Sept.  15.  B.A.  or  equivalent  re- 
quired.  Box  2522.  Editor  &  Publisher. 


THE  SAC^MENTO  UNION,  Sacra¬ 
mento,  California,  needs  a  good,  sea¬ 
soned  advertising  salesman.  Must  have 
had  several  years  of  highly  competi¬ 
tive  newspaper  selling  experience. 
Copy,  layout  and  merchandising  knowl¬ 
edge  essential.  References,  past  connec¬ 
tions  must  be  of  first  order.  Excellent 
salary  and  opportunity  available  to 
right  person.  Write  full  particulars. 
Address :  C.  A.  Moore,  Advertising  Di¬ 
rector,  The  Sacramento  Union,  Sacra¬ 
mento,  California. 


WANTED  newspaper  advertising  sales¬ 
man.  Duties  include  solicitation,  copy 
writing  and  layout.  Experience  not  es¬ 
sential  if  you  are  a  journalism  gradu¬ 
ate  with  advertising  major.  Good  op¬ 
portunity  for  young,  energetic  man. 
Write  Anchorage  Daily  Niews,  Box 
1650,  Anchorage,  Alaska. 


ABLE  Salesman,  capable  of  becoming 
manager  in  few  years,  with  good  rec¬ 
ord,  can  earn  good  salary  and  bonus. 
Growing  city,  paper  and  group  offer 
fine  future.  Sun-Star,  Merced,  Calif. 


ADVERTISING  MANAGER  for  one  of 
largest  weeklies  in  Virginia  town  of 
5,000,  ideal  living  conditions.  Group 
health  and  life  insurance.  Unusual  op¬ 
portunity  for  alert,  aggressive  man 
with  experience.  Give  personal  data, 
references,  salary  requirements.  Box 
2529,  Editor  &  Publisher. 


TOP  FLIGHT  Advertising  manager  for 
growing  12,000  California  exclusive 
daily.  Good  salary,  bonus  and  future. 
Requires  A-1  record  and  experience. 
Write  fully  to  Box  2530,  Editor  &  Pub¬ 
lish^. 


ESTABLISHED  Daily,  published  for 
Shoe  and  Leather  convention,  wants 
advertising  salesman  to  cover  New 
York,  New  Jersey,  Philadelphia,  all  or 
part.  Commission  basis.  Closing  date 
August  23.  Melhado  Publishing  Co., 
210  Lincoln  iSt.,  Boston,  Massachusetts. 


EXPERIENCED  advertising  salesman, 
telephone  and  personal  contact,  weekly 
labor  newspaper.  A  real  opportunity 
for  sober,  aggressive  and  dependable 
man.  Commission  basis.  Chart  Area 
S2.  Apply  Box  2603,  Editor  &  Pub- 
lisher. _ 

EXPERIENCED  newspaper  ad  sales¬ 
man  to  sell  and  service  variety  active 
daily  newspaper  accounts.  A  good 
opportunity  for  sturdy,  dependable, 
promotion-minded  man  who  has  what 
it  takes  to  get  ahead.  Write:  V.  L. 
Bremer,  Advertising  Manager,  The 
Lorain  Journal,  Lorain.  Ohio. _ 

PROGRESSIVE  North  Carolina  combi¬ 
nation  daily  offers  attractive  salary, 
bonus,  compensation  for  a  competent 
newspaper  display  salesman.  Ability  to 
prepare  and  sell  a  must.  Age  30  to  45. 
Reply  with  complete  detail  your  ex¬ 
perience  and  references,  giving  tele¬ 
phone  number.  CorresjHtndence  held 
in  confidence.  Box  2623,  Editor  & 
Publisher. _ 

RETAIL  Salesman  to  sell,  service  dis¬ 
play  accounts  on  49,000  afternoon  daily 
and  Sunday.  Man  must  be  experienced, 
married  and  stable.  Prefer  Mid-West¬ 
erner  who  is  presently  employed  on  a 
smaller  daily.  Salary  open.  Write,  giv¬ 
ing  full  details,  age,  experience  and 
references  in  first  letter  to:  T.  E. 
Stevens,  Waterloo  Daily  Courier,  | 
Waterloo,  Iowa. _ 

ADVERTISING  MANAGER  Wanted 
for  small  Daily  paper  in  Middleweat. 
The  man  we  want  is  promotionally 
minded,  ambitious  and  willing  to  work 
and  promote.  This  is  a  lifetime  job  for 
the  man  who  makes  good,  with  a  well- 
known  organisation.  Good  live  commu¬ 
nity  with  business  for  the  man  who 
will  go  after  it.  iSalary  $90-$100  plus 
bonus.  Paid  vacation,  life  insurance. 
References  required.  Write  all  to  Box 
2637,  Editor  &  Publisher.  Interview 
will  be  arranged. 


HELP  WANTED 
Editorial 


GENERAL  News  Reporter  for  5  day 
week  Chart  Area  6  afternoon  daily. 
Top  opportunity  for  versatile,  alert 
man.  Camera  knowledge  helpful.  Pros¬ 
perous  medium  size  city.  Excellent  job 
benefits.  $80  week  start,  merit  raises. 
Send  detailed  background,  experience 
and  a  few  clippings  to  Box  2453,  Edi¬ 
tor  &  Publisher. 


COUNTRY  EDITOR — Ohio  daily,  20,- 
000  circulation  wants  a  man  who  can 
organize  and  direct  his  office  person¬ 
nel;  who  can  select  and  train  his 
correspondents.  Must  be  a  writer,  a 
worker  and  executive.  Complete  infor¬ 
mation  to  Box  2518,  Editor  &  Pub¬ 
lisher. 


REPORTER-PHOTOGRAPHER,  for 
evening  daily  in  growing  town  of  18,- 
000.  Splendid  training  ground _  for 
young  man  interested  in  experience 
that  leads  to  better  position  on  larger 
paper  or  promotion  on  our  staff.  Mail 
complete  information  to  Harry  Contos, 
Editor,  North  Platte,  Nebraska. 


BUREAU  MAN — Advancement  of  cor¬ 
respondent  creates  opening  nearly 
bureau.  Car  and  camera  necessary, 
copy  sent  by  bus  and  teletype.  Air 
mail  special  qualifications,  references, 
salary  expected  to  Paul  H.  Strom, 
State  Editor,  The  Post-Standard,  Syra¬ 
cuse,  New  York. 


OALIEHJRNIA  County  Seat  daily  needs 
young  managing  editor.  Must  have 
general,  all  around  experience  report¬ 
ing,  wire  desk,  etc.  News-Tribune, 
Madera.  California. _ 

DAILY  OH.4RT  AREA  6,  sports  con¬ 
scious,  has  editorship  open.  Heavy 
stress  on  local  sports.  Can  teach 
camera.  Need  interest,  enthusiasm. 
Give  full  details.  Box  2609,  Editor 
&  Publisher. _ 

EDITOR,  weekly  (APL)  labor  newspa¬ 
per,  Chart  Area  #2,  write  above  aver¬ 
age  editorials,  attend  union  meetings, 
reporting,  lay-out  and  make  up  com¬ 
plete  paper  and  assist  with  general 
routine  work.  Prefer  experienced 
newspaperman  with  labor  background 
— not  afraid  of  hard  work  and  long 
hours;  car  helpful.  Moderate  salary 
to  start,  with  advancement  after  prov¬ 
ing  capability  of  handling  job.  Apply 
Box  2602,  Editor  &  Publisher. _ 


MORNING  daily  newspaper  located  in 
northern  New  York  State  city  wants 
three  experienced  men,  an  assistant 
city  editor,  a  senior  reporter  and  a 
branch  office  manager.  The  assistant 
city  editor  position  calls  for  knowl¬ 
edge  of  copy  reading,  head  writing, 
rewriting  and  makeup.  The  senior  re¬ 
porter  position  calls  for  covering  city 
hall,  politics,  jmlice,  fires  and  features, 
and  an  applicant  must  have  some 
knowledge  of  copy  reading  and  head 
writing.  The  branch  manager  position 
calls  for  knowledge  of  writing  news 
and  supervising  advertising  and  circu¬ 
lation  work.  Applicants  please  write 
Box  2619,  Editor  &  Publisher,  stating 
name,  age,  address,  telephone  number, 
education,  qualifications,  experience 
and  references. _ 

REPGRTER-PHOTOGRAPHEB  with 
emphasis  on  photos.  Must  have  car. 
Chart  Area  12.  $75  weekly.  Box  2630. 
Editor  &  Publisher. 

SPORTS  REPORTER  wanted  on  south¬ 
western  Ohio  daily.  Fine  opportunity 
for  industrious  young  man  seeking  af¬ 
filiation  with  a  growing  daily  newspa¬ 
per.  Car  is  needed  in  work.  Write  full 
details,  stating  salary  desired,  to  Daily 
Herald,  Fairborn,  Ohio. _ 

IF  YOU  have  initiative,  nose  for  news, 
we  have  opening  for  young  repoirter, 
P.M.  Daily,  fine  little  Rocky  Mountain 
city.  Write  Box  2638,  Editor  &  Pub¬ 
lisher. 

Mechimial _ 


TWO  TTS  Perforator  operators.  South¬ 
ern  New  England  daily.  Minimum  360 
lines.  $2.80  scale.  Union.  37H  hours, 
day  side.  Permanent.  Give  background. 
Box  2442  Editor  &  Publisher. _ 

WESTERN  NEW  YORK  6  day  daily 
paper  needs  immediately  first  class  op¬ 
erator.  Contact  Mr.  Strange,  Times 
Herald,  Olean,  New  York, 


HELP  WANTED 
_ Medumkal _ 

JOURNEYMAN  combination  stereo- 
typer-rotary  pressman  for  modern,  air 
conditioned,  union  shop.  Call  collect 
or  wire,  James  Core,  The  Daily  Senti¬ 
nel,  Grand  Junction,  Colorado. 


OPENINGS  FOR  all  classifications  of 
mechanical  help  on  Pennsylvania  daily 
and  weekly  papers,  union  and  open 
shop.  Apply  to  PNPA,  304  Telegraph 
Building,  Harrisburg,  Pennsylvania. 


WRITERS  SERVICES 
Literary  Agency _ 

WRITERSl — We  have  a  distinguished 
list  of  clients,  yet  have  need  for  addi¬ 
tional  books,  tv  scripts,  etc.  Write 
for  terms  —  TODAY  I  Mead  Agency, 
419 — 4th  .Avenue,  New  York  16,  N.  Y. 


NOTICES 


ARE  YOU  MOVING? 

Please  allow  two  weeks  for  a  change 
of  address  and  be  sure  to  give  us  the 
OLD  as  well  as  the  NEW  address. 
Saves  time  I 

Editor  &  Publisher  Circulation  Dept. 


INSTRUCTION 
Classified  Advertising 


HIGHEST  BALARIBS  .  .  .  Biggest 
Jobs  in  Classified  go  to  tlH>se  who’ve 
got  the  goods.  Years  of  experience  are 
not  necessarily  proof  that  you  KNOW. 

THE  20-WEEK  Howard  Parish  Course 
in  Classified  can  up  your  earnings — 
change  your  whole  future  I 

ENTIRE  correspondence  program  su¬ 
pervised  by  Classified  specialists.  Writ¬ 
ten  exams  positively  required.  Yon 
either  make  the  grade  satisfactorily 
and  are  CERTIFIED — or,  you  PLUNK 
and  get  dropped  from  School’s  roUs. 

SCORES  of  top  newspapers  now  repre¬ 
sented  by  stan-members  in  training. 

FULL  20-Week  Course  $44.  Registra¬ 
tion  fee  $6.  Pay  balance  $2  weekly  19 
weeks.  Enroll  immediately — or  request 
full  data  return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
2900  N.W.  79th  St.,  Miami  47,  Florida 


SITUATIONS  WANTED 
_ AdministratiYe 


BUSINESS  MANAGER  available  thru 
consolidation-sale,  experienced  10  to 
150,000  field.  References.  Box  2326, 
Editor  &  Publisher. 


SITUATIONS  WANTED^ 

Admintetratire 


PUBLISHER  or  general  manager  Uib 
ly  qualified  reorganisation  tr^id 
ecutive  to  quickly  reconstruct  prA. 
able  momentum.  Box  2324,  Editor  k 
Publisher. 


YOUNG  family  man  with  20  7«in 
varied  newspaper  experience  availsblt. 
Qualified  as  General  or  Business 
ager.  Prefers  Advertising.  Box  244( 
Editor  &  Publisher. 


PUBLISHER  of  prise-winning  weellj,  I 
having  sold  his  business,  seeks  wortk'  I 
while  connection.  Fifteen  years  in  Idj  I 
includes  news-magazine,  daily  ut  j 
weekly  papers.  Thoroughly  weC 
grounded  in  advertising,  promotin. 
news  and  editorial  writing,  printii{ 
and  mechanical  production  probleot. 
Would  make  excellent  all-around  mam. 
ger  for  small  daily  or  assistant  is 
larger  operation.  Proven  ability,  top 
references.  Write  Box  2636,  Editor  4 
Publisher. 

Artiiil  Cfirtoonfate 


CARTOONIST-ILLUSTRATOR 
Eight  years’  experience  plus  completo 
knowledge  of  color  processes.  Test- 
sheets  and  details  on  request.  B<a 
2506  Editor  &  Publisher. 


Correspondeats 


EUROPEAN  OORRESPONDEJrr 
Mature  New  York  newsman — editor, 
heavy  industry — agriculture  —  flnsice 
background,  accepting  assignmesb 
after  September  1,  1954.  Can  resesttk, 
write,  photograph  everything  froa 
heavy  machinery  to  haute-contnie. 
Own  equipment.  Accurate  fact-llIM 
reports  and  newsletters.  Box  2528, 
Editor  &  Publisher. 

Chttatfied  AdTcrtisiiig 

TOP  salesman  of  major  Midweiten 
daily  seeks  position  as  manager  os 
small  daily  or  assistant  on  larger  pi¬ 
per.  Thoroughly  experienced  in  cob- 
petitive  market.  1st  class  employer 
and  account  references.  Age  28,  msr- 
ried.  No  opportunity  for  advancemat 
in  present  situation.  Box  2504,  Editor 
&  Publisher. 


Circnhrtioii 

MR.  WESTERN  PUBLISHER— Do 
you  need  a  Circulation  Manager  to 
bring  your  paper  up  to  full  saturstloi 
levels  t  If  so  I  am  your  man.  Box  2441, 
Editor  te  Publisher. 


EXPERIENCED  in  Circulation  for 
large  Metropolitan  Newspaper,  ill 
Phases.  Age  38,  married  and  8  chil¬ 
dren.  Desire  a  change  to  a  smell  or 
medium  size  daily  as  Circulation  Ru- 
ager.  Write  Box  2615,  Editor  k  Pnh- 
I  lisher. 
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SITUATIONS  WANTED 
Circulation 

CIRCULATION  Manager,  thoroughly 
experienced  in  highly  con^etitive  fields 
arailable  to  Publisher  offering  conge¬ 
nial  and  favorable  surroundings,  with 
reasonable  chance  of  permanency. 
Strong  on  selling  ability  and  able  to 
train  others.  Record  and  references 
testify  to  ability  to  handle  any  job. 
Prefer  something  under  50,000.  Write 
Box  2422.  Editor  &  Publisher. 


OIRCUL.4TION  Executive — thirty-five 
Years’  experience,  morning,  evening 
ind  Sunday  field.  Thorough  knowledge 
\  B.  C.  system,  “Little  Merchant’’ 
plan,  promotion,  newspaperboy  train¬ 
ing,  street  sales,  newsstands  and  mail 
department  operation.  Middle  age, 
married,  non  drinker,  jovial  personal¬ 
ity.  Employed  as  circulation  manager 
on  medium  sized  daily.  Wish  to  change 
to  larger  paper  having  over  fifteen 
thousand  circulation.  References.  Avail¬ 
able  on  short  notice.  Salary  open. 
Prefer  western  United  States  or  Can¬ 
ada  Box  2620.  Editor  &  Publishej. 


CIRCULATION  MAN.4GER,  over  20 
years  morning,  evening.  Sunday  expe¬ 
rience  from  carrier  through  all  phases. 
At  present  manager  of  50,000  morn¬ 
ing.  65,000  Sunday  in  competitive 
field.  Excellent  personnel  record,  cost 
conscious,  college  background.  Age  38. 
married,  no  children.  Valid  reasons  for 
seeking  change.  Box  2628,  Editor  Sc 
Publisher. 


YOUNG,  hard  working.  Aggressive 
Circulation  Manager  and  Ex  ABC  au¬ 
ditor,  College  graduate.  Now  employed 
on  22,000  MES  in  competitive  area. 
Fully  versed  in  all  phases  of  Circula¬ 
tion.  Best  of  References.  All  replies 
answered  and  confidential.  R.  W.  May, 
2.303  North  Street.  Logansport,  Ind. 

Display  Advertfaiiig 

ADVERTISING  DIRBO’TOR  back¬ 
ground  five  competitive  papers  np  to 
135,000  A.B.O.  Available  MOW.  Box 
2325.  Editor  Sc  Publisher. _ 


DISPLAY  Sales  layout  copy  excep¬ 
tional.  Age  37,  sober  worker.  Prefer 
Rocky  Mountains.  B.  M.  Jones,  Box 
762.  Blackfoot,  Idaho. _ 

ADVERTISING  and/or  Business  Man¬ 
ager  with  outstanding  result  record 
seeks  permanent  connection  in  eastern 
community  offering  family  advantages. 
No  job  too  tough  for  this  37  year  old 
veteran  of  20  years’  newspaper  experi¬ 
ence.  A  former  publisher  and  chain  pa¬ 
per  manager  who  functions  best  in 
advertising.  Box  2622,  Editor  Sc  Pub- 
lisher. 


MIDWEST,  NORTHWEST 

AD  M.4NAGER  25,000  midwest  daily 
seeks  similar  opportunity — or  as  Staff- 
man,  promotion,  national  or  learn  gen- 
eaal  management — where  can  buy  stock 
or  interest  good  daily  or  fop  weekly. 
Two  jobs  18  years,  present  11  years, 
5  as  ad  manager  topping  500,000  inch¬ 
es  yearly,  leading  0-paper  group.  43, 
family,  Protestant,  solvent.  'Tell  all.  so 
will  I.  Box  2616,  Editor  Sc  Publisher. 


Ettorial 


vet,  24,  Ivy  League  graduate  journal¬ 
ism  major  presently  employed  traffic 
and  copy  with  4A  Ad  agency.  Box 
1837.  Editor  Sc  Publisher. 


NEWSMAN,  experienced,  mature.  Pea- 
^res,  o’bjective,  factual.  Photographer. 
Two-time  veteran;  ready  mid-Angust. 
Prefer  Pacific  Northwest.  Box  2343. 
Editor  Sc  Publisher. _ 

EDITOR,  26,  small  daily,  seeks  re¬ 
porting  slot  on  50,000-100,000  class 
daily.  Top  references,  know-how  all 
phases.  Salary  secondary.  Available  in 
August.  Box  2307,  Editor  Sc  Pub¬ 
lisher. 


reporter  •  Photographer  -  Educatic 
Editor  now  employed  on  8,500  circ 
lation  p.m.  dally  seeks  job  on  larr 
paper  at  — . 


straight  photographer,  scbo 
*“d/or  feature  write 


*  years’  experience,  single,  ca 
111.  j  ”'■<1*  lo  Europe ;  tome  pu 
Hilled.  Want  permanent  location  befo: 
returaing  Europe  July  1.  Availab 
J**'  aoooev  “  Job  opeain 
Box  2301.  Editor  Sc  Publisher. 


SITUATIONS  WANTED 
Editorial 


ABLE,  sober  newsman,  30  years  expe¬ 
rience  seeks  desk  job  on  medium  or 
large  daily.  A.  J.  Welter,  Box  265, 
Winnemncca,  Nevada. _ 

JUST  released  Marine  Officer  seeks 
news  reporting  position  on  daily. 
Journalism  grad,  23,  married.  Prefer 
Chart  Area  2,  but  will  go  anywhere. 
Available  now.  Box  2454,  Editor  A 
Publisher. _ 


REPORTER,  deskman,  29,  MSJ  Col¬ 
umbia,  4  years’  experience.  Specialty, 
labor  beat.  Chart  Area  1,  2.  Box  2437, 
Editor  Sc  Publisher. 


REPORTER — 3  years  courthouse,  city 
hall,  17,000  daily.  Seeks  broader  ex¬ 
perience.  Samples.  AB,  married.  Box 
2445,  Editor  ft  Publisher. _ 

REPORTER,  24,  now  on  small  daily 
desires  job  on  medium  paper.  Excel¬ 
lent  references.  Wants  spot  with  fu¬ 
ture.  West  or  midwest.  Box  2447,  Edi- 
tor  Sc  Publisher. _ 


SEEK  $60,  3  10-hour  days  week  as 
copy  editor  or  reporter  in  order  to 
finish  second  novel.  Box  2416,  Editor 
Sc  Publisher. _ 

SPORTS  ElOITOR,  33,  now  employed 
50,000  dail^,  wants  permanent  spot 
as  editor-writer  with  progressive  news¬ 
paper.  Will  go  anywhere.  Top  refer¬ 
ences,  J-grad,  has  own  car.  Box  2412, 
Editor  Sc  Publisher. _ 

TOP  reporter  midwest  daily  wants  job 
writing  sports  or  as  sports  editor 
medium-sized  daily.  Experienced  all 
phases  news,  sports.  Box  2427,  Editor 
Sc  Publisher. _ 

YOUNG  newspaper  woman  seeks  copy- 
reading  post.  Now  woman’s  editor;  has 
city,  wire  desk  experience.  References. 
Box  2417,  Editor  Sc  Publisher. _ 

EDITORIAL  WRITER 
Sound  background  and  experience,  now 
in  charge  of  well-rated,  influential  edi¬ 
torial  page.  Republican,  non-interna¬ 
tionalist,  free  enterpriser;  in  forties. 
Wants  permanence.  Available  on  rea¬ 
sonable  notice.  Box  2458,  Editor  & 
Publisher. _ 


CITY  EDITOR  of  amall  New  England 
daily  has  2  years’  experience  includ¬ 
ing  news  and  feature  writing,  report¬ 
ing,  head  writing,  layout  and  copy¬ 
reading.  Skilled  in  camera,  darkroom 
work.  Want  managing  editorship  or 
other  worthwhile  opportunity  any¬ 
where:  27.  single,  B.A.  in  English. 
Box  2513,  Editor  Sc  Publisher. 

EDITOR,  40,  17  years  all  phases, 

small  daily,  weekly,  house  organ,  seeks 
reporter-editor  post  small  daily,  top 
weekly  Chart  Areas  1,  2.  Interview. 
Box  2514,  Editor  Sc  Publisher. _ 

EDI’TOR-REPORTER 
PHO’TOGRAPHER 
Presently  employed  as  wire-makeup 
editor  for  20,000  prise-winning 
midwest  daily;  15  years  sound  metro¬ 
politan,  small  daily  experience; 
all  desks,  all  beats;  fast,  accurate 
copy,  heads,  makeup;  features; 
sharp  news  sense;  strong  on  agri¬ 
culture;  facile  writer:  can  direct 
staff;  top-notch  photographer; 
knowledge  Fairchild;  thorough  knowl¬ 
edge  backshop,  business ;  sober, 
stable,  age  36;  married,  child; 
available  two  weeks  notice;  will 
send  current  samples  and  complete 
details  by  return  mail.  Prefer 
New  England  or  West  Coast  spot, 
but  consider  good  offer  any  location. 

Box  2519.  Editor  &  Publisher. _ 

EDITORIAL  associate — 28,  B.A.  Bos¬ 
ton  University.  4  years’  experience  as 
feature  editor,  columnist,  news  sum¬ 
maries,  rewrite  for  newspaper  and 
magazine.  Some  Public  relations  food 
and  agriculture.  Knows  building  trade, 
aviation  field.  Adaptable  and  Reason¬ 
able.  Pat  Reed,  Griffin  and  Culver 
Personnel.  ORegon  9-26»0. _ 

EXPERIENCED  newspaper  woman  can 
send  features,  spot  news,  picture  fea¬ 
tures  from  Europe.  To  be  there  two 
years.  College  grad.  Excellent  photog- 
rapher.  Box  2510,  Editor  Sc  Publisher. 

M.VN.kGING  editor  of  small  but  good 
morning  daily,  five  years  now,  seeks 
comparable  afternoon  post.  Family,  34, 
M..\.  jonmalism.  Box  2521,  Editor 
.  Sc  Publisher. 


SITUATIONS  WANTED 
Editorfail 


BEPORTER-.EDITDR,  30.  over  3  years 
daily,  weekly.  Wants  continue  as  re¬ 
porter  on  50,000-100,000  daily.  Able, 
personable,  enthusiastic  vet  with  de¬ 
gree,  car.  Box  2508,  Editor  Sc  Pub¬ 
lisher. 


REPORTER^EWRITE.  29,  currently 
employed,  but  seeking  spot  with  fu¬ 
ture.  Seven  years’  experience.  Box 
2512.  Editor  Sc  Publisher. 


SOUTHERN  CALIFORNIA 
Or  SOUTHWEST  p.m.  desk  desired. 
Five  years’  experience  in  reporting 
and  desk,  including  slot  and  makeup. 
All  beats  on  60,000  daily.  Married,  32, 
BJ  degree.  Now  employed.  Available 
in  August.  Box  2524,  Editor  Sc  Pub¬ 
lisher. 


TELEGRAPH  editor,  city  editor,  edi¬ 
torial  writer,  wants  to  re-locate  in  col¬ 
lege  city  in  east  or  midwest  where 
he  can  educate  children.  Box  2526, 
Editor  Sc  Publisher. 


VET,  single.  Seeks  cityside  sports 
position.  4  years  experience  on  dailies, 
trade  paper  on  rewrite,  makeup,  fea¬ 
tures.  Any  zone.  References.  Box  2527, 
Editor  Sc  Publisher. 


CHART  Area  1  or  2  preferred.  Will 
consider  others.  News  desk,  any  spot, 
editing,  writing,  reporting.  20  years’ 
experience.  Age  39.  Available  imme¬ 
diately.  Box  2621,  Editor  Sc  Publisher. 


DESKMAN,  knows  all  phases  fabrica¬ 
tion  and  production,  wants  place  on 
copydesk  of  large-city  daily.  Fast  and 
knowledgeable.  Box  2610,  Editor  Sc 
Pnblisher. 


EXPERIENCED,  versatile  general 
news  and  sports  writer,  now  employed 
New  England  daily,  seeks  position  on 
large  or  medium-sized  daily^  Chart 
.4reas  2.  6,  or  8.  4  years’  experience, 
single,  vet.  26,  car.  Box  2625,  Editor 
Sc  Publisher. _ 

O.VL— ’53  J-Grad,  brief  daily  experi¬ 
ence,  good  writer,  expert  steno  and 
typist,  desires  job  where  can  use 
journalism  background.  Challenge  and 
opportunity  more  important  than  sal¬ 
ary.  Chart  Areas  2.  3.  4,  and  9.  Box 
2626.  Editor  SC  Publisher. _ 


I’VE  NEVER  WORKED  HARD 

BUT  I  CAN — veteran,  young,  married, 
car.  BSJ,  MA  (Minnesota).  Experience 
includes  big  city  reporting,  copy  desk, 
photography,  small  city  managing  edi¬ 
tor.  Presently  located  but  nowhere  to 
go  and  not  enough  to  do.  Prefer  the 
east,  but  if  you  have  a  challenge.  I’ll 
take  it.  Box  2634,  Editor  &  Publisher. 

PUBLIC  Relations,  financial,  bank. 
Presently  employed  in  large 
Electronic  Company.  Ex-College  Edi¬ 
tor,  BA.  Economics,  23.  prefers  job 
with  future  in  Chart  .Area  2.  Box 
2633.  Editor  Sc  Publisher. 


.T-GR.\D;  9  months  news  editor  week¬ 
lies;  15  months  all  beats  small  daily; 
4  years  Air  Force  public  relations, 
service  paper.  Discharge  date  August 
9.  Box  2601,  Editor  Sc  Publisher. 

M.AN  35,  veteran,  college,  desires  news 
job  Daily,  Weekly,  starting  in  fall. 
Box  2604.  Editor  ft  Pnblisher. _ 

PRIZE-winning  tabloid  ilahnr  paper 
editor  seeks  $7,500  job.  Big  daily 
background  reporting,  editing.  Uses 
camera.  Box  2607,  Editor  Sc  Publisher. 


PROFESSIONAL  NEWSMAN 

WELL-GROUNDED  all  phases,  seeks 
place  on  newspaper  which  does  not 
deliberately  insult  intelligence  of  read¬ 
ers.  Former  reporter,  deskman.  city 
editor,  managing  editor  50.000-100,000 
class.  Seeks  responsible  position  small 
or  medium  daily,  desk  work  large  dai¬ 
ly.  Not  a  grocery  clerk  and  will  not 
work  for  grocery  clerk’s  .salary.  Young. 
Best  record,  references.  Geography 
unimportant.  Box  2600,  Editor  i  Pub¬ 
lisher. 


SITUATIONS  WANTBD 


Editorial 

REPORTER  with  three  years’  experi¬ 
ence  on  small  dailies  is  looking  for  a 
challenging  desk  job  or  best  with  a 
future.  Chart  Areas  2,  3.  Box  2614, 
Editor  A  Publisher. 

SPORTSMAN,  31,  now  number  2  on 
200,000  a.m.,  seeks  top  sports  spot  on 
samller  daily.  Eight  years,  top  refer¬ 
ences.  City-copy  desk  graduate.  Want 
good  offer.  No  hurry.  Box  2632,  Edi¬ 
tor  SC  Publi.sher. 

SPORTS  writer,  27,  4  years’  experi¬ 
ence,  needs  change  of  climate.  Imag¬ 
inative  and  creative,  with  solid  back¬ 
ground.  Box  2608.  Editor  &  Pub¬ 
lisher. 

25-Y’EAR-OLD  Boston  University  Jour¬ 
nalism  graduate,  three  years’  all- 
around  experience,  has  own  4x5 
Graphic.  Can  do  desk,  beat,  or  photo¬ 
graphic  work.  Want  Chart  Area  1  or  2. 
Write  Box  2631.  Editor  Sc  Publisher. 

WANT  news  desk-reporting.  Human 
interest  or  women’s  views.  Personal, 
chatty  style.  Columns  recently  pub¬ 
lished.  Box  2629.  Editor  SC  Publisher. 

WANT  TO  MOVE — 5  years’  experi¬ 
ence,  29,  married,  one  child.  World 
War  II  vet.  Journalism  Grad.  SDX. 
Experience  includes  I'A  years  on  week¬ 
lies,  followed  by  3)4  on  small  dai¬ 
ly.  Now  employed.  Have  done  sports, 
features,  farm  news,  courts,  wire. 
Prefer  reporting  for  wide-awake  paper.. 
Had  enough  of  ’shoe-string’  and  ‘boot 
strap’  operations.  Box  2624,  Editor  SC 
Publisher. 

WORK  on  weekly  wanted  by  yonnz.. 
BA,  hard  worker,  high  atandarda.  Ret- 
erencea  and  clippings.  Box  263^i  Edi¬ 
tor  A  Publisher. 

WORKING  managing-city  editor.  39, 
production  getter,  thoroughly  familiar 
all  desks  and  with  solid  reporting 
background,  seeks  change,  preferably 
in  under  50,000  class.  Chart  Area  4. 
southern  California  or  overseas.  Excel¬ 
lent  record  present  situation.  Refer¬ 
ences  available.  Box  2618,  Editor  & 
Publisher. 

lartraclon 

EXPERIENCED  man  desires  position 
for  'September  at  small  college  or  uni¬ 
versity,  directing  student  publications, 
teaching  journalism  and  handling  pub¬ 
lic  relations.  Also  qualified  to  do  stu¬ 
dent  personnel  work.  Can  teach  other 
subjects.  Married,  not  yet  35.  Pos¬ 
sesses  excellent  recommendations,  su¬ 
perior  education.  Box  2617,  Editor  Sc 
Publisher. 

LibnH7 

WILL  begin  or  operate  newspaper  li¬ 
brary.  M.S.  degree.  Library,  editorial 
and  reporting  experience.  Box  2516, 
Editor  A  Publtther. 

fboUmraHv 

CHIEF  PHO’TOGRAPHBR 

25,000  a.m.  paper.  Would  appreciate 
change  to  more  plrture-eon^ions  spot. 
Have  car  and  cameras.  Box  2WO, 
Editor  SC  Publisher. 

PHOTOGRAPHER,  varied  experience 
in  newspapers,  house  organs  and  pub¬ 
lic  relations.  Qualified  pictorial  layouts 
and  caption  writer.  Fairchild  operator. 
Have  own  equipment.  Available  with 
due  notice.  Write  Box  2611,  Editor  Sc 
Publusher. 

Promotkm— PnbHc  RclatfoBi 

REPORTER-Feature  writer  with  ten 
years  on  dailies  and  Journalism  school 
M.S.  wants  public  relations,  trade  pa¬ 
per  or  industrial  publication  job.  Box 
2428.  Editor  Sc  Publisher. 

10  YEARS’  experience.  Newspaper 
work,  publicity,  public  relations,  sales 
promotion,  fund  raising,  travel  writ¬ 
ing.  Lots  of  drive.  Sparkling  ideas 
with  pleasing  personality.  Wants  tough 
job  with  challenge.  Box  2452,  Editor 
Sc  Publisher. 

gal — ’53  J-Grad.  brief  daily  experi¬ 
ence,  good  writer,  expert  steno  and 
typist,  desires  job  where  can  use 
journalism  background.  Challenge  and 
opportunity  more  important  than  sal¬ 
ary.  Chart  Areas  2.  3,  4.  and  9.  Box 
2627,  Editor  Sc  Publisher. 
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Shop  Talk 

By  Robert  U.  Brown 

Proponents  of  bar  association 
proposals  to  prohibit  publication 
of  pre-trial  information  including 
confessions  should  take  another 
look  at  the  Pfeffer-Roche  case  in 
New  York  City.  Here  is  a  per¬ 
fect  instance  of  where  newspaper 
publicity  and  investigation  has 
aided  justice.  Newspaper  activity 
forced  reluctant  police  authorities 
to  take  another  look  at  a  previous 
conviction  in  which  there  was  an 
apparent  miscarriage  of  justice. 

Last  week  E&P  told  the  story 
of  how  two  reporters  for  the  New 
York  World  -  Telegram  and  Siin 
found  a  murder  weapon  at  the 
scene  of  a  crime  where  it  had 
lain  for  almost  a  year.  A  recently 
apprehended  rapist  -  killer,  John 
Francis  Roche,  had  reportedly 
confessed  to  this  crime  for  which 
another  man,  Paul  A.  Pfeifer, 
was  serving  a  20-years-to-life  sen¬ 
tence.  The  newspaper  pointed 
out  discrepancies  in  the  Pfeifer 
case  and  it  looks  as  if  he  will  get 
an  opportunity  to  prove  his  inno¬ 
cence. 

Our  story  mentioned  only  two 
renorters,  Paul  Good  and  Richard 
Richter.  Bert  MacDonald,  WT&S 
city  editor,  has  added  congratula¬ 
tions  to  these  two  but  tells  us 
there  was  also  a  “wonderful  team 
effort”  by  most  of  the  staff. 

“When  Dorothy  Westwater  was 
murdered,  a  large  part  of  the  staff 
went  to  work  immediately,”  he 
explained.  “And  when  Roche  was 
arrested,  we  put  every  available 
man  and  woman  on  the  job.  The 
team  scored  two  important  firsts. 
William  Percival  discovered  that 
the  Queens  police  and  district  at¬ 
torney  were  questioning  Roche  in 
the  Bates  murder,  for  which 
Pfeifer  was  convicted)  because  he 
had  been  in  Rockaway  the  night 
Bates  was  killed.  Second,  after 
the  district  attorney  had  an¬ 
nounced  that  Roche  had  confes.sed 
to  the  murder  and  branded  it  a 
hoax,  Alex  Benson  got  complete 
copies  of  the  Roche  and  Pfeffpr 
confessions  from  the  reluctant 
prosecutors.  By  comparing  the 
two  confessions,  admission  by  ad¬ 
mission,  to  the  known  physical 
evidence  of  the  murder,  Fred 
Cook  was  able  to  show  that  the 
more  likely  killer  was  Roche 
rather  than  Pfeifer. 

“Primary  credit  for  breaking 
the  case  must  go  to  Bill  Percival 
with  a  huge  assist  from  Fred 
Cook,  who  did  the  rewrite.  It 
happened  this  way:  When  Roche 
was  arrested  for  the  Westwater 
murder,  little  was  known  about 
him.  Tbe  city  desk  sent  reporters 
back  over  his  trail — to  his  schools, 
his  church,  court  psychiatrists. 
We  were  looking  for  personality 
and  crime  record  material. 

“While  checking  his  school  rec¬ 
ord.  Mr.  Percival  got  a  list  of 
Roche’s  classmates  and  began  the 
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arduous  job  of  checking  out  each 
one.  After  many  tries,  he  came 
to  the  Costello  family,  whose  son, 
Martin,  was  even  then  being 
questioned  secretly  by  the  D.A. 
The  family  told  Bill  that  their 
son  and  another  companion  were 
with  Roche  in  Rockaway  the 
night  that  Bates  was  killed.  The 
occurrence  had  often  been  dis¬ 
cussed  by  the  boys  and  the  fam¬ 
ily.  That  cracked  it  open.  It  was 
only  then  that  the  city  knew  that 
District  Attorney  T.  Vincent 
Quinn  had  a  man  who  was  talking 
about  the  Bates  murder.  It  was 
that  routine  check  by  Bill  Perci¬ 
val  of  a  name  on  a  long  list 
which  brought  the  case  into  the 
open.  There  followed  Quinn’s  an¬ 
nouncement  of  the  confession  and 
his  switch  from  saying  it  was 
false  to  his  admission  that  there 
might  be  merit  in  it. 

“And  right  now  the  attitude  of 
Mr.  Quinn  bears  discussion.  First, 
he  kept  the  questioning  of  Roche 
a  secret  until  the  World-Telegram 
and  Sun  tore  aside  the  curtain.  If 
Bill  Percival  had  not  come  across 
the  Costello  family,  would  the 
prosecutor  ever  have  revealed  the 
Roche  confession  in  view  of  his 
•nitial  statement  that  it  was  a 
Hoax?” 

♦  *  ♦ 

Mr.  MacDonaI-D  thinks  “this 
is  the  proper  place  to  cram  this 
case  down  the  throats  of  those 
lawyers  who  have  feverishly  been 
trying  to  put  a  gag  on  all  crime 
news  on  the  tired  old  precept  that 
only  thus  can  due  process  be  pre¬ 
served.  If  they  had  had  their  way. 
it  is  very  probable  that  PfeflFer 
would  still  be  in  Comstock  prison 
without  hope  instead  of  in  Queens 
moving  toward  a  new  trial. 

“The  move  toward  crime  news 
secrecy  in  New  York  City  has  its 
chief  advocate  in  District  Attor¬ 
ney  Frank  S.  Hogan,”  Mr.  Mac¬ 
Donald  asserts.  “In  a  presentation 
of  his  views  he  offered  citations 
from  Supreme  Court  decisions. 
Briefly,  his  argument  states  the 
listrict  attorney  is  an  arm  of  the 
court;  he  therefore  must  protect 
*he  rights  of  the  defendant;  pub¬ 
lication  of  confessions  sometimes 
result  in  violation  of  due  process. 
However,  what  Mr.  Hogan  failed 
to  mention  is  that  the  Supreme 
Court  pointed  out  to  the  prose¬ 
cutors  a  perfectly  legal  way  of 
making  confessions  public — name¬ 
ly  in  the  magistrate’s  court  ar¬ 
raignment.  As  a  matter  of  prac¬ 
tical  action,  the  district  attorneys 
bypass  the  magistrate’s  court  ex¬ 
cept  for  formalities.  So.  we  have 
the  endless  possibility  of  a  suc¬ 
cession  of  Pfeffer  cases.” 

Mr.  MacDonald  says  that  this 
Hogan  policy,  designed  to  pro¬ 
tect  the  innocent,  can  easily  pro¬ 
tect  the  guilty  unless  the  whole 
story  is  told. 


“The  Hogan  concept  of  due 
process  assumes  too  much.  It  as¬ 
sumes  that  all  prosecutors  are 
diligent,  honest,  objective,  unfet¬ 
tered  and  deeply  conscious  of 
their  duty  to  ascertain  the  truth, 
whether  it  helps  or  hinders  the 
defendant.  It  is  one  of  those 
scholarly  assumptions  more  at 
home  in  the  cloistered  law  study 
than  in  the  sorry  routine  of  police 
station  and  criminal  court.  There 
are  too  many  forces  at  work  for 
one  prosecutor,  no  matter  how 
able  or  honest  he  be,  to  be  sole 
judge  of  what  the  public  should 
know  about  a  case.  The  public 
and  the  press  is  entitled  to  all  the 
information  at  hand,  no  matter 
how  embarrassing  to  officialdom. 

“If  there  is  any  lesson  in  this 
chronicle,  it  is  that  the  newspaper 
should  look  for  the  facts  over  and 
beyond  the  statements  of  any 
public  official,”  he  concludes. 

♦  ♦  * 

As  A  postscript  to  this  comment 
we  quote  from  a  book,  “Freedom 
and  Responsibility  in  the  Amer¬ 
ican  Way  of  Life,”  published  in 
1945  by  Alfred  A.  Knopf.  It  is  a 
compilation  of  five  lectures  the 
late  Carl  L.  Becker,  Professor 
Emeritus  of  History  at  Cornell 
University  at  that  time.  Mr.  Beck¬ 
er  was  discussing  the  conflict  be¬ 
tween  the  free  press  guarantee  and 
the  right  to  a  fair  trial. 

He  noted  that  the  right  to  a 
jury  trial  “was  established  in  Eng¬ 
land  at  a  time  when  it  was 
thought  that  the  neighbors  of  a 
man  accused  of  crime  would 
know  more  about  the  circumstan¬ 
ces  of  the  crime  and  the  persons 
involved  in  it  than  anyone  else, 
and  could  therefore  render  a  more 
just  judgment.  Today  the  prime 
qualification  for  service  on  a  jury 
is  complete  ignorance  of  the  cir¬ 
cumstances  of  the  crime  and  of 
the  persons  involved  in  it. 

“Jury  trial  in  criminal  cases 
has  become  a  carefully  staged 
combat  between  two  sets  of 
skilled  attorneys,  each  set  primar¬ 
ily  concerned,  not  with  establish¬ 
ing  the  truth  about  the  crime,  but 
with  limiting  and  distorting  the 
evidence  in  the  way  best  calcu¬ 
lated.  on  the  one  side  to  convince 


the  jury  that  the  defendant  a 
guilty,  on  the  other  to  convimt 
the  jury  that  he  is  innocent.  Tlit 
function  of  the  judge  is  to  s«e 
that  the  rules  of  law  are  observed. 
The  function  of  the  jury  is  sup¬ 
posed  to  be  to  determine  the 
facts,  but  it  is  obvious  that  the 
ordinary  jury  is  quite  incapable  of 
determining  the  relevant  facts 
elicited  in  a  long  and  complicated 
trial,  even  if  they  had  the  fuB 
record  before  them  and  suffident 
time  to  examine  it  thoroughly. 
This  is  so  well  understood  that  is 
some  states  judges  are  now  per- 
mitted,  by  their  comments  on  the 
evidence,  to  relieve  the  jury  of 
an  impossible  task.  Where  that  h 
not  possible,  it  is  scarcely  too 
much  to  say  that  the  real  task  of 
the  jury  is  to  guess,  with  such  aid 
as  it  can,  by  questions,  induce 
the  judge  to  give,  which  set  of 
attorneys  has  been  the  most 
adroit  in  confusing  the  witnesses 
and  clouding  the  issue. 

*  *  * 

“Not  that  any  particular  blame 
attaches  to  attorneys.  No  more 
than  other  people  do  they  really 
wish  to  convince  an  innocent  or 
discharge  a  guilty  defendant.  They 
are  prisoners  of  the  system.  Bet¬ 
ter  than  anyone  they  know  that 
juries  are  incapable  of  performing 
the  function  assigned  to  them.  In 
many  states  the  right  to  be  tried 
by  a  jury  may  now  be  waived  by 
the  defendant,  and  is  rather  often 
so  waived.  If  jury  trial  works 
even  tolerably  well  in  states  where 
it  is  compulsory,  the  chief  reason 
is  that  by  and  large  the  legal  pro¬ 
fession  is  composed  of  nnen  of  in¬ 
telligence  and  integrity  who  do 
the  best  they  can,  within  the  limi¬ 
tations  of  the  system,  to  prevent 
a  miscarriage  of  justice.  It  is  the 
system  that  is  defective;  and  its 
fundamental  defect  is  that  it  pro¬ 
ceeds  on  the  assumption  that  if, 
within  the  rules  of  evidence,  the 
facts  are  distorted  twice  but  in 
opposite  directions,  the  truth  will 
emerge  and  justice  will  be  done." 

With  respect  to  complaints 
from  some  lawyers  that  newspa¬ 
per  coverage  should  be  restrained 
while  a  trial  is  in  process,  this 
provides  some  food  for  thought. 
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If  you  picked  the  big  one  in  the  middle,  you’re 
only  partly  wrong.  Bills  were  that  big  once.  But  they 
went  out  along  with  short  skirts  in  1929.  Today’s 
dollar  is  smaller  (the  size  at  the  top  of  the  page). 


companies  have  doubled  and  redoubled  their  supply 
of  electricity.  And  they  are  busy  building  ahead — 
by  i960  there  will  be  half  again  as  much  electricity 
available  as  there  is  today. 


The  dollar  has  shrunk  in  value,  too,  as  every-  With  this  record,  isn’t  it  wasteful  for  the  federal 

body  knows.  But  it  may  surprise  you  to  know  that  government  to  go  on  building  unnecessary  electric 
today's  dollar  is  buying  almost  2M  times  as  much  power  projects? 

household  electricity  as  the  “big  buck  of  25  The  country’s  fast-growing  electric  needs 

years  ago.  always  have  been  and  always  can  be  met  by 

In  these  25  years,  the  electric  light  and  power  America’s  Electric  Ught  and  Power  (’oin panics.* 


CrEPOCT 


to  advertising  and  sales  executives: 


On  April  13,  1942,  the  staid  old  (Denver)  Rocky  MounI 
News,  Colorado’s  oldest  newspaper  and  oldest  business 
stitution  (Est.  1859),  returned  to  the  tabloid  format  of 
Vol.  1,  No.  1. 
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Since  that  memorable  date,  we  have  made  newspaper 
tory  and  a  number  of  all-time  records  for  growth  and  progre 
The  March  1942  Publisher’s  Statement  revealed  that  ’■ 
had  43,309  daily  and  47,763  Sunday  total  circulation. 

Latest  Publisher’s  Statement  (March  31, 1954)  shows  a  g 
of  more  than  100,000  since  1942— with  a  figure  of  147, 3^ 
daily  and  154,690  Sunday. 

For  the  year  1942,  we  carried  total  advertising  of  3,875, 9^ 
lines  (Media  Records). 

In  1953,  we  carried  18,046,229  lines  of  paid  adverti 
at  the  rate  of  14,000,000  lines  annually  ahead  of  1942. 

Our  classified  linage  alone  in  1952  and  1953  exceeded  o 
total  linage  in  1942.  Our  1953  retail  linage  was  two  and  a  * 
times  our  total  linage  in  1942. 

This  is  remarkable  growth.  VVe  are  proud  of  it.  Yet  it  1 
of  far  greater  significance  to  advertisers.  I 

Denver’s  morning  newspaper  now  ranks  fifth  highest 
America  among  all  morning  newspapers  in  per  cent  fam 
coverage  of  its  city  zone,  powerful  and  increasing  covera 
of  one  of  America’s  great  cities.  ’ 

The  respectable  total  of  more  than  18  million  lines  ann 
ally  is  effective  and  convincing  advertising  endorsem 
substantial  proof  that  advertisers  have  found  our  colu 
productive  and  profitable  to  use.  . 
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